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Postoffice  Campaign  Develops  Volume 
for  ^Simplified^  Advertising  Service 

Order  Protested  by  Newspaper  Organizations  Is  Increasing  Direct  Mail 
Business,  Although  Little  Used  in  Some  Cities 


Growth  of  a  new  form  of 
direct  mail  advertising,  which  has 
already  amounted  to  sizable  proportions 
in  some  parts  of  the  country  despite  its 
newness,  is  being  viewed  by  newspa¬ 
permen  with  resentment,  especially  in 
the  smaller  cities  and  towns.  In¬ 
stances  are  not  lacking  where  the  new 
service  has  taken  away  newspaper  lin¬ 
age,  although  so  far  as  could  be  learned 
this  week  newspaper  advertising  has 
not  yet  suffered  appreciable  loss  from 
this  cause.  .Many  newspapermen,  how¬ 
ever,  consider  that  the  plan  may  divert 
appropriations  from  newspapers,  and 
will  undoubtedly  encourage  mail-order 
businesses  in  direct  competition  with 
newspaper  advertisers.  They  voice  ob¬ 
jections  to  encouragement  by  the  gov- 
enunent  of  one  form  of  advertising 
over  other  forms.  As  one  instance,  it 
is  pointed  out  that  while  the  Postoffice 
D^artment  forbade  use  of  “swatches” 
in  newspaper  advertising,  even  in  cop¬ 
ies  which  did  not  go  through  the  mails, 
the  new  service  makes  it  possible  to 
Bse  direct  mail  for  broadcast  distribu¬ 
tion  of  circulars  with  samides. 

The  new  advertising  service  is  that 
provided  by  the  I'nited  States  Post- 
office  in  permitting  use  of  “simplified 
iddresses.”  Under  this  plan,  mailing 
lists  are  no  longer  necessary  for  cir- 
oilars  or  samples.  These  may  be  mailed 
in  bulk,  addressed  simply  to  “patron,” 
or  “householder,”  or  “bo.xholder.” 
The  postoffee  then  distributes  them  to 
treiy  family  receiving  mail  within  the 
tnritory  specified  by  the  advertiser.  It 
is  not  necessary  to  cover  a  whole  city 
nor  the  whole  territory  served  from  a 
sAstation,  nor  even  a  whole  carrier 
twite.  The  advertiser  may  specify 
merely  the  sections  which  he  wants  to 
cover,  and  the  postoffice  will  inform 
him  how  many  pieces  to  mail. 

Some  newspapermen  do  not  hesitate 
to  express  alarm  at  the  effect  this  sys- 
ton  may  have  on  their  business.  As 
ilr^y  told  in  this  paper,  the  National 
Editorial  Association  recently  adopted 
Molutions  protesting  against  both  the 
nmiling  system  and  the  government’s  ac¬ 
tive  promotion  of  it.  The  Idaho  State 
Editorial  Association  is  another  or- 
pnization  that  has  made  complaint,  and 
some  individual  publishers  have  done 
liewise. 

Members  of  Chicago  Newspaper  Pub- 
lidhers  Association,  in  voicing  their  pro- 
tot  against  Postal  Order  6338,  author- 
‘Kd  W.  E.  Macfarlane,  Chicago  Trib¬ 
ow  business  manager,  as  a  director 
of  A.N.P.A.,  to  take  the  matter  up 
*ith  the  .A.N.P.-A.  postal  committee. 

It  was  understood  this  week  that  the 
Postal  Committee  was  considering  the 
natter. 

Reports  from  Editor  &  Publisher 
WTttpondents  in  a  dozen  cities,  while 
■wking  no  pretense  of  being  a  com- 
^  survey,  give  an  inkling  of  the  use 
oong  made  of  this  service. 

.In  Chicago  Thomas  M.  Peters,  as- 
®tot  superintendent  of  postal  deliv- 
tnes,  said : 

“We  have  at  least  1,000  Chicago  con¬ 
joins  using  this  service.  The  larger 
•n^lers  are  paying  the  $10  fee  and 
®n>g  non-metered  permit  mail,  while 


smaller  mailers  are  buying  pre-canceled 
."tamps.” 

Referring  to  increased  use  of  this 
new  postoffice  service,  Mr.  Peters  told 
Editor  &  Publisher  there  has  been  an 
increase  of  appro.ximately  17  per  cent 
in  local  mail  volume  during  January 
and  February  this  year  over  the  corre¬ 
sponding  months  in  1934.  “A  large 
proportion  of  this  increase  can  be  at¬ 
tributed  to  this  simplified  service,”  he 
said. 

After  the  service  had  been  in  effect 
for  one  month,  from  Nov.  17  to  Dec. 
17,  1934,  it  was  estimated  by  Chicago 
postal  authorities  that  this  system 
would  increase  local  mail  business 
$150,000  a  month,  Mr.  Peters  stated. 
He  was  unable,  at  present,  to  estimate 
how  much  out-of-city  mail  of  this  char¬ 
acter  is  coming  into  Chicago.  He  said 
that  some  of  the  large  local  users  have 
mailed  as  high  as  3J4  million  pieces  out 
of  Chicago.  Some  smaller  concerns 
mail  only  300  pieces  of  advertising  mat¬ 
ter  at  one  time,  he  said. 


.An  order  to  be  placed  with  the  Chi¬ 
cago  postoffice  soon,  it  is  reported,  will 
call  for  delivery  by  mail  of  500,000 
samples  of  chewing  gum,  at  a  cost  to 
the  advertiser  of  appro.ximately  $5,000. 
While  Mr.  Peters  declined  to  compare 
the  postoffice  service  with  that  of  other 
door-to-door  distributive  agencies,  he 
pointed  out  that  under  government 
service  every  piece  goes  directly  into 
the  mail  box.  It  is  estimated  that  only 
60  per  cent  of  ordinary  door-to-door 
advertising  matter  actually  reaches  the 
person  to  whom  it  is  directed.  The 
makers  of  Barbasol  shaving  cream, 
radio  advertisers,  are  using  this  new 
mail  service  in  an  extensive  sampling 
campaign,  it  was  stated. 

In  Atlanta  it  was  learned  that  five 
companies  of  national  scope  had  sent  a 
total  of  fifty  to  si.xty  thousand  pieces 
of  mail  through  the  new  service  in  Feb¬ 
ruary.  For  three  of  these  companies 
this  meant  increased  use  of  the  service 
by  20,  25  and  30  per  cent  more  than 
they  had  done  in  January.  The  only 


Postoffice  Department  Defends  Its 

Promotion  Campaign  for  Direct  Mail 

By  JAMES  J.  BUTLER 

Washington  Correspondent,  Editor  &  Publisher 

WASHINGTON,  D.  C.,  March  5 —  gent,  publisher  of  the  Lincoln  (111.) 
Unmoved  bv  nrotests  on  behalf  Evenina  Courier.  The  Dostoffice  letter 


VV  Unmoved  by  protests  on  behalf 
of  newspapers  that  it  is  not  a  proper 


Evening  Conner.  The  postoffice  letter 
was  signed  by  C.  B.  Eilenberger,  third 


function  of  the  Postoffice  Department  assistant  postmaster-general. 


to  encourage  the  use  of  one  advertising 
medium,  that  of  direct  mail,  over  com¬ 
peting  media,  the  department  has  sub¬ 
mitted  a  defense  of  its  policy  in  which 
it  states : 

“We  do  not  feel  that  we  are  asking 


Going  beyond  the  letter,  which  is 
quoted  below,  Mr.  Eilenberger  told 
Editor  &  Publisher  -  that  the  Post- 
office  Department  considers  it  is  step¬ 
ping  into  "virgin  business  territory.” 

Mr.  Eilenberger  claimed  that  the 


too  much  of  publishers  in  this  respect,  companies  heretofore  using  samples  as 


])articularly  in  view  of  the  fact  that  advertising  are  the  ones  that  will  avail 
they  enjoy  greater  privileges  in  the  way  themselves  of  this  service.  This  type 
of  reduced  postage  rates  and  special  of  advertising  has  suffered  a  decline 
services  than  accorded  to  any  other  through  store  promotion,  he  declared; 
users  of  the  mails.  As  you  know,  the  therefore  companies  selling  self-medica- 
department  suffers  a  tremendous  loss  tion  products,  toilet  goods,  food  and  the 
in  handling  newspapers  and  periodicals  like  will  make  use  of  the  ndw  type  of 
as  second-class  mail.”  consumer  approach,  he  predicted. 

The  oft-repeated  claim  that  the  gov-  Mr.  Eilenberger  was  unable  to  give 
ernment  is  playing  Santa  Claus  to  the  the  statistics  as  to  increased  postal 
newspaper  publishing  industry  is  chal-  revenue  and  employment,  or  to  estimate 
lenged  by  Elisha  Hanson,  Washington  to  what  extent  this  service  is  being 
counsel  for  A.N.P.A.,  who  points  out  used  throughout  the  urban  and  rural 
that  95  per  cent  of  the  papers  are  car-  sections  of  the  country,  other  than  to 
ried  by  rural  carriers  who  are  on  con-  say: 

tract  and  whose  compensation  is  in  no-  “The  sample  advertising  matter  has 
wise  affected  by  the  number  of  news-  shown  increases  immediately.” 
papers  carried.  Questioned  as  to  whether  the  new 

Under  any  proper  system  of  book-  service  would  be  discontinued  if  pos- 
keeping  which  regulates  charges  on  the  tal  revenue  did  not  show  reasonable  in¬ 
basis  of  service  rendered,  the  publishers  crease.  Mr.  Eilenberger  replied:  “There 


will  be  found  to  be  paying  fair  rates, 
he  insists.  He  was  severely  critical  of 
the  “alliance”  between  the  government 
and  the  promoters  of  mail  advertising. 

The  Postoffice  Department’s  defense 
of  its  policy  was  made  in  a  letter  sent 
to  Senator  James  P.  Pope  of  Idaho  in 
answer  to  a  protest  which  he  filed  fol¬ 
lowing  complaint  by  the  Idaho  State 
Editorial  Association.  An  almost  iden¬ 
tical  letter  was  sent  to  Senator  J.  Ham¬ 
ilton  Lewis  of  Illinois,  who  forwarded 
to  Postmaster-General  Farley  a  com¬ 
plaint  from  Mrs.  Allyne  Carpenter  Nu- 


is  no  doubt  that  there  will  be  substantial 
increases  in  postal  income.” 

He  stressed  the  claim  that  this  ser¬ 
vice  is  not  in  competition  with  private 
distribution  agencies,  pointing  out  the 
disparity  in  relative  costs  to  the  adver¬ 
tiser.  In  his  opinion,  it  is  those  com¬ 
panies  with  national  sales  that  would 
make  use  of  it,  rather  than  local  mer¬ 
chants. 

“For  eleven  years  we  have  extended 
this  svstem  to  the  rural  sections  of  the 
country  and  only  recently  w’e  have  ex- 
(Costinued  on  page  16) 


protest  reported  in  Atlanta  was  by  a 
hand-distribution  company. 

In  Philadelphia  one  local  concern, 
the  Household  Finance  Corporation, 
has  used  the  service  on  a  large  scale. 
■Advertising  was  sent  by  this  firm  to 
300,000  of  the  city’s  537,000  addresses. 

Some  Philadelphia  restaurants  and 
neighborhood  theaters  are  using  the 
service  on  a  small  scale,  one  restaurant 
covering  about  3,500  offices  in  the  cen¬ 
tral  district  with  its  menus  daily. 

Two  national  advertisers,  Barbasol 
and  Ex-Lax,  have  covered  the  entire 
city  with  samples. 

A  New  York  woman’s  magazine 
publisher  is  arranging  to  try  out  the 
plan  as  a  subscription  puller  by  send¬ 
ing  his  magazine  to  3,000  Philadelphia 
homes. 

St.  Louis  postoffice  officials  stated 
only  that  the  new  postal  service  was 
being  used  to  a  “pretty  good”  extent  in 
that  city.  The  service,  it  was  stated,  is 
being  used  mostly  in  the  distribution 
of  samples  of  drugs. 

Starting  out  slowly,  the  use  of  the 
new  simplified  mailing  in  the  Minneap¬ 
olis  postoffice  now  is  on  the  inerpse. 
The  office  has  handled  581,315  pieces 
of  such  mail  since  the  order  went  into 
effect  in  October,  1934. 

These  have  been  divided  as  follows : 
letter  carrier  routes,  48,166;  rural  route 
boxes,  110,555:  rural  route  boxes  by 
one  firm,  419,300;  box  holders,  3,294. 

Printers,  paper  companies  and  circu¬ 
lar  letter  concerns  have  been  calling 
attention  of  advertisers  to  the  new 
service  through  salesmen  and  in  house 
organs. 

Postmaster  Charles  Stevens  of  New 
Orleans  reported  that  ten  local  firms 
are  using  the  new  delivery  service  reg¬ 
ularly,  but  that  no  complaints  had  been 
made  to  him  except  by  persons  in  the 
business  of  distributing  handbills,  etc. 
One  of  these  said  not  only  himself  but 
several  associates  were  being  deprived 
of  a  means  of  livelihood.  A  postal  em¬ 
ploye  has  been  soliciting  New  Orleans 
advertisers  for  their  business. 

The  San  Francisco  postmaster’s  office 
stated  that  the  new  distribution  service 
was  just  getting  under  way,  with  some 
mailing  being  done  and  more  scheduled 
for  April.  A  business  check  indicated 
that  use  of  the  service  was  slight.  Ad¬ 
vertising  men  questioned  whether  the 
postal  service  can  effectively  compete 
with  the  highly  organized  distribution 
of  circulars  and  handbills  in  San  Fran¬ 
cisco  and  Oakland  where  the  distribu¬ 
tion  has  been  carefully  worked  out 
and  where  rates  are  lower  than  the 
new  postal  rates. 

Incidentally,  San  Francisco  is  con¬ 
sidering  an  anti-handbill  ordinance  in¬ 
spired  by  the  apartment  house  owners 
and  managers’  association,  but  strongly 
opposed  by  the  Printers’  Board  of 
Trade  and  the  typographical  unions. 

In  Boston  there  was  little  evidence  of 
activity,  but  one  case  of  use  of  the 
service  was  reported. 

In  New  York  there  have  been  a 
number  of  instances,  principally  in  the 
suburbs.  Barbasol,  which  was  named  in 
reports  from  several  other  cities,  has 
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done  extensive  sampling  in  outlying 
residential  districts,  sending  the  mail¬ 
men  along  their  routes  with  loads  of 
little  red,  white  and  blue  boxes,  un¬ 
wrapped,  unstamped,  and  looking  quite 
like  the  regular  Barbasol  carton.  Two 
sides  of  the  box,  however,  have  been 
specially  printed.  One  side  carries  the 
only  address : 

Householder, 

Letter  Carrier  Route, 

Local. 

This  side  also  carried  the  return 
card  of  the  Barbasol  Company,  Indi^- 
apolis,  and  a  notice  of  postage  having 
been  paid  under  permit  No.  331. 

Another  side  of  the  box  carried  a 
message ;  “To  the  shaver :  Believing  the 
best  advertisement  for  Barbasol  is  a 
sample  of  the  product  itself,  we  are 
sending  you  this  trial  tube.  .  .  .”  This 
was  signed  "The  Barbasol  Company.” 

Great  Atlantic  &  Pacific  Tea  Com¬ 
pany,  First  National  Stores,  and  a 
number  of  local  food  stores,  hardware 
stores,  laundries,  etc.,  have  also  tried 
the  new  service.  In  at  least  one  in¬ 
stance  a  suburban  newspaper  lost  its 
usual  weekly  chain  store  copy  one  week 
when  the  advertiser  experimented  with 
a  full  page  sheet  printed  on  both  sides 
with  copy  closely  resembling  its  news¬ 
paper  copy.  The  next  week  the  adver¬ 
tiser  returned  to  the  newspaper. 

These  scattered  reports  are  enough 
to  show  the  direction  being  taken  in 
the  development  of  the  new  service. 

It  is  not  unnatural  that  the  first  com¬ 
plaints  have  come  from  concerns  en¬ 
gaged  in  distribution  of  circulars  and 
samples,  since  the  new  service  is  in 
direct  competition  here.  In  some  cities 
these  firms  are  well  able  to  care  for 
themselves,  as  indicated  in  the  report 
from  San  Francisco  above.  Likewise 
in  Washington,  I).  C.,  Normal  Kal, 
president  of  the  Washington  Advertis¬ 
ing  Club,  pointed  out  that  private  de¬ 
livery  agencies  will  deliver  unaddressed 
matter  for  $3.50  to  $4.50  a  thousand, 
against  the  government  charge  of  $10  a 
thousand  (1  cent  each  for  articles 
weighing  not  more  than  11/3  ounces). 
Local  advertisers,  he  said,  will  not  use 
the  new  service  for  this  reason. 

The  service,  incidentally%  provides 
also  for  distribution  of  books,  catalogs, 
and  pamphlets  consisting  of  24  or  more 
printed  pages  at  1  cent  for  each  2 
ounces  or  fraction  thereof. 

Most  newspaper  advertising  also 
would  show  costs  lower  than  those  for 
circulars.  The  postal  charges  alone  on 
100,000  handbills  would  be  $1000.  At 
the  national  average  milline  rate  of 
$2.58  (Editor  &  Publisher  Year  Book 
for  1935),  the  advertiser  could  buy  100,- 
000  circulation  for  a  full-page  adver¬ 
tisement  for  about  $610.  Considering 
the  cost  of  printing  the  circulars,  they 
would  be  an  expensive  luxury  for  the 
advertiser  even  if  he  wanted  to  use  the 
equivalent  of  two  or  more  newspaper 
pages ;  while  on  less  than  full-page 
space  the  newspaper’s  lower  cost  would 
be  still  more  marked. 

With  small  newspapers  whose  milline 
rates  are  substantially  higher,  much  of 
this  cost  advantage  would  disappear. 


liable  advertising  which  would  be  re¬ 
fused  by  newspapers  can  be  circulated 
through  the  postoffice  and  left,  not  on 
doorsteps  or  front  porches,  but  in  pri¬ 
vate  mail  boxes. 

One  newspaper  man  pointed  out  that 
the  New  York  City  anti -handbill  ordi¬ 
nance  specifically  exempts  all  mail  mat¬ 
ter  from  its  provisions.  Thus,  by  the 
adoption  of  a  system  not  thought  of 
when  this  ordinance  was  adopted,  or 
when  it  was  last  amended,  June  21, 
1928,  advertising  matter  which  would 
otherwise  be  barred  may  now  make  its 
way  into  homes  everywhere. 

At  Chicago,  G.  W.  Cunningham,  ad¬ 
vertising  manager  of  Sears  Roebuck  & 
Co.,  told  Editor  &  Publisher  the  value 
of  the  service  to  his  firm  was  “ex¬ 
tremely  limited.” 

“With  12,tX)0,000  names  in  our  own 
files,  the  value  to  us  of  postal  regula¬ 
tions  permitting  bulk  mailing  of  unad¬ 
dressed  printed  matter  is  extremely  lim¬ 
ited,”  stated  Mr.  Cunningham.  “Natu¬ 
rally  our  own  customer  lists  would  be 
much  more  effective  for  our  purpose.” 

It  is  understood,  however,  the  new 
regulations  may  be  of  value  to  smaller 
mail  order  houses  not  having  large  cus¬ 
tomer  lists. 

prominent  State  street  department 
store  executive  told  Editor  &  Pub¬ 
lisher  that  his  store  was  not  using  this 
service  because  the  “price  is  prohib¬ 
itive.”  This  executive  remarked  that 
“few  retail  concerns  I  know  of  are 
using  the  new  postoffice  service  as 
means  of  distributing  local  advertising 
matter  because  the  cost  is  too  high  to 
make  it  worth  while.”  He  said  that 
such  a  service  could  not  replace  the 
value  of  newspapers  as  effective  adver¬ 
tising  mediums. 

Montgomery  Ward  &  Co.  is  experi¬ 
menting  with  the  service  on  a  “fairly 
extensive”  basis,  it  was  learned  this 
week.  A  Ward  representative  said  the 
firm  has  used  the  service  nationally  for 
one  of  two  special  broadsides  and  felt 
the  postoffice  should  be  encouraged  in 
its  endeavor  to  increase  mail  facilities. 
Discussing  the  bulk  mailing  of  un¬ 
addressed  advertising  matter,  this  offi¬ 
cial  stated:  “One  should  not  overlook 
the  fact  that  the  service  cannot  be  ef¬ 
fectively  used  by  any  firm  except  a 
general  advertiser.  We  think  it  is  a 
step  in  the  right  direction  on  the  part 
of  the  postoffice  to  encourage  the  use 
of  direct  mail  delivery.  Anything  the 
postoffice  department  can  do  to  stimu¬ 
late  business  will  naturally  increase  the 
volume  of  mail  business  and  thereby 
bring  increase  revenue  to  the  postal  de¬ 
partment.” 

The  Ward  representative  emphasized 
that  use  of  this  service  did  not  in  any 
way  mean  curtailment  of  Ward  chain 
store  newspaper  advertising.  He  pointed 
out,  however,  that  the  new  postal  regu¬ 
lation  has  an  advantage  over  regular 
city  distribution  methods  used  in  de¬ 
livering  advertising  matter  such  as  hand¬ 
bills  and  circulars. 

“The  throwing  of  handbills  on  door¬ 
steps  has  become  obnoxious  to  certain 
classes  of  people,”  he  remarked,  “ad¬ 
vertising  matter  sent  through  the  mail 


EDITOR  &  PUBLISHER 
CALENDAR 

March  12-13 — Central  States 
Circulation  Managers’  Associa¬ 
tion,  spring  meeting.  Congress 
Hotel,  Chicago. 

March  15 — Ozarks  Press  Asso¬ 
ciation,  annual  meeting.  Spring- 
field,  Mo. 

March  17-18 — Interstate  Circu¬ 
lation  Managers  Assn.,  meeting, 
Penn-Harris  Hotel,  Harrisburg. 

March  29-30 — Canadian  Weekly 
Newspapers  Assn.,  Ontario,  Que¬ 
bec  Division,  annual  convention. 
Royal  York  Hotel,  Toronto,  Ont. 

A.  N.  P.  A.  DIRECTORS  MEET 

No  Announcement  Made  a*  to  Plans 
for  April  Convention 

meeting  of  American  Newspaper 
Publishers  Association  directors  to 
discuss  plans  for  the  coming  conven¬ 
tion  and  to  settle  routine  matters  of 
assessment  delinquencies  was  held  in 
the  .Association  offices  in  New  York 
City  March  5. 

Directors  in  attendance  at  the  meet¬ 
ing,  from  which  no  formal  announce¬ 
ment  as  to  the  chief  topics  for  the  an¬ 
nual  meeting  was  issued,  were: 

Howard  Davis,  New  York  Herald 
Tribune;  J.  D.  Barnum,  Syracuse  (N. 
Y.)  Post-Standard;  E.  H.  Harris, 
Richmond  (Ind.)  Palladium-Item; 
Walter  M.  Dear,  Jersey  City  (N.  J.) 
Jersey  Journal;  E.  H.  Butler,  Buffalo 
(N.  Y.)  Evening  Neics;  W.  E.  Mac- 
farlane,  Chicago  Tribune;  Charles  H. 
Taylor,  Boston  Globe;  S.  R.  Winch, 
Portland  (Ore.)  Oregon  Journal. 

ARKANSAS  NOW  “WET” 

With  passage  this  week  by  Arkansas 
legislature  of  a  bill  legalizing  the  sale 
of  liquor  in  original  packages,  Arkan¬ 
sas  was  slated  to  go  '"wet”  as  soon  as 
Gov.  Futrell  signs  the  bill.  Legalizing 
of  liquor  in  Arkansas,  which  has  been 
dry  19  years,  was  expected  to  release 
a  flood  of  liquor  advertising  in  news¬ 
papers.  All  Arkansas  dailies,  with  the 
exception  of  Little  Rock  Gazette,  Hope 
Star  and  Conivay  Democrat,  have  indi¬ 
cated  their  intention  of  accepting  liquor 
copy.  The  Memphis  (Tenn.)  Commer¬ 
cial  Appeal  has  announced  it  will  accept 
liquor  advertising  inasmuch  as  West 
Memphis.  Ark.,  across  the  Mississippi 
River,  will  have  liquor  dealers  as  soon 
as  the  bill  is  signed. 

MRS.  REID  ASSAILS  CODE 

Mrs.  Ogden  Reid,  vice-president  of 
the  Neiv  York  Herald  Tribune,  told 
300  members  of  the  Manor  Club  in  Pel¬ 
ham,  N.  Y.,  March  5  that  the  news¬ 
papers  of  the  nation  were  unwise  in  ac¬ 
cepting  the  NRA  code  and  that  domina¬ 
tion  of  the  press  under  one  head  was 
possible  in  the  United  States.  She  said 
freedom  of  the  press  is  of  “utmost  im¬ 
portance  in  connection  with  the  NR.\ 
and  the  present  administration  at 
Washington.” 


TAXPAYER  SUES  TO , 
BAR  STORE  NEWS  ' 

Chicago  Apartment  Owner  Cite* 

Filth,  Fire  Hazard  and  Cost  of 

Clearing  Litter  in  Action  to 
End  Circularization 

iStecial  to  Editor  &  Publisher) 

Chicago,  ilarch  0 — Suit  was  filed 
in  Superior  Court  of  Cook  County 
here  this  week,  seeking  to  restrain 
Goldblatt  Brothers,  Inc.,  local  operators 
of  chain  department  stores;  Shopping 
News,  Inc.,  composed  of  loop  merchants 
who  have  banded  together  in  a  coopera¬ 
tive  venture  of  issuing  twice  weekly 
the  Downtown  Shopping  News;  and 
the  city  of  Chicago,  from  circulating  r 
or  distributing  circulars  and  other  ad¬ 
vertising  matter,  or  permitting  the 
same  to  be  distrilnited  on  the  streets, 
alleys,  sidewalks,  or  public  places,  or 
at  any  houses,  stores  or  places  of  busi¬ 
ness. 

This  action,  which  will  be  followed 
with  a  petition  seeking  a  writ  of  in¬ 
junction  to  prohibit  free  distribution  of 
advertising  circulars  and  shopping  news 
publications,  was  introduced  into  Su-  - 
perior  Court  by  Samuel  Ettelson,  for¬ 
mer  city  of  Chicago  corporate  counsel 
and  attorney  for  the  Insull  interests, 
on  behalf  of  the  plaintiff,  Carl  J.  Hall-  i 
berg,  part  owner  of  an  apartment  build-  \ 
ing  in  this  city.  Public  nuisance,  fire 
hazard,  unsightly  streets  and  cost  to 
taxpayers  of  gathering  up  scattered  cir-  i 
culars  are  cited.  | 

The  bill  charges  that  while  distribu¬ 
tion  of  circulars,  dodgers,  handbills  and  ; 
other  like  advertising  matter  is  not  pro-  \ 
hibited  by  a  local  ordinance  passed  in  i 
1931,  governing  the  passing  out  of  hand¬ 
bills  and  such  matter  on  the  street, 
delivery  of  handbills  and  advertising 
matter,  such  as  shopping  news  publica-  j 
tions,  “is  forbidden  by  a  general  order  ' 
of  the  United  States  Post  Office  De-  | 
partment,  i'sued  under  authority  con-  j 
(erred  upon  said  department  by  the  L 
Congress  of  the  Unitetl  States.”  .\  ■ 
copy  of  this  order  was  attached  to  the 
bill. 

In  seeking  redress,  the  plaintiff  asks 
the  defendants  “be  permanently  re¬ 
strained  and  enjoined  from  further  dis¬ 
tribution  of  said  circulars  or  advertising 
matters,  and  that  the  City  of  Chicago, 
its  officers,  agents  and  representatives, 
may  be  permanently  restrained  and  en¬ 
joined  from  encouraging  and  promoting 
the  distribution  of  such  circulars  or  ad¬ 
vertising  matters.” 

Until  final  hearing  of  this  suit,  the  bill 
further  requests  the  court  grant  a  writ 
of  injunction,  “directed  to  the  said 
Goldblatt  Bros.,  Inc.,  Shopping  News,  j 
Inc.,  and  the  City  of  Chicago,  restrain-  i 
ing  them,  their  agents,  attorneys  and  1 
representatives  from  circulating  or  dis¬ 
tributing  said  circulars  and  other  ad¬ 
vertising  matter.” 

NEWSPRINT  LEGISLATION  DELAY 
Taschereau’*  Plant  May  Be  Preiented  , 


and  the  postal  service  would  be  cor-  has  a  better  chance  of  getting  a  more - 

respondingly  more  attractive.  Other  friendly  reception  at  the  home.”  A.B.C.  BOARD  MEETING 

cases  where  the  postal  service  might  - — - — —  (By  telegraph  to  Editor  &  Publisher) 

make  special  appeal  are  those  where  no  SUSPENDS  MORNING  EDITION  Chicago,  March  7 — The  Audit  Bu- 


one  newspaper  gives  thorough  cover¬ 
age  of  its  territory,  and  instances  where 
an  advertiser  wants  to  cover  only  part 
of  a  city.  In  large  cities  a  general  ad¬ 
vertiser  might  seek  to  save  money  by 
limiting  distribution  of  his  advertising 
to  the  better  residential  districts;  or  a 
small  dealer  with  no  hope  of  drawing 
trade  from  the  entire  city  might  limit 
his  advertising  to  the  territory  near’ 
him. 

In  the  large  cities  mentioned  above, 
newspapermen  almost  unanimously  said 
they  had  noticed  no  losses  of  linage  as 
yet.  Many  of  them  expressed  the  be¬ 
lief  that  the  “simplified  address”  sys¬ 
tem  would  slow  up  mail  deliveries, 
overload  carriers,  and  clutter  mail 
boxes  with  “throwaways”  and  samples. 
They  predicted  that,  if  used  to  any  ex¬ 
tent,  the  new  service  will  rouse  public 
resentment,  and  in  time  destroy  the 
advertising  value  of  mail  matter  gen¬ 
erally.  Several  pointed  out  that  unre- 


The  Madison  (S.  D.)  Sentinel  has  reau  of  Circulations  board  of  directors 
suspended  its  morning  edition,  which  will  hold  their  regular  meeting  in  Chi- 
was  formerly  distributed  free.  cago  at  the  Drake  Hotel,  March  15. 
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at  Close  of  Present  Session 

(Special  to  Editor  &  Publisher) 

Quebec,  March  7 — Quebec's  “news¬ 
print  legislation”,  awaited  with  keen  in¬ 
terest  by  representatives  of  newsprint 
firms  operating  in  this  province,  n«y 
only  be  introduced  in  the  Legislative 
Assembly  towards  the  close  of  the  pres¬ 
ent  session. 

Premier  Taschereau  announced  some 
weeks  ago  that  legislation  would  be 
introduced,  and  enacted  by  the  Province 
of  Quebec,  as  a  result  of  price  differ¬ 
ences  and  difficulties.  It  is  hoped  that 
as  a  result  of  this  legislation  newsprint 
companies  operating  in  the  Province 
will  have  to  increase  their  prices  be¬ 
cause  of  the  Government  compelling  the 
firms  to  pay  their  hired  help  higher 
wages. 

PAPER  APPOINTS  SPECIAL 

The  Connersville  (Ind.)  News- 
Examiner  has  announc^  the  appoint¬ 
ment  of  Theis  &  Simpson  Compel 
Inc.,  as  its  national  representatives, 
effective  March  1. 
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REBATING  ILLEGAL,  DISHONEST,  SAYS  4-A 

Advertising  Agencies  Make  Warm  Reply  to  **Haase  Report”  of  A.N.A.,  Charging  It  Was  Biased  smd 

Its  Conclusions  Mistaken — Contradicts  Legal  Argument 


The  American  Association  of  Ad¬ 
vertising  Agencies  this  week  made 
public  its  reply  to  the  “Haase  report” 
on  "Advertising  Agency  Compensation” 
which  was  issued  on  behalf  of  the  As¬ 
sociation  of  National  Advertisers  in 
Xoveniber. 

The  Eour-A  “Analysis  and  Criti¬ 
cism,”  a  bound  volume  of  100  pages, 
takes  direct  issue  with  the  Haase  con¬ 
clusion  that  there  is  no  legal  or  ethical 
bar  to  the  rebating  of  commissions  by 
agencies  to  clients.  The  Haase  report, 
it  charges,  is  “obviously  biased  in  favor 
of  a  predetermined  conclusion,”  and 
"contains  too  many  misstatements  and 
half-truths,  vital  omissions  and  mistaken 
inferences.”  Coming  to  the  specific 
question  of  rebating,  the  Eour-A 
“.\nalysis”  says: 

“The  Haase  reiwrt  takes  up  the  cud¬ 
gels  strongly  in  favor  of  the  right  of 
die  agency  to  do  what  is  generally 
called  ‘rebating’  (Page  33)  ;  that  is, 
passing  on  to  the  advertiser  part  of  the 
commission  that  it  receives  from  publi¬ 
cations.  .  .  .  Aside  from  any  legal 

theories  on  the  subject — tliere  are  actual 
obligations  in  effect  between  agency  and 
media  owners,  upon  which  both  moral 
and  legal  rights  must  depend.  The 
practical  (luestion  is  whether,  regardless 
of  any  relationship  between  agency  and 
client,  the  agency  has  any  right — in  view 
of  the  known  terms  of  the  arrange¬ 
ment  under  which  the  publisher  has 
accorded  it  commissions — to  violate  that 
arrangement  by  passing  them  on  to  the 
advertiser. 

“It  seems  to  us  that  the  mere  state¬ 
ment  of  the  question  provides  the 
answer.  If  the  publisher  has  the  right 
to  determine  to  whom  and  under  what 
conditions  he  shall  grant  a  commission 
on  his  card  rates ;  if  he  has  stipulated, 
as  one  of  the  conditions  of  the  granting 
of  that  commission  to  accredited  and 
reco^ized  agencies,  that  they  shall  not 
use  it — in  whole  or  in  part — in  such  a 
way  as  to  violate  his  published  rate 
card;  if  the  agency  has  applied  for,  and 
accepted,  ‘recognition’  from  the  pub¬ 
lisher  and  has  accepted  the  proffered 
commission  with  full  knowledge  of 
those  terms  and  conditions;  then,  of 
course,  the  agency  is  bound  by  every 
consideration  of  decency  and  honor  not 
to  violate  the  understanding.  .  .  . 
Rebating,  call  it  what  you  will,  is  a 
practice  which  publishers  are  entitled — 
in  the  interest  of  their  own  business — 
to  prohibit.  It  is  a  practice,  call  it 
what  you  will,  which  agencies  have  no 
right  to  engage  in.  It  is  dishonest  and 
violates  both  legal  and  moral  obligations. 

“Of  course  any  advertiser  has  the 
right  to  decline  to  deal  with  an  agency 
on  the  basis  of  its  receiving  commis¬ 
sions  from  media  owners  on  his  busi¬ 
ness  ;  and  the  agency  can  forego  such 
commissions  if  it  so  elects.  But  no 
«ency  has  any  right  to  play  fast  and 
loose  with  the  equities  of  a  third  party, 
m  accepting  a  commission  from  him  and 
then  disposing  of  it  contrary  to  agree- 
ment.” 

j^is  view,  the  Four-A  argument 
holds,  IS  true  regardless  of  whether  one 
*aepts  the  Haase  contention  that  the 
advertising  agent  is  at  law  the  agent 
M  the  advertiser  alone,  or  whether  he 
IS  mainly  an  independent  contractor, 
M  the  Four-A  holds.  The  vital  factor 
IS  the  advertiser’s  knowledge  of  the  ar- 
fangement  by  which  the  agent  draws 
*®mmissions  from  media — an  arrange- 
about  which  there  is  no  secrecy. 
But  the  Four-A  stand  does  not  accept 
^  Haase  view  of  the  legal  relation 
^ween  agent  and  client — a  matter 
m  which  nearly  a  fourth  of  the  Haase 
*^*m'**^  W'as  devoted. 

“The  agency’s  legal  status,  to  the 
of  our  knowledge,”  says  the  Four-A, 
■us  never  been  authoritatively  defined 
'*dth  any  finality  either  by  the  courts 
Of  others,  and  in  our  opnion,  can  never 


By  ROBERT  S.  MANN 

be  so  defined  because  of  the  interrelated  gulf  the  argumentative  portion  of  the 
nature  of  the  business— a  statement  review.” 

which  is  still  true  after  studying  care-  The  Haase  report,  as  readers  of  this 
fully  the  legal  argument  in  the  Haase  paper  will  remember,  represented  the 
report.  However,  the  basis  on  which  most  recent  stage  in  the  long  agitation 
the  agency  actually  operates  in  dealing  carried  on,  by  some  advertisers  to  end 
with  both  media  and  advertisers  and  is  the  established  commission  system,  to 
held  responsible  or  its  commitments  to  obtain  for  themselves  the  benefit  of  the 
them,  as  a  matter  of  course  and  of  law,  commissions,  and  then  to  make  their 
makes  the  agency  mainly  an  independent  own  arrangements  about  hiring  and 
contractor — which  engages  in  business  paying  advertising  agencies, 
on  its  own  account  and  on  its  own  Following  urgent  pressure  by  some 
capital ;  which  enters  into  contractual  large_  advertisers  in  1932,  the  whole 
relationships  with  clients,  whereby  it  question  was  studied  by  James  W. 
renders  both  professional  and  commer-  Young,  of  the  University  of  Chicago, 
cial  services ;  which  enters  into  con-  at  the  instigation  of  a  group  represent- 
tractual  relationships  with  publi.shers,  ing  advertisers,  publishers,  and  agents. 


at  its  own  risk  and  on  the  strength  of 
its  own  credit,  for  the  purchase  of  space. 
.  .  .  If  an  exclusive  relationship  of 


When  his  report  was  made  in  1933,  the 
Association  of  National  Advertisers  re¬ 
fused  to  accept  it  as  conclusive,  and 


principal  and  agent  existed  between  authorized  a  further  study  of  its  own, 
client  and  agency,  not  only  would  the  without  participation  of  publishers  or 
publisher  proceed  against  the  adver-  ^tsents.  This  study  was  made  by  Al- 
tiscr  in  case  of  default  by  the  agency.  Haase,  advertising  consultam, 

but  he  could  proceed  only  against  the  collaboration  with  Lawrence  C. 
advertiser  in  any  event  ”  Lockley,  and  with  legal  opinion  by  Isaac 

Following  out  this  thought,  the  'X'  Digges  under  the  sponsorship  of 
Four-A  cites  opinions  obtained  from  -Y  trustees,  Lee  H.  Bns- 

George  Link,  Jr.,  of  McKercher  &  ^^clntire,  and  Stuart 

Link,  attorneys  for  the  Four-A  for  ”  *  r  ^  a  xt  a 

many  years.  Mr.  Link  reports  that  climax  of  the  A.  N.  A.  re- 

upon  examination  of  all  the  legal  cases  F®"*’  r  Presented  a  proposed 
cited  in  the  Haase  report,  he  finds  that  of  client-agency  contract  which 

“with  a  few  minor  exceptions  they  do  not  ^ive  the  client  the  benefit  of 

even  remotely  touch  the  question  of  the  commissions,  providing  for  sepa- 

advertising  agency’s  relation  to  the  pub-  rate  payment  by  the  client  ior  agency 
Usher  and/nr  the  advertiser  »  and  that  services_.  _  Encouraged  by  the  Haase ,re- 


lisher  and/or  the  advertiser,”  and  that 
in  these  few  cases  “there  are  special 


port,  with  its  conclusions  that  so-called 
rebating  was  both  legal  and  ethical,  a 


Sractm?  fSr'/f  r.Sabir„„m^^ 


posed  form  of  contract,  but,  so  far  as 


A  the  _  volume  attacks  the  known,  without  success.  Agency  mem- 

X'  u  ■  .contention  that  there  can  be  fiers  of  the  Four-A,  it  is  understood, 
no  rebating  between  advertiser  and  have  met  such  proposals  with  argu- 
agent,^^  since  there  is  no  “adverse  in-  ments  similar  to  those  advanced  in  the 
terest  between  them.  But  there  is  an  new  “Analysis  and  Criticism.” 
adverse  interest,  the  Four-A  holds,  “in  The  new  Four-A  volume  has  been 
all  negotiations  or  contracting  between  placed  in  the  hands  of  Four-A  mem- 
them,  including,^  of  course,  any  agree-  bers,  and  copies  sent  to  officers  of  the 
ment  to  rebate.  Mr.  Link  points  out  Association  of  National  Advertisers  and 
m  this  connection  that  New  York  laws  to  a  few  other  especially  interested  per- 
forbid_  an  insurance  agent  to  share  his  sons.  Copies  may  be  purchased  from 
commissions  with  the  insured,  although  the  New  York  headquarters  of  the 
the  latter  has  been  repeatedly  held  in  Association  of  National  Advertisers  at 
court  to  be  the  agent’s  principal.  He  $5  each. 


also  cites  Federal  law  forbidding  re¬ 
bating  of  freight  charges,  adding: 


A  foreword  in  the  volume,  over  the 
signature  of  John  Benson,  president  of 


“The  relationship  between  a  common  the  Four-A,  contrasts  the  biased  atti- 
^Be  consignor  is  what  is  tude  of  the  Haase  report  with  the  im- 
legally  defined  as  the  relationship  of  partiality  of  the  Young  study.  The 
bailor  and  bailee,  having^  many  aspects  Haase  study,  Mr.  Benson  charges, 
referred  to  “offers  no  well  worked  out  alternative 
m  the  A.  N.  A.  study.”  to  the  present  method  of  agency  com- 

“You  will  observe,”  Mr.  Link  added,  pensation,”  which  “has  the  signal  vir- 
that  the  cornerstone  for  the  legal  por-  tue  of  having  worked  in  advertising  as 
tion  of  the  A.  N.  A.  rejwrt  is  founded  none  other  has  ever  done.”  Admitting 
upon  quicksand,  which  will  speedily  en-  that  changing  conditions  may  require 

ROOSEVELT  ATTENDS  PRESS  CLUB  BANQUET 


President  Franklin  D.  Roosevelt  shown  (left),  as  he  attended  the  National 
Press  Club  Banquet  in  Washington,  D.  C,,  March  2.  Seated  beside  the  Chief 
Executive  is  Mark  Foote,  president  of  the  Club. 


changes  in  the  commission  system,  he 
says:  “No  good  can  come  from  any 
one-sided  or  partisan  attack  or  from 
attempting  to  break  down  a  deeply 
rooted  method  of  doing  business  unless 
or  until  something  better  can  be  found 
to  take  its  place.”  ,  .  „  . 

One  section  of  the  ‘‘Analysis  is 
devoted  to  the  “publisher’s  vital  need 
of  agency  service.”  Significantly 
the  president  of  General  Motors  Cor¬ 
poration  has  been  outspoken  on  the 
commission  problem — this  section  com¬ 
pares  the  publisher  s  need  for  strong, 
well-financed,  able  and  ethical  adver¬ 
tising  agencies  to  an  automobile  manu¬ 
facturer’s  need  for  a  strong  dealer 
organization.  The  manufacturer,  it  is 
pointed  out,  would  refuse  to  sell  to  an 
individual  at  the  same  price  as  to  his 
dealer,  nor  would  he  permit  his  re¬ 
tailers  to  be  demoralized  by  a  system 
of  dickering  with  customers  about  how 
large  a  percentage  of  profit  the  dealers 
should  have.  Likewise  the  publisher, 
who  offers  to  pay  for  agency  service 
for  his  customers,  cannot  afford  to  sell 
direct  at  net  rates  nor  to  permit  a 
weakening  of  the  agencies  financially. 
The  agencies’  cot)tribution  to  the  suc¬ 
cessful  use  of  advertising,  it  is  held, 
has  teen  largely  responsible  for  the 
growth  of  advertising. 

Text  of  the  analysis,  which  is  under¬ 
stood  to  be  largely  the  work  of  Mr. 
Benson,  is  divided  into  three  sections, 
answering  what  are  listed  as  the  three 
main  contentions  of  the  Haase  report: 
First,  that  there  is  widespread  dissatis¬ 
faction  with  the  present  commission 
system ;  second,  that  the  commission 
structure  is  breaking  down;  and  third, 
the  legal  argument  relative  to  rebating, 
together  with  sundry  alleged  faults  of 
the  commission  system. 

In  regard  to  advertiser  dissatisfaction, 
the  Four-A  “Analysis”  makes  pointed 
criticism  of  evidence  cited  in  the  Haase 
report.  Referring  to  one  qijestionnaire, 
it  says:  “A  more  fallacious  interpreta¬ 
tion  of  those  figures  _  could  hardly_  be 
conceived.”  And  turning  to  a  question¬ 
naire  sent  by  Mr.  Haase  himself  to 
8,900  national  advertisers,  it  disagrees 
with  his  statement  that  “approximately 
60  per  cent  of  those  reporting  preferred 
some  sort  of  fee  basis  for  compensation 
of  advertising  agencies.”  The  highest 
justifiable  figure  should  be  37.9  per  cent, 
the  Four-A  insists.  And  pointing  out 
that  despite  the  circumstances  of  the 
questionnaire,  only  10  per  cent  of  the 
advertisers  answered,  the  “Analysis 
commented : 

“A  more  realistic  interpretation  .  .  . 
is  this:  that  of  8,900  advertisers  .  .  . 
10  per  cent  were  sufficiently  interested 
...  to  reply;  and  311  advertisers,  or 
3.5  per  cent  of  all  the  advertisers 
queried,  expressed  themselves  as  being 
unfavorable  to  the  commission  system 
of  compensation.” 

Turning  to  the  alleged  breakdown  of 
the  commission  system,  the  “Analysis 
uses  figures  from  the  Haase  report  it¬ 
self  to  “indicate  a  stability— in  the  face 
of  depression  conditions — that  may  well 
be  envied  by  any  line  of  business  or  pro¬ 
fession.”  Many  of  the  advertisers  list^ 
as  doing  without  agency  service,  it  is 
pointed  out.  had  only  small  appropria¬ 
tions  on  which  space  commissions  might 
be  negligible  and  even  an  adequate  fee 
out  of  the  question. 

Haase  figures  on  rebating,  says  the 
“Analysis”,  are  not  complete,  Jjut  for  the 
five  major  commissionable  media  of 
magazines,  newspapers,  radio,  outdoor, 
and  farm  papers,  all  at  national  rates, 
the  answers  to  his  questionnaire  show 
the  following: 

“The  fee  basis  (of  agency  payment) 
averages  less  than  4  per  cent  of  report¬ 
ing  advertisers ;  the  percentage  basis 
less  than  11  per  cent,  and  the  card  rate 
or  better  basis,  over  85  per  cent.  Even 
if  we  were  to  assume  the  highly  im- 

(Confmued  on  page  34) 
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MANAGING  EDITORS 
OKAY  WIREPHOTOS 

Meeting,  Scheduled  Before  Inaugura¬ 
tion  of  New  Service,  Results  in 
Resolution  of  Commendation 
for  Associated  Press 

Approval  oi  ojiitinuation  ot  Associ¬ 
ated  I’ress  \\  ireplioto  plans  along  the 
lines  originally  laid  down  was  con¬ 
tained  in  a  resolution  adopted  at  a 
meeting  in  New  York  March  4-5  of 
managing  editors  ot  W  ireplioto  papers. 
The  meeting  was  planned  in  December, 
Defore  the  inauguration  of  the  new 
facsimile  service,  to  talk  over  dilYicul- 
ties  in  getting  W'irephoto  under  way 
and  was  called  hy  Oliver  Owen  Kuhn 
of  the  W  ashington  Star. 

The  next  meeting  will  lie  in  Chicago 
Oct.  14  and  15.  The  commendatory 
resolution  adopted  this  week  was  as 
follows ; 

"Resolved,  That  it  is  the  sense  of  the 
managing  editors  of  the  A.  P.  Wire- 
photo  member  papers,  meeting  at  the 
A.  P.  headquarters  in  New  York  City, 
March  4,  1935,  that  the  A.  P.  Wire- 
photo  Service  has  fully  justified  itself ; 
that  the  A.  P.  W’irephoto  Service  is  a 
tremendous  step  forward  in  newspaper 
production,  and  that  we  approve  the 
eftorts  being  made  constantly  to  over¬ 
come  the  obstacles  inherent  in  any  new 
agency  of  such  vast  scope  and  complex¬ 
ity  ;  and 

"Be  it  further  resolved,  That  we 
pledge  ourselves  to  give  all  the  co¬ 
operation  within  our  power  to  furnish 
such  prints  and  assistance  as  will  bring 
the  contribution  to  the  respective  mem- 
Jjer  papers  to  the  utmost  value  and  as- 
.sistance. 

"And  be  it  further  resolved.  That  we 
•have  such  faith  in  Mr.  Kent  Cooper  and 
his  newspaper  judgment  that  we  are 
willing  to  leave  tlie  development  of  this 
.new  service  in  his  hands.” 

Among  those  attending  were :  John 
Paschall,  Atlanta  (Ga.)  Joiirml;  J.  H. 
Murphy.  Baltimore  (Md.)  Evening 
Sun;  Fred  M.  McLennon,  Buffalo 
(N.  Y.)  Courier-Express ;  Alfred  H. 
Kirchhofer,  Buffalo  (N.  Y.)  Evening 
News;  Frank  J.  Hause,  M.  E.,  New 
York  (N.  Y.)  Daily  Ne-ws;  Frank  W. 
Clark,  Syracuse  (N.  Y.)  Herald;  Perly 
Bloom,  Chicago  (Ill.)  Tribune;  Louis 
Ruppel,  Chicago  (Ill.)  Times;  Robert 
S.  Harper,  Columbus  (O.)  Dispatch, 
Columbus  ((Jhio)  State  Journal;  John 
E.  King,  Dallas  (Tex.)  News;  Fred 
Gaertner,  M.  E.,  Detroit  (Mich.) 
News;  M.  W.  Bingay,  Ed.  Dir.,  De¬ 
troit  (Mich.)  Free  Press;  Robert  W'^. 
Reed,  news  editor,  Kansas  City  (Mo.) 
Star;  J.  J.  McAuliffe,  St.  Louis  (Mo.) 
Globe-Democrat;  Guy  T.  Viskniskki. 
Portland  (Ore.)  Oregonian;  T.  J.  Dil¬ 
lon,  Minneapolis  (Minn.)  Morning 
Tribune  and  Evening  Tribune;  M.  H. 
Creager,  Milwaukee  (Wis.)  Journal; 
William  B.  Craig,  Philadelphia  (Pa.) 
Bulletin;  John  J.  McLaughlin,  Edward 
E.  Croll,  Philadelphia  (Pa.)  Public 
Ledger;  W.  H.  Haggard,  Washington 
(D.  C.)  Post;  Basil  Walters.  Des 
Moines  (Iowa)  Register-Tribune; 
George  B.  Armstead,  Hartford  (Conn.) 
Courant;  M.  H.  Williams,  Worcester 
(Mass.)  Telegram-Gazette;  Oliver 
Owen  Kuhn,  Washington  (D.  C.)  Star. 

PEAKE  IS  ABSOLVED 

I  By  telegraph  to  Editos  &  Publisher) 

Washington,  D.  C.,  Mar.  7 — William 
E.  Peake,  former  Washington  news- 
jiaperman,  who  was  driving  the  auto¬ 
mobile  which  figured  in  an  accident  re¬ 
sulting  in  the  death,  December  23,  of 
l>aniel  De  Souza,  president  of  Wash¬ 
ington  chapter  of  the  Guild,  today  was 
absolved  of  criminal  negligence.  The 
accident  happened  near  the  District  line 
as  the  pair  was  enroute  with  Christ¬ 
mas  gifts  for  striking  newspapermen 
at  Newark. 

DAILIES  NAME  “SPECIAL” 

M.  C.  Mogensen  &  Co.,  Inc.,  has 
been  appointed  national  representative 
for  the  Yuma  (Ariz.)  .Sun  and  the 
Fullerton  (Cal.)  Ncti'S-Tribune. 
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Trade  Board  Asked  to  Investigate 

Group  Sale  of  Newspaper  Space 

(Special  to  Editor  &  Publisher)  justification  for  submission  of  the  mat- 

WASHINGTON,  D.  C.,  Mar.  6—  ter  to  the  Federal  Trade  Commission 
An  "informal  complaint”  has  lieen  tor  legal  action  is  found  in  the  deci- 
rtgistered  with  the  Federal  T  rade  Com-  sion  of  the  United  States  Supreme 
mission  charging  that  a  combination  of  Court,  Docket  No.  00,  October  term. 
Southern  newspapers  are  accepting  19.34,  the  suit  of  the  Indiana  Farmers' 
group  advertising  at  reduced  rates.  The  (juide  Pub.  Co.  vs.  Prairie  Farmer 
FTC  refuses  to  identify  the  complain-  Pub.  Co.  et  al,  to  which  court  decision 
ants  or  offenders,  as  it  is  now  investi-  as  an  interesting  question  you  are  re¬ 
gating  the  charges  to  "determine  ferred.” 

whether  there  is  reasonable  grounds  for  j^at  action  was  an  appeal  to  the 
a  formal  complaint  by  the  FTC.”  Supreme  Court  from  a  refusal  of  the 

However,  it  is  understood  that  sev-  circuit  Court  of  Appeals  to  enjoin  the 
eral  Southern  papers  have  brought  the  prairie  Farmer  and  other  farm  publica- 
niatter  to  the  attention  of  the  FTC,  tions  from  selling  their  advertising 
citing  the  alleged  advertising  rate  re-  space  on  a  group  basis,  to  the  alleged 
detnmental  to  them.  detriment  of  the  Indiana  Fanners" 

The  comj^mnts  have  been  received.  Guide,  Triple  damages  were  sought 
smted  the  FTC  press  department,  and  under  the  Sherman  Act.  The  Supreme 
the  Chief  Examiner  of  the  rederal  Court  reversed  the  decision  of  the  Cir- 
1  rade  Commission  is  at  present  check-  cuit  Court,  holding  that  the  case  should 
mg  this  alleged  collusion  of  the  South-  tried  on  the  facts,  as  involving  ques- 
ern  combine.  It  there  is  sufficient  evi-  tions  of  interstate  commerce.  The 
uence  of  a  violation  of  the  fair  trade  Prairie  Farmer  and  other  respondents 
practices  discovered,  the  hTC  will  for-  jiave  petitioned  the  Supreme  Court  for 
mally  bring  suit  against  the  group.  reconsideration,  denying  that  thev  have 


•Asked  to  comment  upon  the  report 
that  the  complaint  had  been  filed  with 
the  Federal  Trade  Commission  by 
Frederick  I.  Thompson,  publisher  of  the 
Montgomery  (.Ala.)  Journal,  Walter 
W  ebb,  business  manager  of  that  news¬ 
paper,  told  Editor  &  Publisher: 

“The  practice  of  certain  Alabama 
newspapers  acting  as  a  group,  reducing 
the  published  advertising  tariff  for  the 
single  use  of  each  publication,  provided 
other  newspapers  in  the  group  and  pub¬ 
lished  in  other  cities,  were  used, 
prompted  the  complaint  as  being  viola¬ 
tive  of  fair  trade  practice.  It  was  con¬ 
tended  that  a  newspaper  published  in 
one  locality  should  not  reduce  the  price 
for  advertising  in  that  newspaper  pro¬ 
vided  the  advertiser  would  place  his 
advertising  in  an  affiliated  paper  in 
another  city  as  against  the  interest  of 
the  newspaper  in  the  other  city  not  so 
affiliated  in  the  group.  Substantial 

REDWOOD  PUBUSHERS  MEET 

California  Group  DiBcuttet  Selling 
Space  In  Combination 

The  Redwood  Empire  Publishers 
Unit's  annual  meeting  at  Cloverdale, 
Cal.,  on  W^ashington’s  Birthday,  held  in 
conjunction  with  the  annual  Citrus  Fair, 
was  one  of  the  best  attended  in  many 
years. 

Highlights  of  the  meeting  were  dis¬ 
cussions  of  united  editorial  support  to 
the  parent  association’s  campaign  against 
diversion  of  state  gas  tax  revenues,  and 
the  proposal  for  a  joint  pool  of  space 
hy  Redwood  Empire  region  publishers 
for  sale  to  national  advertisers.  Edwin 
H.  WTlder,  Northern  California  man¬ 
ager,  California  Newspaper  Publishers’ 
•Association,  explained  how  this  plan 
has  worked  out  in  other  sections-  A 
committee  was  named  by  President  E. 
L.  Finley,  publisher,  Santa  Rosa  Press 
Democrat  atid  Republican,  to  make  a 
more  thorough  study. 

Mr.  Finley  was  re-elected  president 
and  A.  C.  Hammond.  Willitts  News, 
re-elected  secretary.  The  following  vice 
presidents  who  served  during  the  past 
year  were  re-elected:  W.  N.  Burkhardt. 
editor,  San  Francisco  News;  M.  Earl 
Adams,  Healdsburg  Tribune;  C.  A. 
Carroll  Calistoga  Calistogan ;  A.  C. 
Hammond,  Willitts  News;  Paul  Jas¬ 
per,  Fortuna  Humboldt  Beacon;  John 
A.  Juza,  Crescent  City  Triplicate,  and 
A.  E.  Voorhies,  Grants  Pass  (Ore.) 
Daily  Courier. 

TWO  ARRESTED  FOR  LIBEL 

The  publisher  and  managing  editor  of 
the  Miami  Beach  (Fla.)  Tribune,  tab¬ 
loid  weekly,  were  arrested  Feb.  26,  on 
charges  of  criminal  libel,  preferred  by 
Mayor  E.  G.  Sewell  of  Miami.  Walter 
.Annenberg,  the  publisher,  and  Paul  G. 
Jeans,  his  editor,  surrendered  to  the 
sheriff  and  posted  bonds  of  $250  each. 
Mayor  Sewell  has  been  the  subject  of 
frequent  attacks,  editorial  and  cartoon, 
ill  recent  issues  of  the  T'ibune. 


justification  for  submission  of  the  mat¬ 
ter  to  the  Federal  Trade  Commission 
tor  legal  action  is  found  in  the  deci¬ 
sion  of  the  United  States  Supreme 
Court,  Docket  No.  60,  October  term. 
19.34,  the  suit  of  the  Indiana  Farmers' 
(juide  Pub.  Co.  vs.  Prairie  Farmer 
Pub.  Co.  et  al,  to  which  court  decision 
as  an  interesting  question  you  are  re¬ 
ferred.” 

That  action  was  an  appeal  to  the 
Supreme  Court  from  a  refusal  of  the 
Circuit  Court  of  Appeals  to  enjoin  the 
Prairie  Parmer  and  other  farm  publica¬ 
tions  from  selling  their  advertising 
space  on  a  group  basis,  to  the  alleged 
detriment  of  the  Indiana  Farmers’ 
Guide.  Triple  damages  were  sought 
under  the  Sherman  -Act.  The  Supreme 
Court  reversed  the  decision  of  the  Cir¬ 
cuit  Court,  holding  that  the  case  should 
lie  tried  on  the  facts,  as  involving  ques¬ 
tions  of  interstate  commerce.  The 
Prairie  Farmer  and  other  respondents 
liave  petitioned  the  Supreme  Court  for 
reconsideration,  denying  that  they  have 
attempted  to  interfere  with  interstate 
commerce  or  that  they  had  the  power 
to  do  so.  There  that  matter  rests. 

The  question  of  interstate  commerce 
is  considered  vital  in  the  matter  now 
before  the  Federal  Trade  Commission, 
which  several  years  ago  inferentially 
held  that  newspaper  advertising  was 
not  interstate  commerce  and  that  it 
could  not  assume  jurisdiction  in  the 
famous  advertising  agency  commission 
case.  It  is  believed  that  the  commis¬ 
sion’s  present  investigation  is  to  deter¬ 
mine  whether  interstate  commerce 
questions  are  involved  in  a  complaint 
brought  by  one  Alabama  newspaper 
against  a  group  of  other  newspapers 
printed  in  the  same  state.  If  the  com¬ 
mission  should  decide  that  it  had  juris¬ 
diction,  and  ruled  that  the  joint  ratt 
practices  of  the  group  are  unfair,  wide 
ramifications  are  foreseen  affecting 
many  newspapers  and  newspaper  groups. 

French  Editor  Defends 
His  Honor  With  Pistol 

Because  M.  Carbuccia’s  satirical 
weekly  paper,  the  Gringoire  of  Paris, 
recently  attributed  a  jury  verdict  con¬ 
demning  a  blind  slayer  to  death  to  a  plea 
for  the  defendant  made  by  M.  Campin- 
chi,  lawyer  and  member  of  the  House  of 
Deputies,  the  editor  and  the  deputy 
settled  things  in  gentlemanly  fashion 
this  week.  They  shot  it  out  ina  duel  con¬ 
ducted  in  the  best  of  FreiKh  fashion. 
The  editor  won  when  he  inflicted  a 
minor  wound  in  his  opponent’s  wrist. 

M.  Carbuccia,  also  a  deputy,  said  in 
his  paper  about  M.  Campinchi’s  plea 
to  the  jury,  “The  lawyer  made  a  mis¬ 
take  in  not  keeping  still.” 

At  the  duel  Campinchi,  nervously  dis¬ 
charged  his  first  of  three  pistols  acci¬ 
dentally  when  it  was  handed  to  him.  He 
fired  the  first  shot  at  the  immaculately 
clad  editor,  standing  motionless  in  the 
morning  light  of  the  Parc  des  Princes 
stadium,  but  missed.  Carbuccia  didn’t. 
The  men  left  the  field  of  honor  un¬ 
reconciled.  Their ’s  was  the  fourth  pol¬ 
itical  duel  in  14  months. 

WINS  HEARST  AWARD 

The  national  prize  for  the  best  adver¬ 
tising  sales  achievement  among  all 
Hearst  newspapers  for  the  month  of 
January  was  recently  awarded  to  Roy 
J.  Kreitz,  real  estate  classified  manager 
of  Chicago  Herald  and  Examinet.  Mr. 
Kreitz’s  idea  was  one  that  increased 
rental  advertising  for  his  paper. 
Twenty-four  Hearst  newspapers  com¬ 
peted,  each  contributing  its  own  best 
sales  accomplishment  for  the  month. 

HANDBILL  LAW  PASSED 

The  city  council  of  Fayette,  Mo.,  has 
passed  an  ordinance  against  the  passing 
of  handbills  and  other  such  instruments 
of  advertising  within  the  limits  of  the 
city. 


DAILIES  REACH  87%, 
AD  BUREAU  FINDS 

Consumer  Survey  Shows  One  News¬ 
paper  in  Each  City  Gives  Bet¬ 
ter  Coverage  Than  17 
Magazines 

Comprehensive  figures  on  reading 
habits  and  newspaper  coverage,  repre¬ 
sentative  of  urban  conditions  in  the 
country  at  large,  are  set  forth  in  a 
presentation  entitled  “Looking  Into  a 
•Million  Homes”  just  completed  by  the 
Bureau  of  Advertising,  A.N.P.A. 

The  figures  are  based  on  an  inde¬ 
pendent  consumer  survey  of  fifteen 
cities  in  the  United  States,  which  to¬ 
gether  account  for  $2,CKX),(X)0,(X)0  annu¬ 
ally  in  retail  sales.  Analysis  shows 
that  of  the  families  in  these  cities  47  1 
[ler  cent  own  their  homes,  49.6  per  cent 
own  automobiles,  51.8  per  cent  have 
telephones,  15  per  cent  have  electric 
refrigerators,  50.3  per  cent  have  vacuum 
cleaners  and  41,3  per  cent  have  savings 
accounts. 

More  than  87  per  cent  of  the  families 
in  these  cities  regularly  read  a  news¬ 
paper,  the  survey  finds — a  figure  which, 
in  some  cities,  rises  to  well  over  ^ 
per  cent.  Compared,  by  way  of  ex¬ 
ample,  with  another  leading  advertising 
medium,  magazines,  it  is  found  that 
even  as  small  a  newspaper  list  as  one 
ilaily  in  each  city  offers  28.5  per  cent 
more  coverage  than  is  offered  in  these 
cities  by  17  magazines  of  leading  cir¬ 
culation.  .An  “average”  newspaper  list, 
it  is  pointed  out,  would  reach  almost 
100  per  cent  of  the  leading  buying 
power  groups. 

Among  other  things  the  study  shows 
that  where  magazines  are  considered 
essential  in  an  advertising  program,  bet¬ 
ter  coverage  can  be  achieved  by  limiting 
to  a  few  the  list  of  magazines,  and 
adding  some  newspaper  circulation  to 
the  schedule.  Thus,  for  example,  five 
magazines  plus  one  newspaper  per  city 
studied  reach  almost  50  per  cent  more 
families  in  these  cities  than  a  list  of  17 
magazines  alone.  At  the  same  time 
the  advertiser  avoids  excessive  duplica¬ 
tion. 

CODE  AUTHORITY  MEETS 

Body  Faced  with  Problem  of  Con¬ 
tinuing  Under  New  NRA 

The  Daily  Newspaper  Code  Author¬ 
ity,  after  a  prolonged  three-day  session 
in  New  York  City  this  week,  adjourned 
Thursday  evening  with  no  formal  pub¬ 
lic  announcement.  S.  M.  Williams, 
secretary  of  the  Code  Authority,  stated 
that  matters  of  routine  business  were 
the  only  subjects  of  deliberation. 

Under  this  week’s  developments  in 
Washington,  with  President  Roosevelt 
vague  as  to  what  industry  codes  he 
wants  continued,  the  code  authority  is 
faced  with  the  problem  of  making  some 
recommendation  as  to  possible  continua¬ 
tion  of  the  newspaper  code  when,  and 
if,  NRA  is  prolonged. 

DIRECT  MAIL  MEET  MAR.  18 

The  co-ordination  of  direct  mail  with 
newspaper  advertising,  outdoor  advw- 
tising  and  radio  advertising  will  be  dis¬ 
cussed  at  round  table  meetings  to  be 
held  daily  in  connection  with  the  na¬ 
tional  exhibit  of  the  Direct  Mail  Ad¬ 
vertising  Association,  which  will  be 
held  at  Hotel  Statler,  March  18-20  un¬ 
der  the  sponsorship  of  the  Advertising 
Club  of  St.  Louis. 

BILLS  AFFECT  NEWSPAPERS 

Two  more  bills  affecting  newspapers 
in  Oklahoma  were  introduced  into  the 
state  legislature  last  week,  one  relating 
to  the  publication  of  legals  in  sem- 
weekly  papers,  and  the  other  seeking 
repeal  of  the  law  prohibiting  utilities 
from  selling  merchandise. 

ENTERS  EVENING  HELD 

The  Ada  (Okla.)  Independent  form¬ 
erly  published  morning  and  Sunday  is 
now  being  published  evening,  except 
Saturday  and  Sunday. 
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PRESS-RADIO  COMPLETES  FIRST  YEAR 

Publishing  Group  Expresses  Satisfaction  With  Operation  of  Bureau — Letters  from  Listeners, 
Solicited  on  Anniversary,  Laud  Service  to  Public — Radio  Head  Pleased 


Enough  news  in  its  regular  broad¬ 
casts  to  fill  61  hours  of  radio  time 
was  provided  by  the  Press-Radio  Bu¬ 
reau  during  its  first  year  of  operation, 
according  to  James  J.  Barrett,  editor 
of  the  Bureau.  He  was  interviewed 


“The  public  may  have  required  some  appreciates  it.  I  feel  that  the  first  year 
time  to  become  accustomed  to  the  char-  of  the  Press-Radio  Bureau  fully  jus- 
acter  of  the  service;  and  it  required  titles  the  exiieriment. 
time  for  the  Press-Radio  Bureau  to  “It  would  be  impossible  to  quote  the 
work  out  an  effective  technique ;  but  thousands  of  letters  coming  in  exprcss- 

that  it  is  firmly  established  now  in  the  ing  appreciation  of  the  Bureau  but  one 

this  week  in  connection  with  the  first  good  opinion  of  thinking  people  there  typical  letter,  coming  from  Montclair, 

anniversary  of  the  service,  which  has  appears  to  be  no  doubt.  N.  J.,  seems  to  state  very  effectively 

operated  continuously  since  March  1,  “The  year  from  March  1,  1934,  has  the  sentiment  of  the  general  public,  and 

•  t  ,  •  .  ,,  letter  says: 


1934,  without  a  break  in  service.  Mr. 
Barrett  stressed  the  fact  that  the  bu¬ 
reaus  in  New  York  and  Los  Angeles 
have  been  on  duty  virtually  24  hours 
a  day. 

.\t  the  end  of  its  first  month  the 
bureau  was  serving  125  radio  stations 
under  the  program  adopted  by  repre¬ 
sentatives  of  the  newspapers,  leading 
radio  networks  and  press  associations 
in  December,  1933.  Today  the  bureau, 
including  the  West  Coast  division,  is 
serving  approximately  245  radio  sta¬ 
tions  either  by  network,  direct  land 
wire  or  by  messenger.  The  subscrib¬ 
ers  include  160  stations  in  the  eastern 
and  central  time  zones  and  85  in  the 
Pacific  and  mountain  time  zones. 

Since  Mar.  1,  1934,  the  bureau  has 
issued  2,370  special  bulletins  exclusive 
of  the  bulletins  on  the  Hauptmann  trial, 
which  called  for  2,300  bulletins  of 
average  size. 

Other  special  stories  which  were  cov¬ 
ered  with  extra  service  were  the  No¬ 
vember  elections,  252 ;  Morro  Castle 
disaster,  44;  World  Series,  132;  Aus¬ 
tralia  air  race,  26:  Mohawk  disaster, 
24;  Macon  crash,  24;  assassination  of 
Alexander,  18;  gold  decision,  12. 

Satisfaction  of  publishing  interests  in 
the  working  out  of  Press-Radio  plans 
is  voiced  in  a  statement  made  to  Edi¬ 
tor  &  Pi'BLiSHF.R  this  week  by  Edwin 
S.  Friendly,  business  manager  of  the 
\ew  York  Sun  and  chairman  of  the 
Press-Radio  Bureau  executive  commit 


BROADCAST  EXECUTIVE 
THANKS  BUREAU 
I N  CONNECTION  with  the  first 
anniversary  of  the  Press-Radio 
Bureau,  the  following  letter  was 
received  by  Mr.  Barrett  from 
Richard  C.  Patterson,  Jr.,  execu¬ 
tive  vice-president  of  the  Na¬ 
tional  Broadcasting  Company. 

National  Broadcasting 
Company,  Inc. 

February  26,  1935. 
James  W.  Barrett,  Esq., 

551  Fifth  Avenue, 

New  York  City. 

Dear  Mr.  Barrett: 

At  the  end  of  our  first  year 
under  the  Press-Radio  agreement, 
I  want  to  send  you  a  word  of 
thanks  for  your  splendid  co¬ 
operation  in  this  new  undertak¬ 
ing.  I  have  just  finished  reading 
a  memorandum  from  our  Press 
Department  covering  your  work 
for  us,  and  we  are  all  in  accord 
that  you  have  done  a  great  job. 
With  best  wishes. 

Faithfully  yours, 

(Signed) 

Richard  C.  Patterson,  Jr., 
Executive  Vice-President. 


Ix;en  a  period  of  stupendous  world 
news,  and  throughout  that  entire  pe- 


"  T  should  like  to  be  among  the  first 
to  congratulate  the  Press-Radio  Bu¬ 
reau  on  the  excellence  of  the  news  bul¬ 
letins  broadcast  during  the  past  year ; 
and  also  to  thank  the  Bureau  for  the 
pleasure  given  by  these  clear,  concise 
bulletins — uncolored  by  personal  bias.’ 

“And  another :  ‘Thinking  that  per¬ 
haps  my  personal  view  would  appear 
selfish  I  asked  fifteen  of  my  business 
friends,  and  was  truly  surprised  to  learn 
that  while  they  might  slip  up  on  a 
special  program  they  very  rarely  miss 
tuning  in  on  Press-Radio  new  s.’  ’’ 

The  letters  quoted  by  Mr.  Friendly 
were  received  in  response  to  this  an¬ 
nouncement  made  as  part  of  the  evening 
report  March  1 : 

“Do  you  like  our  news  on  the  air? 
Do  you  enjoy  listening  to  the  press 
radio  reports?  The  Press-Radio  Bureau 
is  celebrating  its  first  birthday  on  the 
air  tonight.  In  the  past  year  the  Bu¬ 
reau  has  issued  more  than  4,000  spe¬ 
cial  bulletins  on  important  world  events 
in  addition  to  the  two  daily  digests  of 
the  news.  This  has  been  a  public  ser¬ 
vice  to  radio  listeners,  contributed  by 
the  newspaper  in  cooperation  with  the 
Associated  Press,  the  United  Press,  the 
International  News  Service  and  the 
radio  stations. 

“Will  you  take  this  occasion  to  let 
us  know  how  you  like  our  news  on  the 
air?  Drop  a  postcard  or  letter  to  the 


riod  the  Bureau  has  functioned  effec-  station  to  which  you  are  listening,  giv- 


tee  E.  H.  Harris  publisher  of  the  lively  and  without  interruption,  giving  ing  your  comments  and  suggestions.’’ 


Richmond  (Ind.)  Item-Palladium,  and 
chairman  of  the  N.  P.  A.  radio 
committee,  while  on  a  visit  in  New 
York  City  this  week,  concurred  in  the 
statement : 

“On  March  1  the  Bureau  observed 
its  first  anniversary,  and  on  that  occa¬ 
sion  through  the  subscribing  staticins 
inited  listeners  to  send  in  their  opin¬ 
ions  of  the  service,  together  with  any 
comment  or  suggestions  for  improve¬ 
ment.  The  response  has  been  extremely 
gratifying.  Out  of  the  first  500  re¬ 
sponses  tabulated,  only  three  have  reg¬ 
istered  any  definite  opposition  to  the 
service.  The  other  replies  express  en¬ 
thusiastic  appreciation  of  the  two  daily 
news  reports  and  the  special  bulletins 
of  the  Press-Radio  Bureau  and  urge 
continuation  of  the  service.  Many  of 
the  replies  state  that  Press-Radio  had 
increased  their  interest  in  their  daily 
newspapers.  Newsstand  dealers  de¬ 
cide  that  Press-Radio  reports  had  defi¬ 
nitely  increased  the  sales  of  newspa¬ 
pers. 


the  public  not  only  instant  bulletins  on 
all  the  many  outstanding  events  of  the 
year,  but  two  concise  and  interesting 
reports  of  each  day’s  news. 

"The  importance  of  such  a  service  to 
the  public  in  my  opinion  cannot  be  over¬ 
stated  when  we  consider  the  vital  char¬ 
acter  of  the  year’s  new  s  and  its  bearing 
on  public  welfare  everywhere.  We  have 
witnessed  such  stirring  episodes  as  the 
escape  and  capture  of  the  outlaw,  John 
Dillinger ;  the  arrest,  trial  and  convic¬ 
tion  of  Bruno  Hauptmann  for  the  mur¬ 
der  of  the  Lindbergh  baby ;  the  Morro 
Castle  disaster ;  the  cancellation  of  the 
air  mail  contracts,  and  the  disastrous 
attempts  of  the  army  to  operate  that 
service;  the  national  elections  of  Nov. 
0,  1934;  the  many  all-important  develop¬ 
ments  in  politics  and  industry  under  the 
New  Deal,  such  as — the  automobile 
strike ;  the  threatened  steel  strike ; 
the  Weirton  case;  the  textile  strike; 
the  gold  clause  decision  of  the 
United  States  Supreme  Court;  and  the 
many  important  actions  and  messages 


Additional  typical  letters  received 
from  listeners  in  response  to  this  query, 
as  released  by  Mr.  Barrett,  follow: 

“Detroit,  Michigan. 

"In  reply  to  your  request,  I  appre¬ 
ciate  your  News  bulletins  very  much, 
more  so  because  I  am  blind,  and  have 
to  dejiend  on  my  radio  for  information. 

“I  can’t  suggest  any  improvement  and 
I  hope  you  will  continue  the  good 
work.’’ 

“Asheville,  North  Carolina. 

“I  wish  to  congratulate  you  on  your 
Press-Radio  News  which  to  me  is  one 
of  the  best  five  minutes  that  comes  over 
our  Station  WWNC,  and  I  hope  it  will 
live  as  long  as  we  use  radio  broadcast¬ 
ing.’’ 

“Raleigh,  North  Carolina. 

“I  find  these  bulletins  instead  of  sup- 
l>lanting  the  daily  newspaper  really  sup¬ 
plement  them:  I  am  interested  right 
away,  after  a  broadcast,  to  get  my  local 
paper  and  read  the  details  of  the  brief 
summary  you  have  broadcast :  I  hope 
it  has  been  the  general  experience  of 


air  failed  to  make  a  clear  impression 
on  the  listener  as  to  the  significance  of 
the  event. 

As  projected  in  the  December,  1933, 
plans  tor  special  bulletins  allowed  for 
these  “flashes’’  of  30  words  on  news 
of  “transcendent”  importance.  How¬ 
ever  “sheer  force  of  public  interest  and 
news  circumstances”  caused  an  aban¬ 
donment  of  this  policy  so  that  now  the 
special  bulletin  service  is  an  instant 
service,  the  length  and  number  of  bulle¬ 
tins  being  based  on  the  importance  and 
general  public  interest  in  the  story. 

The  original  plan  called  for  released 
of  the  morning  news  report  at  9 :30 
a.  m.  and  the  evening  news  report  at 
9  p.  m.,  local  station  time.  On  July  16, 
by  action  of  the  Press-Radio  committee, 
the  time  of  the  evening  news  report  was 
changed  to  6:30.  Other  time  changes 
w'ere  to  accommodate  daylight  saving 
and  other  conditions  in  specific  areas. 

Officials  of  the  Bureau  have  found 
that  a  new  technique  in  re-writing  bul¬ 
letins.  for  the  air  is  necessary.  They 
say  that  the  Bureau  experience  indi¬ 
cates  that  bulletins  should  carry  a  cer¬ 
tain  amount  of  emotional  tone  be  pre¬ 
sented  in  a  convepsational  manner,  with 
sufficient  injection  of  humor,  color  and 
pathos.  At  the  present  time  the  aver¬ 
age  report  is  not  less  than  10  items, 
but  during  the  brief  periods  of  out¬ 
standing  news  a  large  portion  of  the  re¬ 
port  is  given  over  to  the  one  big  story. 

At  present  those  interested  in  fur¬ 
therance  of  the  Bureau  service  are  con¬ 
tinuing  efforts  to  break  down  what  has 
been  considered  one  of  the  biggest  ob¬ 
stacles  to  the  Bureau  since  its  begin¬ 
ning,  the  matter  of  high  cost  of  land 
transmission.  To  a  station  in  the  Chi¬ 
cago  zone,  for  example,  a  single  report 
might  cost  $5  by  time  wire  service,  the 
cheapest  daytime  service.  It  has  been 
suggested  that  this  can  be  overcome  by 
setting  up  a  Chicago  outlet  serving  sta¬ 
tions  from  there  instead  of  New  York. 
Those  in  charge  of  the  Bureau  have 
had  many  letters  from  stations  wanting 
the  service,  but  which  are  unable  to 
take  it  on  i)ecause  of  transmission  costs. 
Several  attempts  have  been  made  by 
groups  to  .get  service  by  short  wave, 
but  there  have  not  been  enough  mem¬ 
bers  in  the  pool  to  bring  the  operation 
costs  down  to  a  figure  acceptable  to  the 
smallest  individual.  The  West  Coast 
division  was  organized  to  get  around 
the  hi.gh  cost  of  land  wire  service. 


LIBEL  AMENDMENT  OFFERED 


Races  and  Groups  Favored  in  Bill 
Before  N.  Y.  Legislature 

Senator  John  J.  Dunnigan,  Democrat, 
on  March  5  introduced  in  the  New 
York  Legislature  an  amendment  to 
broaden  the  state  libel  laws  to  include 
groups  of  people  as  well  as  individuals. 
The  bill  proposes  to  add  the  words  “on 


any  race  or  religious  creed  or  any 

“Strong  appreciation  was  expressed  oi  President  Roosevelt,  to  say  nothing  the  press  that  this  service  was  helpful  group  or  community  of  persons  or  asso- 
•— ‘1  •  .  .  r.t  ..c  tu„  — anri  nnf  Viarmfni  ciation  of  pcrsons,”  to  the  present  libel 

law. 


ior  the  non-commercial  character  of  the  "f  the  acts  of  two  Congresses.  And  in  and  not  harmful, 
service,  as  well  as  the  dependable  in-  the  foreign  field,  this  year  has  seen  such  “Businessmen  through  the  day  can- 
formation  contained  in  the  reports  and  compelling  event.s  as  the  Nazi  Purge  in  not  keep  their  radios  going  to  listen  for 
bulletins.  This  should  be  gratifying  to  Germany;  the  Nazi  Putsch  in  Austria  ‘flash’  bulletins;  we  like  to  know  things 
those  who  undertook  the  Press-Radio  "ith  the  assassination  of  Dollfuss;  the  ihe  moment  they  happen  and,  if  I  may, 
experiment  a  year  ago.  It  was  clearly  assassinations  of  King  .Alexander  of  I  should  like  to  suggest  that  these  bul- 
intended  that  this  service  should  ^  Yugoslavia  and  Foreign  .Minister  Bar-  Ictins  be  given  always  on  the  hour  and. 


Senator  Dunnigan  contends  that  the 
amendment  simply  strengthens  the  libel 
law  “in  giving  groups  or  individuals 
associated  with  groups  the  same  pro¬ 
tection  which  is  now  afforded  indi- 


strictly  non-commercial,  and  since  its  thou,  and  the  many  dramatic  and  signi-  if  very  important,  repeated  on  the  next  vidnals.” 
hejfinning  the  Press-Radio  Bureau  has  ticant  happenings  in  Russia.  Italy,  and  hour.”  , 

idhered  rigidly  to  that  plan.  The  Bu-  even  in  far  off  Japan  and  China.  The  original  plan  of  operation  of  the 

rau  operates  as  a  service  to  the  public,  “Through  the  special  bulletins  of  the  Bureau  was  modified  in  respect  to  the 

without  a  penny  of  profit  to  anybody  Press-Radio  Bureau,  together  with  its  regular  bulletin  service,  which  contem- 
ind  without  any  form  of  commercial  two  daily  reports,  the  newspapers  of  the  plated  special  bulletins  only  on  “tran- 
sponsorship  or  any  kind  of  advertis-  L’nited  States  have  kept  the  radio  pub-  scendent”  news  of  not  to  exceed  30 
“ig.  The  Bureau  obtains  its  news  from  lie  fully  abreast  of  all  these  events  and  words. 

tht  world’s  best  press  services  and  the  the  result,  if  we  may  judge  by  the  evi-  The  original  plan  of  operation  of  the 
ftports  and  bulletins  are  prepared  for  dence  at  hand,  has  been  that  there  has  Bureau  on  regular  bulletins,  contem- 
radio  broadcast  by  experienced  newspa-  been  a  very  close  relation  between  the  plated  20  dispatches  of  30  words  each, 

Ptr  men  without  bias,  prejudice,  censor-  radio  bulletins  and  the  stimulation  of  filling  about  five  minutes  on  the  air 
^P,  or  any  kind  of  selfish  control,  public  interest  in  the  news  as  printed 
yie  Bureau’s  only  rules  for  the  selec-  in  the  newspapers.  This  is  a  service 
ton  of  news  are  the  canons  of  good  of  whidi  the  newspapers  may  feel  just- 
**ste  and  the  importance  and  interest  ly  proud,  the  more  so  as  it  is  now  clear- 
of  the  news  itself.  ly  indicated  that  the  public  warmly 


The  amendment,  he  said,  does  not 
“in  any  way  curtail  any  of  the  privi¬ 
leges  of  the  press,  as  now  enjoyed,  and 
does  not  relax  any  of  the  safeguards 
in  the  present  law.  Under  present  con¬ 
ditions,  groups  or  classes  of  people  are 
sometimes  maliciously  libelled  and  those 
guilty  escape  punishment  because  they 
have  not  directly  libelled  individuals.” 


The  first  few  days  of  the  bureau’s  o^ 
eration  demonstrated  that  too  much  edi¬ 
torial  time  and  labor  was  involved  in 
skeletonizing  important  news  to  30 
words,  and  also  that  30  words  on  the 


V.  F.  BIDDER  ON  T.E.R.A. 

Gov.  Herbert  H.  Lehman  this  week 
announced  the  appointment  of  Victor  F, 
Ridder,  New  York  city  publisher,  as 
a  member  of  the  Temporary  Emergency 
Relief  administration. 
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PROGRESS  REPORTED 
ON  MILL  PROJECT 

S.N.P.A.  Hear*  Detailed  Report  on 
Plan  for  Southern  Mill  at  Bir* 
mingham  Meet — Next  Con¬ 
vention  in  Arkansas 


(.Special  to  Editor  &  Publisher) 

Bikminguam,  Ala.,  March  0 — Estab¬ 
lishment  of  a  pine  pulp  newsprint  in¬ 
dustry  in  the  South  is  a  step  nearer  as 
a  result  of  guarantees  received  from 
publishers  at  a  special  called  meeting  of 
the  Southern  Newspaper  Publishers  As¬ 
sociation  in  Birmingham,  Monday. 

Guarantees  are  being  sought  from 
the  publishers  for  a  minimum  of  OO.UOU 
tons  per  year,  the  amount  required  to 
keep  a  two-machine  plant  in  operation 
full  time.  Cranston  Williams,  of  Chat¬ 
tanooga,  secretary-manager,  reported 
“satisfactory  progress"  which  indicated 
the  publishers  are  within  striking  dis¬ 
tance  of  the  goal. 

“A  detailed  report  on  the  newsprint 
project  was  made  to  the  convention,  and 
we  are  very  much  pleased  with  the 
progress  we  are  making,”  Mr.  Williams 
said.  “We  expect  that  within  the  next 
two  or  three  weeks  details  of  the  plans 
we  are  working  on  will  be  made  pub¬ 
lic.  The  prospects  are  good.” 

Mr.  Williams  said  that  selection  of  a 
site  for  the  plant  is  being  left  entirely 
up  to  the  manufacturer  for  whom  guar¬ 
antees  are  being  sought.  Announcement 
had  previously  been  made  that  a  $6,000,- 
000  plant  would  be  erected  at  Demo- 
polis,  Ala.,  and  probably  another  mill 
in  Georgia. 

Approximately  50  publishers  includ¬ 
ing  several  from  west  of  the  Mississippi 
attended  the  called  meeting.  E.  K.  Gay¬ 
lord,  publisher  of  the  Oklahoma  City 
Oklahoman  and  Times  presided.  James 
G.  Stahlman,  publisher  of  the  Nashznllc 
Banner,  made  the  report  on  the  news¬ 
print  project.  The  publishers  chose  the 
Arlington  Hotel,  Hot  Springs,  Ark.,  for 
their  regular  convention  to  be  held  the 
third  week  in  May,  dates  to  be  an¬ 
nounced  tafer.  * 

This  wifi  I)e  the  first  meeting  of 
Southern  publishers  held  west  of  the 
Mississippi  River. 


HITS  “SENSATIONAL”  PRESS 


Sinnott  Calls  Some  Phases  of  Haupt¬ 
mann  Coverage  “Shocking” 

(Special  to  Editor  &  Publisher) 

Trf.xtox,  Mar.  4— .\ddressing  the 
open  session  of  a  two-day  State  Crime 
Conference  at  the  Menterial  Building 
here  late  last  week,  .\rthur  J.  Sinnott, 
managing  editor,  Xewark  Ez’ening 
Nen's,  defended  conservative  newspa¬ 
pers  in  their  treatment  of  crime  news. 
He  held  that  to  argue  for  suppression 
of  crime  news  was  indicative  of  shallow 
thinking.  Admitting  that  some  sensa¬ 
tional  papers  offend  good  taste  and  vio¬ 
late  ethics.  Mr.  Sinnott  then  went  on : 

“You  all  have  in  mind  the  Hauptmann 
trial.  There  has  been  a  great  deal  of 
criticism  of  the  way  in  which  that  was 
reported  by  Ixith  the  newsi>aper  and 
the  radio.  Much  of  the  criticism  is 
valid  as  to  the  extent  that  too  many 
newspapers  and  commentators  broke 
the  well-founded  rule  that  there  should 
Ih?  no  comment  on  evklence  while  a 
trial  is  in  progress.  I  think  the  way 
in  which  that  rule  of  conduct  was  shat¬ 
tered  is  shocking. 

“Unless  the  sensational  press  is  com- 
peJled  'w  the  force  of  public  sentiment 
to  show  a  more  -sober  regard  for  the 
solemn  processes  of  justice,  the  freedom 
of  the  press  will  be  in  more  danger  than 
that  created  by  the  anti-social  forces 
which  woul^l  throttle  us.  The  newspa¬ 
pers  that  arc  alive  to  their  resjionsibility 
liave  the  right  to  ask  the  public  to  be 
more  discriminating  in  its  criticism  and 
to  bear  in  mind  that  collectively  and 
individually  it  has  the  power  to 
help.” 

Publicity  of  the  right  type  balks  the 
criminal,  continued  Mr.  Sinnott,  who 
called  for  public  support  in  the  battle 
which  the  newspapers  are  ceaselessly 
waging  against  political  control  of  the 
agencies  of  law  enforcement. 


BLOOMINGTON  DAILY  ANNOUNCES  NEW  PLANT 


N.  Y.  NEWS  WINS  STARR 
FAITHFULL  VERDICT 


Plaintiffs  Lawyer  in  $350,000  Civil 
Libel  Suit  Says  18  Other 
Cases  Will  Not  Be 
Dropped 


Above  is  an  architect’s  drawing  of  the  $200,000  plant  to  be  erected  by  the 
Bloomington  (III.)  Daily  Pantograph.  The  cost  is  exclusive  of  equipment. 
The  new  building,  to  be  constructed  along  dignified  lines  in  limestone  and 
dull  aluminum,  has  been  planned  after  eight  month’s  study  and  inspection  of 
other  modern  plants  by  Davis  Merwin.  publisher,  and  other  Pantagraph  of¬ 
ficials.  Innovations  in  the  structure  will  be  a  penthouse  in  which  will  be 
located  all  heating  and  ventilating  units,  including  filters,  humidifiers  and 
refrigerators.  Air  ducts  are  being  concealed  within  the  walls.  A  mezzanine 
auditorium  will  be  used  for  staff  ptherings  and  civic  dinners.  Razing  of  the 
old  building  will  be  started  this  month. 


BILL  HITS  ENEMIES  OF  Film  Man  Cited  for  Usiiifi 


U.  S.  GOVERNMENT 


Presidents  Picture 


Rep.  Kramer’s  Measure  Provides  Fine 
and  Imprisonment  for  Advocat¬ 
ing  Violent  Overthrow  of 
Present  System 


(Stecial  to  Editor  &  Publisher) 

Washington',  D.  C,  March  6 — Any 
publisher  who  advocates  overthrow  of 
the  government  of  the  United  States 
bv  violence  would  tie  subjected  to  a 
fine  and  imprisonment  under  a  bill 
which  was  introduced  this  week  by  Rep- 
resentatixe  Kramer  of  Los  .Angeles. 

The  Kramer  Bill  proposes  “That  any 
person  who  knowingly  makes  any  state¬ 
ment,  orally  or  in  writing,  which  advo¬ 
cates  or  urges  the  overthrow  of  the 
government  of  the  United  States,  or  of 
any  state  or  territory,  by  force  or  vio¬ 
lence.  or  by  assassination  of  the  execu¬ 
tive  head  or  any  other  official  of  such 
government,  or  other  unlawful  means, 
and  any  person  who  knowingly  prints, 
publishes,  issues,  edits,  circulates,  sells, 
dikributes,  or  displays  in  public  any 
written  matter  containing  any  such 
statement,  shall  upon  conviction  thereof, 
be  punished  by  a  fine  of  not  more  than 
$S,()00  or  imprisonment  for  not  more 
than  five  years,  or  both. 

“.As  used  in  this  .Act,  the  term  ‘per¬ 
son’  includes  an  individual,  partnership, 
association,  and  corporation.” 


(Stecial  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  4— Eco¬ 
nomic  Films,  Inc.,  and  Frank  R.  Wil¬ 
son,  New  A’ork  City,  president  of  the 
company,  have  been  proceeded  against 
l)y  the  Federal  Trade  Commission  for 
use  of  President  Roosevelt’s  photo¬ 
graph  in  a  moving  picture  intended  to 
show  the  advantages  of  buying  in  in¬ 
dependent  stores  over  those  which 
attend  purchasing  from  chains  and  mail 
order  houses. 

The  film  is  distributed  through  local 
business  organizations.  Retailers  pur¬ 
chase  blocks  of  tickets  and  distribute 
these  to  their  customers,  who  are  then 
admitted  free  to  the  showing  of  “For¬ 
ward  .America.” 

Generous  use  of  the  President’s  pic¬ 
ture — which  has  not  been  authorized 
by  the  White  House — tends  to  deceive 
audiences  in  the  belief  that  the  Execu¬ 
tive  subscribes  to  the  arguments  advanced 
in  the  movie,  the  Commission  com¬ 
plains. 

March  29  has  been  fixed  as  the  final 
date  for  filing  an  answer  showing  cause 
why  an  order  to  cease  and  desist  should 
not  be  issued. 


Following  a  trial  of  nearly  four 
weeks’  duration,  a  jury  before  Mr.  Jus¬ 
tice  John  H.  AlcCooey  in  the  Supreng 
Court.  Richmond  County,  returned  a 
verdict  in  favor  of  the  defendant  on 
Thursday,  February  28,  in  the  $350,000 
libel  suit  brought  by  Stanley  E.  Faith- 
full  against  News  Syndicate  C^.,  Inc 
The  jury  was  out  nine  hours. 

The  case  against  the  Daily  News 
is  the  first  to  be  reached  for  trial  of 
a  series  of  libel  suits  brought  by  Mr, 
Faithfull,  and  by  his  wife,  Helen  M, 
Faithfull,  against  most  of  the  news- 
pajiers  and  press  associations  conducted 
in  New  A’ork  City.  The  case  attracted 
widespread  interest  on  the  part  of  the 
attorneys  representing  the  other  news¬ 
papers  sued. 

Mr.  and  Mrs.  Faithfull,  represented 
by  .Arthur  Garfield  Hays,,  based  their 
claim  on  approximately  thirty  different 
articles  appearing  in  The  News  diving 
June,  July  and  August  of  1931,  when 
the  investigation  into  the  circumstances 
of  the  death  of  Starr  Faithfull,  whose 
body  was  found  washed  up  on  the  shore 
of  Long  Beach,  Nassau  County,  on  the 
morning  of  June  8,  1931,  was  being 
conducted  by  District  Attorney  Ed¬ 
wards  of  Nassau  County  and  his  then 
assistant,  Martin  W.  Littleton,  Jr. 

Mr.  Hays  told  Editor  &  Publishei 
that  despite  the  adverse  verdict,  which 
will  be  appealed,  the  $100,000  suit 
against  the  News  in  the  name  of  Mrs. 
Faithfull  will  not  be  dropped.  Like¬ 
wise  two  suits  against  the  New  A’ork 
Mirror  and  15  suits  against  other  news- 
pawrs  will  be  pushed. 

"The  News  was  represented  at  the 
trial  by  Stuart  N.  Updike  of  No.  220 
East  42d  Street,  with  Mr.  Weymouth 
Kirkland,  of  Kirkland,  Fleming  Green 
&  Martin,  as  trial  counsel. 


NEW  LIBBY  LINE  OUT 


ROGERS  JOINS  PAPER  FIRMS 

'I'he  -Abitibi  Power  &•  Paper  Company, 
Ltd.  of  Toronto.  Canada,  and  the  G. 
H.  Mead  Compay  of  Dayton,  O.  and 
New  A’ork  City,  this  week  joined  in 
announcing  that  (ieorge  M.  Rogers, 
formerly  of  the  Clezvland  Plain  Dealer, 
has  Irecome  associated  with  these  two 
companies  in  an  advisory  capacity  on 
sales  policies,  with  offices  (with  the 
(j.  H.  Mead  Company)  at  2.10  Park 
avenue.  New  A’ork  Citv. 


SUNDAY  PAPER  CHANGE 

The  St.  Joseph  (Mo.)  Nezvs-Press 
has  taken  over  publication  of  the  Sun¬ 
day  edition  of  the  St.  Joseph  Gazette 
and  effective  March  3  is  publishing  the 
paper  on  Sunday  under  the  name  of 
News-Press.  The  St.  Joseph  Gazette 
has  become  a  six -day  publication,  morn¬ 
ings.  Both  the  Gazette  and  the  News- 
Press  are  published  by  the  News  Cor¬ 
poration,  C.  M.  Palmer,  president. 


ROBINSON  SUCCEEDS  FOX 

John  G.  Robinson,  assistant  city  edi¬ 
tor  of  the  San  Francisco  Chronicle  for 
almost  two  years,  has  been  named  city 
editor,  succeeding  C.  Lynn  Fox.  re¬ 
signed  to  engage  in  another  field  of  ac¬ 
tivities.  Frank  Farrar,  previously  Sun¬ 
day  editor,  has  been  named  assistant  city 
editor  on  the  day  side.  James  J.  Rie- 
den  continues  as  night  city  editor.  Rob¬ 
inson.  who  formerlv  was  San  Francisco 
correspondent  for  the  .Vrtt'  York  World 
for  several  vears.  started  his  newspaper 
career  on  the  San  Jose  Xezt’s  18  years 
ago  under  Hiland  Baggcrly,  now  presi¬ 
dent  of  the  Pacific  Coast  Baseball 
League.  He  was  the  first  editor  of  the 
Redu’ood  City  Trihune,  when  launched 
as  a  daily  in  1922.  He  joined  the 
Chronicle  in  1933. 


F 


Pi 


V 


the: 
to  r 
aga 
San 
aste 
yeai 
ioui 
mol 
hea 
A 


ran 

and 

Old 

viei 

wri 

he 


1« 

1 

tai^ 


A.N.A.  MEETING  MAY  6-8 

The  .Association  of  National  .Adver¬ 
tisers  will  hold  its  annual  meeting  at 
the  Greenbrier,  White  Sulphur  Springs, 
W.  Va..  Max  6-8. 


BIG  PULP  RESOURCES 

Sufficient  puh>  wood  in  Southeastern 
Georgia  and  Northeastern  h'lorida  to 
supply  the  amount  of  newsprint  annually 
imported  into  the  United  States  is  re¬ 
vealed  in  a  preliminary  report  just  is¬ 
sued  hv  the  Southern  Forest  Survey 
staff  of  the  I’.  S.  Forest  Service  with 
headquarters  in  New  Orleans.  The 


Needham,  Louis  and  Brorby  Placing 
Extensive  Campaign 

tSt'ccial  to  Editor  &  Publisher) 

Chicago,  Mar.  4 — Starting  in  yes¬ 
terday’s  Sunday  papers,  Libby,  McNeill 
&  Libby  launched  an  impressive  adver¬ 
tising  campaign  on  their  nexv  “Homo¬ 
genized  Foods  for  Babies.”  The  cam¬ 
paign  is  hailed  as  the  most  spectacular 
and  most  concentrated  advertising  ever 
released  on  baby  foods. 

It  is  estimated  that  the  campaign, 
which  includes  four-color  pages  in  the 
American  Weekly  and  full  pages  in  the 
rotogravure  sections  of  18  metropolitan 
nexvspapers,  will  carry  the  story  of 
Libby’s  new  improvement  in  baby  feed¬ 
ing  into  13,0()0.(JOO  homes. 

Advertisements  explain  how  Libby 
offers  combinations  of  homogenizM 
UkkIs  in  each  tin,  thereby  making  it 
easy  and  economical  for  a  mother  to 
give  her  baby  a  balanced  blend  of  all 
essential  minerals  and  vitamins  every 
<lay.  There  are  three  vegetable  com¬ 
binations,  one  fruit  combination,  and 
one  cereal  combination  and  one  soup. 

Because  doctors  have  been  interested 
from  the  start  in  the  e.xtra  health  pro¬ 
tection.  Homogenized  focxls  offer  to 
babies,  a  full  adx-ertising  schedule  is 
also  Ixeing  maintained  in  professional 
journals  in  addition  to  the  ncxxspaper 
campaign.  ,A  series  of  scientific  bulle¬ 
tins  on  “Protective  Nutrition”  is  also 
being  mailed  to  doctors  and  baby  spea- 
alists  all  over  the  country. 

Libby  is  providing  the  grocer  xx  ith  a 
complete  assortment  of  merchandising 
helps,  including  colorful  window  post¬ 
ers.  counter  folders  and  a  novel  self- 
service  “Kompact”  which  displays  the 


exj 


IL  S.  F'orest  survey  shoxvs  pulp  wood  complete  line  of  Homogenized  Foods 
totaling  31.590,()f)0  cords  in  27  coun-  for  Babies. 

ties  of  Northeastern  Florida  alone.  The  campaign  is  being  placed 
Surx'eys  are  lieing  made  by  the  I’.  S.  Needham,  Loiiis  and  Brorby. 
agency  throughout  the  South.  local  advertising  agency. 
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FREMONT  OLDER,  FIGHTING  EDITOR,  DIES 


President  and  Editor  of  San  Francisco  Call-Bulletin  Became  National  Figure  Through  His  Drives 

Against  Political  Corruption — Fought  For  Tom  Mooney 


(5/'cria/  to  Editor  &  Publisher) 

pan  FRANCISCO,  March  5— Fre- 
O  mont  Older,  president  and  editor  of 
the  Son  Francisco  Call-Bulletin,  who  rose 
to  national  fame  as  a  powerful  crusader 
against  political  corruption  following 
San  Francisco’s  earthquake  and  fire  dis¬ 
aster  in  1906,  and  for  more  than  50 
years  a  towering  figure  in  Western 
journalism,  died  yesterday  in  his  auto¬ 
mobile  near  Stockton  from  a  sudden 
heart  attack.  He  was  78  years  old. 

Mr.  Older  had  been  visiting  the  Sac¬ 
ramento  Flower  Show  with  Mrs.  Older 
and  Mary  d’ Antonio,  a  ward  of  the 
Olders.  M'hen  the  women  went  in  to 
view  the  flowers  he  sat  in  the  machine, 
writing  an  article.  As  they  came  out, 
he  looked  up  and  said : 

"If  you  had  been  there  a  little  longer 
I  would  have  been  able  to  finish  this.” 

The  article  was  a  discussion  of  Mon¬ 
taigne’s  essay  on  death. 

.\lthough  a  chauffeur  was  with  them. 
Mr.  Older  characteristically  insi.stcd  on 
driving  the  car  back  to  his  ranch  home 
near  Saratoga.  About  nine  miles  north 
of  Stockton  he  slumped  under  the 
wheel.  He  was  rushed  to  the  \’anosse 
Hospital  in  Stockton,  but  he  died  on 
the  way.  Emanuel  Silva,  deputy  coro¬ 
ner  at  Stockton,  .said  Mr.  Older  died 
from  a  heart  attack.  The  Ijody  w^as 
taken  immediately  to  Woodhill,  the 
,  ranch  estate,  where  Mr.  Older  had  often 
expressed  a  wish  to  be  buried.  The 
funeral  was  held  there  Tuesday  fore¬ 
noon. 

Fremont  Older’s  career  as  a  newspa¬ 
perman  was  a  notable  one.  E.arly  in 
life  he  formed  the  ambition  to  become 
1  newspaper  editor.  Hard  work,  a 
drivirg  force  and  a  militant  spirit  car¬ 
ried  him  far  until  he  became  a  nation  il 
figure. 

Fremont  Older  was  fearless  in  his 
editorial  jxilicies.  He  savagely  attacked 
the  corrupt  Eugene  Schmitz  administra¬ 
tion  in  San  F'rancisco  after  the  1906 
disaster;  he  has  been  described  as  “the 
most  loved  and  most  bitterly  denounced 
of  any  citizen  of  San  Francisco” ;  he 
was  kidnapped,  his  life  was  threatened; 
he  was  knocked  down  and  trampled  in 
die  lobby  of  the  Palace  Hotel  by  a 
prosecuting  attorney  during  one  bitter 
struggle — yet  his  later  years  were  given 
almost  e.xclusively  to  the  dominating 
theme  of  his  life — there  is  some  good  in 
every  one. 

Fremont  Older  was  born  in  a  log 
farmhouse  in  the  forests  of  northern 
Wisconsin  on  Aug.  30.  1856.  His 
father  came  home  from  the  Civil  War 
fatally  ill  from  a  disease  contracted  in 
a  Southern  prison  camp.  His  widowed 
mother  supported  the  family  for  some 
years  selling  books,  one  of  which 
strongly  influenced  young  Older.  This 
MS  the  life  of  Horace  Greeley,  famous 
New  York  editor.  He  told  his  mother 
he  wanted  to  be  a  printer,  and  when 
she  asked  his  reason,  he  said : 

“Didn’t  Horace  Greeley  learn  the 
printer’s  trade,  and  didn’t  he  go  to  New 
York  at  14  with  a  pack  on  his  back  and 
without  a  cent?  And  didn’t  he  fight  his 
way  alone  in  that  big  city,  and  didn’t 
he  became  a  great  editor?” 

After  a  few  months  in  a  small  col¬ 
lege  at  Ripon.  Wis.,  F'reniont  Older 
™<ied  his  school  days  forever.  He  en¬ 
tered  the  office  of  the  Coiirant,  a  weekly 
paper  in  Berlin,  Wis.,  when  he  was 
only  13  years  old.  For  some  years  he 
worked  as  a  printer’s  devil,  cabin  boy 
on  a  river  Ixiat,  farm  hand  and  in  a  car¬ 
nage  shop.  He  even  acted  as  editor  of 
Jhe  Lumberman,  in  Oconto,  Wis.,  while 
Jts  actual  editor  was  serving  a  term  for 
libel. 

In  the  meantime  his  mother  married 
apin.  was  living  in  Sacramento,  and 
the  17  year  old  boy  came  West  to 
start  the  second  phase  of  his  career. 

For  eleven  years  Fremont  Older  was 
a  printer  on  Western  newspapers.  His 
first  job  in  San  Francisco  was  on  the 


Call  in  1873.  He  worked  on  the  Fir- 
ginia  City  Enterprise,  Reno  Crescent, 
OaklamI  Transcript,  Santa  Barbara  Re¬ 
publican,  San  Francisco  Daily  Mail, 
Bodic  Standard,  the  Redzvood  City 
Journal  and  Times-Gazette. 

His  early  days  in  San  F'rancisco  were 
a  struggle.  As  a  printer’s  devil,  half 


Fremont  Older 

the  time  out  of  work,  he  frequented  a 
meeting  place  of  unemployed  printers 
known  as  Murdock’s  at  Clay  and  San- 
some  streets.  One  morning  a  stranger 
asked  if  he  knew  where  a  printer  could 
Ire  found.  The  chance  meeting  marked 
the  beginning  of  Older’s  brilliant  jour¬ 
nalistic  career.  He  took  the  job  him- 
•self,  $10  a  week  on  the  Redwood  City 
Journal  and  Times  Gazette. 

He  set  type,  corrected  the  editor’s 
copy,  drummed  up  advertisements  and 
personals,  and  eventually  became  busi¬ 
ness  manager.  Then  one  day  the  editor 
was  fired,  and  Mr.  Older  stepped  into 
his  shoes.  Almost  immediately  he  be¬ 
gan  to  make  a  name  for  himself. 

That  fluent  and  forceful  pen  found  its 
way  to  San  Francisco.  On  the  old 
Morning  Call,  first  as  reporter  and  later 
as  city  editor,  he  spent  his  formative 
years.  Then,  in  1894,  came  his  call  to 
the  editorship  of  the  old  San  Francisco 
Bulletin.  For  24  years  he  steered  the 
destinies  of  that  paper,  engaging  in  fight 
after  fight  to  clean  up  San  F'rancisco 
and  break  the  political  grip  of  the 
Southern  Pacific  Railroad  on  the  state. 

In  those  days,  as  Fremont  Older  tells 
in  his  autobiography,  “My  Own  Story,” 
the  entire  State  of  California  was  con¬ 
trolled  by  the  Southern  Pacific  Rail¬ 
road. 

“There  was  hardly  an  editor  who 
dared  criticize  to  any  extent  the  rail¬ 
road’s  domination.”  ]VIr.  Older  related. 
“The  legislature,  the  courts,  the  munic¬ 
ipal  governments,  the  county  govern¬ 
ments,  which  include  coroner,  sheriff, 
boards  of  supervisors,  were  all  in  the 
grip  of  the  railroad.” 

Mr.  Older  plunged  into  the  mayoralty 
campaign  in  San  Francisco  and  brought 
forth  as  the  Bulletin’s  candidate  the 
distinguished  James  D.  Phelan,  multi¬ 
millionaire.  art  patron  and  civic  figure, 
and  later  on  United  States  Senator.  To 
the  group  controlled  by  Bill  Higgins, 
the  Republican  boss,  and  William  F. 
Herrin,  attorney  and  master  strategist 
of  the  Southern  Pacific,  Phelan  was 
“impossible.”  He  could  not  be  “fixed” 
or  controlled. 

Mr.  Older  won  the  fight.  Phelan 
was  elected  mayor  in  1897  and  served 
until  1902,  justifying  his  supporters’ 
faith  in  the  highest  degree.  It  was 
Mr.  Older’s  first  tilt  with  the  Southern 
Pacific  political  machine,  eventually  to 


be  crowned  with  complete  victory  in 
the  election  of  Hiram  Johnson  as 
governor,  and  now  United  States 
Senator. 

Undoubtedly  the  most  spectacular 
of  Mr  Oldr’s  campaigns  against  politi¬ 
cal  corruption  was  his  support  of  the 
graft  prosecution  of  Mayor  Eugene  E. 
Schmitz  and  his  “legal  adviser,”  Abe 
Ruef,  master  mind  of  the  political  loot¬ 
ing  that  followed  the  fire  of  1906. 

So  strenuously  did  he  push  this 
fight  that  his  life  was  constantly  in 
danger. 

He  was  shadowed  and  spied  upon  and 
threatened,  but  each  fresh  plot  only 
added  to  the  vigor  of  his  editorials. 

He  was  determined  to  wipe  the 
stigma  of  graft  from  San  Francisco. 
Francis  J.  Heney,  now  a  superior  court 
judge  in  Los  Angeles,  was  brought  in 
as  prosecutor:  the  services  of  William 
J.  Burns,  nationally  known  detective, 
were  engaged.  Ruef  and  Schmitz  were 
finally  indicited  and  convicted,  Schmitz 
escaping  prison  on  the  technicality  that 
the  indictment  failed  to  name  him  as 
mayor. 

Mr.  Older’s  own  notes  reveal  the  per¬ 
ils  of  that  contest. 

“I  am  constantly  shadowed  and  many 
traps  are  set  for  me,”  he  wrote.  “I 
find  myself  ostracized.  Mrs.  Older,  my 
one  -Staunch  companion.  .A  significant 
warning.  Calhoun  asks  Roy  to  name 
his  price.  The  fight  still  on.  The  Bul¬ 
letin  prints  all  that  it  dares.  Schmitz 
having  been  convicted,  we  search  for  an 
honest  mayor.  Dangers  threaten  on 
every  hand.  Calhoun’s  octopus  clutch 
closes  on  me  at  last.  A  motor  trip  to 
be  remembered.” 

The  motor  trip  w'as  the  famous  kid¬ 
napping  episode,  in  which  Mr.  Older, 
induced  by  a  fake  legal  summons  to 
enter  an  automobile  in  San  Francisco, 
was  carried  to  Redwood  City  and 
placed  aboard  the  Lark  (night  express) 
for  Los  .Angeles  under  guard  of  two 
men.  Fortunately  for  Older,  he  was 
seen  aboard  the  train  by  a  friend  who 
got  off  along  the  line  and  telephoned  to 
San  Francisco  that  Older  was  being 
kidnapped.  He  escaped  the  train  at 
Santa  Barbara. 

The  object  of  the  kidnapping  was 
to  prevent  his  appearance  as  a  graft 
prosecution  witness. 

-As  the  years  went  on,  Mr.  Older 
adopted  a  philosophy  of  tolerance,  based 
on  the  thought  that  it  was  the  system 
of  life  rather  than  the  individual  that 
was  responsible  for  ill  doing.  He  vis¬ 
ited  .Abe  Ruef  at  San  Quentin  and 
made  his  peace  with  him.  This  was  the 
beginn  ng  of  his  great  interest  in  pris¬ 
ons  and  prison  reform.  Later  he  helped 
Ruef  to  get  a  parole. 

.At  San  Quentin  he  met  Donald 
Lowrie,  a  convicted  burglar,  who  was 
also  an  excellent  writer.  He  obtained 
Lowrie’s  parole  and  ran  his  story  in  the 
Bulletin.  It  was  the  first  of  a  series 
of  prisoners’  autobiographies.  Jack 
Black  was  another  of  Air.  Older’s  pro¬ 
teges. 

One  of  his  great  campaigns  was  upon 
the  I’ptown  Tenderloin  district.  Char¬ 
acteristically,  he  got  a  woman  of  the 
underworld  to  tell  her  own  story  in  his 
newspaper.  It  was  a  daring  venture, 
and  it  drew  as  much  condemnation  as 
praise,  but  it  achieved  its  purpose  in 
cleaning  out  some  of  the  worst  centers 
of  commercialized  vice.  In  this  cam¬ 
paign  he  also  enlisted  the  services  of 
the  Reverend  Paul  .A.  Smith,  who  be¬ 
came  celebrated  as  a  crusader. 

One  cause  close  to  the  heart  of  Fre¬ 
mont  Older  was  that  of  Tom  Mooney 
and  Warren  Billings,  the  two  men  con¬ 
victed  of  perpetrating  the  Preparedness 
Day  bombing.  Mr.  Older  w'ent  to  his 
death  utterly  convinced  of  their  inno¬ 
cence  of  this  crime.  It  was  Older  who 
worked  unceasingly  to  unearth  proofs 
that  the  prosecuting  witnesses  had  com¬ 
mitted  perjury.  L’ndismayed  by  repeated 


refusals  of  governors  to  pardon  Mooney 
and  Billings,  he  kept  up  the  fight  for 
18  years  and  would  have  gone  on  an¬ 
other  18  years  if  he  had  lived,  for  he 
was  that  kind  of  a  fighter. 

The  philosophy  of  this  great  editor 
included  a  belief  that  no  such  thing  as 
good  or  evil  existed,  “but  only  how 
we  think  makes  it  so.”  And  with  this 
belief,  he  outlined  his  creed  during  his 
later  years: 

“From  being  a  savage  fighter  against 
wrong  and  injustice  as  I  saw  them  in 
the  old  days,  1  have  gone  clear  over  to 
the  point  where  I  do  not  blame  anyone 
for  anvihing. 

“I  believe  at  all  times  man  does  the 
best  he  is  capable  of  at  the  moment.  It 
may  be  a  bad  best,  but  it  is  his  best. 

“If  I  continue  to  progress  along  these 
lines,  and  live  long  enough,  I  may  yet 
be  able  to  pass  what  I  consider  tne 
supreme  test - Tolerance  for  the  In¬ 

tolerance.” 

The  funeral  services  were  private  and 
extremely  simple,  at  his  Saratoga  ranch 
home,  now  luxuriant  with  spring  blos¬ 
soms,  where  for  years  he  wrote  vigor¬ 
ous  editorials,  where  he  employed  re¬ 
leased  convicts  trying  to  adjust  them¬ 
selves  back  into  society.  The  Reverend 
Henry  Ohlhoff  officiated. 

The  honorary  pall  bearers  were: 
John  Francis  Neylan,  Carl  Hoffman, 
John  D.  Barry,  Hyland  Baggerly,  Jos¬ 
eph  .A.  Mulcahy,  Edgar  T.  Gleeson, 
Pressley  Mallory,  Eustace  Cullinan, 
Charles  Erskine,  Scott  Wood,  Noel 
Sullivan,  Robert  Shaw,  Eugene  N. 
Block,  Marshall  Maslin,  Robert  P.  Hol¬ 
liday,  Thomas  McCaleb  and  William 
Cranston. 

His  wife,  the  former  Cora  Miranda 
Baggerly,  of  New  York,  whom  he  mar¬ 
ried  in  1893,  survives. 


MRS.  W.  A.  CURLEY 

Wife  of  New  York  Journal  Editor 
Dies  in  Miami  Beach 

Mrs.  Mary  M.  Curley,  wife  of  Wil¬ 
liam  -A.  Curley,  editor  of  the  New  York 
Evening  Journal,  died  in  the  St.  Fran¬ 
ces  Hospital,  Miami  Beach,  Fla.,  March 
3  after  her  husband  and  children  had 
flown  to  Miami  Beach  to  be  at  her 
bedside. 

When  news  of  Mrs.  Curley’s  critical 
illness  was  flashed  to  her  husband  in 
Los  .Angeles  and  her  children  in  Chicago 
and  New  York,  planes  w'ere  chartered 
at  all  three  cities. 

The  body  was  taken  on  March  5  to 
Campbell’s  Funeral  Parlors,  New  York, 
and  a  funeral  mass  was  celebrated  at 
St.  Patrick’s  Cathedral,  this  week. 

In  addition  to  her  husband  and  three 
children  she  is  survived  by  two  sisters 
and  a  brot'ier. 


SAMUEL  SCOTT  STINSON 

Samuel  Scott  Stinson.  67,  of  Green¬ 
wood  Lake,  N.  Y’.,  writer  and  journalist, 
long  known  as  “the  Greenwood  Lake 
philosopher,”  died  in  New  York 
.March  2.  Mr.  Stinson,  who  from  about 
1905  to  1917  wrote  pithy,  philosophical 
paragraphs  for  the  New  York  Times 
Magazine  under  the  headings,  “Musings 
of  the  Greenwood  Lake  Philosopher,” 
and  “Tlie  Gentle  Cynic,”  also  was  a 
wTiter  of  poetry,  fiction  and  humor  for 
several  magazines.  He  had  worked  on 
the  Phildtielphia  Record  and  Nexv  York 
Herald,  and  published  several  volumes 
of  verse. 


FREDERICK  ViLLlAM  EMETT 

Frederick  William  Emett,  70,  for  30 
years  diplomatic  correspondent  of  Reu¬ 
ters,  Ltd.,  of  London,  died  in  London 
last  week  following  a  short  illness.  As 
chief  of  the  intelligence  department  of 
Reuters  he  represented  the  news  agency 
at  most  of  the  Peace  Conferences,  and 
for  25  years  acted  for  Reuters  in  con¬ 
nection  with  the  visits  of  Foreign  Sov¬ 
ereigns  to  England. 
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OPINION  IS  SHARPLY  DIVIDED  ON 
ADMINISTRATION  OF  DRUG  BILL 

Affected  Groups  Split  on  Whether  Federal  Trade  Commissi^  Or 
Department  of  Agriculture  Shall  Have  Power  Over 
False  Advertising  Provisions 
By  JAMES  J.  BUTLER 

Washington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  D.  C,  March  4- 
Whether  the  Federal  Trade  Com¬ 
mission  or  the  Department  of  Agricul¬ 
ture  should  be  entrusted  with  administra¬ 
tion  of  false  advertising  provisions  of  the 
Copeland  Foods  and  Drugs  bill,  was  the 
main  point  developed  at  hearings  before 
the  Clark  subcommittee  of  the  Senate 
Commerce  Committee  Saturday,  March 
2. 

As  manufacturers,  representatives  of 
trade  associations  and  women  organiza¬ 
tions,  and  spokesmen  for  advertisers 
gave  their  views  before  the  subcommit- 
tM,  it  was  evident  that  a  sharper  line  of 
difference  has  arisen  over  the  jurisdic- 
tio^l  issue  than  over  the  issue  of  regu¬ 
lation  of  advertising. 

Although  hearings  were  not  con¬ 
cluded.  19  witnesses  expressed  specific 
or  general  approval  of  the  bill  as  it  now 
stands  with  the  Department  of  Agricul¬ 
ture  administering  the  false  advertising 
provisions,  while  six  spoke  in  opposi¬ 
tion.  asking  that  the  Federal  Trade 
Commission  b«e  given  control  of  this 
regulation. 

Charles  Wesley  Dunn,  spokesman  for 
the  Grocery  Manufacturers,  Food  Man¬ 
ufacturers,  and  American  Pharmaceu¬ 
tical  Associations,  while  questioning 
constitutionality  of  certain  sections  of 
the  bill,  said:  “The  industries  I  repre¬ 
sent  are  opposed  to  the  transfer  of  the 
false  advertising  provisions  of  the  bill. 
No  logical  reason  exists  why  the  De¬ 
partment  of  .Agriculture  should  not  be 
given  same  power  over  advertising  sec¬ 
tions  as  over  the  rest  of  the  bill.  There 
should  be  a  single  unified  organization, 
and  the  Federal  Trade  Commission  has 
not  a  scientific  force.  If  FTC  has 
charge,  there  will  be  in  the  long  run 
only  the  fear  of  a  ‘cease  and  desist' 
order  for  the  falsifying  advertisers." 

However,  Lee  Bristol  of  the  Bristol 
Myers  Company  in  requesting  FTC  ad¬ 
ministration  of  the  false  advertising 
provisions  of  the  bill  said:  '‘It  seems 
fair  to  give  cognizance  of  matters  not 
directly  affecting  public  health  to  a  tri¬ 
bunal  where  consideration  may  be  given 
to  differences  of  opinion.” 

Mrs.  Harris  T.  Baldwin,  vice-presi¬ 
dent  of  the  League  of  Women  Voters, 
requested  that  the  administration  of 
false  advertising  be  kept  under  the  De¬ 
partment  of  .Agriculture.  Her  opinions 
in  the  matter  were  echoed  by  the  many 
other  women  representatives  who,  for 
the  most  part,  expressed  blanket  ap¬ 
proval  cf  the  regulation  of  false  ad¬ 
vertising  as  set  forth  in  the  bill. 

While  ruefully  admitting  that  he  rep¬ 
resented  the  “most  regulated”  industry 
of  all,  Henry  A.  Bellows  of  the  Na¬ 
tional  Association  of  Broadcasters  asked 
for  administration  of  false  advertising 
by  the  Department  of  .Agriculture 
rather  than  utilizing  offices  of  another 
organization  “to  further  plague  the 
radio  stations.” 

Hard  and  fast  regulation  yields  a 
serious  blow  to  advertising,”  stated  W. 
P.  Jacobs,  representing  the  Institute  of 
Medicine  Manufacturers.  “The  FTC”, 
he  added,  “has  understood  the  functions’ 
of  advertising,  and  has  been  doing  ef¬ 
fective  work.  It  is  just  duplication  of 
authority.”  Jacobs  offered  an  amend¬ 
ment  in  which  FTC  was  given  control 
of  false  advertising  administration  of 
the  Copeland  bill. 

Charles  C.  Parlin,  representing  the 
National  Publishers’  As.sociation,  com¬ 
prising  publishers  of  227  magazines  and 
trade  papers,  was  rather  enigmatic,  ex¬ 
pressing  blanket  approval  of  the  Cope¬ 
land  bill  as  it  now  stands  with  certain 
unexpressed  reservations. 

A.  T.  I'alk.  director  of  research  and 
education,  .Advertising  Federation  of 
America,  said :  “I  want  to  place  on 
record  the  .Advertising  Federation  of 
America  as  urging  prompt  passage  of 
Senate  Bill  5,  as  revised,  either  with  or 


without  some  of  the  additional  construc¬ 
tive  amendments  suggested  by  repre¬ 
sentatives  of  the  industries.” 

While  stating  that  the  American  .As¬ 
sociation  of  Advertising  Agencies  takes 
no  position  now  as  to  whether  the  FTC 
or  the  Department  of  Agriculture 
should  handle  false  advertising,  its  rep¬ 
resentative,  John  Benson,  stressed  that 
fact  that  definitions  of  false  advertising 
should  be  made  very  clear.  "We  have 
to  use  emotional  appeal,”  he  said,  "and 
that  can’t  be  adjudicated.  It  is  a  dan¬ 
gerous  precedent  to  connect  advertising 
with  regulation  of  adulterated  foods. 
We  want  a  bill  passed.” 

The  stormy  petrel  of  the  day’s  hear¬ 
ing  was  Arthur  Kallett  of  the  Consum¬ 
ers’  Research,  Inc.,  of  Washington,  N. 
J.,  who  was  finally  stopped  in  his  testi¬ 
mony  by  Senator  Clark  of  Missouri, 
chairman  of  the  sub-committee.  Kallett, 
while  expressing  extreme  disapproval  of 
the  present  bill  as  not  protecting  the 
consumer  from  false  advertising,  alluded 
to  the  former  connection  of  Senator 
Copeland  of  New  York  with  a  mineral 
oil  laxative  company  and  its  campaigns 
of  advertising.  Producing  advertise¬ 
ments  and  editorials,  Kallett  branded 
the  Department  of  .Agriculture  as  unlit 
to  handle  the  advertising  sections  of  the 
bill,  because  “it  favors  the  producer 
rather  than  censumer.”  He  was  cut 
short  by  Clark  after  branding  members 
of  the  committee  as  “.American  proto- 
tyi>es  of  Hitler  and  Stalin.” 

Elisha  Hanson  of  the  .American 
Newspaper  Publishers’  .Association  was 
schedule  to  testify  before  the  commit¬ 
tee  but  was  not  heard  at  the  first  day’s 
hearing. 

While  the  Senate  Commerce  Coinmil- 
tee  is  passing  on  the  Copeland  bill,  the 
House  Committee  on  interstate  and 
Foreign  Commerce  has  had  referred  to 
it  a  bill  by  Representative  James  M. 
Mead  of  New  A'ork.  The  Mead  bill 
carries  provision  for  the  Federal  Trade 
Commission  to  administer  false  adver¬ 
tising  provisions.  Representative  Mead 
has  expressed  willingness  to  accept  any 
"reasonable  measure”  that  may  cum- 
from  the  Senate. 


SCRIPPS  TO  HAWAII 

Roltert  P.  Scripps,  with  Mrs.  Scripps 
and  their  two  children,  sailed  from 
Los  Angeles  for  Hawaii  Feb.  22. 


J.  E.  JEROME  PROMOTED 


Photo  shows  John  E.  Jerome,  recently 
appointed  advertising  manager  of  the 
Minneapolis  Journal.  Mr.  Jerome  joined 
the  classified  department  of  the  Journal 
in  1915  and  after  working  there  and  in 
the  local,  rotogravure  and  national  de¬ 
partments,  was  appointed  national  ad¬ 
vertising  manager  in  1931.  Richard 
M.  McLean,  formerly  national  manager 
of  the  Illinois  State  Journal.  Spring- 
field,  has  succeeded  Mr.  Jerome  as  na¬ 
tional  manager. 

Would  Exclude  Public 
From  ('ou^ress  Galleries 

‘Srciial  to  Kditor  &  I’cblisher) 

W.\st:i.\c.To.\,  I).  C..  March  .5 — The 
4bd-odd  newspaper  correspindent  mem¬ 
bers  of  the  Senate  and  House  Press  gal¬ 
leries  .should  he  the  sole  witnesses  to 
the  "greatest  show  on  earth."  acc  irding 
to  Repre.semative  Raymond  J.  C'anno;i. 
Democrat,  of  \\  iscon'in. 

Rei)resentative  Ciannon  has  introduced 
a  resolution  before  tlie  House  to  clo^e 
the  galleries  of  both  the  House  and 
the  .Senate  to  the  public,  t  'annon  states 
that  the  "great  number  of  \i>itors  ha> 
materiallx  nni)e(led  tlie  orderly  proced 
tire."  The  members  spend  tiR)  much 
time  "showing  off"  l]efore  the  taxpay¬ 
er-  in  tlie  galleries,  t  'annon  conteivls. 


SHOWCASE  “CIRCULATION”  IN  MOSCOW 


So  great  was  the  demand  and  so  sparse  the  supply  of  newspapers  in  Russia, 
due  to  the  recent  eagerness  of  Muscovites  to  read  news  of  the  All-Union  Con¬ 
gress  of  Soviets  which  each  day  handed  down  some  historic  decision,  glass 
cases  were  set  up  on  every  square  in  Moscow.  The  photo  shows  a  case  display¬ 
ing  the  paper  Isvestia  on  Pushkin  Square.  In  the  background  is  the  editorial 
office  of  the  Isvestia  which  features  an  illuminated  silhouette  of  Stalin. 


HANSON  WILL  TESTIF^I 
ON  TELEGRAPH  RATES 

A.N.P.A.  Attorney  Will  Discuss  Sub¬ 
ject  From  Standpoint  of  Press 
At  Federal  Communica¬ 
tions  Hearing 


O/'tvuii  to  Editor  1‘ublisulkJ 

Washington,  D.  C.,  March  6— Ai 
Washington  attorney  for  the  American 
Newspaper  Publishers’  Association, 
Elislia  Hanson  has  entered  an  appear¬ 
ance  and  will  testily  before  the  Federal 
Gummunications  Commission  in  its  in¬ 
quiry  into  the  justness  and  reasoiiabt 
ness  ot  telegraph  rates.  Mr.  Hanson 
will  discuss  the  subject  from  the  stand¬ 
point  ot  press  rates. 

Hearings  began  Monday,  but  the 
publishers’  attorney  is  not  expected  to 
testily  until  next  week  since  witnesses 
are  to  precede  him  for  discussion  of  th 
lollowmg  classifications :  Day,  night,  re¬ 
peated,  unrepeated,  letter,  commercial 
and  government  rates. 

"We  are  interested  in  obtaining  the 
best  service  possible,  and  in  obtain^ 
it  at  a  fair  charge.  We  wmit  no  im¬ 
pediment  placed  in  the  way  of  such  ser¬ 
vice  ”,  said  Mr.  Hanson. 

The  Federal  Communications  Act 
makes  it  unlawful  for  any  telegraj^ 
company  to  make  unjust  or  unreason¬ 
able  discrimination  in  charges,  practices, 
classifications,  regulations,  facilities,  or 
services,  or  to  give  unreasonable  prefer¬ 
ence  to  any  class  of  persons. 

In  its  call  for  testimony,  the  Commis¬ 
sion  stated : — 

"The  Commission  is  not  in  posses¬ 
sion  of  data  sufficient  to  enable  it  to 
find  and  decide  that  the  classes  of  com¬ 
munications  liled  with  it  are  just  and 
reasonable,  or  that  the  discriminations, 
preferences,  advantages,  prejudices  or 
disadvantages  which  may  now  exist  art 
just  and  reasonable.” 

fhe  specific  subjects  for  inquiry  are: 
"file  justness  and  reasonableness  of 
die  classes  of  telegraph  comniuiiications 
nut  specifically  authorized  by  the  provi¬ 
sions  of  Section  2U1  fbl  of  the  -Act; 
the  justness  and  reasonableness  of  the 
practices  and  regulations  with  respea 
to  each  class  of  telegraph  communica¬ 
tions;  the  justness  and  reasonableness 
oi  tlie  ratio  between  the  charges  for 
eacii  class  of  telegraph  communications 
and  the  basic  charge  for  full-rate  tele¬ 
graph  communications;  the  existence  of 
I  a )  discriminations  in  charges,  prac¬ 
tices,  classifications,  regulations,  facili¬ 
ties,  or  services  for  or  in  connection 
with  like  telegraph  communication 
service,  or  fb)  preferences  or  advan¬ 
tages  to  any  particular  person,  class  of 
persons,  or  locality,  or  (cj  prejudice 
against  or  disadvantages  to  any  parti¬ 
cular  iK-rson,  class  of  jiersons  or  locality 
with  respect  to  telegraph  communica¬ 
tions,  whether  such  discriminations, 
preferences,  advantages,  prejudices  or 
disadvantages  are  direct  or  indirect.” 

The  telegraph  companies  were  called 
upon  to  state  reasons  for  rate  differ¬ 
entials,  of  which  press  rate  is  one. 

PHOTO  STIRS  WRATH 
Reporter  Snapped  Picture  in  Canadian 
Court,  Breaking  Precedent 

.A  candid  camera  picture  of  two  al¬ 
leged  bandits  in  the  prisoners’  dock  and 
printed  in  the  Regina  (Sask.)  Daily 
Star  brought  down  the  wrath  of  offi¬ 
cialdom  on  the  reporter  who  took  the 
photograph,  .Andy  McDermott. 

The  reixirtcr  was  threatened  with 
charges  of  contempt  of  court.  News¬ 
papers  condemned  the  taking  of  the  pic¬ 
ture  charging  “Hauptmann  vaudeville 
tactics.”  The  judge  barred  all  cameras 
from  the  courtroom  in  the  future. 

The  picture  is  believed  the  first  photo¬ 
graph  published  of  proceedings  in  a 
Canadian  court  of  justice. 

NEWSPAreR  BILL  INTRODUCED 

-A  bill  (H.  B.  317)  to  relieve  news¬ 
paper  employes  of  any  obligation  to 
testify  before  any  court,  tribunal,  com¬ 
mission  or  inquest  regarding  sources  of 
information,  has  been  introduced  in  the 
.Arkansas  House  of  Representatives. 
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Review  of  the  Week  ♦  ♦  * 

finds  favor  among  alert  READERS 


Review  of  the  week  gives  readers  of  The 
New  York  Times  Sunday  Edition  a  crisp, 
concise,  accurate  and  stimulating  summary  of  the 
week’s  news  through  Saturday,  with  graphic, 
essential  background,  and  expert  interpretation. 


Readers  like  it.  They  find  it  helps  them  through 
the  welter  of  the  week’s  news,  makes  readily 
comprehensible  significant,  events  the  world 
around,  brings  them  up  to  the  minute  at  the  start 
of  another  week.  Keeping  up  with  the  news  this 
way  is  interesting. 


Readers  Write  — 


The  Ncsv  York  Times: 

“The  increase  in  the  affairs  of  life  has  become  so 
tremendous  and  varied  that  you  can  imagine  vjith  what 
satisfaction  /  welcome  Review  of  the  IVeek." 

— J.  M.  Finlay,  Brooklyn,  N.  Y. 


The  New  York  Times: 

“This  is  an  expression  of  my  sincere  thanks  for  the 
service  you  are  rendering  those  who  read  the  news 
seriously." 

— R.  Clifton  Cooley,  Pittsfield,  Mass. 


The  New  York  Times: 

“I  am  sure  that  this  condensed  Review  of  the  important 
issues  of  the  day  will  be  appreciated  by  many  of  your 
readers." 

— E.  W.  Runyon,  New  York. 


The  New  York  Times: 

“Review  of  the  IV eek  is  amazing.  It  informs  the  reader 
of  everything  of  interest  in  the  world — and  all  with  authority 
and  honesty.  It  is  a  satisfying  achievement.” 

— George  S.  Hohe,  Baltimore,  Md. 


The  New  York  Times: 

“Review  of  the  W eek  is  very  interesting  and  should 
prove  to  be  a  much-looked-for  feature  of  the  Sunday  Times." 

— Harry  B.  Caplan,  New  Orleans,  La. 


The  New  York  Times: 

“Fine  organization,  systematic  arrangement  and  conden¬ 
sation  of  material  render  Review  of  the  IV eek  ready  reading 
for  those  who  must  resort  to  rapid-fire  tactics  for  securing 
information  on  trends  of  the  times  and  divergent  views  of 
Public  opinion.” 

— Mary  E.  DuPaul,  Bradford,  Pa. 


The  New  York  Times: 

“Review  of  the  IV eek  is  an  excellent  idea.” 

— Charles  A.  Schwenk,  Jersey  Shore,  Pa. 


The  New  York  Times: 

“.4  busy  mother  adds  her  word  of  praise  for  Review  of 
the  IVeek.” 

— M  rs.  K.  Kauffman,  Lancaster,  Pa. 
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United  Feature  Strengthens  Staff 

By  Eight  New  Appointments 


Gsoegx  a.  Cakun  William  M. 


Albert  Moody  Frank  Brady 

Monte  F.  BOURJAILY,  general 
manager  of  United  Feature  Syn¬ 
dicate,  announced  this  week  a  strength¬ 
ening  of  the  organization’s  executive 
staff  through  a  number  of  new  ap¬ 
pointments. 

These  comprise  the  delegation  of 
George  A.  Carlin  as  business  manager, 
William  M.  Laas  as  managing  editor, 
Colin  Miller  as  sales  manager,  Ik  Shu¬ 
man  as  manager  of  special  service,  Al¬ 
bert  Moody  as  manager  of  foreign  busi¬ 
ness,  Frank  Brady  as  promotion  man¬ 
ager,  T.  O.  Davidson  as  jilant  manager 
and  Walter  Randall  as  commercial 
manager. 

Going  to  United  Features  with  its 
absorption  several  years  ago  of  the 
Metropolitan  Newspaper  Service,  where 
he  was  editor,  Mr.  Carlin  brought  wdth 
him  a  varied  e.xperience  in  newspaper 
and  sjndicate  work.  He  was  educated 
at  Brooklyn  Polytechnic  Preparatory 
School,  Amherst  College  and  Fordham 
Law  School ;  served  in  the  war  with 
the  First  Army  Headquarters  Regi¬ 
ment  ;  worked  on  the  staff  of  the 
Brooklyn  Standard  Union.  Xcic  York 
Evening  Sun  and  New  York  Herald; 
was  London  correspondent  for  the  Ed¬ 
ward  Marshall  Syndicate,  then  editor 
of  Metropolitan  Newspaper  Feature 
Service.  Before  his  appointment  as 
business  manager  of  United  Features, 
he  was  for  sevval  years  managing 
editor.  ^  • 

'\’oungest  of  the  United  Features  ex¬ 
ecutives  is  William  M.  Laas,  managing 
editor  at  25,  yet  he  has  had  lengthy 
journalistic  experience.  Working  first 
as  a  boy  on  the  New  York  IVorld  dur¬ 
ing  his  summer  vacations,  he  returned 
permanently  to  that  newspaper  upon 
his  graduation  from  high  school.  Un¬ 
der  John  O’Hara  Cosgrave  he  became 
a  member  of  the  World  Sunday  Maga¬ 
zine  staff. 

When  the  Scripps-Howard  newspapers 
in  1931  bought  the  World,  he  followed 
other  members  of  the  World  Syndicate 
to  become  associated  with  United  Fea¬ 
tures. 

Colin  Miller  joined  the  sales  staff  of 
the  syndicate  in  1930,  going  over  with 
Mr.  Carlin  from  the  staff  of  the  Metro¬ 
politan  Newspaper  Service. 

Until  recently  executive  editor  of  the 
Pauj  Block  N’ewspapers,  Ik  Shuman, 
special  service  manager  of  United  Fea¬ 
tures.  makes  his  first  entry  into  syndi¬ 
cate  enterprises  wdth  his  new  appoint¬ 
ment.  Since  his  graduation  from 
school  in  Bristol,  Tenn.,  and  Washing¬ 
ton  and  Lee  University,  Mr.  Shuman 
has  been  engaged  without  interruption 
in  newspaper  work. 

Born  and  educated  in  England,  Albert 
Moody,  foreign  business  manager,  be¬ 
came  affiliated  with  United  Features 
in  1927. 


CoLiw  Miller  Ic  Sbcman 


T.  O.  Davidson  Walter  Randall 

Upon  his  graduation  from  Columbia, 
Frank  Brady,  promotion  manager,  en¬ 
tered  newspaper  work  immediately,  as 
sjiorts  correspondent  for  the  New  York 
Tribune  and  a  member  of  the  city  staff 
and  drama  reviewer  for  the  Evening 
Sun.  .\fter  the  intervention  of  the  war. 
during  which  he  served  as  second 
lieutenant  in  the  -Air  Service,  he  became 
in  turn  editor  of  a  post-war  magazine, 
assistant  director  of  advertising  and 
publicity  for  Metro  Pictures  Corpora¬ 
tion  and  advertising  director  of  manu¬ 
facturing  companies  in  New  York.  His 
contribution  of  a  serial  novel  to  United 
I'eatures  led  to  his  affiliation  with  the 
syndicate. 

T.  O.  Davidson,  plant  manager,  came 
to  United  Features  when  the  Graphic 
Syndicate,  which  he  had  organized  for 
the  Macfadden  publications,  was  sold. 
He  had  before  been  with  the  New  York 
Herald  Tribune  Syndicate,  following  a 
long  period  of  service  with  the  New 
York  Herald  under  the  ownership  both 
of  James  Gordon  Bennett  and  Frank 
Munsey. 

-After  specializing  in  commercial 
studies.  Walter  Randall  entered  the 
United  Features  organization  si.x  years 
ago  and  became  secretary  to  the  general 
manager.  His  appointment  as  commer¬ 
cial  manager  followed. 

RADIO  RIGHTS  UPHELD 

The  right  of  a  radio  station  to  allow 
any  individual  to  broadcast  was  upheld 
in  Medford,  Ore.,  Feb.  26  by  Federal 
Judge  McNary  when  he  sustained  the 
demurrer  to  the  $39,500  damage  action 
filed  by  Mrs.  Henrietta  B.  Martin, 
leader  of  a  local  political  faction,  who 
charged  she  had  been  prohibited  from 
making  a  speech  over  KMED  Jan.  1. 

in  1-  Place 

4,279,497  gain 
in  1934  linage 

Official  figures  of  Media 
Records  just  released  place 
News-Post  and  Sunday 
.4meriean  first  among  all 
7-day  newspapers  in  1934 
lines  gained, 

Baltimore 
NEWS-POST  and 
Sunday  American 

Baltimore's  Outstandins  Newspapers 


W.  U.  CHRISTMAN  HONORED 

Tendered  Teatimonial  Dinner  on 

2Sth  Anniversary  with  Daily 

Marking  the  25th  anniversary  of 
his  service  with  the  Pittsburgh  Post- 
Gazette,  Warren  L'.  Christman,  man¬ 
aging  editor,  was 
tendered  a  testi¬ 
monial  dinner  at 
tile  William  Benn 
Hotel.  March  2. 

John  Thomas,  of 
the  ixjlitical  writ¬ 
ing  staff,  presided 
a  s  toastmaster. 

Brief  remarks 
were  made  by 
Oliver  J.  Keller, 
editor  and  vice- 
president  ;  Ray 
Sprigel,  former 
city  editor  and  Warren  U.  Christman 
now  a  county 

official ;  and  Arthur  F.  Braun,  former 
owner  of  the  Post  which  managing  ed¬ 
itor  Christman  joined  a  quarter  of  a 
century  ago. 

He  was  presented  with  an  elalxirate 
bar  set,  the  presentation  being  made  on 
behalf  of  the  staff  by  Joseph  Shuman, 
city  editor. 

Paul  Block,  Post-Gazette  publisher,  in 
a  signed  editorial,  praised  Mr.  Christ¬ 
man’s  -ervice  to  the  paper  and  com¬ 
munity. 

ENTERS  EVENING  FIELD 

The  Belle  Fourche  (S.  D.)  Post, 
formerly  published  weekly  appeared  re¬ 
cently  as  an  evening  tabloid  newspaper. 
It  is  being  represented  by  Thomas  F. 
Clark  Company,  Inc. 


^ir  Officials  Ordered 
to  ^^Work  With*^  Preu 

The  operating  personnel  of  the  Fast- 
ern  .\ir  Lines  has  been  ordered  by  E.  V. 
Rickenbacker,  general  manager,  to  co¬ 
operate  with  the  newspapers  in  thtii 
coverage  of  airplane  accidents  in  th; 
hoiH;  ot  return  favors  from  the  press. 

in  his  order  Mr.  Rickenbacker  said 
“Working  with,  instead  of  against  the 
newspapers,  will  get  the  negative  pub- 
licity  out  of  the  way  quickly  and  it  wit 
be  possible  for  Eastern  Air  Lines  tc 
secure  the  assistar.ee  of  the  press,  sud 
as  eliminating  the  name  of  the  company 
on  the  wrecked  plane  in  taking  photo¬ 
graphs,  and  minimizing  unfavorahk 
photographs  and  references  in  stories  of 
the  crash.  By  giving  all  the  informa¬ 
tion  possible  immediately,  of  the  inci¬ 
dent,  the  story  will  be  covered  in  oi»i 
issue  and  the  papers  will  have  nothin 
to  write  about  to  drag  it  along  for  sct- 
eral  days.*' 

NEW  EDITORIAL  SERVICE 

To  meet  the  demands  of  many  Penn- 
-iylvania  newspaper  publishers  for  a 
special  Harrisburg  column,  .A.  Normal 
Gage  has  organized  the  Pencil-vania 
Capital  Service,  it  was  announced  this 
week  by  the  Pennsylvania  Newspaper 
Publishers’  Association.  Mr.  Gage  will 
write  a  column  of  news  interpretation! 
a  day  for  daily  newspaiiers.  under  the 
heading  “Pencil-vania."  and  a  column  a 
week  for  the  weeklies  under  the  title 
"The  Harrisburg  Searchlight.’’  Mr. 
Gage  was  with  the  Harrisburg  Bureai 
of  the  .\ssociated  Press  for  five  yean 
Several  years  ago  he  was  city  editor  of 
the  Williamsport  Gazette-Bulletin. 


A  Few  of  the  380 

The  food  and  beverage  products  below  are  a 
few  of  the  380  products  advertised  EXCLU¬ 
SIVELY  in  the  TELEGRAM-GAZETTE  in 
Worcester  during  1934. 


AUNT  JEMIMA’S  PANCAKE  FLOUR  —  CALUMET  BAKING  POWDER 
GENERAL  FOODS  PRODUCTS— GENERAL  MILLS  PRODUCTS 
BISQUICK— PILLSBURY’S  MINITMIX— TOASTED  DIET  BREAD^ 
KY-KRISP—UNEEDA  BAKERS  PRODUCTS— W^D’S  BRE^ 
CHASE  &  SANBORN  COFFEE— KELLOGG'S  l®"FEE  H/ 
UPTON’S  TEA— POSTUM— CANADA  DRY  GINC 
COCA-COLA— HOFFMAN  CLUB  SODA  —  FORCE  ( 
GRANDMOTHER’S  FRUIT  SYRUPS 
BLUE  LABEL  TOMATO  O 
GRAPE-NUTS  FI 
POST  BRAN  FLAKES 
QUAKER  OATS  C 
KELLOGG’S  ALL-BRAN 
YEi«TIES— BREI 


TS 

PuJfED  RICE 

LABEL  KETCHUP 
tS— DOMINO  SUGAR 
GHLAND  MAPLE  SYRUP 
ER— WORCESTER  SALT 
ANDJ^IA  MON— TESTED  SALAD  DRESSING 
IL— ISW^^ICK  BEE  BRAND  VANILLA 
AT/RODUCTS— DEER  FOOT  FARMS  PRODUCTS 
CTS— PRUDENCE  CORNED  BEEF  HASH 

_  PRODUCTS— UNDERWOOD’S  DEVILED  HAM 

UIK^IEAT  PRODUCTS— SALTESEA  OYSTERS 
0\^ERS— SWIFT’S  PRODUCTS— SUNKIST  ORANGES 
WHPTE,  PEVEY  &  DEXTER  CO.  MEAT  PRODUCTS 
E-MOWER  PRODUCTS— GRANDMOTHER’S  MARMALADE 
BRILL’S  E-Z  FREEZ— PLYMOUTH  ROCK  GELATINE 
STICKNEY’S  STUFFING— ORIENT  ■ ’SHOW  YOU’  PRODUCTS 
GRANDMOTHER’S  MINCE  MEAT- NONESUCH  MINCE  MEAT 


The  ENTIRE  Worcester  Market,  concentrating  433,000 
p>opuIation  within  an  average  18-mile  radius,  is  effectively 
cultivated  through  these  newspapers  ALONE. 


.  TOWAt  AVI5RAOR,»BT  DAILY  CUtCtflAllOl* 


MonE 

THAN 


FOR  OVER 
7  YEARS 


THE  TELEGRAM-GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Aasociates,  National  Representatives 
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that  Kindle  Optimism 


Detroit  Confidently  Expects  1,000,000  Automobiles 
to  Be  Built  During  the  First  Quarter  of  1935 — 
250,000  More  Units  Than  During  the 
First  Quarter  of  1934! 


1 


f  Have  you  visited  Detroit  lately,  browsed 
t  through  America’s  third  largest  department 
[store,  coped  with  the  dense  traffic  that  swirls 
I  around  the  General  Motors  Building,  tried  to 
[quench  a  thirst  at  a  downtown  cocktail  bar 
for  attempted  to  get  delivery  on  a  193  5  auto- 
[mobile?  If  you  haven’t  you  can  not  really 
[  understand  Detroit’s  optimism.  Detroit  is 


America’s  FOURTH  and  today’s  BEST  sales 
field.  And  Detroit  remains  an  economical 
market  to  sell  if  you  use  its  outstanding 
medium — The  News — the  newspaper  whose 
circulation  is  76%  carrier  delivered  to  pur¬ 
chasing  power  homes.  Being  fourth  in  total 
advertising  in  America  is  proof  of  its  sales 
pulling  ability.  Take  advantage  of  Detroit 
and  The  News. 


The  Detroit  News 


York:  1.  A.  KLEIN,  50  EAST  42nd  STREET 


THE  HOME  NEWSPAPER 


Chicago:  J.  E.  LUTZ,  180  NO.  MICHIGAN  AVENUE 
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Newspapers  Cite  Employment  Record 
In  Fight  on  N,  Y,  Insurance  Proposal 


BROWN  NAMED  BY  LEHMAN 


JOB  PRINTERS  CALLED  OUT 


{Special  to  EoiTom  &  Publishek) 
ALBANY,  March  6 — Unemployment 
/A.  insurance,  drafted  by  New  York 
State  alone,  without  concurrent  action 
by  other  states  or  the  national  govern¬ 
ment,  would  be  “unfair  to  the  public 
and  industry,  and  would  be  prejudicial 
to  business  recovery,”  Bainbridge  Colby 
told  a  Legislative  hearing  on  the  Byrne- 
Killgren  bill  this  afternoon.  Mr.  Colby 
spoke  for  the  Industrial  Conference  of 
the  State  of  New  York,  this  including 
several  publishers’  units. 

The  bill  which  would  levy  a  tax  of 
three  per  cent  of  annual  payroll,  ex¬ 
cept  for  1936  and  1937,  when  contribu¬ 
tions  of  one  and  two  per  cent  would  be 
taken,  was  opposed  particularly  by  J. 
Noel  Macy,  president  of  the  New  York 
State  Publishers’  Association;  A.  W 
Miller,  presenting  the  New  York  Her¬ 
ald  Tribune,  and  Brooklyn  newspapers, 
and  Henry  M.  James,  Hudson  Star,  rep¬ 
resenting  the  New  York  State  Editors’ 
Society. 

Mr.  Macy,  speaking  for  newspapers 
outside  of  New  York  City  declared  the 
bill  was  unfair  in  that  its  heaviest  bur¬ 
den  would  fall  upon  the  newspaper  in¬ 
dustry  which  would  be  penalized  by 
having  to  pay  the  same  rates  as  indus¬ 
tries  with  much  less  steady  employ¬ 
ment. 

“Our  workers  are  skilled  and  rela¬ 
tively  high  paid,”  he  said.  “There  is 
little  fluctuation — in  fact  more  than  90 
per  cent  of  our  workers  are  employed 
52  weeks  every  year.  We  have  little 
hazard  of  unemployment  and  yet  we 
would  have  to  pay  the  same  premium 
as  those  giving  work  to  employes  only 
a  few  months  a  year.  Provisions  of 
this  bill  give  the  advantage  to  em¬ 
ployers  laying  off  as  many  employes  as 
often  as  possible.” 

Mr.  Miller,  stating  that  the  bill  was 
not  equitable  in  that  it  would  tax  all 
industry  regardless  of  its  relative  work¬ 
ing  records,  presented  figures  showing 
that  in  1933  the  newspaper  industry 
maintained  99.1  per  cent  of  employment 
as  compared  to  64.5  per  cent  for  in- 
d'istry  in  general. 

“The  newspaper  industry,”  he  as¬ 
serted,  “Cannot  stand  the  added  cost 
through  the  blanket  rate  this  bill  pro- 
l^oses.  It  is  unfair.” 

Mr.  Miller  endorsed  a  suggestion 
made  by  Marion  B.  Folsom  of  the  East¬ 
man  Kodak  Company.  Rochester,  for 
an  impartial  commission  of  employers, 
employes  and  the  public  to  study  the 
situation,  particularly  bills  for  unem¬ 
ployment  insurance  which  have  been 
projected  at  Washington. 

Resolutions  against  the  proposed 
legislation  were  adopted  by  the  New 
York  State  Editors  Society  and  New 
York  State  Publishers  Association,  at 
a  joint  meeting  here  Tuesday  night. 

Mr.  Colby  suggested  that  the  matter 
should  be  studied  thorough!”  at  a  spe¬ 
cial  session  of  the  Legislature. 

Others  speaking  at  a  six-hour  hearing 
after  which  the  bill  was  returned  for 
committee  consideration,  were: 

Frank  L.  Weil,  general  counsel  for 
the  New  York  City  Retail  Merchants 
Association.  Neil  Petree  of  the  James 
McCreery  company,  New  York  City, 
and  president  of  the  New  York  City 
Dry  Goods  .Association ;  H.  W.  Cruick- 
shank,  chief  auditor  of  the  Gannett 
newspapers,  Rochester;  Harry  F.  Wolf, 
Bronx  Chamber  of  Commerce;  Tim¬ 
othy  Burns,  general  manager  of  the 
Bethlehem  Steel  Corporation;  William 
M.  Yeomans,  Merchants  Association  of 
New  York  City;  Leopold  B.  Alleisen, 
Brooklyn  Chamber  of  Commerce;  Wil¬ 
liam  Palmer,  General  Ice  Cream  Com¬ 
pany,  and  general  counsel  of  the  As¬ 
sociation  of  Ice  Cream  Manufacturers 
of  New  York  State:  John  F.  Fowler 
of  the  New  York  State  Chamber  of 
Commerce:  Irving  M.  Griswold,  vice- 
president  of  the  New  York  Telephone 
Company,  and  Samuel  B.  Botsford, 
Buffalo  Chamber  of  Commerce. 

Mr.  Petree  and  Mr.  Weil  did  not  op¬ 
pose  the  bill  in  principle,  but  went  on 
record  as  favoring  participation  by  em¬ 


ployer,  employe  and  state,  instead  of 
by  the  employer  alone  as  is  proposed 
in  its  provisions. 

Arguing  for  the  bill  were  representa¬ 
tives  of  the  State  Federation  of  Labor, 
State  Labor  Department,  Womens 
League  for  \’oters,  the  Consumers 
League  and  the  American  .Asociation 
for  Social  Security. 


RECORD  BUDGET  SET 
FOR  VAN  CAMP  TUNA 


Sum  For  Advertuing  U  Largest  In 
Firm’s  History— 400  Metro¬ 
politan  Newspapers 
WUl  Be  Used 


This  year’s  sales  promotion  program 
uf  the  Van  Camp  Sea  Food  Co., 
Terminal  Island,  Cal.,  featuring  White 
Star  and  Chicken  of  the  Sea  brands  of 
tuna,  will  use  the  largest  advertising 
appropriation  ever  made  in  the  history 
of  the  company. 

The  1935  advertising  schedules,  with 
the  major  portion  of  the  expenditures 
concentrated  in  newspapers,  supple¬ 
mented  by  24  sheet  poster  showings  and 
daytime  radio,  are  being  released 
through  the  San  Francisco  office  of 
Emil  Brisac^er  and  Staff. 

The  campaign  is  territorial  in  scope, 
embracing  almost  every  principal  mar¬ 
ket  in  the  United  States.  This  year  a 
number  of  additional  markets  are  being 
included,  with  increased  expenditures 
and  larger  newspaper  linage  in  many  of 
the  already  established  markets. 

The  newspaper  schedule,  which  is  also 
the  largest  ever  used  by  the  company 
will  include  approximately  400  leading 
metropolitan  dailies,  with  copy  ranging 
from  black  and  white  insertions  to  spot 
color  ads  in  two  colors.  The  American 
Weekly  will  display  four  color  ads  in 
the  Pacific  Coast  territory. 

A  campaign  teaturing  Van  Camp 
Mackerel  is  also  being  run  for  this 
account  in  the  New  York  dailies  and 
foreign  language  publications  of  that 
area. 

This  year’s  campaign  ranks  among  the 
very  largest  advertising  appropriations 
emanating  from  I’ne  Pacific  Coast.  This 
is  also  the  tenth  consecutive  year  that 
the  Van  Camp  Sea  Food  Co.  has  in¬ 
creased  its  advertising  budget  over  that 
used  previously. 


Albany  Manager  of  A.  P.  Now  N.  Y. 

Governor’s  Executive  Secretary 

{Special  to  Editor  &  Publisher) 

Albany,  March  6 — Gov.  Herbert  H. 
Lehman  today  announced  the  appoint¬ 
ment  of  Walter  T.  Brown,  Albany 
manager  of  the 
Associated  Press, 
as  his  executive 
secretary  at  $12,- 
000  a  year.  Mr. 

Brown  will  be 
succeeded  as  bu¬ 
reau  manager  of 
the  Associated 
Press  by  Morgan 
M.  Beatty  of  the 
New  York  city 
staff. 

Mr.  Brown  who 
succeeds  Joseph 
J.  Canavan,  also 
a  newspaperman, 
who  resigned  last  fall  to  become  a 
member  of  the  State  Parole  board,  has 
managed  the  .Associated  Press  bureau 
here  for  four  years. 

Mr.  Brown  came  to  Albany  from 
Chicago  where  he  was  .Associated 
Press  feature  editor.  He  also  taught 
journalism  at  Northwestern  university. 
Through  his  newspaper  work  he  is  fa¬ 
miliar  with  all  angles  of  legislative  and 
departmental  functions.  Before  coming 
to  .Albany,  he  covered  the  legislatures 
in  Illinois  and  four  other  midwestern 
states.  During  President  Roosevelt’s 
second  gubernatorial  term,  Mr.  Brown 
was  considered  one  of  his  intimate 
friends. 


Union  PulU  Members  in  Calgary 
Albertan’s  Shop  Without  Notice 

{Special  to  Editor  &  Publisher) 
Calgary,  Alta.,  March  6 — Five  print¬ 
ers  employed  in  the  commercial  printing 
department  of  the  Calgary  Albertan 
were  called  out  by  their  union  in  sym¬ 
pathy  strike  today.  Action  was  taken 
following  the  strike  of  the  newspaper 
printers  Jan.  10  over  a  wage  dispute. 

The  .Albertan  is  operating  on  an  open 
shop  basis.  Four  of  the  five  who  left 
the  commercial  plant  were  reported  to 
be  steadily  employed  and  the  fifth  on 
liart  time.  Bookbinders  and  pressmen 
in  the  commercial  plant  are  not  af¬ 
fected.  Gordon  E.  Leighton,  general 
manager,  said  that  he  had  been  given  no 
official  reason  for  the  move. 

LIBEL  ^LL  SIDETRACKED 


Waltfr  T.  Brown 


Press  Fight  Against  South  DakoU 
Law  Seen  as  Successful 

{Special  to  Editor  &  Publisher) 

Pierre,  S.  D.,  March  4 — Newspaper 
interests  fighting  the  far-reaching  libel 
bill  introduced  in  the  South  Dakota  Ifr 
gislature  thought  they  had  the  proposal 
whipped  as  the  session  neared  its  end. 

The  measure  was  still  in  the  judiciary 
committee  and  Chairman  Verne  Ballou 
indicated  privately  there  was  a  good 
chance  it  would  stay  there.  Adjourn¬ 
ment  is  scheduled  for  Friday,  March  8. 


REPRESENTING  ILLINOIS  PAPER 

Prudden.  King  &  Prudden,  Inc.,  has 
been  appointed  to  represent  the  Chom- 
paign-Urbana  (Ill.)  News-Gazette. 


MRS.  HE ARST  VISITS  ROOSEVELTS 

Mrs.  William  Randolph  Hearst  was 
an  over-night  guest  of  President  and 
Mrs.  Roosevelt  at  the  White  House, 
Feb.  21.  .Arriving  in  Washington  late 
in  the  afternoon.  Mrs.  Hearst  went 
directly  to  the  Executive  Mansion, 
where  she  was  entertained  at  dinner. 
Later  in  the  evening  she  attended  the 
annual  White  House  reception  for  the 
Cabinet  and  independent  office  heads, 
and  remained  over  night. 


$21,436,654 

Value  1934  Tobacco  Crop. 

DANVILLE,  VA. 

Trading  Area 

77,306,796  pounds  sold;  average 
$27,025  cwt. 

“The  highest  average  price  paid 
on  any  loose  leaf  market  in  the 
world.” — IVa//  Street  Journal. 

THE  REGISTER  &  BEE 

Momins — Evening — Sunday 


CONSUMPTION 

Gains  20.6% 


Gains  in  Rhode  Island  manufactur- 
ins  power  consumption  show  the 
month  of  January  for  this  year,  far 
ahead  of  the  same  month  for  1934. 

Industries  in  s^neral  shared  in  this  increase  with 
a  consequent  betterment  in  employment  and 
payrolls  distributed. 


Improvement  as  evidenced  by  these  important 
indicators  of  industrial  progress  point  to  better 
sales  opportunities  in  Rhode  Island  for  1935. 

With  a  total  average  net  paid  circulation  of  well 
over  133,000  the  Journal  and  Bulletin  will 
./  carry  your  sales  message  throughout 

this  active  market  in  a  most  effective 
manner. 


Providence  Journal-Bulletin 
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NEWARK  LEDGER  GETS 
STRIKE  INJUNCTION 

Efforts  at  Basis  for  Arbitration  by 
Trustee  Prove  Futile — Strike 
Activity  Intensified 
This  Week 


Despite  efforts  of  one  of  the  two 
trustees  of  the  Nezcark  (,X.  J.)  Ledger 
— locale  of  the  American  Newspaper 
Guild's  most  aggressive  bid  for  formal 
recognition — to  find  a  mutually  accept¬ 
able  ground  for  arbitration  of  the 
guild  strike,  no  progress  was  apparent 
this  week. 

On  the  contrary,  L.  T.  Russell,  Sr., 
Ledger  publisher,  revealed  to  Editor  & 
Publisher  that  a  temporary  injunction 
against  strike  activities  of  the  repor- 
torial  crew  was  granted  Thursday  eve¬ 
ning  by  \'ice-Chancellor  Maja  Leon 
Berry.  Mr.  Russell  said  the  injunction 
prohibited  picketing. 

"All  patience  having  been  exhausted,” 
Mr.  Russell  said,  "negotiations  are  defi¬ 
nitely  off,  and  I  don’t  care  how  em¬ 
phatically  you  say  it.  There  will  be 
no  more  meetings — no  more  negotia¬ 
tions — and  as  far  as  the  Ledger  is  con¬ 
cerned  the  Newark  guild  is  as  dead  as 
Gen.  Johnson’s  ‘dodo.’  ” 

As  Editor  &  Publisher  went  to 
press,  a  meeting  of  the  strike  committee 
was  in  progress  to  determine  what  pro¬ 
cedure  would  be  taken  in  view  of  the 
temporary  injunction.  Both  sides  ad¬ 
mitted  that  the  pulse  of  the  strike  had 
been  quickened  this  week.  Emmett 
Crozier,  president  of  the  Newark  Guild, 
said  that  stores  were  being  picketed 
by  the  Citizens’  Committee. 

"It’s  all  bunk,”  Mr.  Russell  replied. 
“It’s  pure  propaganda,  this  Citizens’ 
Committee  business.  There  is  no  such 
committee.” 

Earlier  in  the  week  the  efforts  of 
George  W.  C.  McCarter,  trustee,  to  ar¬ 
rive  at  a  basis  for  arbitration  seemed 
near  fruition  until  12:30  Thursday  af¬ 
ternoon  when  he  sent  a  letter  to  the 
guild’s  counsel  which,  in  effect,  inti¬ 
mated  that  he  thought  the  guild  was 
stalling.  His  letter  was  interpreted  as 
ending  negotiations  and  hint^  at  the 
impending  injunction.  Mr.  McCarter’s 
efforts  were  not  concurred  in  by  Mr. 
Russell  or  Henry  S.  Pruder,  the  second 
trustee,  and  the  guild  said  the  knowl¬ 
edge  of  this  fact  prevented  them  from 
committing  themselves  on  his  proposal 
of  arbitrable  points.  Mr.  Crozier 
pointed  out  that  the  guild  had  dropped 
its  demand  for  an  immediate  contract 
and  was  ready  to  return  to  work  on  an 
arbitration  basis. 

The  guild  objected  to  Mr.  McCarter’s 
inclusion  of  these  two  points  in  what 
the  guild  called  a  "take-it-or-leave-it” 
offer  of  arbitration: 

1.  Whether  or  not  the  Newark 
Newspaper  Guild  be  recognized  as  an 
agency  of  collective  bargaining  for  its 
members. 

2.  It  is  also  understood  that  the 
editorial  or  reportorial  employes  now 
employed  need  not  be  discharged. 

The  guild  said  that  they  had  been 
approached  by  the  Allied  Printii^ 
Trades  Council  last  week  with  a  basis 
for  arbitration  and  that  after  several 
matings  Mr.  McCarter  came  forward 
with  his  own  proposal,  part  of  which 
was  worked  out  in  a  session  of  oppos¬ 
ing  counsel.  Mr.  McCarter’s  plan  pro¬ 
vided  for  an  arbitration  board  of  two 
guild  representatives  and  two  trustee 
representatives,  plus  a  fifth  man  to  be 
unanimously  elected  by  the  four.  In 
the  almost  certain  event  such  a  unani¬ 
mous  decision  could  not  be  reached, 
an  appeal  was  to  be  made  to  President 
Roosevelt  to  name  an  impartial  fifth. 

Mr.  Crozier  stated  that  the  guild’s 
reluctance  to  approve  the  suggested 
basis  for  arbitration  was  based  on  the 
guild’s  belief  that  reinstatement  of  the 
striking  guildsmen  would  be  merely 
technical.  Mr.  Russell  bore  out  this 
belief  in  stating  that  “of  course,  in  case 
of  reinstatement,  any  guild  men  would 
be  subjected  to  the  requirements  of 
the  economic  situation.” 


POSTOFFICE  DEPARTMENT 
DEFENDS  NEW  RULE 


(Con finned  from  page  3j 


tended  it  to  the  metropolitan  areas,” 
Eilenberger  explained.  "In  our  opinion 
we  are  not  taking  revenue  from  the 
newspapers  because  of  the  distinct  class 
of  advertising  attracted  to  this  service.” 

Mr.  Eilenberger’s  letter,  mentioned 
above,  said: 

"My  dear  Senator  Poi)e:  The  Postmaster- 
Oeneral  has  requested  me  to  acknowledge  re¬ 
ceipt  of  your  letter  of  the  7th  instant,  written 
<pn  behalf  of  the  Idaho  State  Editorial  Asso¬ 
ciation.  regarding  the  acceptance  for  mailing 
of  advertising  matter,  samples  of  merchan¬ 
dise,  etc.,  addressed  in  simplified  form  for 
delivery  to  patrons  served  by  city  letter  car¬ 
riers,  as  set  forth  in  Order  No.  6338,  amend¬ 
ing  paragraph  6,  section  585,  Postal  Laws 
and  Regulations. 

"While  your  statements  have  been  given 
most  careful  and  sympathetic  consideration, 
it  appears  that  there  Is  some  misapprehension 
with  respect  to  certain  features.  The  amend¬ 
ment  referred  to  merely  extends  to  patrons 
of  city  or  village  letter-carrier  routes  the  so- 
called  simplified  form  of  address  which  has 
Iteen  extensively  used  for  many  years  by  all 
classes  of  mailers,  including  newspaper  pub¬ 
lishers.  on  matter  intended  for  delivery  to 
rural  route  and  post  office  box  holders. 

“In  view  of  the  large  decrease  in  the  vol¬ 
ume  of  mail,  the  Department  felt  that  steps 
should  be  taken  to  promote  the  use  of  the 
postal  facilities  in  order  that  the  volume 
might  l)e  restored,  postal  revenues  increased 
and  additional  work  provided  for  postal  em¬ 
ployes.  It  is  not  intended  to  divert  advertis¬ 
ing  from  newspapers  or  other  advertising  me¬ 
dia.  On  the  contrary,  the  Department  has 
frequently  urged  the  use  of  all  forms  of  ad¬ 
vertising,  including  newspapers  and  other 
periodical  publications,  as  a  means  of  reviv¬ 
ing  business.  Any  impetus  which  may  be 
given  to  business  through  advertising  will  be 
reflected  in  other  channels  of  commerce,  so 
that  the  ultimate  result  will  be  a  greater  de¬ 
mand  for  services  and  merchandise,  increased 
employment,  more  money  in  circulation  and 
so  on.  It  is  hoped  that  the  efforts  of  the 
Department  to  promote  the  use  of  its  facili¬ 
ties  will  help  to  restore  better  business  con¬ 
ditions  throughout  the  country  and  it  is  be¬ 
lieved  that  newspaper  publishers  can  use  to 
their  advantage  and  profit  the  simplified 
method  of  addressing  as  modified  and  ex¬ 
tended  for  the  purpose  of  effecting  the  dis¬ 
tribution  of  sample  copies  of  their  publica¬ 
tions,  as  well  as  for  the  mailing  of  their 
own  advertising  matter  and  that  printed  in 
their  job  departments  for  their  customers. 

"The  activities  of  the  Department  to  pro¬ 
mote  advertising  will,  it  is  believed,  tend  to 
make  business  men  advertising-conscious  and 
as  a  result  of  using  the  mails  for  advertising 
purposes  in  connection  with  the  simplified 
form  of  address  they  will  increase  their  busi¬ 
ness  to  a  point  where  they  will  become  news¬ 
paper  advertisers.  It  has  been  our  observa¬ 
tion  that  this  method  of  advertising  is  not 
taking  business  away  from  newspapers  because 
newspapers  are  not  now  getting  this  particu¬ 
lar  business.  On  the  other  hand,  a  number 
of  advertisers  using  such  method  have  stated 
that  they  will  use  newspaper  advertising  to 
supplement  their  mall  advertising  and  through 
the  increased  business  resulting  therefrom 
will  make  larger  use  of  newspaper  adver¬ 
tising  than  in  the  past. 

“In  modifying  and  extending  the  arrange¬ 
ment  for  mailing  matter  addressed  in  sim¬ 
plified  form,  the  Department  was  actuated 
solely  by  a  desire  to  promote  the  public  in¬ 
terest,  there  having  been  a  widespread  de¬ 
mand  that  this  method  of  mailing  be  made 
more  available  for  the  distribution  of  adver¬ 
tising  matter,  samples  of  merchandise,  etc. 
Such  method  has  been  in  use  for  several 
years  in  a  number  of  other  countries  and 
had  been  found  to  serve  a  real  need.  It  is 
hoped  that  publishers  will  bear  with  us  until 
the  arrangement  may  be  given  a  fair  trial 
anl  the  results  studied. 

“We  do  not  feel  that  we  are  asking  too 
much  of  publishers  in  this  respect,  particu¬ 
larly  in  view  of  the  fact  that  they  enjoy 
greater  privileges  in  the  way  of  reduced 
postage  rates  and  special  services  than  ac¬ 
corded  to  any  other  users  of  the  mails.  As 
you  know,  the  Department  suffers  a  tre¬ 
mendous  loss  in  handling  newspapers  and 
periodicals  as  second-class  mail.  During 
the  last  fiscal  year  more  than  one  billion 
pounds  of  such  matter  were  handled,  of  which 
over  fifty  million  pounds  were  carri^  free 
of  all  charges  in  the  county  of  publication. 
The  total  amount  of  postage  paid  on  this 
large  quantity  of  matter  was  only  a  little 
over  $19,000,000.  As  recently  as  July  1, 
1934,  publishers  generally  were  accorded 
further  consideration  in  the  reduction  of  from 
25  to  40  per  cent  in  the  rates  of  postage 
on  the  advertising  portions  of  their  publica¬ 
tions.  (Signed)  “C.  B.  Eii.enbercer, 

“Third  Assistant  Postmaster-General.” 

In  promoting  his  dirett-mail  adver¬ 


tising  campaign,  Postmaster-General 
James  A.  Farley  has  permitted  his  de¬ 
partment  to  violate  the  Federal  statutes 
and  has  paved  the  way  for  loss  of 
newspaper  revenues  in  a  manner  that 
"can  only  result  in  the  ultimate  de¬ 
struction  of  a  free  press,”  Congress¬ 
man  Daniel  A.  Reed  of  New  Vork 
charged  in  a  speech  inserted  in  the 
Congressional  Record  Tuesday. 

Samples  of  advertising  material  suit¬ 
able  for  direct  mailing  were  delivered 
by  the  Post  Office  Department  in  viola¬ 
tion  of  the  mandate  of  Section  015  of 
the  Postal  Laws  of  the  United  States, 
the  Congressman  stated. 

"This  combination  of  govermnent  and 
big  business  will  bring  ruin  to  the  small 
merchant  and  local  dealer.  At  the  same 
time  it  will  weaken  the  financial  struc¬ 
ture  of  the  newspapers  by  destroying 
their  revenues,”  he  warned. 

“The  city  mail  carriers  have  become 
glorified  hand-bill  distributors  for  the 
mail  order  houses. 

"The  'i.iiow-away  advertising  sheets’ 
are  one  of  the  keenest  forms  of  com¬ 
petition  with  which  the  newspapers  have 
to  contend.  When  the  delivery  of  such 
matter  is  extended  through  the  post- 
offices,  it  means  disaster  to  their  adver¬ 
tising  revenues.  To  deprive  them  of 
this  revenue  can  only  result  in  the  ulti¬ 
mate  destruction  of  a  free  press. 

“Now  as  to  the  violation  of  the  postal 
laws  of  the  United  States  by  gov¬ 
ernment  officials.  A  campaign  was 
launched  with  the  approval  of  the  Post¬ 
master  General,  by  the  postmaster  at 
Washington,  D.  C.,  as  an  initial  experi¬ 
ment  upon  which  to  base  a  nation-wide 
drive,  similar  in  character,  to  bring  this 
governmental  advertising  plan  to  the 
attention  of  the  ‘direct-by-mail  adver¬ 
tising’  groups.  I  have  before  me  a 
circular  which  was  sent  out  through 
the  mail  by  the  local  postmaster  and 
delivered  by  the  letter  carriers  to  5.000 
business  men  in  Washington.  There 
was  not  a  word  of  an  official  character 
printed  on  the  face  of  the  circular, 
either  inside  or  out,  to  bring  this  ad¬ 
vertising  matter  within  the  purview  of 
the  postal  laws  of  the  United  States. 
On  the  face,  or  outside  of  this  un¬ 
addressed  circular,  appear  these  words: 
‘The  first  of  its  kind  in  Washington’ 
and  ‘It  can  help  you  increase  your  busi¬ 
ness.’ 

“Let  us  examine  the  postal  laws  of 
the  United  States.  Title  IV,  Domestic 
Mail  Matter,  Section  615,  specifically 
states : 

“It  shall  lie  lawful  (for  all  officers  of 
the  I’nited  States  (jovernment)  to  transmit 
through  the  mail,  free  of  postage  any  letters, 
packages,  or  other  matters  relating  exclusively 
to  the  business  of  the  Government  of  the 
L'nited  States,  •  ♦  •  the  envelopes  of  such 
matter  in  all  cases  to  bear  appropriate  en¬ 
dorsement  containing  the  proper  designation 
of  the  office  from  which  or  officer  from 
whom  the  same  is  transmitted  with  the 
statement  of  the  penalty  for  their  misuse. 
Every  such  letter  or  package  to  entitle  it  to 
pass  free  shall  bear  over  the  words  ‘official 
business'  an  endorsement  showing  also  the 
name  of  the  Department,  and  if  from  a  Bu¬ 
reau  or  office  (or  officer)  the  name  of  the 
Department  and  the  Bureau  or  office  (or 
officer),  as  the  case  may  be,  whence  trans¬ 
mitted  (with  a  statement  of  the  penalty  (or 
their  misuse).” 

“The  circular  does  not  relate  ‘exclu¬ 
sively  to  the  business  of  the  United 
States.’  It  was  not  mailed  in  a  ‘pen¬ 
alty  envelope.’  It  contained  no  ‘descrip¬ 
tion  of  the  office  from  which  or  officer 
from  whom  it  was  transmitted.’  It 
did  not  contain  any  statement  ‘of  the 
penalty  for  its  misuse.’  It  did  not  con¬ 
tain  the  words  ‘official  business.’ 

"With  the  special  dispensation  of  the 
Postmaster  General,  the  mail  order 
houses  can  nullify  whatever  efforts  the 
small  merchants  may  make,  individually 
or  collectively,  to  meet  such  competi¬ 
tion  as  will  result  from  this  order. 

“The  recent  appointment  of  the  head 
of  Sears  and  Roebuck  to  dispense  the 
$4,880,000,0(X)  under  the  work  relief 
bill,  if  and  when  it  is  passed,  is  not 
without  significance.  This  danger  has 
not  been  overlooked  by  the  merchants 
and  manufacturers  of  the  country,  I 
have  on  my  desk  protests  from  mer¬ 
chants  and  manufacturers  in  my  dis¬ 
trict.” 


NEW  DAILY  PLANNED 


John  Scripps  Entering  Santa  Ana 

Field — Hoiles  Buy*  Into  Registei 

(Special  to  Editor  &  Publisher) 

Los  Angeles,  March  -4 — Santa  Ana, 
Cal.,  has  been  chosen  by  the  less-than- 
a-j ear-old  John  Scripps  Newspapers  or¬ 
ganization  as  the  site  of  the  third  link 
in  its  chain  of  small-city  newsiiapers, 
now  b«ing  formed  in  Southern  Cali¬ 
fornia.  This  organization  will  launch 
a  new  afternoon  daily,  the  Santa  Ana 
Journal,  there  on  May  1,  according  to 
an  announcement  just  made  by  John 
P.  Scripps,  head  of  the  chain;  Roy 
Pinkerton,  editor-in-chief,  and  E.  F. 
Elf  Strom,  business  manager  for  the 
group. 

The  Santa  Ana  Register,  which  has 
been  the  only  daily  paper  in  Santa  Ana, 
underwent  a  change  in  management  last 
week  when  J.  F.  Burke,  publisher,  sold 
a  half  interest  to  R.  C.  Hoiles,  former 
owner  of  several  Ohio  newspapers,  and 
present  owner  of  the  Bjucyrus  (0.) 
Telegraph-Forum. 

Clarence  H.  Hoiles,  son  of  R.  C. 
Hoiles  and  business  manager  of  the 
Telegraph-Forum  since  1927,  became 
manager  of  the  Register,  March  4.  R, 
C.  Hoiles  will  have  no  active  jiart  in 
the  California  paper.  Ray  Barnes,  ad- 
\ertising  manager  of  the  Telegraph- 
Forum  for  the  last  two  years,  has  bwn 
advanced  to  business  manager.  Row¬ 
land  R.  Peters  continues  as  managing 
editor  and  editorial  director. 


E 


Mr.  Burke  is  now  editor  of  the  Reg¬ 
ister  and  L.  K.  King,  his  son-in-law, 
who  formerly  was  business  manager,  is 
associate  editor.  Negotiations  for  the 
sale  of  the  50  per  cent  interest  were 
handled  by  M.  C.  Moore,  Beverly  Hills 
newspaper  broker. 

The  Scripps  group  has  leased  for  10 
years  buildings  at  Fifth  and  Bush 
streets,  and  has  begun  alterations  to 
transform  them  into  a  modern  plant  for 
the  Journal’s  use.  An  application  has 
been  made  to  the  Associated  Press  for 
membership. 

John  Scripps  is  the  grandson  of  both 
E.  W.  Scripps  and  Col.  Milton  A. 
McRae.  The  group  now  owns  the 
Santa  Paula  Chronicle  and  Bentura 
Star. 


N.  Y.  NEWS  RAPS  CONNECTICUT 


Score*  Exemption  of  New*paper  Car¬ 
rier*  from  Child  Labor  Bill 

Commenting  on  the  recent  passage  of 
a  child  labor  law  in  Connecticut  whidi 
exempts  “farming,  agriculture  and  boys 
who  distribute  newspapers,”  the  New 
York  Daily  Nezvs  said  editorially  this 
week : 

“Of  course,  the  newspapers  won  this 
exemption  by  lobbying  at  Hartford  for 
it.  We  think  it  is  pretty  ignominious 
that  they  did  so.  To  think  that  news¬ 
papers  want  to  take  children’s  fatigue 
and  coin  it  into  dollars  is  not  a 
pleasant  thought. 

“We’re  not  being  particular  right¬ 
eous  in  the  matter.  We  think  that  the 
rooting  of  child  labor  out  of  the  news¬ 
paper  business  would  be  good  for  the 
papers  and  good  for  the  country,  and 
that  is  why  we  are  for  it. 

“Between  7,000,0(X)  and  10,000,000 
grownup  workers  are  still  out  of  work 
in  this  country.  It  is  not  right  that 
some  SO0,0(X)  newsboys  should  be  hold¬ 
ing  jobs  which  could  be  filled  by  grown 
men,  though  at  a  little  higher  cost  to 
the  papers.  Many  of  those  boys  have 
to  deliver  papers  in  handb(X)k  joints, 
saloons  and  even  worse  places ;  and 
that  can’t  be  right.  It  is  not  to  be 
compared  with  farm  chores,  which  are 
family  jobs  and  unpaid  for,  and  justly 
exempted,  we  think,  from  this  Con¬ 
necticut  anti-child  labor  bill. 

“You  may  say  that  for  a  grown  man 
to  work  only  twenty-one  hours  or  so  a 
week  on  a  newspaper  route  would  be 
ridiculous,  as  plenty  of  the  newspaper 
lobbyists  do  say.  Just  the  same,  that 
would  be  twenty-one  working  hours 
given  to  a  grownup  who  should  have 
them  and  taken  away  from  a  child  who 
should  not  have  them.” 
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Editor  &  Publisher  for  March  9,  1935 


Most  valuable  promotion  plan 

EVER  OFFERED  TO  NEWSPAPERS 

THIS  PLAN  .  . . 

(a)  builds  and  stabilizes  circulation 

(b)  produces  a  cash  profit  for  the  newspaper 

(c)  adds  25,000  lines  of  advertising 

(d)  offers  an  impressive  reader-service 


A  TRIED  AND  PROVEN 
PROMOTION  PLAN 


The  highest  type,  lowest  cost  newspaper  promotion 
plan  ever  offered  American  newspapers  is  the  Pub¬ 
lishers  Service  ENCYCLOPEDIA  PLAN,  now  being 
used  by  the  New"  York  Post  and  the  Philadelphia 
Record  and  contracted  for  e8U*ly  announcement  by 
many  other  prominent  daily  newspapers. 

This  plan  is  based  on  the  new  spaper  offering  its  readers 
the  brand  new,  six-volume  4,000,000-word  WORLD 
WIDE  ILLUSTRATED  ENCYCLOPEDIA,  in  re¬ 
turn  for  which  the  newspaper  receives  a  specified 
number  of  coupons  plus  a  nominal  cash  payment. 
This  plan  has  been  perfected  to  the  finest  detail. 
The  promotion  copy,  the  office  routine,  everything 
that  combines  to  make  this  plan  the  most  profitable 
and  outstanding  ever  offered,  has  been  refined  to 
the  point  w  here  it  can  fit  the  interests  of  any  news¬ 
paper,  without  in  any  way  disturbing  the  normal 
operation  of  any  department. 

There  is  no  financial  risk  on  the  part  of  the  news¬ 
paper.  This  is  not  a  book-selling  scheme.  Instead, 
it  is  a  tried-and-proven  NEWSPAPER  promotion 
plan — a  plan  built  by  new  spaper  promotion  men  to 
stabilize  circulation,  increase  advertising  and  pro¬ 
duce  a  profit  for  the  newspaper. 

The  WORLD  WIDE  ILLUSTRATED  ENCYCLO¬ 
PEDIA  as  a  literary  work  is  a  distinguished  con¬ 
tribution  to  encyclopedic  compilations  of  all  time. 
It  reaches  into  the  first  three  months  of  1935  in  its 
timeliness;  it  utilizes  new,  modern  photographs  for 
its  illustrations;  it  uses  large,  clear  type  for  readi- 
bility.  It  is  the  kind  of  an  offer  that  has  brought 
thousands  of  New-  Yorkers  into  the  spacious  public 
service  quarters  of  the  huge  Post  Ruilding  to  “get  an 
encyclopedia  hke  my  neighbor’s.”  It  is  the  kind 
of  an  offer  any  newspaper  can  be  proud  to  make. 


NO  GAMBLE— NO  RISK 
FOR  THE  NEWSPAPER 

Without  gamble,  and  without  any  financial  risk, 
your  newspaper  can  use  this  dignified,  practical, 
profit-showdng  promotion  plan — a  plan  made  possible 
by  an  investment  of  a  quarter  of  a  million  dollars. 

Tlirough  Publishers  Service  Company  you  can  get 
the  plan,  the  promotion,  the  six  volumes  of  the 
Encyclopedia,  everything  you  need  in  order  to  con¬ 
duct  this  plan  just  as  successfully  as  it  is  now  being 
conducted  by  the  New  York  Post  and  the  Phila¬ 
delphia  Record.  AND  YOU  GET  EVERYTHING 
AS  YOU  NEED  IT,  AND  THE  RECEIPTS  FROM 
YOUR  CAMPAIGN  PAY  ALL  COSTS  AND 
SHOW  YOU  A  PROFIT. 

Without  cost  to  you,  a  trained  promotion  manager 
is  assigned  to  your  campaign.  The  entire  promo¬ 
tion  proceeds  with  the  fine  precision  and  efficiency 
of  the  most  thoroughly-trained  organizations. 

Your  advertising  department  profits,  your  circula¬ 
tion  department  profits,  and  there  are  still  MORE 
PROFITS. 

Here,  at  last,  is  a  self-financing,  profitable,  dignified 
promotion  plan  that  w  ill  w  in  the  enthusiastic  interest 
and  acclaim  of  your  readers.  Here  is  a  plan  that 
involves  no  risk,  no  gamble  on  your  part.  And, 
best  of  all,  HERE  IS  A  PLAN  THAT  WILL  WIN 
FOR  YOUR  NEWSPAPER  the  strong,  lasting 
friendship  and  good  w  ill  of  every  reader  who  takes 
advantage  of  your  offer,  or  who  merely  understands 
the  offer. 


For  Full  Details^  Write^  Wire  or  Telephone 

Publishers  Service  company 

75  WEST  STREET  Telephone:  WHitehall  4-4199  NEW  YORK,  N.  Y. 


TneJie  elm? 


newSi 


Cleveland  Plain  Dealer 
Detroit  News 
Fall  River  Herald  News 
Gannett  Newspapers 
Hartford  Courant 


Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 
Louisville  Courier-Journal 
Ia)uisville  Times 


New  York  Daily  News 


New  York  Herald  Tribune 


New  York  Sun 


New  York  Times 


Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Press 


the 

right  cluh  for  the  shot 


ORK  World-Telegram 
Press 
Journal 
^CE  Bulletin 


Occasionally,  when  you’re 

frankly  playing  horse,  you  might 
pull  with  a  driver  or  drive  with  a 
putter.... but  never,  when  you’re 
playing  for  dough,  or  really  out 
to  score. 

Sometimes  we  forget  that  the 
tools  of  advertising  (newspapers, 
magazines,  radio,  etc.}  also  vary 
in  loft  ,  even  more  radically 
than  yourj  golf  clubs.  And 
tournaments  have  been  lost, 
many  times,  because  the  wrong 
medium  was  used  in  a  specific 
emergency. 

For  example:  When  market  con¬ 
ditions  are  spotted  (as  at  this  very 
moment)  how,  in  the  name  of 
thunder,  can  you  hope'  to  meet  and 
man-handle  radically  different 
sales  situations  with  the  same 
kind  of  advertising  from  coast-to- 
coast?  Obviously,  under  such 
conditions,  magazines  or  national 
net-work  radio  is'  as  impotent  as 
a  tooth  brush  without  bristles.... 


neither  form  of  general  advertis¬ 
ing  can  get  into  the  crevices. 

*  *  * 

Another  thing  your  pro  will 
recommend  is  ... .  “Not  so  many 
clubs!”  About  all  you  need  to 
shoot  creditable  golf,  so  to  speak, 
under  any  circumstances  is:  News¬ 
papers  for  the  short  work  and 
holing  out  the  putts,  and  what¬ 
ever  medium  you  choose  for  the 
long  carries.  Any  more  than  that 
is  superfluous.  Trick  clubs  never 
cut  down  anybody’s  handicap. 

*  *  * 

The  best  advice  is  to  get  yourself 
a  well-balanced,  matched  set  of 
NEWSPAPERS.... each  lofted  to 
fit  the  particular  lie  of  a  specific 
market. 

Do  just  that. ...and  you’ll  qualify. 

Let  magazines  sprinkle  the  fair¬ 
ways. 

Have  a  radio  back  at  the  club 
house. 


But  play  the  game .... 
WITH  NEWSPAPERS! 


Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Daily  Chronicle 
Spokane  Spokesman-Review 


St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 


’  TODAY  ^ 

SELL'EMi 

^ddayJ 


WITH 

dflewSi 
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Editor  &  Publisher  for  March  9,  1935 


OFF  THE  STUFF 

OX  the  basis  of  the  linage  statistics  printed  in 
Editor  &  Pi  blisher  last  week,  it  may  be 
estimated  that  some  500,  or  about  25  per 
cent,  of  the  nation's  daily  newspapers  do  not  print 
liquor  advertising.  Some  of  them  refuse  it  on  prin¬ 
ciple,  under  any  conditions ;  others  cannot  accept  it 
because  of  state  prohibition  laws  still  extant ;  others 
mention,  one  suspects  wistfully,  that  they  have  never 
been  offered  any  liquor  copy  and  don't  know  how 
they  would  react  to  it.  Wine  and  beer  advertising 
is  generally  accepted,  even  by  papers  which  will  not 
bring  hard  liquor  names  before  their  readers. 

It  has  been  estimated  that  the  total  liquor  adver¬ 
tising  in  1934  topped  $16,000,000.  of  which  $10,000,000 
went  to  newspapers.  It  constituted  therefore  about 
2  per  cent  of  the  total  advertising  revenue  of  daily 
newspapers,  but  probably  bulked  considerably  larger 
than  that  percentage  for  the  newspapers  which 
printed  it.  It  is  now  the  fuurtli  largest  national 
advertising  group. 

For  its  spot  news  value,  Editor  &  Publisher  in¬ 
dicated  the  liquor  acceptance  situation  in  last  week’s 
tabulation,  but  the  question  is  not  regarded  as  one 
of  permanent  importance.  With  the  return  of  other 
industries  to  newspaper  advertising  columns,  the 
slight  bulges  here  and  there  that  can  be  attributed 
to  liquor  advertising  will  be  evened  out  and  lose 
their  competitive  dominance. 


Editor  of  Montgomery  Advertiser  prints  an 
editorial  titled  “Comfort  For  Timid  Editors.” 
showing  that  his  neu’Spaper  has  gained  6,000 
eireulation  in  a  year  while  condueting  two 
politieal  eontests,  both  of  which  were  unsuccessful. 


WHAT  IS  NEWS? 

After  debating  the  question  for  a  life-time 
we  reach  the  solemn  opinion  that  news  is  cur¬ 
rent  factual  matter  which  gets  printed.  It 
is  first-page  news  to  the  20  million  readers  of 
Moscow  Prcrvda  that  a  New  York  motion  picture 
critic  has  characterized  as  “stupendous”  a  Russian 
film  showing  in  a  42nd  Street  theater.  It  is  also 
cable  news  that  Lady  Astor,  asked  in  House  of 
Commons  why  she  did  not  wear  English  stockings, 
appealed:  “Oh,  Mr.  Speaker,  my  honor  and  modesty 
are  at  stake — how  does  he  know  what  stockings  I 
wear?”  Gen.  Hugh  Johnson  attacks  Father  Cough¬ 
lin  and  Huey  Long  and  Neu’  York  Times  gives  it 
8^  columns  of  news  space.  Full  text  of  Prajad- 
hipok's  formal  abdication  is  published,  but  the  fea¬ 
ture  of  the  story  is  that  when  the  King  received  the 
newsmen  he  wore  a  pull-over  sweater.  “Alabama 
Has  Gone  Corn  Again,”  is  a  headline  over  a  story 
that  that  state  voted  dry.  U.P.  carries  a  story  on  trunk 
lines  about  a  farmer  who  tapped  a  maple  tree  and 
got  booze,  instead  of  sap,  the  point  of  his  bit  having 
broken  a  whiskey  jug  hidden  in  a  hollow  of  the 
tree.  A.P.  correspondent  penetrates  Ningtu,  in 
Southern  China,  and  describes  the  desolation  follow¬ 
ing  five  years  of  Communist  rule  there,  poverty, 
starvation,  death  for  hundreds  of  thousands.  New 
York  newspapers  turn  on  or  off,  like  a  gas  jet,  siz¬ 
zling  news  about  local  vice  conditions. 


On  the  occasion  of  the  25th  anniversary  of  the 
start  of  his  service  on  the  staff  of  Pittsburgh 
Post-Gazette  Managing  Editor  Warren  U. 
Christman  was  surprised  to  receive  a  signed 
editorial  by  Paul  Block,  publisher,  for  insertion 
in  that  day’s  issue,  praising  his  work. 


R  I  A.  L 


c 


Keep  thy  heart  with  all  diligence,  for  out 
of  it  are  the  issues  of  life. — Proverbs,  IV,  23. 


DISHONEST  AND  ILLEGAL 

The  Association  of  National  Advertisers,  in 
issuing  the  “Haase  report”  on  “Advertising 
Agency  Compensation”  last  November,  made 
much  of  the  contention  that  rebating  of  agency  com¬ 
missions  to  clients  was  perfectly  legal  and  even  ethi¬ 
cal.  Acting  on  that  premise,  a  number  of  advertisers 
have  sought  insistently  to  force  their  agencies  into 
acceptance  of  the  proposed  A.  N.  A.  contract,  by 
which  all  of  the  agency’s  commissions  would  be 
passed  along  into  the  advertiser’s  pocket,  reducing 
advertising  rates  by  the  greater  part  of  15  per 
cent  regardless  of  publisliers’  wishes. 

To  the  credit  of  both  conscience  and  business  acu¬ 
men,  the  agencies,  so  far  as  can  be  known,  have 
refused  the  contract.  If  any  N.  A.  member  had 
obtained  acceptance  of  this  proposal,  surely  he  would 
have  announced  it  publicly,  since  things  that  are 
both  legal  and  ethical  need  not  be  done  in  an  un- 
derhanded  way. 

Now  comes  a  detailed  analysis  of  the  A.  N.  A. 
argument  by  the  American  .Association  of  .Adver¬ 
tising  .Agencies.  This  document,  completed  after 
months  of  careful  study,  tears  apart  the  A.  N.  A. 
pretense  of  impartial  truth-seeking,  contradicts  the 
.A.  N.  .A.  legal  argument,  denies  flatly  the  .A.  N.  A. 
charge  that  the  commission  system  is  breaking  down, 
and  shows  that  the  .A.  N.  A.  mountain  of  adver¬ 
tiser  dissatisfaction  is  only  a  molehill.  The  agencies’ 
statement  points  out  the  obvious  fact  that  pub¬ 
lishers  give  commissions  only  on  specific  terms  and 
conditions,  reaching  the  crushing  conclusion  that : 
"Rebating,  call  it  what  you  will,  ...  is  dishonest 
and  violates  both  legal  and  moral  obligations.” 

This  makes  sense  from  the  publisher’s  point  of 
view.  It  bears  out  the  stand  which  publishers  have 
maintained  at  considerable  effort  and  expense  in  the 
past.  Once  again  it  is  held  that  publishers  have 
the  right  to  protect  their  rates  and  the  use  of  their 
commissions:  agencies  and  advertisers  have  no  right 
to  conspire  to  divert  publishers’  funds.  Once  again 
rate-hungry  advertisers  have  failed. 


Samuel  Goldwyn  says  that  the  trouUle  with 
motion  picture  business  is  stale,  unimaginative, 
uninspired,  uisincere  story  material — and  he 
might  well  have  said  that  most  newspapers  are 
similarly  afflicted.  There  are  millions  waiting 
for  writing  genius. 


WIRES  IN  COURT  ROOMS 

At  the  Kennamer  murder  trial  at  Pawnee,  Okla., 
Judge  Thurman  Hurst  permitted  the  installa¬ 
tion  of  ten  “silent”  Morse  sounders,  telegraph 
operators  using  headsets  for  receiving  purposes,  for 
the  convenience  of  the  press.  The  news  was  sent 
directly  from  the  courtroom  to  the  press  receiving 
stations.  Writers  sat  beside  operators,  as  at  a 
political  convention.  Thus  they  were  able  to  keep 
their  stories  running,  without  noise  or  confusion,  or 
the  constant  movement  of  messengers  in  and  out  of 
the  courtroom.  At  the  conclusion  of  the  trial  Judge 
Hurst  commented  that  there  had  been  little  to  dis¬ 
tract  the  jury,  or  witnesses,  and  that  the  arrangement 
h.ad  satisfied  the  court. 

This  is  what  happens  when  there  is  cooperation 
between  press  and  courts  in  extraordinary  cases  at¬ 
tracting  many  newsmen. 


A  REFRESHING  EVENT 

NO  one  witnessing  the  demonstration  of  glow¬ 
ing  fraternity  between  members  of  the 
Washington  Correspondents’  Corps  and  the 
President  of  the  United  States  at  the  Founder’s 
Day  celebration  at  the  National  Press  Club  last 
Saturday  night  would  believe,  for  an  instant,  that 
there  is,  or  could  be,  serious  press- White  House 
friction.  Nowhere  else  In  the  world  does  a  ruler  of 
a  nation  come  into  such  personal,  happy,  open  con¬ 
tact  with  the  representatives  of  the  popular  press, 
an  evidence  of  democracy  which  must  thrill  those 
who  believe  in  the  underlying  principles  of  our 
government. 

Franklin  D.  Roosevelt,  a  club  member,  came  into 
the  gorgeoeusly  decorated  club  auditorium  hailed  by 
some  800  fellow  club  members.  Following  dinner 
there  were  high- jinks,  including  gridiron  skits,  pro¬ 
fessional  entertainment,  music  and  a  swell  off-record 
speech  by  the  President  on  the  occasion  of  the 
start  of  his  third  year  in  office.  It  was  a  man-to- 
man  talk,  at  times  earnest,  joshing,  and  with  humor 
sallies  which  made  the  rafters  rattle. 

The  event  refreshed  our  faith.  The  recovery 
crusade  is  not  to  be  ditched  without  battle.  There 
is  evidence  that  the  Washington  reporters  will 
continue  to  have  much  to  write  about  in  the  next 
year,  news  perhaps  exceeding  in  sensational  import 
that  which  has  gone  before.  And  White  House 
press  conferences  will  continue  in  terms  of  candor. 


FREMONT  OLDER 

Fremont  older,  noble  crusader  for  human¬ 
istic  causes  and  political  reforms,  is  dead  in 
his  78th  year,  leaving  to  .American  journalism 
a  rich  inspirational  heritage.  The  editor  of  San 
I'ranciseo  Call-Bulletin  died  in  harness,  his  last  act 
being  to  pencil  an  editorial  article  for  a  newspaper 
he  had  served  with  conspicuous  gallantry  and  in¬ 
telligence  through  a  career  of  more  than  a  half 
century. 

We  hear  much  in  the.se  days  of  the  “good,  full 
life”  as  a  moral  ideal.  Fremont  Older  experienced 
such  a  life.  His  rise  from  a  sordid,  materialistic 
plane  of  thought  and  action  to  heroic  altruism,  with 
public  service  editorship  as  a  religion,  was  a  classic 
example  of  spiritual  development.  And  if  you,  the 
reader,  have  a  boy  dear  to  your  heart  whose  future 
happiness  and  usefulness  in  the  world  of  men  is  a 
liigh  liope,  we  can  suggest  no  finer  influence  than 
the  pattern  set  forth  by  Mr.  Older  in  his  autobiog¬ 
raphy,  called  “My  Own  Story.”  Of  many  thrilling 
chapters  none  is  more  moving  than  that  which 
describes  the  editor’s  conscientious  awakening,  his 
discovery  that  mean  moiling  strife  for  the  little 
ixissible  gains  the  business  affords  represents  the 
chaff,  with  the  rich  wheat  found  in  self-sacrifice, 
uncompromising  public  duty,  unflinching  courage  to 
turn  the  light  of  truth  into  dark  places,  no  matter 
how  high,  and  to  play  the  game  as  a  man  of  heart 
and  soul. 

In  years  gone  by  we  heard  much  of  Mr.  Older’s 
story  from  his  own  lips.  Friendship  with  him  con¬ 
tinued  from  the  days  of  the  trial  of  Abe  Ruef, 
avaricious  political  corruptionist  who  went  to  San 
Quentin  prison  on  information  supplied  by  the  editor. 

It  was  characteristic  of  Mr.  Older  that  no  sooner 
had  Ruef’s  power  been  broken  than  he  experienced 
pity  for  the  man,  holding  him  to  be  but  a  symbol 
of  a  rotten  political  system.  For  years  the  editor 
worked  to  gain  Ruef’s  release.  Our  last  talk  con¬ 
cerned  Tom  Mooney.  Long  l^efore  anyone  else  real¬ 
ized  the  labor  leader  had  been  the  victim  of  a  frame- 
up,  Mr.  Older  had  sensed  it  and  had  worked  fran¬ 
tically  to  gain  justice  for  t'nat  bitterly  hated  convict. 
He  never  lost  faith  that  California  would  purge  it¬ 
self  of  the  ignominy  involved  in  the  Mooney  case. 

It  is  a  matter  of  regret  he  did  not  live  to  see  his 
principle  vindicated.  Now,  however,  there  are  many 
to  fight  for  Mooney  through  the  astonishing  mazes 
of  legal  technicality  and  intrenched  privilege. 

No  poor  human  wreck,  victim  of  low  or  depraved 
emotion,  prostitute,  thief,  scoundrel,  rogue,  in  whom 
Fremont  Older  could  not  discover  some  lingering 
element  of  decency,  remnant  of  pride,  spark  of 
ambition  to  regenerate  body  and  soul.  For  such 
outcasts  he  made  many  a  newspaper  fight  and  often 
took  such  wretches  to  his  home,  feeding,  sheltering 
and  protecting  them  until  they  gained  their  feet.  San 
Francisco  newspapermen  recount  scores  of  poignant 
instances  of  his  kindness  to  those  most  in  need.  His 
quarter-century  crusade  against  capital  punishment 
as  a  futile  and  barbarous  system  of  crime  control 
also  characterized  his  essential  humanism. 

Naturally,  an  editor  thus  endowed  would  make 
great  newspapers.  Mr.  Older’s  famous  battles 
against  corrupt  alliances  between  corporations  and 
grafting  politicians  made  him  some  powerful  enemies 
and  countless  friends.  He  believed  in  action.  He 
thought  a  newspaper’s  responsibility  does  not  end 
with  the  mere  statement  of  news  facts,  or  balanced 
editorial  advocacy.  He  proposed  to  win  his  fights, 
and  did  in  an  astonishing  number  of  cases.  Social 
ostracism,  personal  indignity,  commercial  revenges 
arid  similar  penalties  Mr.  Older  paid  in  a  spirit  of 
gaiety.  Newspapers  edited  by  him  gained  and  held 
circulation.  When  the  Call  and  Bulletin  finally  were 
merged,  under  Mr.  Hearst’s  ownership,  Mr.  Older 
found  an  office  where  he  could  enjoy  freedom  with 
relative  peace.  He  had  fought  Mr.  Hearst  for  many 
year's  and  at  first  declined  an  offer  to  edit  the  com¬ 
bined  newspapers.  By  accident  the  two  met  on  a 
train.  A  personal  interview  soon  convinced  Mr. 
Older  that  Mr.  Hearst  and  he  saw  alike. 

San  Francisco  will  not  seem  the  same  with  Fre¬ 
mont  Older  absent  from  the  editorial  watch-tower, 
but  he  leaves  upon  the  new  city  imperishable  marks. 
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Add  oddities:  The  high-salaried  columnist 
w'ho  continually  crusades  for  freedom  of  utter¬ 
ance  and  also  continually  adz’oeates  a  closed  news 
shop. 
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PURELY  PERSONAL  ' 

W1 .  UEWAKT,  owner  and  pub- 
•  li>her  of  the  .Vra-  York  Sun, 
aiid  his  family  arrived  in  Los  Angeles 
on  the  Grace  liner  Santa  Elena 
March  4,  to  spend  several  weeks  in  ' 
Pasadena. 

Eugene  Meyer,  president  and  pub¬ 
lisher,  ll’ishington  Post,  addressed  the 
Advertising  Club  of  Miami  February  26 
on  "The  Recent  Supreme  Court  De¬ 
cision.” 

Kenneth  C.  Hogate  of  New  York, 
president  of  the  ll'all  Street  Journal  and 
past  national  president  of  Sigma  Delta 
Qii,  professional  journalistic  fraternity, 
addressed  more  than  70  newspaper  men 
including  many  prominent  Southern 
California  publishers  and  editors  in  the 
(juarterly  dinner  meeting  of  the  Los 
.\ngeles  .\lumni  Chapter  of  Sigma  Del¬ 
ta  Chi  at  the  University  Club  Febru- 

iiy  26. 

P.  S.  Huber,  president  of  Norfolk 
Newspapers,  Inc.,  publishers  of  the 
ledger-Dispateh  and  Virginian-Pilot, 
vi-as  elected  assistant  general  manager  of 
the  Norfolk  Community  Fund  organi- 
ation  recently. 

\V.  M.  Pepper,  Jr.,  publisher,  Gaines- 
:'ille  (Fla.)  Daily  Sun,  has  been  named 
president  of  the  junior  chamber  of 
commerce. 

Stephen  Bolles,  editor,  Janesville 
(Wis.)  Daily  Gazette,  who  recently 
nsited  the  TV'A  project,  discussed  his 
trip  in  a  speech,  "The  Valley  of  a 
Thousand  Dreams,”  before  the  Milwau¬ 
kee  Rotary  Club.  Mr.  Bolles  has  been 
making  a  speaking  tour  of  the  state, 
discussing  the  TVA  project. 

E.  B.  Jeffress,  president,  Greensboro 
(X.  C.)  News,  who  underwent  a  brain 
operation  last  summer,  has  recov¬ 
ered  sufficiently  to  read  newspaper 
headlines. 

Joseph  M.  Stephenson,  editor  and 
publisher.  South  BetuJ  (Ind.)  Nezes- 
Times,  has  returned  from  brief  visit  in 
Florida. 

William  F.  Hofmann  of  Jamaica,  N. 
V,  publisher  of  the  Long  Island  Daily 
Press,  accompaniecl  by  Mrs.  Hofmann 
jnd  daughter,  arrived  in  Jacksonville 
March  1  to  begin  a  two-week  tour  of 
Florida. 

•Mack  Stanton,  editor-owner,  Clovis 
(X.  M.)  News-Journal  recently  bought 
five  head  of  registered  Hereford  cattle 
at  an  auction  sale  in  Amarillo.  A  senior 
bull  calf,  that  topped  the  sale  at  a  price 
of  $1,000  and  four  heifers,  were  bought 
airf  shipped  to  Mr.  Stanton’s  herd  in 
Diamond,  Mo. 

George  B.  Dolliver,  president.  Battle 
Creek  (Mich.)  Moon-Journal  has  been 
Resented  w  ith  a  photostatic  copy  of  the 
first  edition  of  the  Moon,  which  pre¬ 
ceded  the  present  daily,  printed  April 
2, 1879,  by  Fred  W,  Ellsworth,  former 
Battle  Creek  resident  and  now  vice- 
president  of  the  Hibernia  National 
Bank,  New  Orleans. 

W.  M.  Comstock^  prominent  Wiscon¬ 
sin  newspaper  publisher,  and  since  1900 
editor  and  publisher  of  the  Oconto 
(Wis.)  County  Reporter,  and  at  pres¬ 
ent  part  owner  of  the  New  London 
Press-Republican,  celebrated  his  7Sth 
birthday  anniversary  recently.  Despite 
bis  advanced  age  he  maintains  an  ac¬ 
tive  interest  in  his  newspaper  work 
tnd  spent  his  birthday  “on  the  desk.” 

IN  THE  BUSINESS  OFFICE 

rOMUND  J.  KEARNS,  vice-presi- 
"  dent  of  the  Salt  Lake  Tribune  and 
Telegram,  is  one  of  the  incorporators 
of  Utah  Covered  Wagon  Days,  Inc.,  a 
■ton-profit  organization  of  civic,  religi¬ 
ous  and  fraternal  groups  which  will 
perpetuate  the  memory  of  Utah’s  pion¬ 
eers  in  parades,  pageants  and  the  like. 

John  E.  Kerney,  assistant  treasurer, 
director  and  circulation  manager,  Tren- 
1*”*  (N.  J.)  Times  Newspapers,  suf¬ 
fered  painful  injuries  when  his  automo¬ 
bile  skidded  in  Trenton,  March  2, 
crashing  into  a  pole.  Kerney  was  taken 
fo  the  Mercer  Hospital  for  treatment 
Lj  of  the  mouth  and  tongue 

*ud  bruises  about  the  chest. 
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General  Opie’s  Sons  Inherit  Father^s 

Love  of  Outdoors  and  Firearms 


INHERITING  their  father's  love  for 
the  great  out  of  doors  and  his  ability 
in  marksmanship,  Lindsay  Opie  and 
Tommy  Opie,  sons  of  General  Hierome 
L.  Opie,  senior  publisher  of  the  Evening 
Leader  and  Actcj  Leader,  Staunton, 
\'a.,  are  hunters  and  fishers  of  no  mean 
ability  and  can  hold  their  own  with 
either  rifle  or  shotgun.  In  addition  they 
have  a  yen  to  fol- 


Division,  he  purchased  his  surviving 
competitor,  the  Staunton  Daily  News. 
Prior  to  his  acquiring  that  paper,  there 
had  been  a  thrice  a  week  paper,  two 
semi-weeklies  and  two  dailies  published 
in  his  field. 

He  started  burning  powder  coincident 
with  his  publishing  business,  as  a  mem¬ 
ber  of  the  state  rifle  teams  at  Camp 


low  their  father 
in  the  newspaper 
game,  Lindsay  18 
years  of  age, 
spending  his  va¬ 
cations  on  the  pa¬ 
pers,  each  year, 
learning  the  busi¬ 
ness  from  the 
ground  up,  by 
working  in  the 
press  and  stereo¬ 
typing  depart- 
ments  or  in  the 
General  H.  L.  Opie  business  office,  as 
he  may  be  needed. 
Both  he  and  Tommy  have  served  as 
carrier  Ixiys. 

Tommy  14  years  of  age  made  the 
summer  rifle  team  at  Camp  Greenbrier, 
W.  Va.,  the  last  two  terms,  achieving  a 
high  score  each  time.  This  was  with 
the  small  bore. 

While  not  purists,  Lindsay  and  Tom¬ 
my  use  the  wet  fly  for  mountain  trout 
and  the  spinner  or  other  lure  for  bass 
fishing. 

Lindsay  is  in  his  sophomore  year  at 
the  University  of  Virginia  and  expects 
to  take  a  course  in  journalism  upon 
completion  of  his  course  there.  Tommy 
is  a  junior  in  high  school. 

General  t)pie  started  his  newspaper 
career  about  35  years  ago,  establishing 
the  Evening  Leader  in  1904.  In  1919, 
upon  his  return  from  the  world  war,  in 
which  he  served  as  major  in  the  ^th 

James  H.  Bacon,  formerly  of  the 
Seattle  Post-Intelligencer,  is  now  ren¬ 
tal  advertising  manager  of  the  Boston 
American  and  Sunday  Advertiser. 

Ross  Anderson,  merchandising  and 
newspaper  promotion  manager,  of 
Philadelphia,  has  been  placed  in  charge 
of  the  Philadelphia  Inquirer  promo¬ 
tion  department.  He  succeeds  Andrew 
J.  Carmichael. 

Roderick  E.  Langton,  credit  manager. 
Salt  Lake  Tribune  and  Telegram,  has 
been  named  chairman  of  the  program 
and  publicity  committee  of  the  Salt 
Lake  Associated  Retail  Credit  Men. 

Stewart  Gelders,  director  of  the  pro¬ 
motion  department,  Atlanta  Georgian 
American,  was  guest  speaker  at  the  At¬ 
lanta  Branch  of  the  League  of  Ameri¬ 
can  Pen  Women  at  its  recent  meeting. 

George  G.  Leake,  classified  advertis- 


A  Trend 


Lindsav  Opie 


Tommy  Opie 


Perry,  O..  Seagirt,  N.  J.,  and  other  na¬ 
tional  rifle  ranges  almost  every  year 
N’irginia  sent  a  team.  He  captained  the 
teams  several  times. 

General  Opie  has  served  as  president 
of  the  Staunton  and  Augusta  Chamber 
of  Commerce,  12  years  as  president  of 
the  Shenandoah  Game  and  Game  Fish 
Protective  •■Xssociation,  and  has  engaged 
in  20  or  more  other  activities,  including 
the  Shenandoah  Valley,  Inc.  and  the 
Shenandoah  National  Park. 

General  Opie  holds  citations  and 
medals  for  distinguished  service  from 
the  nation,  state  and  Sons  of  the  Ameri¬ 
can  Revolution;  also  the  Purple  Heart 
for  being  wounded  in  action;  the  Cross 
of  the  Chevalier  of  the  Legion  of 
Honor;  the  Croix  de  Guerre  with  two 
palms  and  numerous  other  miltary 
honors. 

ing  manager,  Greenville  (S.  C.)  News- 
Piedmont,  was  seriously  injured  in  an 
automobile  accident  March  1.  B.  H. 
Peace,  Jr.,  brother  of  Roger  C.  Peace, 
publisher  of  the  new'spapers  and  driver 
of  the  car,  escaped  with  minor  in¬ 
juries. 

IN  THE  EDITORIAL  ROOMS 

WINDER  R.  HARRIS,  managing 
editor,  Norfolk  Virginian-Pilot, 
has  been  elected  president  of  the  Nor¬ 
folk  Community  Fund,  Inc. 

.\rthur  Struwe  of  the  night  desk  of 
the  Atlantic  City  Press  was  elect^ 
president  of  the  Press  Club  of  Atlantic 
City,  March  2. 

William  W.  Oates,  Chicago  Journal 
of  Commerce  sports  editor,  and  Mrs. 
{Continued  on  next  page) 


Noting  a  definite  trend  in  reader  taste, 
toward  humor  that  is  clean  and  a  bit  more 
sophisticated  than  the  old  pie-tossers  gave  us, 
McNaught  Syndicate  is  offering 

Flossie 

A  two-column  daily  panel  and  tabloid  color 
page — by  ZERE 

and  Toddy 

A  daily  kid  strip  by  MARCOUX 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
Preaident 
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±N  LI’L  ABNER,”  writes 
George  H.  Lyon,  editor  of  The 
Buffalo  Times,  “you  have  one  of 
America’s  really  great  comics. 

“I  don’t  recall  having  seen  a  strip 
catch  on  more  quickly  and  gain  a 
large  following  in  a  city  of  this 
size,  than  LI’L  ABNER. 

“Naturally  we  wouldn’t  be  taking 
on  the  Sunday  page  unless  we  had 
every  confidence  in  it. 

“You  can  go  just  as  fau'  as  you 
care  in  quoting  me  on  this  subject.” 

“Li’l  Abner,”  the  daily  strip  and 
Sunday  color  page  by  A1  Capp,  is 
less  than  seven  months  old.  In 
the  last  month  alone  the  feature  has 
gained  20  per  cent  in  subscribers. 

These  are  the  newspapers  now  publishing 
Abner**:  Akron  Times  Press,  Boston  Globe, 
Bridgeport  Post,  Buffalo  Times,  Chicago  Daily 
News,  Chico  Record,  Cleburne  Messenger, 
Columbus  Citizen,  Concord  ia  Press,  Dallas 
Journal,  Elkhart  Truth,  Elyria  Chronicle-Tele¬ 
gram,  Evansville  Press,  Everett  News,  Ft.  Wayne 
Journal-Gazette,  Michigan  City  News,  Milwaukee 
Journal,  Newark  Ledger,  Newark  Evening  News* 
New  Orleans  Times-Picayune,  Norwalk  Hour, 
Peoria  Journal-Transcript,  Philadelphia  Record, 
Portland  Oregonian,  San  Antonio  News  and 
Express,  Santa  Fe  New  Mexican,  South  Bend 
Tribune,  Springheld  News-Leader  and  Press, 
Taylor  Press,  Toledo  Blade,  Toronto  Star,  Vallejo 
Evening  News,  Wilmington  News-Journal,  Wind¬ 
sor  Border  Cities  Star,  Youngstown  Telegram. 

For  samples  of  “Li’l  Abner”  and 
for  terms,  please  write  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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(Coiitiiiucd  from  page  21) 


Oates,  are  the  parents  of  a  daughter, 
born  recently  in  Lake  Bluff,  Ill. 

John  Park  Lee,  reporter, delpliia  Evening' Ledger  rewrixe  staff. 


bee  Soleil,  is  acting  as  substitute 
parliamentary  correspondent  tor  La 
1‘resse,  Montreal,  pending  the  return 
to  duty  of  Uamase  Potvin,  veteran  cor¬ 
respondent,  who  is  convalescent  at  home, 
following  eight  weeks  in  hospital. 

Willard  (Doc.)  Wilson,  of  the  Fhila- 


FOLKS  WORTH  KNOWING 


MICH.-\EL  DESMOND,  Toledo 
News-Bee  columnist  and  political 


writer,  was 


Record,  has  been  granted  a  leave  to 
join  the  State  Banking  Department  staff 
as  an  assistant  to  Luther  Harr, 
treasurer  of  the  Record,  w'ho  recently 
was  appointed  Pennsylvania’s  Secretary 
of  Banking.  Pat  O'Brien,  of  the  re¬ 
write  staff,  has  been  transferred  to  re¬ 
place  Lee  at  City  Hall,  where  he  covered 
politics. 

William  Thompson,  formerly  reporter 
and  feature  writer,  Evanston  (.Ill.) 
News-index,  has  been  appointed  tele¬ 
graph  editor.  Prior  to  joining  the 
News-Index,  he  was  a  reporter  on  the 
Boise  Idaho  Daily  Statesman,  Altoona 
(Pa.)  Tribune  and  Madison,  Wis.,  cor¬ 
respondent  for  the  .Associated  Press. 
Curtis  G.  Fuller  has  been  assigned  to 
general  reporting  on  the  News-Inde.x. 

Max  Corbett  has  been  transferred 
from  the  sports  desk  to  the  police  run 
for  the  Salt  Lake  Deseret  News. 


Fred  M.  White,  former  drama  editor, 
Morning  Oregonian.  Portland,  was 
awarded  the  (juy  Bates  Post  cup  for 
the  critic  deemed  to  liave  written  the 
best  reviews  of  legitimate  theatre  pro¬ 
ductions  in  the  preceding  year,  at  a  re¬ 
cent  dinner  of  tlie  Press  Club  of  Port¬ 
land.  White  was  recently  transferred 
from  the  drama  post  to  general  assign¬ 
ment. 

Marius  Girard,  formerly  of  the  Qtte- 
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and  Mrs.  Wilson  are  the  parents  ot 
a  son  born  Feb.  26. 

E.  B.  Stone  has  joined  the  High  Point 
(N.  C.)  Enterprise  local  staff. 

E.  Herwig,  of  the  Albany-7  imes 
Union  editorial  staff,  recently  addressed 
members  of  the  men’s  class  of  the 
\’oorheesville  Methodist  Episcopal 
Church. 

James  E.  Nolan,  of  the  ,Ly»m  (Mass.) 
Item  reportorial  staff,  and  Mrs.  Nolan 
are  parents  of  a  son  born  Leb.  28. 

Howard  Roberts,  assistant  sports  edi¬ 
tor,  Chicago  Daily  News,  was  the  prin¬ 
cipal  speaker  recently  at  a  smoker  of 
Gamma  chapter  of  -Alpha  Kappa  Psi, 
national  commerce  fraternity. 

Bill  Colly  ns,  sports  editor,  McCamey 
(.Tex.)  News,  was  recently  elected 
president  of  the  newly  formed  Permian 
Basin-West  Te.xas  baseball  league,  at 
an  organization  meeting  in  McCamey. 

Jay  Waltz,  reporter  and  music  col¬ 
umnist,  South  Bend  (Ind.)  News- 
Times,  has  resigned  to  join  the  H^ash- 
ingtOH  (D.  C.)  Post. 

•Ale.xander  Griffin,  city  editor,  Phila¬ 
delphia  Record,  is  relating  the  exploits 
of  reporters  and  photographers  in  a 
series  titled  "City  Editor's  Secrets,” 
which  are  being  broadcast  over  station 
WFIL.  They  started  March  3. 

James  K.  DeLaney,  formerly  of  the 
Chicago  Tribune  New  York  bureau,  has 
joined  the  Pittsburgh  Post-Gazette  staff. 

Lawrence  \'.  -Andrews,  court  house 
reporter,  Dayton  (O.)  Herald,  has  been 
appointed  to  the  newly  created  post  of 
county  probation  officer  at  a  salary  of 


Michael  Desmond 


recently  awarded  the 
Toledo  Junior 
Chamber  of  Com¬ 
merce  gold  key 
for  outstanding 
civic  service  dur¬ 
ing  1934- 
T  h  e  award, 
which  is  made 
annually,  came  as 
a  recognition  for 
M  r.  Desmond’s 
activities  in  be¬ 
half  of  the  Sam 
Davis  Health 
camp  for  children 
and  the  Christmas 
campaign  he  con¬ 


ducted  through  his  column  to  aid  needy 
families. 

-Mr.  Desmond,  a  native  of  Corning, 
O..  in  the  mining  district,  attended  Ohio 
State  university  and  there  began  his 
career  as  a  columnist  on  the  Ohio  State 
Lantern.  After  three  years  in  college 
he  obtained  a  job  on  the  Fremont  (O.) 
Neti-'s,  where  he  combined  reporting 
with  columning.  Then  he  joined  the 
T olcdo  T imes  as  police  reporter ;  went 
to  Florida  during  the  boom  as  editor  of 
the  Florida  Real  Estate  A^ews  and  pro¬ 
motion  manager  for  a  subdivision;  ran 
a  printing  shop  in  Florida  two  years 
and  then  returned  to  the  Toledo  Times. 
After  a  few  months  he  joined  the  News- 
Bee. 

Mr.  Desmond’s  column  is  headed 
“Telling  It  To  Toledo.” 


David  G.  W’ittels,  reporter,  of  the  Phila¬ 
delphia  Record  staff,  collaborated  on  a 
movie  scenario,  titled  “Love  Song,” 
which  has  been  sold  and  will  be  pro¬ 
duced  this  year  starring  Lily  Pons, 
$3,(X)0  a  year  which  has  been  confirmed  opera  star.  Miss  Finn  did  the  musical 
by  five  common  pleas  court  judges.  He 


score  and  Wittels  wrote  the  storv. 
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London  Office:  c/o  The  Cazton  Masazine.  Orand 
Buildincs.  Trafalirar  Sq..  W.  C,  2.  Allan  Dcla- 
tons.  Manager.  Paris,  France.  Office:  76  rue  dee  Petita 
Ckampt,  Sydney  H.  Clarke.  .Manager.  Paris  Editor 
George  Langclaan.  9  Rue  Jules  Dmnien.  Tokyo 
Correspondent.  Clarence  -A.  Davies,  c/o  Japan  Adver 
Washington  Correspondent:  General  Press 


tisei. 


Assn.,  \ational  Prett  Club  Building.  Chicago  Office. 
9tt  London  Guarantee  and  Aceident  Building,  Slid 
Sorth  .Miehiaan  .ireniie.  Telephone  Dearborn  6771. 
George  Brandenburg.  Correnpondent ;  Pacific  Coast 
Representatives:  Editorial:  Earl  Burke.  ItSi  Zones 
Streit,  San  Francisco,  and  Ken  Taylor.  lilS  Sorth 
Hobart^  Bool..  Los  .\ngeles.  -Advertising:  Fenger- 
Hall  Co..  Ltd..  San  Francisco.  233  Montgomerv 
Street;  Los  Angeles.  1131  S.  Broadway;  Seattle. 
Id0!i  Second  Acenite. 


has  been  with  the  Herald  for  the  past 
seven  years  and  will  assume  his  new 
duties  on  April  1, 

Miss  Betty  Read,  feature  writer, 
Philadelphia  Evening  Bulletin,  described 
the  Hauptmann  trial  to  more  than  1(W 
journalism  students  at  the  Pennsylvania 
State  College  Feb.  25.  She  was  one 
of  the  Bulletin's  live  correspondents  at 
the  trial. 

-Al  Smith,  conductor  of  the  fishing 
column  in  the  Flushing  (N.  Y.)  Jour¬ 
nal,  has  organized  the  amateur  fisher¬ 
men  of  the  North  Shore  of  Long  Island 
into  a  club,  and  a  dinner  is  to  be  held 
.\pril  5th,  with  Borough  President 
George  U.  Harvey,  a  fishing  enthu¬ 
siast,  as  principal  speaker. 

Benton  Stricklin,  Grandview,  Tex., 
has  joined  the  Cleburne  (Tex.)  Times- 
Rei'iczi'  editorial  staff. 


International  Y'ear  Book  Number— t'onlainlna  circu 
lations.  advertising  rates.  News  and  Feature  Ser¬ 
vices,  Names  of  Editors,  Publishers,  and  Depart 
mental  Executives  of  more  than  2,000  newspapers  of 
United  States  and  Canada  with  basic  data  of  leading 
newspapers  of  the  World — last  Saturday  in  January’ — 
"A.N.P.A."  numbers  last  two  Saturdays  in  April — 
Advertising  Convention  number  first  Saturday  in  June— - 
Advertising  linage  records  in  March  and  August — 
Newspaper  rates  and  circulations  in  Januaryand  July — 
Market  Guide  containing  standardized  merchandising 
and  marketing  data  on  1,400  new.'paper  matket> 
third  Saturday  in  November — 

Size  of  type  page  8%  x  12  inches — 16S  agate  line. 
(12^  emg)  on  four  columns — total  of  672  agate 
lines  to  the  page — 

Largest  type  page  In  the  business  paper  field' 
Display  advertising  rates:  transient.  75c.  per  agate 
line,  or  series  of  insertions  as  follows: — 
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13 

26 

52 
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Time 

Times 

Times 
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h 

672 
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$225 

$200 
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16 

The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  016  per  week  earns  as  low  a  rate  on  a 
52-time  basis  as  any  other  schedule,  namely.  IliiH 
per  page;  {95  half  page:  $55  quarter  page. 
Classified  rates:  75c.  per  agate  line  one  time:  60c. 
per  agate  line  four  times. 

Situations  wanted:  50c.  per  agate  line  one  tioie: 
40c.  t>er  agate  line  three  limes  (count  six  wonL  to 
the  line). 

Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions  $4  per  year; 
Canada  $4.30:  Foreign  $5. 

Charter  Member  of  the  .\u  lit  Bureau  of  Circulations 
with  an  average  certified  “A.B.C."  as  follows: 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

9,651 

8,625 

9.337 

10.116 

10.403 

10.180 

8.967 

10.607 

9.819 

10.488 

11.120 

11.417 

11,564 

10.019 

“  1933 . 

“  1932 . 

“  1931 . 

“  1930 . 

“  1929 . 

“  1928 . 

N.  Lamont  (Monte)  Wilson,  veteran 
State  Capitol  reporter  for  the  Salt  Lake 
7  ribune  and  Telegram,  was  honored 
this  week  when  Gov.  Henry  H.  Blood 
selected  him  as  his  legislative  adviser. 
Wilsi'ii  has  covered  the  state  legis¬ 
lature  for  the  past  15  years.  Two  years 
ago  he  was  appointed  to  the  Committee 
of  Nine  to  study  state  government  for 
the  purpose  of  reducing  exiK-nses. 

John  Mason  Brown,  drama  editor, 
-Vrze  York  Evening  Post,  spoke  on 
"Broadway  in  Review”  at  the  Cass  the¬ 
ater,  Detroit,  March  8.  Mr.  Brown’s 
talk  was  part  of  the  current  Town  Hall 
series. 

William  Naylor  Stone,  formerly  sports 
editor  for  the  Cincinnati  Post  and  the 
Memphis  Press-Scimitar,  and  in  the 
sports  department  of  the  Clez'cland 
Press,  has  joined  the  New  York  Herald 
Tribune  sports  copy  desk. 

George  M.  Moreland,  roving  column¬ 
ist,  Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  was  reported  in  a  serious  condi¬ 
tion  March  2  at  a  Memphis  clinic  to 
which  he  was  removed  Feb.  28  from 
a  Little  Rock  hospital.  His  left  arm 
was  almost  severed  in  an  automobile 
accident  Feb.  2  on  the  Little  Rock- 
Memphis  highway,  and  an  infection  has 
developed. 

Elsie  Finn,  motion  picture  critic,  and 


WEDDING  BELLS 

ALANSON  C.  DEUEL,  president 
i.  X  and  publisher,  Niagara  Falls  (N. 
A'.)  Gazette,  to  Miss  Helen  Woodbum 
Langmuir  of  Niagara  Falls,  Ont.,  March 
2  in  Palm  Beach,  Fla. 

David  Hillman,  of  the  Hillman-Shane 
•Agency,  Los  Angeles,  to  Betty  Charlton, 
Feb.  21. 

Richard  Allen,  Santa  Fe,  N.  M., 
broker  and  for  several  years  advertising 
manager  of  the  Battle  Creek  (Mich.) 
Moon-Journal,  to  Mrs.  Josephine  Todd 
Feb.  9  in  Los  Angeles. 

Hawley  Quier,  general  manager  and 
secretary -treasurer,  Reading  (Pa.) 
Eagle  to  Miss  Myrtle  Bechtel  of  Lin¬ 
coln  Park,  a  suburb,  at  Milford,  Pa. 
Feb.  28. 

Eugene  Fi.rbes,  of  the  Oakland  office 
of  the  San  lUancisco  Chronicle  to  Miss 
Jane  Bowles,  of  the  same  office,  Feb, 
28. 

Franklin  W.  Oakes,  formerly  a  re¬ 
porter  for  the  Regina  (Sask.)  Daily 
.'itar,  to  Gwendoline  Bcatri.x  Stringer 
Grenfell,  Sask.,  in  Regina,  Feb.  9. 


SMOKEY 


Cer 
a  n 
circ 


A  Holocaust  of 
Honest-to-Gosh 
Guffaws! 


Th( 

real 

Bei 


Xhls  ■wild  fireman,  tliis  boisterou:! 
bucko  by  tlie  name  of  Sniokey  is  the 
newest  Cliicaj^o  Tribune-New  York 
News  color  comic.  Lean  and  wiry,  dip 
and  fiery  Smokey-  breaks  all  the  rules, 
runs  riot  and  amuck  and  back  to  rim 
a^ain,  the  while  turning  on  the  fastest 
and  grandest  torrent  of  unorthodox 
didoes  and  audacious  gags  that  the 
comic  world  has  seen  in  manv  a  moon. 


Give  your  readers  Smokey!  Watch  | 
him  get  in  their  eyes  and  make  them  I 
water  from  laughter!  Watch  kids  of  all  | 
ages  follow'  him  like  a  fire!  You’l 
probably  join  tlie  crowd  yourself 
watching  the  slightly  daft  doings  of 
Smokey  and  his  co-performers— 
Chief  Cash  U.  Nutt  ■w  ith  his  double- 
barreled  pipe.  Cookie,  Smokey’s  little 
fire  siren  (wife)  and  Spooky,  the  cat. 


Smokey  is  real  circulation-getting 
apparatus,  lie’ll  start  things  with  | 
match-and-gasoline  suddenness.  B\ 
Bill  Hoi  man,  veteran  contributor  to  I 
the  humorous  magazines.  In  lialf-page 
standard  and  full  page  tabloid.  Phone, 
write  or  wire  for  proofs  and  prices! 


PRESS  ASSOCIATION  NOTES 

J.A.  PKRRY,  of  the  Associated 
•  Press  traffic  department,  Birming¬ 
ham.  .Ala.,  for  several  years,  left  March 
4  for  Los  .Angeles,  Cal.,  where  he  has 
been  transferred  in  a  similar  capacity. 

Steve  T.  McGinnis.  .Alabama  man¬ 
ager  of  the  United  Press  with  headquar¬ 
ters  in  Birmingham  for  the  past  two 
years,  left  March  2  to  become  U.P. 
bureau  manager  at  Raleigh,  N.  C., 
where  he  will  head  a  staff  responsible 
for  news  coverage  in  two  states.  North 
Carolina  md  A’irginia.  Mr.  McGinnis, 
a  reporter  for  tlie  Birmingham  Post  for 
two  years  before  joining  the  U.P.,  will 
be  succeeded  temporarily  here  by  Wil¬ 
liam  F.  Bennett,  U.P.  correspondent 
at  Montgomery. 

Jack  Diamond,  Chicago  Daily  Nezvs 
reporter,  resigned  his  position  to  join 
the  New  A’ork  bureau  of  the  United 
Press,  March  4,  as  a  feature  writer. 
Mr.  Diamond  had  been  with  the  News 
for  the  past  8  years,  starting  as  Uni¬ 
versity  of  Chicago  correspondent. 


-vDi _ 
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Selling  This  8,500,000  Market 

Most  Protitabiy 

Certain  “tangibles”  are  demanded  by  the  National  Advertiser  whose  account  is  solicited  for 
market  of  the  size,  wealth  and  importance  of  New  England.  The  key-papers  behind  the 
circulation  offered  here,  satisfy  this  demand. 

he  papers  listed  here  are  known  as  foremost  sales  influencers  in  this  8,500,000  market.  The 
reason  for  this  discloses  numerous  basic  facts.  These  papers  are  leaders  in  their  local  districts. 
Being  so,  they  are  the  chief  moulders  of  public  opinion.  They  are  most  widely  read  by  a  market 

which  includes  2,000,000  homes.  Linage  in  these  papers 
directs  and  stimulates  buying  power  to  a  greater  extent 
than  IS  possible  by  any  other  method. 

Consequently,  these  59  papers  carry  the  greater  part  of  the 
New  England  linage  run  by  national  advertisers.  They 
have  been  preferred  linage  carriers  for  years.  They  have 
largely  substituted  known  results  for  the  “unknown 
quantity”.  They  eliminate  guess-work,  uncertainty,  hap¬ 
hazard  promotion  of  this  major  market. 

There  is  no  other  coverage  comparable  to  that  afforded  by 
these  New  England  newspapers  for  the  most  concentrated, 
compact  regional  market  in  the  United  States — 77.3  per 
cent  urban — with  7  per  cent  of  U.  S.  population  crowded 
into  2  per  cent  of  U.  S.  area — and  owning  20  per  cent  of  all 
U.  S.  savings  bank  deposits! 

Sell  New  England  this  Spring — through  these  key-papers. 
In'  making  up  a  New  England  linage  budget,  another 
tangible  fact  is  well  worth  considering : — 

SAVE  BY  SPENDING  MORE  in.  these  ^ HEW  ENGLAND  NEWSPAPERS 


INE- 

WS 

NC. 

[D 

>wYork 


MAINE— FopuUtloa  797,423 

Ad  Rates 


Clrcu-  2.500  10,000 


lation  lines  lines 

**Portland  Press*Herald  Eipress,. 

Sunday  Telegram . (ME)  61,489  .20  .16 

NEW  HAMPSHIRE— Population  465,293 
**Goncord  Monitor-Patriot .  (£)  6,873  .05  .03 

Keene  Sentinel . (E)  3,998  .036  ,025 

**ManchesterUnlon*Leader.(ME)  36.241  .15  .12 

VERMONT— Population  359,611 

**Barre  Times . (E)  6,594  .04  .03 

tttBrattleboro  Reformer . (E)  3,472  .04  .025 

ttlBurllnfiton  Free  Press . (M)  16,352  .065  .065 

**Rutland  Herald . (M)  13,292  .06  .06 


MASSACHUSETTS— Population  4,249.614 

^"Att’letwro  Sun . (E)  5,806  .04 

**Boston  Eve.  American . (E)  243,345  .50 

'*Bo8ton  Sunday  Advertiser.. .  (S)  478,276  .75 

**Boston  Clobe . (MOcE)  264.268  .50 

tttBoston  Transcript . (E)  33,907  .25 

**Boston  Post . (M)  343,793  .60 

**Boston  Post . (S)  280.508  .55 

**Brockton  Enterprise-Times  .(E)  31,247  .10 

**Pltchburil  Sentinel . (E)  11,345  .055 

**Greenfleld  Recorder-Gazette(E)  6,154  .045 

**HaTerhill  Gazette . (E)  15,773  .07 


.04 

.50 

.75 

.50 

.25 

.60 

.55 

.10 

.045 

.045 

.06 


Ad  Rates 

Clrcu-  2,500  10,000 
lation  lines  lines 


tttHolyoke  Transcript  &  Tele- 

Oram . (E)  16,568  .08 

**Lawrence  Eaole-Tribune. .  (ME)  28,349  .10 

**Lynn  Item . (E)  16,837  .065 

**Lowell  Courier-Citizen  and 

Evening  Leader . (M&E)  21,388  .07 

••The  Lowell  Sun . (E)  13,490  .09 

••New  Bedford  Standard  Times 

and  Mercury . (M&E)  48,166  .14 

••New  Bedford  Sunday  Standard 

Times . (S)  25,476  .10 

•North  Adams  Transcript. . . .  (E)  10,623  .05 

••Pittsfield  Eagle . (E)  19,116  .07 

••Salem  News . (E)  20,204  ,09 

tttTaunton  Gazette . (E)  8.915  .05 

••Worcester  Telegram  and 

Evening  Gazette . (M&E)  105,743  .28 

••Worcester  Sunday  Telegram. (S)  51,873  .21 

RHODE  ISLAND— Population  687.497 

••Pawtucket  Times . (E)  29,777  .09 

••Providence  Bulletin . (E)  90.832  .20 

•  •Providence  Journal . (M)  42,908  .12 

••Providence  Journal . (S)  91,703  .20 

ttProvldence  News-Tribune. . .  (E)  29,558  .10 

fttWesterly  Sun . (E&S)  5,269  .04 

••Woonsocket  Gall . (E)  16,007  .06 


.065 

.09 

.05 

.07 

.07 

.14 

.10 

.04 

.07 

.07 

.035 

.25 

.18 


.09 

.27  (B) 

.27  (B) 

.20 

.10 

.04 

.06 


CONNECTICUT— Population  1,606,903 

Ad  Rates 


Circu¬ 

lation 

••Bridgeport  Post  Telegram  (M&E)  46,642 


••Bridgeport  Post . (S)  21,301 

ttDanbury  News-Times . (E)  9,303 

••Hartford  Courant . (M)  37,912 

••Hartford  Courant . (S)  59,345 

••Hartford  Times . (E)  56,746 

••Middletown  Press . (E)  9,116 

••New  Britain  Herald . (E)  14,763 

tttNew  Haven  Register . (E&S)  60,532 

••New  London  Day . (E)  14.477 

••Norwalk  Hour . (E)  7.507 

tttNorwlchBulletln&Record(M&E)  18,227 

••Stamford  Advocate . (E)  11.123 

••Waterbury  Republican  & 

American . (M&E)  29,414 

••Waterbury  Republican  & 

American . (E&S)  33.391 


2,500  10,000 

lines  lines 

.125  .125 

,08  .08 

.06  .05 

.10  .10 

.15  .15 

.15  .15 

.055  .035 

.09  .08 

.16  .15 

.06  .06 

.045  .045 

.09  .07 

.065  .055 

.10  .10 

.10  .10 


(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin. 
ttPubllshers*  Affidavit.  Apr.  1.  1934. 

••A.  B.  C.  Publishers’  Statement,  Oct,  1,  1934. 
tttPubllshers*  Affidavit,  Oct.  1,  1934. 
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BEST,  OF  U.  P.,  HEADS 
VIENNA  PRESS  CORPS 

New  Officer*  Quickly  Obtained  Re¬ 
lease  for  Dr.  Scheu,  of  London 
Herald,  Arrested  a*  “Red” 
Suspect 

The  Anglo-American  Press  Associa¬ 
tion  oi  \’ienna  has  elected  the  following 
officers ;  President,  Robert  ii.  Best, 
United  Press;  vice-president,  Hugo 
Neuman,  Loiidon  Times;  secretary, 
Emil  \'adnay,  A'ew  York  Times; 
ticasurer,  K.  H.  Markham,  Christian 
Science  Monitor. 

The  executive  committee  is  composed 
of  chairman  John  Banister,  London 
Daily  Mail;  Francis  Gunther,  London 
News-Chronicle  and  Selkirk  Panton, 
London  Daily  Express. 

Within  a  few  days  after  their  elec¬ 
tion  the  officials  of  the  association  had 
occasion  to  function.  Dr.  Friedrich 
Scheu,  Vienna  correspondent  of  t'.ie 
London  Daily  Deraid,  was  arrested  as 
a  communist  suspect  beciuse  the  police 
had  found  his  fan:e  mentioned  in  a 
letter  written  by  t-ne  co  nmunist  to  an¬ 
other. 

Through  a  prompt  and  friendly  inter¬ 
vention  at  Police  Headquarters  the  as¬ 
sociation  obtained  a  speedy  investigation 
which  resulted  in  Scheu’s  early  release. 
Once  he  was  given  opportunity  to  speak 
personally  with  the  chief  of  the  poli¬ 
tical  police,  Dr.  Scheu  had  little  diffi¬ 
culty  in  convincing  him  that  the  sus¬ 
picions  were  without  foundation. 


ABITIBI  POWER  DEAL  ON  TAP 

Premier  Hepburn  Refuses  to  Com¬ 
ment  on  Shift  of  Control  to  Canada 

Premier  Hepburn  of  Ontario  refused 
this  week  to  either  confirm  or  to  deny 
a  report  published  by  the  Toronto  Star 
that  the  .\hitibi  Power  and  Paper  Com¬ 
pany,  which  for  two  years  has  been  in 
receivership,  would  be  reorganized  with 
$7,000,000  of  new  capital  contributed  by 
Canadian  interests  and  $3,000,000  from 
British  sources.  Financial  control,  ac¬ 
cording  to  the  story,  would  thus  be 
transferred  from  the  United  States  to 
Canada. 

This  does  not  fit  in,  however,  with  an 
announcement  made  a  few  weeks  ago 
by  Peter  Heenan,  Minister  of  Mines 
and  Forests  in  Ontario,  that  he  was 
working  on  a  plan  to  reconvert  the 
.\bitibi  mills  at  Espanola,  Fort  William 
and  Sturgeon  Falls  for  production  of 
sulphite  to  be  exported  to  the  United 
States  for  the  manufacture  of  artificial 
silk.  Mr.  Heenan  then  said  the  major 
part  of  the  $10,000,000  which  would  be 
required  would  come  from  the  United 
States. 


HARRY  PORTE  PROMOTED 

Harry  W.  Porte  has  been  appointed 
manager  of  the  San  P'rancisco  office  of 
the  Mergenthaler  Linotype  Co.,  to  suc¬ 
ceed  F.  C.  V’an  Schaick,  who  has  been 
named  assistant  to  the  president  of  the 
companj'  on  the  Pacific  Coast.  \’an 
Schaick  opened  the  San  Francisco  of¬ 
fice  in  1901  and  has  been  its  manager 
for  34  years.  Porte,  who  has  been 
assistant  manager  for  two  years,  form¬ 
erly  was  vice-president  of  the  Porte 
Publishing  Co.,  Salt  Lake  City.  He  is 
a  writer  of  technical  printing  articles 
and  collaborated  on  the  “Dictionary  of 
Printing  Terms.” 


GETS  ONE  CENT  DAMAGES 

G.  Patterson  was  awarded  dam¬ 
ages  of  one  cent  in  his  recent  suit 
against  the  Huntsfille  (Ala.)  Times 
for  $10,000.  The  Times  printed  an 
unsolicited  correction  of  a  story  that 
Patterson  had  been  fined  in  the  city 
police  court  for  petit  larceny. 


CANADIAN  GROUP  TO  MEET 

.\nnual  convention  of  the  Canadian 
Weekly  Newspaj^r  Association,  On- 
tario-Quebec  division,  will  be  held 
March  29-30  at  the  Royal  York  Hotel, 
Toronto. 


Mrs.  Roosevelt  Gets 
Bantering  By  Ladies 


PUBLICITY  MAN  ARRESTED 


(Special  to  Editor  &  I’i'BUSher) 
W.vsHiXGTox,  D.  C.,  Mar.  0-— Mrs. 
ivoosevelt,  with  the  wives  of  Cabinet 
members  and  of  members  of  the  diplo¬ 
matic  corps,  Amelia  Earhart,  author¬ 
esses  and  other  prominent  women,  at¬ 
tended  the  annual  dinner  party,  March 
of  the  Women  s  Press  Club,  and  saw 
herself  and  the  Dionne  “quints ',  to¬ 
gether  with  Huey  Long,  satirized  by 
the  newspaper  women. 

Mrs.  Roosevelt,  like  her  distinguished 
husband,  made  an  "off-the-record”  ad¬ 
dress,  which  was  followed  by  the  en¬ 
tertainment  program. 

Pointed  were  the  scenes  showing  a 
tired  newspaper  woman  rei)eating  the 
prayer  “that  they  say  Franklin  says : 
Just  one  day,  Clh  God,  please  make  her 
tired,  just  one  day !” 

Another  act  of  the  stunt  program  por¬ 
trayed  the  Home  for  “Exhausted  News¬ 
paper  Women,”  endowed  by  Eleanor 
Roosevelt.  On  the  wall  hung  the  sign, 
“One  bell  means  that  Mrs.  Rcxisevelt 
goes  by  train ;  two  bells  by  plane ;  three 
liells  by  auto ;  four  bells  by  foot.”  The 
inhabitants  of  the  Home  were  the 
“tired”  newspajK'r  women  who  ha\e 
followed  the  First  Lady  on  her  nation¬ 
wide  jaunts,  and  to  Puerto  Rico. 


“Reporter*  Press  Association”  Head 
Did  Business  With  Notables 


Harry  Abbott,  Jr.,  41,  who  told  ixjlice 
he  had  never  worked  as  a  reporter  but 
had  solicited  advertising  for  a  maga¬ 
zine,  was  arraigned  in  Tombs  Court, 
New  York  City,  this  week  on  a  charge 
of  soliciting  clients  for  the  “Reporters 
Press  Association."  Subscribers  were 
to  have  their  biographies  written  and 
di'tributed  to  SWI  newspapers  through¬ 
out  the  United  States. 

Police  .said  Abbott  admitted  that  no 
biographies  had  ever  been  distributed, 
although  a  biography  of  Theodore  S. 
Watson,  broker,  was  found  in  Abbott’s 
office.  Watson  paid  $150  on  Feb.  25 
and  the  court  charge  is  based  on  the 
Watson  case. 

A  card  inde.x  in  the  office,  it  was 
alleged,  contained  not  only  the  names  of 
prospects  but  listed  their  yachts,  if  any ; 
I>rivate  and  business  telephone  numbers 
and  their  business  connections.  Inter¬ 
views  were  arranged  by  telephone. 
Social  leaders,  bankers  and  wealthy 
merchants  are  said  to  have  subscribed, 
some  having  lieen  told  a  suljrscription 
would  protect  tliem  against  harmful 
pulilicity. 


ESSARY  TO  SPEAK 

J.  Fred  Essary,  Washington  corres-j 
pondent  for  the  Baltimore  Sun,  will  ad-j 
dress  the  Executives  Club  of  Chicage 
Friday  noon,  March  15,  at  the  Hottl 
Sherman.  His  subject  will  be  “Liftinj 
the  Lid  in  Washington.”  Walter  Lipp. 
mann.  New  York  Herald  Tribon 
writer,  will  speak  at  the  dinner  meeting 
of  the  Economic  Club  of  Chicago  .^pri; 
18. 


R.  W.  SOLON  PROMOTED 

Richard  W.  Solon  has  been  namtd 
local  advertising  manager  of  the  Bostn 
Evening  American  and  Sunday  .Id'ctr- 
tiscr,  succeeding  the  late  Herbert  Vh. 
turn.  Mr.  Solon  went  to  Boston  thr« 
years  ago  from  the  Neiv  York  Jouriu, 
and  has  20  years’  experience  with  tht 
W.  R.  Hearst  and  the  Scripps- Howard 
Newspapers. 


CATHOLIC  DAILY  BANNED 


COURT  UPHOLDS  ATTACK 

I. 'special  to  Editor  &  Pcblisher) 
RuHMOxn,  March  4 — Ruling 

tliat  former  Councilman  William  Al¬ 
len  Bell,  of  Fredericksburg,  Va.,  was 
"menaced  and  threatened  and  conse- 
(|uently  justilied”  in  his  December 
church-collection  bag  attack  on  Lewis 
Brown,  ITashington  (D.  C.)  Times 
newsi)a[)er  photographer.  Police  Justice 
Henry  Dannehl,  at  Fredericksburg, 
last  week  dismissed  assault  charges 
which  had  been  lodged  against  the 
brother  of  Edward  C.  Bell,  accused 
wife  poisoner.  Brown  was  struck  over 
the  head  as  he  flashed  a  picture  of  Bell 
leaving  church  after  a  Sunday  night 
service.  He  sustained  a  brain  concus¬ 
sion.  The  incident  occurred  during 
the  trial  of  Edward  C.  Bell,  accused  ot 
a  month-long  attempt  to  administer 
deadly  potions  to  his  wife,  Madge  Bell. 


Criticism  of  the  present  tactics  of 
the  Mexican  government  in  relation  to 
the  Catholic  Church  has  brought  the 
imposition  of  a  ban  upon  the  Dubuque 
(.Iowa)  Catholic  Daily  Tribune  against 
circulation  in  Mexico.  Mexican  author¬ 
ities  notified  W  ashington,  D.  C.,  that 
copies  of  the  Tribune  would  be  “con¬ 
fiscated  and  destroyed.”  The  Tribune 
retaliated  with  an  editorial  concluding: 
“Your  Daily  Tribune  will  continue  to 
fight  this  Mexican  heathenism  that 
threatens  from  below  the  Rio  Grande.” 


$100,000  ADVERTISING  FUND 

(Special  to  Editor  &  Publisher) 

.Yti..\ntic  City,  March  4 — The  $10(1.- 
000  -Ytlantic  City  municipal  advertising 
program  for  1935  will  get  under  way  at 
once,  in  hope  of  increasing  the  business 
for  the  Lenten  season  as  well  as  later 
in  the  year.  Former  State  Senator 
Charles  D.  W’hite  continues  as  head  of 
the  mayor’s  advisory  commission.  The 
$100,000  is  expected  to  be  divided 
$60,()(X)  for  advertising,  $25,000  for  pro¬ 
moting  a  series  of  special  events 
throughout  the  year,  and  $15.0(X)  for 
the  press  commission.  Such  a  division 
has  been  recommended  by  the  Chamber 
of  Commerce. 


NAMES  LEGISLATIVE  COMMITTEE 

W .  F.  Wiley,  publisher  of  the  Cin- 
cintiati  Enquirer,  and  president  of  the 
Ohio  Newspaper  Association,  has  ap¬ 
pointed  Walter  J.  Reck,  Columbus  Ohio 
State  Journal;  R.  B.  Howard,  publisher, 
.Madison  Press,  London,  and  J.  B. 
Finger,  Clerelaiid  News,  as  members  of 
the  association’s  legislative  committee. 
Ed  M.  Martin  is  executive  director  of 
the  association  and  Russell  H.  Knight, 
field  manager. 


COAST  SUIT  CON’HNUES 

(Special  to  Editor  &  Publisher) 

Los  .Uxr.KLF.s.  March  4 — Prolonged 
considerably  longer  than  at  first  antici¬ 
pated,  the  .-.uit  of  Miss  .\lice  L.  Canfield, 
sister  of  the  late  Byron  Hilton  Canfield, 
against  E.  W’.  Scripps  and  other  mem¬ 
bers  of  the  family,  continues  on  trial 
before  a  Superior  Court  jury  here.  At 
the  conclusion  of  the  plaintiff’s  case  the 
defendants  moved  for  a  non-suit,  but 
this  was  (lenied  by  Judge  Walter  S. 
Gates.  The  defense  in  the  action  in¬ 
volving  the  recovery  of  $1,1()0.(100  worth 
of  Scripps’  stock  asserte<lly  disposed  of 
illegally  is  now  being  presented  by  At¬ 
torney  S.  S.  Hahn. 


“GHOST”  VERDICT  UPHELD 

The  $10,000  verdict  awarded  a  year 
ago  by  a  jury  to  John  R.  Mauff  against 
Arthur  W.  Cutten  was  affirmed  re¬ 
cently  by  the  Appellate  Court.  Mauff 
was  press  agent  and  “ghost  writer”  for 
Cutten,  grain  speculator.  The  appeal 
was  based  on  the  plea  that  the  verdict 
was  excessive,  pointing  out  experts  at 
the  trial  set  $2,500  as  a  fair  price  for 
the  services.  Mauff  was  a  former  of¬ 
ficial  of  the  Chicago  Board  of  Trade. 


All-Caribbean  Circulation 


■■('.\RTELES".  weekly  magazine  of  Ha¬ 
vana,  L  uba,  has  a  net  paid  circulation  of 
46,.S8,I  collies  (A.  B.  L'.  Publisher's  State¬ 
ment  for  6  months  ending  Dec.  .11,  1134.) 

This  same  statement  places  “tWR- 
TELES'  "  fuban  circulation  at  .1.1,860.  an 
increase  of  6.802  copies  since  the  previous 
statement. 


In  the  faribbean  countries  "tWRTELES'  " 
circulation  is:  Costa  Rica,  411;  Colombia, 
1,374;  El  Salvador,  703;  Cmalemala,  511; 
Honduras,  1,310;  Nicaragua,  765;  Panama, 
1.828.  In  each  instance  these  figures  repre¬ 
sent  notable  gains  over  those  given  in  the 
previous  statement. 


CARTELES 

HAVANA . CUBA 


Kf presented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  INC. 

220  East  42nd  Street,  New  York 

London  Paris  Berlin 

Buenos  .-Vires  Rio  de  Janeiro  Sio  Paulo 


RECEIVES  POWER  INCREASE 

The  Kansas  City  Star’s  radio  station, 
WD.-\F,  this  week  began  operating  un¬ 
der  5.000  watts  as  authorized  by  the 
Federal  Communications  Commissioa 
The  increase  from  1,000  watts  was  au¬ 
thorized  for  day  time  broadcasting. 
night,  the  station  will  broadcast  at 
1.(100  watts. 


MAGEE  WEEKLY  APPEARS 

The  first  issue  of  Carl  Magee’s 
1 1  eekly  Review  made  its  appearance  in 
Oklahoma  City,  March  1.  The  issue 
ran  eight  pages  and  contained  his  col¬ 
umn  “Turning  on  the  Light.”  The  in¬ 
side  pages  contain  departmentalized 
news  and  reviews  of  state,  national,  re¬ 
ligious  and  farm  activities,  also  local 
highlights  and  sports  news. 


BUILDING  RADIO  STA’nON 

Wilton  E.  Hall,  publisher  of  the 
Anderson  (,S.  C.)  Daily  Independent 
and  Daily  Slail,  is  constructing  a  radio 
broadcasting  station,  to  be  operated  in 
connection  with  his  papers. 


Fa»iliions... 


Authoritative  news 
and  articles,  by 


Fanny  Fitz water 
and  her  staff,  carry 
nation-wide  influ¬ 
ence  on  style  trends. 
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JAN.  5  ISSUES  WANTED 

luiiToR  &  Pi  BLiSHRR  has  exhausted 
its  supply  of  copies  of  the  Jan.  5  issue. 
Readers  who  have  copies  of  this  issue 
which  they  nc  longer  wish  to  keep  are 
requested  to  mail  them  to  Eiiitor  & 
Pi  Bi.isHF.R.  The  postal  charge  and  i 
sum  larger  than  the  regular  sale  price 
will  be  paid  for  each  copy  received. 
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DAVID  WORRALL  HERE 

David  Worrall,  associated  with  the  I 
Melbourne  Herald  and  influential  in  | 
.\ustralian  publishing  and  broadcasting, 
is  in  New  York  City  this  week  enroute 
to  London.  He  will  have  completed  a 
round-the-world  trip  when  he  arrives 
in  Melbourne  later  in  the  spring. 
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Good  AdvertisinsI 
is  News. 


Use  the  Used  Medium,  | 
the  Newspaper. 
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SPORTS  WRITERS  LOOK 

much  too  healthy 

Cet  Circle*  Under  Your  Eye*,  Coun- 
(cl*  Gallico,  to  Kill  Rumor*  That 
You  Do  Not  Work  for 
a  Living 


The  united  iiiHuence  ot  all  sports 
writers  to  scotch  the  rumor  that  sports 
writers  do  not  worK  for  a  living  was 
urged  by  Paul  Gallico,  sports  editor 
ot  the  Xcii’  york  Daily  News,  in  a 
luetious  talk  recently  before  the  Har¬ 
risburg  (Pa.)  Sports  Writers’  Associa- 

*^°Unless  the  rumor  is  killed,  Mr.  Gal¬ 
lico  said,  “all  of  us  may  have  to  go 
lack  to  work.” 

"I  will  tell  yon  how  far  this  thing 
las  gone  already,”  Mr.  Gallico  said. 
"Recently,  my  paper,  a  cold,  cruel 
group  of  ruthless  capitalists,  without 
consulting  me,  senteiKed  me  to  take  a 
two  months  trip  through  Europe,  with 
all  expenses  paid — plucked  me  from  my 
humble,  happy  home  and  unfeeling,  set 
me  to  touring  Italy,  .Austria,  Germany 
and  England. 

“.And  do  you  know  what,  my  fellow 
sports  writers,  do  you  know  what,  when 
1  returned,  they  did  ?  They  had  the  col- 
lossal,  the  unprincipled,  the  unmiti¬ 
gated  impudence  to  ask  me  if  I  had  had 
a  good  time.  Good  time  indeed !  Four¬ 
teen  days  on  a  boat,  forced  to  live  in 
the  best  hotels  in  Rome,  Vienna,  Ber¬ 
lin  and  London  ...  I  soon  disabused 
their  minds.  Nobody  will  ever  know 
how  I  suffer-.td  for  their  sake! 

“The  first  thing  you  men  who  write 
sports  will  have  to  do  is  stop  looking 
so  damned  healthy. 

“When  you  go  down  to  Florida,  stay 
out  of  the  sun.  Don’t  eat  so  much.  Stay 
op  late  and  get  circles  under  your 
ejes.  At  least,  I  think  that’s  one  thing 
tiat  will  give  them  to  you.  Develop  a 
cough. 

“And  another  thing.  Don’t  come 
around  the  office  so  much,  because  that 
just  gives  the  editors  and  publishers  a 
chance  to  sec  you  with  your  feet  up 
on  your  desk.  Put  your  feet  upon 
j-our  desk  at  home. 

"We've  got  to  stop  sending  wire  copy¬ 
right  after  a  ball  game  or  a  prize  fight. 
.Vo  wonder  they  don’t  think  we  work. 
It  looks  too  easy.  Insist  upon  going 
home,  having  your  rest  and  your  sup¬ 
per,  24  hours  to  think  it  over,  and  then 
mail  it  in. 

“Insist  upon  buying  all  your  tickets 
for  events.  Don’t  let  them  force  you 
to  travel  on  Pullmans  and  go  to  the 
best  hotels  Just  to  keep  up  the  pres¬ 
tige  of  the  paper.  If  you’re  accustomed 
to  being  a  oum,  as  most  of  us  are,  stick 
op  for  your  rights. 

"Who  has  to  sit  so  close  to  the  ring 
that  you  can  smell  the  wrestlers?  We 
do.  Don’t  stand  for  it.  Insist  on  being 
at  least  100  feet  from  every  wrestling 
show.  Personally  I  like  to  see  mine 
from  Albany. 

“Well,  that’s  about  all  I  ’ve  got  tc 
say.  I  guess  we  know  where  we  stand. 
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For  less  than 
the  cost  of  a 
cub  reporter: 

A  Science 

Editorial 

Staff 

Newt,  Features,  Pictures 
from  all  fields  of  Science 

SCIENCE 

SERVICE 

Washington,  D.  C. 


We  all  know  that  none  of  us  has  ever 
done  a  lick  of  honest  work  since  we 
became  sports  writers,  but  if  they  can 
pin  it  on  us,  we’re  sunk.” 


MAGAZINES  CHARGE  “RACKET” 


Second  Hand  Dealer  Ruling  Defended 
Before  U.  S.  Trade  Body 

iSl'Ci.ial  to  Editor  &  Publisher) 

W  ashington,  D.  C.  March  5 — The 
1  ederal  Trade  Commission  on  Monday 
examined  the  charges  that  the  Butterick 
Publishing  Company  and  other  maga¬ 
zine  publishers  and  newsdealers  entered 
into  a  "conspiracy  to  destroy  the  busi¬ 
ness  in  interstate  commerce  of  dealers 
in  used  and  second  hand  magazines.” 

.Attorney  for  the  FTC  charged  that 
the  Butterick  Publishing  Company, 
Macfadden  Publications,  Inc.,  Frank  A. 
Munsey  Company,  Street  &  Smith 
Publications,  Inc.,  Pictorial  Review 
Company,  International  Circulation, 
Inc.,  S'-M  News  Company,  Inc.,  and  the 
Midwest  Distributors,  Inc.,  entered  into 
an  agreement,  which  is  still  m  force, 
whereby  the  publishers  agreed  to  refuse 
to  .sell  magazines  to  dealers  carrying  a 
sideline  of  used  or  second-hand  maga¬ 
zines.  The  FTC  counsel.  Robert 
McMillen  further  stated  that  the  agree¬ 
ment  hindered  natural  competition  and 
gave  rise  to  a  monoply. 

Attorneys  for  the  publishers  and  dis¬ 


tributors  in  reply  stated  that  the  alleged 
agreement  was  solely  directed  against 
the  “racket”,  the  sale  of  magazines  on 
consignments  that  were  stripped  of  their 
covers  which  were  returned  to  the  pub¬ 
lishers  by  dealers  as  evidence  of  over¬ 
stocks.  These  coverless  magazines, 
alleged  the  attorneys,  were  sold  by 
dealers  at  a  low  cost,  though  partially 
destroyed  publications  were  the  prop¬ 
erty  of  the  publishers. 

“It  was  an  attempt  to  segregate  both 
groups,  those  dealers  selling  new  maga¬ 
zines)  'and  those  selling  second-hand 
magazines.  The  publishers  were  at¬ 
tempting  to  stop  this  destruction  of 
their  business  by  misuse  of  their  own 
products  in  the  hands  of  their  dealers,” 
stated  the  attorneys. 

The  Federal  Trade  Commission  tcxik 
the  case  under  consideration  after  the 
presentation  of  the  arguments,  and  a 
decision  will  be  given  in  the  near 
future. 


CHANGES  IN  EVANSTON 

Curtis  Fuller,  formerly  sports  editor 
and  reporter  for  the  H’isconsin  Rapids 
(Wis.)  Daily  Tribune,  has  been  ap¬ 
pointed  telegraph  editor  of  the  Evanston 
(111.)  News-Index,  succeeding  Leroy 
Kreutzig,  who  is  now  sports  editor  of 
the  News-Index.  Gerald  Coffman, 
Lake  Bluff,  Ill.,  has  joined  the  News- 
Index  as  staff  photographer. 


WHAT  OUR  READERS  SAY 


A  CORRECTION 

To  Editor  &  Publisher:  My  atten¬ 
tion  has  been  drawn  to  your  comment 
on  the  bill  sponsored  last  year  by  Sen¬ 
ator  Josephs.  This  appeared  in  your 
column  of  March  2,  on  the  authority  of 
Mr.  Thomas  Rice  of  the  Grand  Jurors 
.Association. 

You  speak  of  a  law  making  it  a  crim¬ 
inally  libelous  offense  to  cast  reflections 
upon  any  race,  nationality,  or  religion, 
“railroaded  through  Jthe  legislature  at 
Albany  last  year.”  The  fact  is  that 
although  Senator  Josephs’  bill  was 
passed  by  the  senate,  it  was  not  favored 
by  the  assembly.  Therefore,  it  is  not 
the  law  of  New  Y^ork.  I  hope  you  will 
communicate  this  information  to  Mr. 
Thomas  Rice. 

Morris  D.  Waldman. 

Secretary,  American  Jewish 
Committee,  New  York. 


NEW  PENNSYLVANIA  DAILY 

The  IVaynesbtirg  (Pa.)  Democrat- 
Messenger  formerly  semi-weekly  made 
its  appearance  as  an  evening  newspaper 
recently.  Robert  H.  Robinson  is  presi¬ 
dent  ;  Floyd  H.  Miller,  editor  and 
John  T.  Robinson,  manager.  It  is  being 
represented  by  Fred  Kimball,  Inc. 


★ 

The  Fort  Worth  Star-Telegram’s  combined 
daily  and  Sunday  circulation  is  greater  by 
over  7,523  than  any  13  dailies  and  all  12 
Sunday  newspapers  published  in  Fort 
Worth  and  West  Texas 


★ 

FORT  WORTH  STAR-TELEGRAM 
A  Fort  Worth  Owned  Newspaper 
Morning — Evening — Sunday 

Publisher’s  Statement  Covering  3 
Months  Ending  Dec.  31,  1934: 
Daily  154,716,  Gain  20,980,  or 
15.7%.  Sunday  108,017,  Gain 
12,498,  or  13.1%  (Over  12  Months 
Ending  Sept.  30,  1933). 

— Largest  Circulation  in  Texas — 
Daily  or  Sunday 
Lowest  Milline  Rate  in  Texas 

To  reach  the  readers  in  the  pros¬ 
perous  markets  of  Fort  Worth, 
North  and  West  Texas  at  one  low 
cost  .  .  .  it’s  the 


★ 

THE  FORT  WORTH  STAR-TELEGRAM 

Amon  G.  Carter,  Pre*ident  and  Publisher 
A.  L.  Shuman,  Vice  Pre*.  and  Adv.  Director 
Jap  Newton  Jr.,  National  Adv.  Manager 
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Selling  The  Classified  Pages 


By  L.  P. 

Loyal  Phillips,  ciassitied  man- 

j  ager  oi  the  Onuilui  orld-Herald, 
garnered  approximately  17,(JUU  extra  in¬ 
dividual  want  ads  by  means  of  special 
features  and  campaigns  in  1934.  The 
bulk  of  tile  extra  linage  was  sold  and 
serviced  by  regular  statt  members  with 
little  additional  expense  to  the  depart¬ 
ment  involved  except  for  bonuses  to 
solicitors  and  some  of  the  prizes  awarded 
to  readers  of  the  paper. 

Mr.  Phillips  cites  the  "Shoppers’ 
Questionaire”  as  the  department's  best 
feature  of  the  year  from  the  standpoint 
ad  count.  This  campaign  was  built 
around  the  "Who’s  Who”  idea,  and 
appeared  in  agate  in  the  regular  classi¬ 
fied  columns. 

The  single  column  introduction,  cap¬ 
tioned  "Shoppers'  Questionaire,”  con¬ 
tained  these  paragraphs; 

"Every  day  12  World  theater  tickets, 

to  see _ ,  with _ ,  will  be  awarded 

to  six  people  who  answer  the  questions 
asked  in  a  single  column,  five-inch  ad 
in  another  part  of  today’s  paper.  An¬ 
swers  to  the  questions  may  be  found 
among  these  ads.  Your  entry  must  be 
in  the  Want  Ad  department  by  noon, 
day  after  tomorrow.  On  your  contest 
letter,  paste  the  ad  which  interests  you 
most,  from  this  feature,  and  also  the 
ad  offering  the  best  values. 

“Prize  winners  will  be  announced 
daily  and  will  be  selected  on  the  basis 
of  correctness,  neatness  and  original¬ 
ity”  . 

Questions  asked  were  similar  to 
‘‘What  new  restaurant  serves  sea 
foods  ?” 

Approximately  100  ads  were  carried 
daily  for  60  days.  The  campaign  was 
originally  sold  for  one  month,  but  or¬ 
ders  were  renewed  for  a  like  period  at 
the  expiration,  by  means  of  an  altera¬ 
tion  in  the  contest  angle.  Most  of  the 
feature  was  solicited  by  the  “new  busi¬ 
ness”  division  of  the  telephone  room. 

*  *  * 

Another  World-Herald  contest 
idea  brought  30  inches  each  Sun¬ 
day  for  15  weeks,  in  the  form  of  classi¬ 
fied  display.  It  was  known  as  the 
“Home  Makers  Slogan  Contest.” 

Advertising  in  this  contest  was 
“signed  and  sealed”  within  two  weeks 
by  the  street  salesmen  of  Mr.  Phillips 
department. 

Fifteen  accounts  appeared  for  the  15 
Sunday  runs  and  each  of  these  cus¬ 
tomers  paid  the  World-Herald  a  speci¬ 
fied  amount  for  each  of  the  15  weeks, 
the  total  payment  being  in  excess  of  the 
regular  space  rates.  The  excess  charge 
covered  an  aggregate  award  of  $75  in 
cash  prizes  at  the  rate  of  $5  each  Sun¬ 
day,  and  also  entitled  each  advertiser  to 
one  large  ad  during  the  contest  period. 

The  total  space  per  issue  was  ten 
inches  on  three  columns  plus  a  small 
heading.  Each  Sunday,  14  of  the  adver¬ 
tisers  place  one-inch  copy  and  the  fif  ¬ 
teenth,  in  his  turn,  occupied  the  remain¬ 
der  of  the  group  space — namely,  16 
inches. 

Besides  announcing  $75  in  cash  prizes, 
etc.,  the  heading  included : 

‘|Read  the  entire  ad  carefully,  then 
write  one  or  a  dozen  slogans  for  the 
firm  advertising  below,  whose  ad  has 
a  star  in  it.  Mail  your  answers  to  the 
World-Herald  “Home  Makers  Slogan 
Contest  Editor”  not  later  than  midnight 
next  Thursday.  Winners  will  be  an¬ 
nounced  next  Sunday.” 

Every  advertiser  received  one  star  in 
the  course  of  the  contest,  but  the  stars 
were  always  placed  in  the  one-inch  ad¬ 
vertisements. 

♦  *  ♦ 

SEMI-.WXU.YLLY.  the  World-Her¬ 
ald  makes  a  two-week  drive  for 
new  want  ad  customers  through  its 
local  carrier  organization.  The  move¬ 
ment  last  fall  brought  100  new  want  ad 
users  to  the  paper,  and  the  names  of 
these  could  not  be  found  among  book¬ 
keeping  records  as  previous  advertising 
customers. 

The  carrier  boys  “talk  classified”  to 
their  subscribers  on  Saturday  during  the 
drive,  when  they  are  making  their  cus- 
tomarv  circulation  collections.  Printed 
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prospect  cards  are  supplied  to  each  car¬ 
rier,  and  the  classified  department  pays 
a  bonus  of  25f  for  each  lead  which  de¬ 
velops  into  a  want  ad  order.  Special 
prizes  are  awarded  for  the  best  show¬ 
ings  made  during  tlie  contest. 

Mr.  Phillips  states  that  less  incon¬ 
venience  is  entailed  when  actual  want 
ad  copy  is  handled  by  the  classified 
workers.  Tlius,  classilied  telephone  or 
street  solicitors  follow  up  all  leads  from 
the  boys’  cards  except  in  cases  where 
subscribers  insist  on  having  the  copy 
accepted  immediately  by  the  carrier. 

On  Friday,  just  before  the  city-wide 
campaign,  a  tabloia  insert  went  out  with 
every  copy  of  the  World-Herald.  It 
referred  entirely  to  want  ads,  the  “Pub¬ 
lic  Market  Where  Thousands  Meet  to 

Buy,  Sell  and  Rent”,  and  to  c.^SH . 

the  NEW  c.vsH  that  can  be  raised  from 
the  sale  of  unwanted  articles  around 
the  house. 

The  inside  pages  jiertained  to  results 
and  testimonials,  illustrated  by  photo¬ 
graphs  of  houses,  pets,  and  people. 

The  back  page  of  tlie  tabloid  carried 
an  open  letter  cotnposed  in  juvenile  style, 
and  is  worthy  of  quotation  here : 

“Dear  Subscriber : 

“My  newspaper,  the  Omaha  World- 
Herald,  has  begun  a  new  plan  which 
should  make  it  easier  for  you  to  sell 
some  of  these  things  which  you  no 
longer  want  or  need. 

“Since  I  pass  your  door  each  and 
every  day,  it  would  be  a  simple  matter 
for  you  to  notify  me  any  time  you  wish 
to  turn  those  things  you  no  longer  want 
into  cash. 

“For  instance,  if  you  would  like  to  sell 
a  couple  of  dogs,  an  old  piano,  or  rent 
a  room,  I  will  be  glad  to  notify  the 
office  and  they  will  fix  up  a  good  want 
ad  for  you.  Then  they  can  call  you  and 
submit  it  to  you.  This  should  save  you 
a  lot  of  bother ....  and  is  certain  to  sell 
whatever  it  is  you  wish  to  get  rid  of. 

“Look  around  your  home  today  or 
tomorrow  and  if  you  would  like  some 
extra  cash,  let  me  know  and  we’ll  run 
an  ad. 

“Your  C.^rrier  Boy.” 

*  *  * 

New  York  City  newspapers  made 
an  aggregate  gain  of  2,691  lines  in 
classified  during  February. 

«  *  * 

WILLMA  C.  ROGERS  has  been 
appointed  classified  telephone  room 
supervisor  by  Charles  A.  Sargent,  clas¬ 
sified  manager  of  the  Miami  Herald. 
New  equipment  for  want  ad  solicitation 
by  phone  has  recently  been  installed. 

NEW  PUBLISHER  WELCOMED 

Seven  hundred  employes  of  the  Louis¬ 
ville  (Ky.)  Herald-Post  gathered  at  a 
banquet  Feb.  25  to  honor  John  M.  Pratt, 
new  publisher  of  the  paper.  Depart¬ 
mental  managers  of  the  Herald-Post 
spoke  briefly.  Mr.  Pratt  announced  to 
the  employes  at  this  banquet  that  the 
new  price  of  the  Herald-Post  would  be 
12c.  weekly,  home  delivered,  the  former 
price  being  15c.  weekly;  the  addition 
of  16  tabloid  pages  of  colored  comics 
every  Saturday  and  the  addition  of  a 
2(J-page  tabloid  magazine  section  every 
Saturday.  He  also  announced  the  pub¬ 
lication  of  a  new  Saturday  night  edition 
which  goes  on  sale  at  6:00  P.  M.  for 
street  sales  and  newsstands  at  5c. 

LIKELY  JOINS  E.  &  P. 

L.  P.  Likely,  contributor  of  “Selling 
the  Classified  Pages,”  has  become  asso¬ 
ciated  with  Editor  &  Publisiikr  in  the 
business  department.  For  several  years, 
be  was  classified  advertising  manager  of 
the  liidia'iapolis  Star,  and  has  since 
been  on  the  advertising  staff  of  the 
.Vcit'  York  IVorld-Telepram  and  in  the 
national  advertising  department  of 
Westchester  County  Publishers,  Inc. 

SPECIAL  RATE  FOR  CHILDREN 

Want  ads  are  being  accepted  from 
children  by  the  San  Angelo  (Tex.) 
Standard-Times  at  a  special  rate  of 
five  cents  for  a  three-day  insertion. 
O.  L.  Royal  is  classified  manager. 


PUBLISHERS  HONOR  WALKER 

Reaolutions  by  N.  Y.  Executive* 
Praise  His  Service  to  Group 

Fred  .\llan  W  alker,  former  chairman 
of  the  Publishers’  Association  of  New 
York  City  and  of  the  executive  board  of 
the  .Veze  i'ork  Sun,  was  the  grateful 
recipient  this  week  of  a  set  of  resolu¬ 
tions  drawn  up  by  New  York  pub¬ 
lishers  in  appreciation  of  his  long  and 
many  services  in  their  behalf. 

Mr.  Walker,  who  has  been  ill  for 
some  time,  is  now  convalescing  at  the 
Mohican  Hotel.  New  London,  Conn. 

The  resolutions  were  forwarded  to 
Mr.  Walker  by  Louis  Wiley,  business 
manager  of  the  Xeio  York  Times,  who 
was  chairman  of  the  informal  committee 
which  drew  them  up. 

Others  who  signed  the  resolutions 
were:  Col.  Julius  Ochs  Adler,  Harold 
Hall  and  C.  C.  Lane,  the  Times; 
Howard  Davis,  Herald  Tribune;  W.  T. 
Dewart  and  Edwin  S.  Friendly,  the  S'un; 
Ray  A.  Huber  and  N.  S.  Macneish, 
World-Telegram;  Lee  E.  Olwell,  Jour¬ 
nal;  J.  A.  Grai.t,  American;  E.  G.  Mar¬ 
tin  Brooklyn  Eagle;  J.  Omansky,  Post; 
E.  F.  Seixas,  Brooklyn  Citicen;  Victor 
Ridder,  Staats-Zeitung ;  Walter  Dear, 
Jersey  Journal;  J.  W.  Barnhart,  Daily 
Xeu’s;  J.  F.  Cullen,  Mirror;  K.  C. 
Hogate,  Wall  Street  Journal;  Leroy  L. 
Smith,  Long  Island  Daily  Star;  and  T. 
■Ynastasi,  II  Progresso. 

“We  miss  your  wise  counsel,  based 
on  your  good  judgment  and  your  years 
of  exj^rience,”  the  resolutions  read : 
"we  miss  the  con.stant  attention  to  detail 
and  technicalities  that  have  saved  the 
publishers  of  this  city  many  thousands 
of  dollars ;  atid  we  miss,  most  of  all,  the 
warmth  of  your  personality  and  the 
wide  range  of  interests  which  made  our 
contacts  with  you  stimulating.” 

Mr.  Walker’s  newspaper  career  began 
in  1893  with  the  Springfield  (Mass.) 
I'nion,  of  which  he  was  managing  ed¬ 
itor.  He  served  later  as  managing  ed¬ 
itor  of  the  Boston  Journal  and  the  Balti¬ 
more  News,  and  then  became  publisher 
of  the  Washington  Times.  For  a  while 
he  was  editorial  assistant  to  Arthur 
Brisbane.  He  then  became  publisher  of 
the  Xezv  York  Telegram  before  joining 
the  Sun. 

INQUIRING  WANT-AD  REPORTER 

The  St.  Louis  Star-Times  is  promot¬ 
ing  its  classified  pages  through  an  “In¬ 
quiring  Want-Ad  Reporter”  wlio  daily 
asks  a  number  of  persons  a  question 
concerning  the  classified  ads  of  the 
daily.  The  first  10  persons  answering 
his  question  correctly  within  a  time 
limit  not  exceeding  60  seconds  are 
awarded  two  tickets  to  a  motion  pic¬ 
ture  theatre. 

JONES  JOINS  TIMES-UNION 

Clarence  O.  Jones,  for  the  last  five 
years  classified  sales  manager  of  the 
Rochester  Democrat  and  Chronicle,  has 
been  appointed  classified  manager  of  the 
Rochester  Times-Union.  Mrs.  Austin 
Hale,  whom  Mr.  Jones  succeeded,  has 
t)ecn  transferred  to  the  classified  sales 
force  of  the  Democrat  and  Chronicle. 


ANALYZING  NEWSPAPERS 

New  Deal  Problems  Studied  by  Stone, 
braker  Organization 

(.Special  to  Editor  &  Publisher) 

Chic-ago,  March  4 — J.  N.  Stonebraker, 
former  active  member  of  mid-west  r^ 
gional  and  state  publishers’  associations 
prior  to  his  re¬ 
tirement  as  co¬ 
publisher  of  the 
Webster  Cih 
(la.)  Daily  Free¬ 
man  -  Journal  j 
year  ago,  is  back 
in  the  newspaper 
business  as  coach 
and  trainer, 
rather  than  an 
actual  player.  He 
has  formed  a 
newspaper  analj-st 
and  counselor  ser- 

J.  N.  Stonebraker  vice  known  as 
Stonebraker’s 
Organization  with  headquarters  here  at 
005  N.  Michigan  avenue.  The  organi¬ 
zation  makes  detailed  analyses  of  news¬ 
papers  submitting  to  the  publisher  a 
complete  report  which  indicates  the  re¬ 
ception  his  paper  is  getting  from  every 
type  of  patron.  Mr.  Stonebraker  has 
already  made  such  analyses  for  news¬ 
papers  in  cities  of  10,000,  25,000,  and 
100.000. 

"The  newspaper  is  facing  a  new 
order,”  he  said.  "Publishers  do  not  hold 
the  cards  they’ve  been  accustomed  to 
playing,  and  while  all  old  ones  need  not 
be  discarded,  new  ones  are  being  dwlt 
daily  and  it  is  necessary  to  study  these 
new  hands  and  to  play  them  differently.” 

Mr.  Stonebraker  began  his  newspaper 
career  as  a  printer  while  still  a  boy  in 
his  teens.  He  served  as  president  of  the 
Missouri  Press  Association  and  has 
been  active  in  the  Iowa  Daily  Press 
.\ssociation  and  the  Inland  Daily  Press 
.Association  during  the  time  when  he 
owned  newspaper  properties  in  Iowa 
and  Missouri. 

DAILIES  SEEKING  SWINDLER 

Quincy,  III.,  Readers  Lost  Cash  Paid 

For  Trip  to  Mexico 

(Special  to  Editor  &  Publisher) 

Quincy,  Ill.,  March  4 — Search  is  be¬ 
ing  directed  by  Quincy  police,  aided 
by  the  Herald-Whig  and  Journal,  fora 
suave  promoter  who,  successfully 
jxising  as  the  agent  of  a  southwestern 
realty  promotion  company,  used  news¬ 
paper  advertising  here  as  an  aid  in  a 
swindle  by  which  he  obtained  sums  of 
$25  to  $40  each  from  a  number  of  Quin- 
cyans  for  an  “all-expense,  personally 
conducted  tour”  to  New  Orleans,  the 
Rio  Grande  valley  and  Old  Mexico. 

The  Herald-Whig  and  Journal  have 
notified  officers  of  the  Inland  Press 
Association  of  the  method  used  in  the 
swindle,  and  are  otherwise  aiding  police 
in  attempts  to  apprehend  the  promoter 
as  well  as  to  protect  other  communities 
from  having  the  deal  duplicated. 

The  promoter  represented  himself  as 
“B.  O.  Hall,  agent  of  the  Rio  Grande 
Valley  Development  Company.”  He  is 
about  48  years  old,  over  six  feet  tall, 
with  dark  hair  and  moustache. 


DOROTHY  RICE  SIMS 

-  ♦  «  V  ♦  - 

A  daily  article  by  one  of  the  principals,  through¬ 
out  the  Contract  Bridge  Test  Match  series  March 
25,  to  April  15,  1935  between 

P.  HAL  SIMS  ELY  CULBERTSON 

and  -^5.  and 

DOROTHY  RICE  SIMS  JOSEPHINE  CULBERTSON 
FOLLOW  THE  MATCH  FROM  THE  INSIDE 

For  Territorial  Rights  Wire  or  Write  at  once 

Associated  Features  Syndicate 


Woolworth  Buildins 


New  York,  N.  Y. 
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CENTRAL  ASSOCIATION 
MEETS  MARCH  12 


Chicago  Sesaion  Will  Take  Up  Sub- 
Kription  Rate*,  Promotion  Ef¬ 
fort*,  Carrier  Management 
and  Circulation  Gain* 


Circulation 


(Special  to  Eoito*  &  Publish**) 
CHiCAGO,Mar._-l — A  thorough  discus- 
jion  of  various  circulation  problems,  in¬ 
ducting  the  question  of  subscription 
rates,  promotion  efforts,  carrier  man¬ 
agement  and  how  to  gain  and  hold  cir¬ 
culation,  is  scheduled  for  the  two-day 
spring  meeting  of  the  Central  States 
Circulation  Managers’  Association  here 
at  the  Congress  Hotel,  Tuesday  and 
Wednesday,  March  12  and  13. 

.\n  added  feature  of  interest  to  cen¬ 
tral  states  circulators  will  be  the  an- 
jual  carrier  salesmanship  demonstra¬ 
tion,  the  winner  of  which  will  be  eligible 
to  compete  in  the  International  Circula- 
tkm  Managers’  Association  event  at 
Cincinnati  in  June. 

Jesse  B.  Birks,  Decatur  (Ill.)  Hcr- 
ili  and  Reznezv,  president  of  the  asso¬ 
ciation,  will  preside  at  the  meeting. 
Election  of  officers  for  the  ensuing  yeai 
fill  take  place  at  the  closing  sessioi’ 
George  B.  Moffett,  Milwaukee  News- 
Sntinel,  vice-president  in  charge  of  the 
program,  has  announced  the  following 
topics  for  the  two-day  meet : 

TUESDAY  .MORNING,  .March  12:  "What 
i*Ti‘*ES  Have  Been  Added  or  Developed 
That  Have  Been  Most  Productive  of  New 

IICULATION  AND  STABILIZING  PRESENT  CiR. 
CVUIION?”  Prank  White.  Star  and  Register- 
Htfnblic,  Rockford.  Illinois;  “Should  Sub- 
iciiPTioN  Kates  Be  Raised,  Lowered  or 
SiRAiN  As  They  Are?”  Joe  Bunting,  Panta- 
etflt,  Bloomington,  Illinois;  “Sample 
Copies — How  They  Can  Be  L’sed  to  Best 
.tOVANT.AGE  IN  HeLPI.NG  CARRIER  SALESMEN 
Sici'RE  New  Customers?”  Geo.  E.  Ecker- 
sroni,  Dispatch  and  Pioneer  Press,  St.  Paul, 
Jinii.:  “Is  It  Good  Busi.ness  Policy  to 
Mate  Special  Rates  for  Certain  Days 
kcH  As  Dollar  Days?"  John  Punk,  Com- 
mcial  Xesvs,  Danville,  Illinois;  “Is  It 
Good  Business  to  Lower  Rate  to  -Meet 
Aioiher  Newspaper  Coming  Into  Your 
IniiTORY?"  Walter  Andrews,  News-Sentinel, 
Ft  Wayne,  Indiana;  “Most  Successful  Pro- 
loiioN  Plan  During  the  Previous  Six 
Mosihs,”  Chas.  Payne,  Star,  Indianapolis, 
Iidiana;  Geo.  Schmid,  Enquirer  and  News, 
Bjttle  Creek.  Michigan. 

TUESDAY  APTERNOON;  “Wholesale 
hits  To  Carriers.”  Jesse  B.  Kirks,  Herald 
ad  Rpt  iett’,  Decatur,  Illinois;  “Is  It  Neces- 
wiY  To  Pay  Carriers  for  Obtaining  New 
stnsCRiBERS?"  C.  K  Jeflerson,  Register  and 
Tribune,  Des  Moines,  Iowa;  “Prizes  to 
CuiiER  Salesmen — Cash  ts.  Merciian- 
'■01,"  Elmer  Woltjer,  Press,  Grand  Rapids, 
Michigan;  “How  to  Gain  and  Hold  Circula- 
noR,”  Franklin  Rook,  Minneapolis  Journal, 
Maneapolis,  Minn.;  “Weekly  vs.  Monthly 
Collections,''  J.  P.  Klenzle,  Journal,  Spring- 
Sdd,  lilinois;  "Developments  to  Date  on 
Ptilisher’s  Liability  for  Accidents  to 
CuiiEts,”  Robert  C.  Furman,  Register  and 
FrihRiic.  Des  Moines,  Iowa;  “Re-organizing 
rsE  City  and  Country  to  Meet  Changes 
a  Conditions.”  R.  W.  Taylor,  Journal, 
Fhat,  Michigan. 

WEDNESDAY  MORNING,  March  13: 
Tiaising  Carriers  to  Make  Better  Col- 
UCTIONS,”  Jasper  E.  Rison,  Courier- Journal, 
Louisville,  Kentucky;  “Good  Carrier  Man- 
•ciEENT — Questions  and  Answers,”  R.  M. 
Mtlntire,  Wells  K.  Fossler,  Register  and 
riihane^  Des  Moines,  Iowa;  “Money  and 
Tire  Saving  Methods  of  Tying  Newspa- 
ass.”  Chas.  Harmer,  Gacette  Republican, 
Cedar  Rapids,  Iowa;  Carrier  Salesmanship 
Dwosstration,  Teams  Entered:  W.  G. 
Audrews.  Netcs-Sentinel,  Ft.  Wayne,  Indi- 
ua;  Harold  Shugard,  Daily  News,  St  Paul, 
Miunesota;  Frank  K.  White.  Star  and  Reg- 
ittir-Republic,  Rockford,  Ill.;  L.  W.  Hurt. 
UttnJ ournal ,  Battle  Creek,  Michigan. 

An  innovation  of  the  convention  will 
a  special  entertainment  at  the  T ues- 
hy  and  Wednesday  luncheons  in  place 
of  speakers. 


TEXANS  PLAN  TOUR 

The  “Centennial  Special,”  sponsored 
by  the  Texas  Press  Association  to  pro- 
jnote  interest  throughout  the  South  in 
the  Texas  Centennial  of  1936  and  to  ad¬ 
vertise  Te.xas,  will  leave  Houston,  .April 
25  at  12:30  a.  m.,  on  a  ten-day  all¬ 
expense  tour  of  the  principal  cities  of 
the  South,  and  including  a  visit  to 
Washington.  D.  C.,  where  an  official 
invitation  will  be  extended  President 
Roosevelt  and  members  of  Congress  to 
visit  Texas  in  1936.  The  special  train 
which  will  be  limited  to  150  persons 
will  visit  the  following  cities :  New  Or¬ 
leans.  Birmingham,  Montgomery,  Jack¬ 
sonville,  Savannah,  Columbia,  Raleigh, 
Richmond,  Washington,  Charlotte,  At¬ 
lanta,  Chattanooga,  Nashville,  Memphis. 
Little  Rock  and  will  arrive  back  in 
Dallas  May  4.  Lowry  Martin,  of  the 
Corsicana  Sun,  is  general  chairman. 


INTERSTATE  MEET  MARCH  17-18 


BOOK-GAME  IN  INDIANAPOUS 

The  Indianapolis  Xezvs  is  conducting 
a  “Book-Game,”  with  $1,800  in  cash 
prizes.  Sixty-five  pictures,  one  a  day, 
are  being  printed.  Each  picture  repre¬ 
sents  a  familiar  book.  list  of  titles 
is  given  with  each  picture,  from  which 
the  contestant  takes  his  choice.  Con¬ 
testants  are  not  asked  to  obtain  sub- 
>cripti()iis  in  order  to  compete  and  non¬ 
subscribers  are  eligible. 


Lively  Circulation  Topics  Lined  Up 
for  Harrisburg  Session 

.An  extensive  program  for  the  eight¬ 
eenth  annual  meeting  of  the  Inter-State 
Circulation  Managers  .Association  at  the 
Penn-Harris  Hotel,  Harrisburg,  Pa., 
Mar.  17-18.  will  include  round-table 
discussion  of  "Circulation  Increases  at 
.All  Costs,”  behind  closed  doors,  study 
of  present  trends  in  circulation  and 
talks  by  several  recognized  circulation 
authorities. 

President  Walter  R.  Rauck  will  pre¬ 
side  at  the  morning  session  March  18, 
and  greetings  will  be  given  by  Frank 
Newell,  president  of  the  International 
Circulation  Managers’  .Association  at 
the  afternoon  session.  Plans  have  been 
completed  to  furnish  a  full  round  of 
entertainment  for  wives  of  delegates. 

The  Charleston  (W.  \  a. )  Gazette 
and  the  Pittsburgh  (Pa.)  Press  will 
enter  a  carrier  team  for  the  carrier 
competition  in  the  1.  C.  M.  .A.  and  there 
will  be  a  salesmanship  exhibition  at  the 
Interstate  meeting.  Interstate  delegates 
will  come  from  Pennsylvania,  New  Jer¬ 
sey,  Maryland.  District  of  Columbia, 
West  Virginia  and  Delaware. 

Highlights  for  discussion  are  as  fol¬ 
lows  : 

"What  contests  have  proven  as  the  great- 


c>t  inducements  and  have  helped  to  create 
reader  interest?” — 

Walter  Rauck  Pittsburgh  i  Pa  )  Press, 

“How  far  has  newspaper  boys’  insurance 
plan  progressed?” — 

David  Shinberg,  I’ineland  (X.  J.)  Jour¬ 
nal. 

“Circulation  promotion  other  than  insur¬ 
ance,  premiums,  or  trips,  that  have  proven 
successful.” — 

Harry  Cullis,  Chester  (Pa.)  Times. 

D.  J.  Thomas,  Xcraiilon  (Pa.)  Repub¬ 
lican. 

“What  has  been  the  experience  of  news¬ 
papers  that  have  gone  from  the  hard  and 
fast  rule  of  “paid  in  advance”  to  a  six 
months'  arrearage  as  allowed  by  the  A.  B.  C. 
moratorium?” — 

(a)  Mail  Subscriptions: 

W.  D.  Miller,  Baltimore  (Md.)  Sun. 

(b)  Carrier  Subscriptions: 

Geo.  W.  Stabler,  IPilliamsport  (Pa.)  Grit. 

“How  has  circulation  fared  where  promo¬ 
tion  expenditures  have  been  curtailed?” — 

R.  Struman,  Wilmington  (Del.)  News- 
Journal. 

Gene  Modeman,  Paterson  (N.  J.)  Call. 

Jos.  B.  Taylor,  West  Chester  (Pa.)  Local 
News. 


N.  Y.  MEETING  APRIL  16-17 

ITie  spring  meeting  of  the  New  York 
State  Circulation  Managers’  Associa¬ 
tion  will  be  held  .April  16-17  at  the  Ten 
Eyck  Hotel,  .Albany.  .A  feature  of  will 
be  a  carrier  salesmanship  contest.  The 
winning  team  will  represent  the  asso¬ 
ciation  at  the  LC.M..A.  convention. 


With  N.B,  A. — Home  Delivered 
City  Circulation  Reaches  an 

All  Time 


Largest  Home  Coverage  of  Any  Peoria  Paper! 


BUTTIKOFER  PRESIDENT 

Thomas  J.  Buttikofer,  former  vice- 
Pttsident  and  general  manager  of  the 
taernational  Circulation  (To.,  New 
Turk,  has  been  named  president,  ac¬ 
cording  to  an  announcement  this  week, 
wry  J.  Strickler  and  S.  H.  McCon- 
were  named  vice-presidents.  E.  T. 
Cox  continues  as  vice-president  in 
ri»rge  of  newsstand  sales. 


Space  Buyers! 

The  Peoria  STAR  cir¬ 
culation,  sold  and 
served  by  NBA-trained 
carrier-boys,  is  built  to  order 
for  advertisers.  The  NB.A 
Plan  enables  the  newspaper 
to  build  and  hold  circula¬ 
tion  by  using  the  natural, 
low-cost  methods  of  its 
own  carriers,  instead  of 
employing  high  pressure 
promotions,  or  other  means 
of  artiheial  forcing. 

You’ll  find  the  same  sound, 
responsive,  steadily  grow¬ 
ing  circulation  wherever 
there  is  an  NBA  paper. 
That’s  why  more  and  more 
space  buyers  and  adver¬ 
tisers  now  pick  the  NBA 
paper  as  first  choice. 


The  PEORIA  STAR,  fastest  growing  newspaper  in  Illinois’ 
second  city,  entered  NIarch  with  the  highest  home  delivered  city 
circulation  in  its  history — and  the  greatest  one-paper  coverage  of 
Peoria  and  its  rich  trading  zone,  both  daily  and  Sunday. 

These  new  peaks  are  due  to  no  pyrotechnical  promotions,  hut  are 
backed  by  38  years  of  consistent  progress  Leadership  in  news, 
features  and  editorial  policy!  Advertising  preference  by  foremost 
merchants  and  manufacturers!  Finest  merchandising  service  in 
Midwest ! 

PLUS,  years  of  intensive  carrier  training,  with  the  NBA  Plan. 
Teaching  STAR  carriers  how  to  render  the  quickest  delivery  .  .  . 
to  sell  the  paper  solelv  upon  its  merits  ...  to  hold  subscribers  with 
prompt,  courteous  service  ...  to  add  desirable  new  families  week 
by  week  ...  to  build  strong  reader  friendship  for  the  newspaper! 
The  results  speak  for  themselves! 

Peoria  always  has  been  one  of  the  nation’s  ’’best  cities.”  Today, 
the  Peoria  business  picture  is  the  brightest  in  years,  and  The  STAR’S 
popularity  among  readers  and  advertisers  is  greater  than  ever! 

THE  PEORIA,  ILL.,  STAR 

(^An  NBA-Member  Newspaper  Since  J932) 

National  Advertising  Representatives,  FRALICK  &  BATES,  Inc. 
NEW  YORK,  CHICAGO,  KANSAS  CITY 


NEWSPAPER  BOYS  OF  AMERICA,  Inc.,  INDIANAPOLIS 
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PAPER  TRUSTS  PROSPECTS 


Weekly  Gets  Good  Results  by  Send¬ 
ing  Out  25>cent  Pieces 

The  DcKalb  Scu  Era,  weekly,  of  Ue- 
cuur,  Ga.,  recently  selected  a  number 
of  well-known  people  in  its  community 
and  sent  each  of  them  25  cents  in  a  coin 
card  with  a  self-addressed  stamped  en¬ 
velope  attached.  A  brief  i)ersonal  letter 
accompanied  the  card  pointing  out  that 
the  paper  would  like  very  much  to  have 
the  addressee  on  its  subscription  list. 
It  was  stated  that  the  subscription  price 
of  the  paper  was  $1.50  for  a  year,  or 
75  cents  for  .<ix  months.  The  25  cents 
would  be  “chtnge”  for  a  dollar  if  the 
addressee  wocld  ii.se  to  subscribe  for 
six  months. 

The  addressee  >vas  not  asked  to  re¬ 
turn  the  25  cents  if  he  did  not  subscribe. 
Twenty-five  per  cent  of  them  returned 
a  one-dollar  bill  for  the  six-month  sub¬ 
scription.  About  five  per  cent  of  the 
quarters  were  lost. 

One  man  who  sent  in  a  dollar  said  he 
had  never  read  the  paper  and  never 
been  interested  in  it.  But,  he  said,  any 
paper  with  such  an  idea  should  be  worth 
reading. 

STARTING  TWO-WEEK  SERIALS 


Chicago  Daily  News  Announces  a 
New  Fiction  Policy 

iStecial  to  Editor  &  Publisher) 

Chicago,  March  d — Beginning  April 
1,  the  L'huayo  Daily  Xcws  will  start 
two-week  fiction  serials,  changing  from 
30-day  stories,  being  motivated  by  con¬ 
viction  that  the  latter  type  of  story  has 
lost  its  appeal  because  of  sameness  of 
material  used  in  plot  structure,  accord¬ 
ing  to  John  I’atrick  Lally,  fiction  editor 
of  the  Daily  News. 

The  Daily  -New  s  has  decided  upon  the 
two-week  story,  Mr.  Lally  told  Editor 
&  PtBLisHEK,  after  making  a  series  of 
surveys  among  readers  over  a  i^riod  of 
five  years.  ,A11  stories  will  lie  first  run. 

Mr.  Lally  said  Publishers  Syndicate, 
Chicago,  will  continue  to  handle  the 
Daily  News’  daily  short  stories. 

DAILY’S  PLANE  BROKE  RECORDS 

•All  Hying  records  between  points 
in  Florida  and  Detroit  were  broken 
by  James  \’.  Piersol,  pilot  of  the 
Early  Bird,  the  news  and  picture¬ 
gathering  plane  of  the  Detroit  Neie'S, 
when  he  flew  from  Lakeland,  Fla., 
to  Detroit  March  3,  with  photographs 
of  the  Detroit  Tigers  at  their  training 
camps.  Piersol  left  Lakeland  at 
12;2U  P.  M.  and  arrived  at  the  De¬ 
troit  City  Airport  at  7 :40  P.  M.  The 
photographic  department  of  the  News 
had  ample  time  for  developing  the 
prints  and  for  art  work,  the  first  edi¬ 
tion  going  to  press  at  9:30  A.  M. 
Piersol's  flying  time  was  0  hours  and 
10  minutes  for  the  flight  of  1,150  miles, 
and  his  average  speed  was  191  miles 
an  hour.  He  made  one  stop  for  re¬ 
fueling.  The  regular  time  from  Lake¬ 
land  to  Detroit  is  24  hours. 


CARRIER  GROUP  50  YEARS  OLD 

The  Philadelphia  Newspaper  Car¬ 
riers  Association,  oldest  and  largest 
independent  group  of  its  kind  in  the 
country,  celebrated  its  50th  anniversary 
Feb.  28  at  a  jubilee  dinner  attended 
by  prominent  circulators  of  Philadel¬ 
phia  and  New  York  dailies.  The 
group  has  240  members.  Present  offi¬ 
cers  of  the  association  are :  President, 
John  G.  Barlow;  vice-president,  Earl 
W.  .Marris;  secretary,  Edward  Kuhn; 
treasurer.  \V'“»niam  Fuchs,  and  chair¬ 
man  of  the  executive  board,  Frederick 
J.  Schwarz. 


DAILY’S  CRUSADE  SUCCESSFUL 

Gov.  Park  of  Missouri  has  signed 
the  bin  which  makes  the  growth,  pos¬ 
session  or  sale  of  marijuana  punishable 
by  a  fine  of  $5,000,  imprisonment  in 
the  penitentiary  for  seven  years  or  both. 
The  bill  w’as  advocated  by  the  St.  Louis 
Star-Times,  which  recently  printed  a 
series  of  articles  exposing  the  traffic 
in  that  drug.  The  gold-tipped  pen  with 
which  the  measure  was  signed  was  pre¬ 
sented  to  Elzey  Roberts,  publisher  of 
the  Star-Times. 


SPONSORING  HOBBY  LEAGUE 

The  Philadelphia  Evening  Bulletin  is 
co-operating  with  the  Playground  and 
Recreation  Association  of  Philadelphia 
in  sponsoring  a  Hobby  League  in  that 
city.  Membership  is  free  and  the 
league,  organized  to  make  hobbies  easy 
to  follow  by  answering  queries  of  a 
technical  nature  and  suggesting  spare 
time  activity  for  any  one  regardless  of 
age,  is  cataloguing  hundreds  of  ideas  on 
hobbies.  The  Bulletin  is  publishing  a 
series  of  promotion  articles  on  unusual 
hobbies  of  local  and  national  figures. 

TRANSPORTED  SHOPPERS  FREE 

T  housands  of  shoppers  took  advantage 
of  the  free  transportation  offered  by 
the  Seranton  (Pa.)  Republican  in  co- 
oiierating  with  three  transit  companies 
on  h'eb.  28  when  merchants  of  Scranton 
celebrated  “Dollar  Opportunity  Day.’’ 
Shoppers  were  transported  from  their 
homes  to  the  city  free  between  the 
hours  of  9  and  10  a.  m.  Merchants 
stated  that  the  trade  on  that  day  was 
the  biggest  in  months. 

NEW  CARTOON  STRIP 

R.  A.  Hershberger,  contributor  of 
cartoons  to  national  magazines,  will 
draw  a  daily  strip  for  newspapers  soon, 
syndicated  by  Edward  N.  Dolbey,  Jr., 
Larchmont,  NL  Y.  In  1915  Mr.  Hersh¬ 
berger  drew  a  strip,  “Dem  Boys,”  for 
newspapers,  subsequently  going  to  the 
magazine  field  here  and  in  Europe.  His 
strip  will  be  called  “Oliver  Bimble,  Esq.” 

RURAL  SCHOOL  CONTEST 

Tlie  Madijton  (Wis.)  State  Journal 
is  again  sponsoring  a  Dane  county  rural 
school  improvement  contest  in  which 
prizes  will  be  awarded  to  such  schools 
showing  the  most  ingenuity  in  beauti¬ 
fying  their  school  grounds  and  general 
surroundings.  The  schools  are  to  be 
divided  into  two  groups,  each  one  com¬ 
peting  for  three  awards.  Last  year  the 
State  Journal  received  78  entrants. 

DAILY  TELLS  OF  TRAINING 

The  Battle  Creek  (Mich.)  Moon- 
Jottrmil  recently  ran  a  series  of  three 
advertisements  telling  readers  of  the 
importance  of  the  newspaper  training 
carriers  receive.  The  paper  recently 
increased  its  mail  subscription  rate  from 
$3  to  $4  a  year,  and  its  auto  delivery 
rates  from  50  cents  to  65  cents  a  month. 


RUNNING  INDUSTRY  PHOTO 

“Industry  .Athrob”  is  the  title  of  a 
page  of  graphic  photos  being  published 
weekly  in  the  rotogravure  section  of  the 
Mihi’aukee  Sunday  Journal.  Taken  by 
Frank  J.  Scherschel,  staff  photographer, 
the  pictures  show  workmen  and  indus¬ 
trial  processes  from  unusual  angles  in 
factories  in  and  near  Milwaukee. 

BETTER  FARMING  CONTEST 

-A  “Plant  to  Prosper”  contest  is  being 
conducted  by  the  Birmingham  Post 
among  farmers  of  Northern  Alabama. 
Prizes  totaling  $500  will  be  awarded  to 
farmers  who  better  their  conditions  dur¬ 
ing  1935  by  raising  food  and  feed  crops 
in  addition  to  the  limited  amount  of 
cotton  allowed  by  the  government. 


Eleanor  Roosevelt 

(Mrs.  Franklin  D.  Roosevelt) 

Always  front  page  news, 
millions  are  waiting  to 
read  her  articles 

“Her  style  is  simple, 
flowing,  convincing  ” 

Write  tor  samples 

Colombia  Syndicate,  Inc. 

927-1  Sth  St,  N.W. 

Washington,  D.  C. 

HAVE  you  READ 

THE  GLORY  OF  THE  STATES 

By  MRS.  ROOSEVELT? 


TOOK  JOBS  AS  LABORERS 

Two  Des  Moines  (la.)  Register  and 
Tribune  reporters  recently  worked  for 
several  days  doing  work  of  other  men 
and  then  wrote  of  their  experiences. 
Gordon  Gammack,  formerly  of  New 
York  City,  and  a  former  Harvard  man, 
who  says  he  was  never  on  a  farm  before 
in  his  life,  worked  for  a  week  on  a  farm 
and  then  told  what  he  had  learned.  His 
story  concluded  with  an  offer  to  the 
farmer  to  come  to  town  and  try  his  ex¬ 
periences  as  a  reporter  under  Gam- 
mack’s  direction.  Richard  Spry,  the 
other  reporter,  took  an  assumed  name 
and  worked  on  work  relief  projects  for 
.several  days.  His  identity  had  been 
kept  from  all  except  the  relief  adminis¬ 
tration  executives.  His  stories  told  what 
the  relief  workers  thought  and  said. 


ADD  COLOR  COMIC  SECTION 

On  March  10  the  Charleston  (\V. 
Va.)  Gazette  will  start  publishing  as 
part  of  its  regular  Sunday  newspaper 
a  16-page  four-color  comic  section,  tab¬ 
loid  size,  furnished  by  the  King  Fea¬ 
tures  Syndicate. 


S.  F,  NEWS  CROSS  CITY  RACE 

-A  field  of  76  runners  were  entered  in 
the  San  Prancisco  News  annual  Cross 
City  Race  held  Sunday  morning,  March 
3,  over  a  course  from  the  Ferry  Build¬ 
ing  to  the  Ocean  Beach. 


LIMPIN’  LIM’RICK  CONTEST 

The  Philadelphia  Inquirer  recently 
started  a  limpin’  lim’rick  contest,  of¬ 
fering  $1,000  weekly  in  cash  prizes.  A 
total  of  162  awards  is  being  made,  first 
prize  being  $500. 


RlGHT-AD  CONTEST 

The  Charlotte  (N.  C.)  Obsen  er  an  ^ 
24  business  firms  are  cooperating  j; 
sponsoring  a  “Right-Ad”  contest  ; 
which  contestants  are  required  to  en;? 
original  advertising  copy  for  any  one 
the  24  participating  firms.  _  Prizes  aa, 
merchandising  totaling  $3,500  will 
awarded. 


HORTICULTURAL  LECTURES 

The  Boston  Herald  will  sponsor 
series  of  five  lectures  on  liurtiLuhi;:. 
in  the  auditorium  of  the  Heral. 
Traveler  Building,  Boston,  March  i; 
and  22,  April  23  and  30,  and  in  May. 


DAILIES  PLAN  FOOD  SHOW 

Madison,  Wis.,  newspapers,^  the  3/a4 
son  Capital  Times  and  the  IPisconsi 
State  Journal  are  co-operating  in  i«. 
sentation  of  the  Madison  Home  an 
Food  Show,  to  be  held  March  27-31. 


DAILY  AIDING  MOTORISTS 

The  Los  Angeles  Evening  Herald  { 
E.vpress  has  started  a  daily  “Tip  froc 
Traffic  Tim,”  a  one-column  cartooc 
illustrating  driving  and  traffic  ralt 
hints.  Harry  Blair  and  “V^an”  Rensst 
lacr  are  the  authors. 


HOME  IMPROVEMENT  EXHIBIT 

.A  home  improvement  exposition  wil 
be  sponsored  by  the  Toledo  Blade  and 
Toledo  Morning  Times,  in  the  Chic 
Auditorium  April  27  to  May  4. 


ADDS  HOME  EDITION 

A  third  edition,  designated  “Horae' 
edition,  has  been  added,  by  the  Asbm 
Park  (N.  J.)  Press. 


Who  Is 

The  Man  To  See? 

W  hen  your  newspaper  representative  sets  forth 
to  present  your  sales  story  to  the  national  ad¬ 
vertiser  the  first  questions  he  asks  himself:  W'hat 
are  the  conditions  surrounding  my  contact? 
Who  is  the  man  to  see?  W'ho  is  the  executive 
who  really  has  the  authority  and  the  influence 
to  decide  between  mediums? 

The  true  answers  to  these  questions  are  not 
always  easily  ascertained.  The  fact  may  be 
that  many  men  have  some  influence  in  the 
choosing  of  mediums. 

Yet  his  personal  contact  may  be  only  with  one 
man.  All  the  others  may  be  unaccessible  to  per¬ 
sonal  solicitation — but  all  possible  executives 
are  easily  accessible  if  the  sales  story  is  pre¬ 
sented  in  advertising  space. 

Your  advertising,  published  regularly  in 
EDITOR  iN  PUBLISHER,  reaches  the  man  who 
places  more  than  90%  of  the  known  national 
newspaper  appropriations. 

EDITOR  &  PUBLISHER  offers  you  a  large 
page  at  small  cost  for  the  advertising  of  your 
newspaper  and  your  market.  Use  our  columns 
regularly  to  build  national  linage  as  well  as 
to  create  character,  prestige,  and  good  will. 

EDITOR  &  PUBLISHER 

Suite  1700  -  Times  Building  -  Times  Square 
New  York,  N.  Y. 
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\idver  Using  Agencies 

IsPRING  AUTO  DRIVE 
I  gets  UNDER  WAY 

llltrch  Schedule*  Expand  and  April 
I  v^ill  Be  Better — Chevrolet  and 
1  Pontiac  Lead  in  Increasing 
I  Space 


NAMED  SPACE  BUYER 

J.  T.  Tattersfield,  formerly  of  Erwin, 


KOTEX  PROGRAM  TO  CBS 

Kotex  Company,  Chicago,  will  switch 


Wasey  &  Co.,  and  Lord  &  Thomas,  its  radio  program,  “The  Story  of  Mary 
has  been  appointed  space  buyer  of  the  Marlin,”  from  National  Broadcasting 
McJ unkin  Advertising  Company,  Chi-  Company  to  Columbia  Broadcasting 
cago  agency,  succeeding  N.  J.  Cavan-  Systern,  effective  April  2,  L.  E.  Meyer, 
augh,  who  has  joined  Reincke-Ellis-  advertising  manager,  told  Editor  & 
Vounggreen  &  Finn,  Chicago,  agency.  Publisher  this  week.  Mr.  Meyer  de- 
Mr.  Tattersfield  was  assistant  space  dined  to  comment  as  to  whether  the 
buyer  at  Erwin.  Wasey  for  ten  years  diange  was  caused  by  NBC’s  efforts  to 
prior  to  joining  Lord  &  Thomas.  Dur-  confine  advertising  promotion  to 


Kleenex,  barring  mention  of  Kotex  or 
Quest,  the  latter  a  new  deodorant  prod- 


(Stecial  to  Editor  &  Publisher)  '•'S  recent  months  he  has  been  a^oci-  Kleenex,  barring  mention  of  Kotex  or 

Detroit.  March  6 — The  spring  drive  ated  with  Edward  Zabel.  Mr.  Cava-  Quest,  the  latter  a  new  deodorant  prod- 
K  on.  With  Detroit  enjoying  spring  naugh  is  joining  the  general  staff  of  net  put  out  by  that  company.  Mr. 
iTither,  the  manufacturers  appear  ready  Reincke-Ellis-Younggreen  &  hmn,  it  Meyer  stated  that  use  of  CBS  network 
iof  the  big  1935  spring  drive.  All  over  announced  this  week.  He  has  been  ^jii  gjve  his  company  additional  sta- 
tlie  automobile  horizon  sellers  of  news-  with  McJ unkin  agency  for  about  15  tions  and  will  include  promotion  of 


^  automobile  horizon  sellers  of  news-  with 
jiper  space  are  optimistic.  March  will  years. 
iit  a  fairly  good  month  and  April  will 
i* better.  J.  R.  Adams,  of  MacManus.  RE- 
lohii  &  Adams,  Detroit  agency,  told  Nea 


i* better.  J.  R.  Adams,  of  MacManus.  REJOINS  DETROIT  AGENCY  any  desire 
lohn  &  Adams,  Detroit  agency,  told  Neal  Nyland,  formerly  of  the  adver-  Kotex  in  i 
liK  Poor  Richard  Club  in  Philadelphia  tising  and  sales  promotion  staff  of  the  plained  th 

■hit  the  country  was  about  to  enter  into  Plymouth  Motor  Corporation,  has  re-  confine  it 

J  period  of  unprecedented  prosperity,  joined  the  copy  department  of  Brooke,  magazines. 
Ur.  Adams  speaks  the  mind  of  all  auto-  Smith  &  French.  Inc.,  Detroit  agency, 
jiotive  manufacturers.  it  is  announced  by  Willard  S.  Fiench,  NEW  IV 

yr.  Adams’  agency  has  prepared  and  president  of  the  agency.  Prior  to  his  xhe  bo£ 

released  for  March  an  extensive  news-  first  connection  with  the  Detroit  Both  Comi 
raper  campaign  for  Pontiac,  showing  agency,  Mr.  Nyland  was  witfi  (leorge  following 
WOT  releases  in  March  in  key  cities.  Harrison  Phelps.  Inc.,  carrying  on  spe-  lowing  the 
the  release  extends  down  through  the  cial  service  work  on  the  Dodge  ac-  president  : 
joler  points  and  throughout  the  coun-  count  and  working  with  Dodge  Meyer  has 
•n.  MacManus,  John  &  .Adams  also  Brothers’  dealers  throughout  the  mid-  jn£r  the  o 

-titase  in  March  the  Champion  Spark  dig  ^est.  had  held  < 


Kleene.x  and  Quest.  He  said  there 
never  has  been,  nor  is  there  at  present, 
any  desire  on  his  firm’s  part  to  mention 
Kotex  in  its  radio  broadcasts.  He  ex¬ 
plained  that  Kotex  will  continue  to 
confine  its  advertising  to  women’s 


^ug  list  to  practically  the  same  basic 

list  that  was  used  last  year.  A  smaller  ALCOHOL  CORP.  TO  GETCHELL  ductionV"' William”  c' Bot^-ivar 

parW  ^in '^Anr'il  James  D.  Webb,  advertising  manager  vice-president  and  chairman  of  the 

rarnnh*»il  FwMd  Cnmnanv  has  American  Commercial  Alcohol  executive  committee.  Philip  Bernstein, 

The  Campbell-Ewald  Companv  has  Corporation,  New  York,  has  announced  secretarv  since  1929,  will  continue  in 

’Sne”^nother°' oY'^tLsr^ChevrXt  appointment  of  J.  Stirling  Getchell,  that  capacity  but  in  addition  has  been 
Sules  which  ha«  done  so  Inc.,  New  York,  to  direct  the  company’s  moved  up  to  a  vice-presidenev.  He 

io  i^lwspap^r  linage  Chevrolet  advertising.  The  Getchell  orpmzation  wHl  remain  in  charge  of  sales.  George 

i  the  TarS  list  of  newspaSs  appointed  to  direct  the  adver-  F.  Boehm  was  made  treasurer. 

^  the  largest  list  oi  ntvispapers,  American  Distilling  Com-  _ 

Wy  and  weekly  of  any  natmnal  ad-  ^  ^  subsidiary,  which  is  one  of  the  AGENCY  INCORPOR 

«rtser.  For  March  the  Chevrolet  ^  ^  producers  of  bourbon  „  AGENCY  INCORP(^ATES 

diedule  IS  an  unusually  large  one  and  j  whkies  rum  and  gin.  .  E'-"est  Davids.  New  York  agency 


NEW  MEYER-BOTH  OFFICERS 

The  board  of  directors  of  Meyer- 
Both  Company,  Chicago,  has  elected  the 
following  officers  of  the  company,  fol¬ 
lowing  the  recent  death  of  Oscar  Meyer, 
president  and  co-founder;  Stanton  M. 
Meyer  has  been  elected  president,  vacat¬ 
ing  the  office  of  treasurer,  which  he 
had  held  since  1929.  He  will  continue 
in  charge  of  creative  work  and  pro¬ 
duction.  William  C.  Both  was  made 


mns  throughout  the  month. 

Another  General  Motors  unit.  Buick,  vruiMi-  jt  otmesM  xiAiuiFn  •  —  - - 

!bs  placed  through  Campbell-Ewald  a  YOUNG  &  RUBICAM  NAMED  Davids,  president ;  Arthur  Z.  Hirsch, 

yted  March  newspaper  schedule.  Young  &  Rubicam,  New  York,  has  vice-president  and  treasurer ;  R.  A.  Tur- 

Cadillac  is  expected  to  make  a  news-  been  appointed  by  M.  .A.  Linton,  chair-  pen,  vice-president  in  charge  of  sales : 
aper  release  the  latter  part  of  March  man  of  the  1935  Life  Insurance  Week  and  C.  J.  Masseck,  vice-president  in 
or  the  first  part  of  April  through  the  Committee  and  president.  Provident  Mu-  charge  of  plans  and  copy.  The  agency 
Cimpbell-Ewald  agency.  Oldsmobile.  tual  Life  Insurance  Company,  to  han-  is  located  at  347  Madison  avenue. 

op  to  the  present  time,  has  released  die  advertising  for  the  Life  Insurance  _ 

oothing  generally  except  in  show  Week  campaign  which  will  be  observed  CHRYSLER  PROMOTES  WARD 
joints.  during  the  week  of  May  13.  News-  tt  n  j  r 

The  March  Ford  production  sched-  papers  have  been  selected  as  the  pri-  “•  Y\  Ward,  for  the  past  five  years 
alt  calls  for  160,000  units,  the  largest  mary  medium.  advertising  ^d  sales  promotion  man- 


AGENCY  INCORPORATES 

Ernest  Davids,  New  York  agency, 
is  now  known  as  Ernest  Davids,  Inc. 
The  following  are  the  officers:  Ernest 
Davids,  president;  Arthur  Z.  Hirsch, 


CHRYSLER  PROMOTES  WARD 

H.  O.  Ward,  for  the  past  five  years 
advertising  and  sales  promotion  man¬ 
ager  of  the  Chrysler  Export  Corp.,  has 
been  appointed  director  of  advertising 


Harvey  C.  Weiss,  recently  associated  sales  promotion  of  tl^  corpora- 


fince  Junet  1930.  This,  following  the  -  oi  tne  i^hrysier  lixport  Lorp.,  has 

135,663  Fords  produced  in  February,  NEW  POST  FOR  WEISS  been  appointed  director  of  advertising 

iptaks  well  of  the  effectiveness  of  the  Harvey  C.  Weiss,  recently  associated  ^nd  sales  promotion  of  tl^  corpora- 
Ford  newspaper  campaign  placed  by  with  the  C/nVogo  DaiVv  and  form-  bon  s  new  exixirt  division.  The  depart- 

X.  W.  Ayer  &  Son  nationally,  and  the  erly  western  advertising  manager  of  includes  a  translation  staff  of 

Wer  cooperative  campaigns  placed  T<ncn  and  Countrv.  has  been  appointed  twenty  people  and  a  complete 

wtionally  by  both  the  .Ayer  agency  director  of  media 'for  the  Bakers’  Con-  production  and  research  staff. 

ad  McCann-Enckson,  Inc.  suiting  Bureau.  Chicago.  The  organi-  — - 

Plymouth  will  have  a  general  release  zation  is  placing  nation  wide  adver-  JOINS  AGENCY  NETWORK 
k  week  of  March  10  in  its_  regular  tising  for  “Honey  Krushed  Wheat  Scott-Telander,  Inc.,  Milwaukee 
W  of  newsfwjKrs.  Plymouth  is  placed  Bread.”  agenev,  has  been  elected  to  member- 


through  J.  Stirling  Getchell  who  also 
place  DeSoto.  Up  to  the  present  time, 
De  Soto  has  made  no  advertising  plans 
ior  March,  according  to  the  agency. 


HEADS  RADIO  DEPARTMENT 


JOINS  AGENCY  NETWORK 

Scott-Telander,  Inc.,  Milwaukee 
agency,  has  been  elected  to  member¬ 
ship  in  the  Continental  Agency  Net¬ 
work.  The  agency  was  organized  in 


Ed  -Aleshire,  formerly  director  of  April,  1934,  by  N.  L.  Telander  and 
idio  for  Lord  &  Thomas  and  Black-  Harry  H.  Scott,  prominent  in  advertis- 


n;‘  1  •  V,  radio  for  Lord  &  Thomas  and  Black-  Harry  H.  Scott,  prominent  in  advertis- 

***  ctt-Sample-Hummert,  Inc.,  advertising  mg  circles,  who  had  previously  severed 

’  '*!  ”,  agcncies,  has  been  appointed  head  of  their  connections  with  the  Burns-Halls 

J^^rch.  the  second  insertion  appearing  department  of  H.  W.  Kastor  agency  of  that  city. 

campaign  &  5«..«  C"n.r«.ny.  Inc,  i,  was  an-  _ 

e.  ...  „  ndunced  this  week.  ROSSI  &  HIRSHSON  NAMED 


through  Ruthrauff  &  Ryan  to  a  select 
fist  of  direct  dealer  points. 

Hudson-Terraplane  are  keeping  up 
ihtir  regular  releases  with  a  general  re- 
lo.'e  for  March  appearing  largely  the 


APPOINTS  CALKINS  &  HOLDEN 

Pinaud,  Inc.,  manufacturer  of  per- 


ROSSI  &  HIRSHSON  NAMED 

Rossi  &  Hirshson,  New  Bedford, 
Mass.,  agency,  has  been  appointed  to 
handle  the  account  of  the  Weeden 


fumery  and  toilet  preparations.  New  Manufacturing  Co.,  toy  manufacturer. 


TOk  of  March  10.  The  space  runs  "^’ork,  has  appointed  Calkins  &  Holden 
<50  lines  in  dealer  points  and  800  lines  as  its  advertising  counsel.  Radio,  trades- 
in  distributor  points.  Hudson-Terr.i-  papers,  and  sales  promotion  material 
Pbne  recently  shattered  many  world  "ill  be  used. 


Words  with  a  stock  car  driven  by  Sir 
Malcolm  Campbell,  and  Brooke,  Smith 
k  French  have  made  good  use  of  this 
•ot  in  their  March  plans. 

topping  &  LLOYD  NAMED 

Xatinnal  Distillers  Products  Corp. 
fils  appointed  Topping  &  Lloyd,  Inc., 
%w  York,  for  Gilbey  gin.  Merchan¬ 
dising  and  advertising  plans  are  in 
PWgress  and  the  campaign  will  prob- 
ifily  be  launched  in  earlv  summer. 


papers,  and  sales  promotion  material  hAS  BIG  YANK  ACCOUNT 
will  be  used. _  Mitchell-Faust  Advertising  Company, 

.  -p  p  .  /■./■./■.!  TKi'T  n  A  QFrvDrk  Chicago,  has  been  appointed  to  handle 
A.T.F  ACCOUNT  TO  BA5FORD  advertising  of  Reliance  Manufactur- 

Thc  .American  TyP®  Founders  Sales  Company,  Chicago  manufacturer 

Corporation,  of  Elizabeth,  N  J.,  has 

appointed  the  G.  M.  Basford  Company,  _ 

New  Aork,  as  its  advertising  counsel,  uac  v-KiiTTFrk  we-ad  ArmiiNT 


UNITED  CORK  APPOINTS 


HAS  KNITTED  WEAR  ACCOUNT 

S.  Augstein  &  Co.,  manufacturer  of 


United  Cork  Company,  Lvndhurst,  Socojiy  knitted  wean  has  appointed  the 
:  T.  has  annointed  Hazard  .Advertis-  Randall  Company,  Hartford,  Conn.,  to 


“Sing  and  advertising  plans  are  in  v  i  Has  annnlnteH  Ha7ard  Advertis-  wanciaii  company,  nartiora,  coni 

P«gress  and  the  campaign  will  prob-  t’orporaS  New  handle  its  account. 

be  launched  in  early  summer.  advertising.  - 

Bryant  fi  pc XRif*  appoints  -  MILLERS  CO,  APPOINTS 

The  New  York  office  of  Fuller  &  PALMEDO  JOINS  LEWIS  &  CLARK  The  Millers  Falls  Co.,  Greer 
Smith  &  Ross,  Inv..  has  Ireen  appointed  Bernard  T.  Palmedo  has  joined  Mass.,  tool  manufacturer,  has  appe 
to  handle  the  advertising  of  the  Bryant  Lewis  &  Clark,  Inc.,  New  A'ork,  agency,  \Vm.  B.  Remington,  Inc.,  Spring 

Electric  Company,  Bridgeport,  Conn.  as  an  account  executive.  Mass.,  agency,  to  handle  its  accoi 


PALMEDO  JOINS  LEWIS  &  CLARK  Millers  Falls  Co.,  Greenfield, 

Bernard  T.  Palmedo  has  joined  Mass.,  tool  manufacturer,  has  appointed 
Lewis  &  Clark,  Inc.,  New  A'ork,  agency,  Wm.  B.  Remington,  Inc.,  Springfield, 
as  an  account  executive.  Mass.,  agency,  to  handle  its  account. 


good 

newspaper 
can  sell  , 

good  I 

merchandise 

I 
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Ross  Federal 
brochure 
“space  selling 
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"W'hile  this  brochure  is 
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manager,  managing  editors 
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All  About  Rate  Differentials,  As  Compiled  by  the  Four-A — Brewers 
to  impend  .Million — Publicity  tor  City  Finances 


By  ROBERT 

American  association  of 
.  ADVERTISING  AGENCIES 
this  week  quietly  issued  a  booklet  of 
significance  in  the  agitation  over  local- 
national  newspaper  rate  ditTerentials. 

It  came  as  part  of  a  continuing  series 
of  statistical  tabulations  on  newspapers 
and  their  markets,  but  carries  the  idea 
farther  by  showing  that  advertising 
rate  changes  in  1933  and  1934  spread 
local  and  national  rates  wider  apart 
than  they  had  been.  A  few  figures  in 
this  new  publication  were  used  by  John 
Benson,  Four-A  president,  in  a  state¬ 
ment  on  local-natjonal  rates  which  ap¬ 
peared  in  this  paper  last  week. 

The  new  booklet  is  entitled  “A  Study 
of  Changes  in  National  and  Local  Mil¬ 
line  Rates — Together  With  Circulation 
and  Rate  Changes  Which  Have  Caused 
Them.”  It  is  based  on  Volumes  II  and 
III  of  the  Four-A  series  on  "Market 
and  Newspaper  Statistics,”  which  was 
begun  a  few  years  ago  after  vain  ei- 
forts  to  obtain  concerted  newspaper 
action  to  reduce  the  differentials.  Vol¬ 
ume  III,  the  latest  in  the  series,  is 
based  on  A.B.C.  reports  for  the  last 
tw'o  quarters  of  1933  and  the  first  two 
quarters  of  1934. 

In  the  new  compilation  one  may  trace 
the  advertising  rate  and  circulation 
changes  for  each  A.B.C.  newspaper  in 
a  city  of  100,000  population  or  more. 
National  milline  rates  of  the  two  years 
are  compared,  and  the  percentages  of 
change  are  listed.  For  the  most  part 
these  changes  are  small,  and  approxi¬ 
mately  balanced  by  the  percentages  of 
change  in  circulations.  Where  a  news¬ 
paper  has  made  changes  in  rates  with¬ 
out  corresponding  changes  in  circula¬ 
tion,  it  shows  up  plainly  in  the  table. 

.\nother  interesting  comparison  is 
shown  between  the  rate  differentials 
for  the  two  years.  Whether  the  differ¬ 
entials  are  large  or  small,  most  papers 
show  no  changes  from  one  year  to  the 
other.  Enough  papers  have  changed, 
however,  so  that  for  all  dailies  the 
aggregate  differential  rose  from  37.9 
per  cent  to  40.5  per  cent,  while  for 
all  Sunday  issues  the  differential  rose 
from  54.1  to  58  per  cent. 

Still  another  tabulation  shows  the 
amount  and  percentage  of  circulation 
estimated  to  have  been  obtained  by  spe¬ 
cial  inducements. 

The  study  was  made  for  Four-A 
members  by  the  association’s  Commit¬ 
tee  on  Newspapers,  headed  by  J.  J. 
Hartigan,  of  Campbell-Ewald  Company, 
Detroit,  and  L.  M.  Malitz,  Ruthrauff 
&  Ryan,  New'  York. 

*  *  * 


S.  MANN 

A  PRECEUENT-setting  advertise- 
^  ment  by  the  city  of  Paterson,  N. 
J.,  setting  forth  1934  cash  receipts  and 
expenditures,  with  uncollected  taxes  of 
the  last  four  years,  appeared  March  7 
not  only  in  Paterson  newspapers  but 
in  dailies  of  several  financial  centers 
as  well,  for  the  benefit  of  the  city’s 
bondholders.  Copy,  prepared  by  Dore- 
mn_s  &  Co.,  New  York,  was  signed  by 
Mayor  John  V'.  Hinchcliffe. 

The  advertising  fits  in  well  with  a 
recent  suggestion  in  this  column  for 
increased  use  of  paid  space  instead  of 
mere  publicity  releases  for  corporation 
reports.  So  far  as  known,  it  was  said 
at  the  Doremus  offices,  this  is  the 
first  time  a  municipality  has  publishetl 
its  statement  of  condition  in  out-of- 
town  papers. 

Mayor  Hinchcliffe  took  the  occasion 
to  urge  greater  publicity  for  govern¬ 
mental  finances  in  line  with  the  demand 
for  better  information  about  corpora¬ 
tion  affairs.  Advertising  men  would  be 
inclined  to  agree  with  him.  Logic  of 
the  situation  calls  for  development  of  a 
type  of  financial  advertising  which 
would  keep  investors  informed,  entirely 
apart  from  any  issue  of  new  securities. 


LINDEMAN  OPENS  AGENCY 

Marvin  C.  Lindeman,  formerly  ad¬ 
vertising  and  merchandising  manager 
of  the  Charles  Karr  Company,  Holland, 
Mich.,  is  now  conducting  an  advertising 
agency  in  that  city  under  his  own  name. 
Following  are  the  accounts  he  is  serv¬ 
ing  :  Charles  Karr  Company,  Holland, 
Mich. ;  First  State  Bank,  Holland, 
Mich.;  Nelis  Nurseries,  Holland,  Mich.; 
Herman  Miller  Qock  Co.,  Zeeland, 
Mich. :  Springfield  Mattress  Co.,  Spring- 
field,  Ill. 


J.  DRESNER  AGENCY  NAMED 

J.  Dresner  Advertising  -Agency,  -\t, 
York*  has  been  appointed  to  direct  ^1 
vertising  for  Iroskeen  Cutlery  C(«.| 
pany,  razor  blades ;  the  Glenn  Labotj- 
tories  cosmetic  and  medical  productj, 
and  Mountain  Erb  Tea.  The  ructj 
blades  have  not  hitherto  been  adve- 
tised  except  in  counter  displays.  Tl»| 


NEW  N.  Y.  AGENCY 

Bachenheimer-Dundes,  Inc.,  has  been 
organized  as  an  advertising  agency, 
with  offices  at  the  Manufacturers  Trust 
Building,  New  York.  Marshall  F. 
Bachenheimer,  president,  will  be  in 
charge  of  new  business.  Harold  F. 
Dundes,  vice-president,  will  be  in 
charge  of  copy  and  produejion.  Gerry 
Stocker  is  art  director.  Fred  Victor, 
Jr*.,  is  in  charge  of  special  sales  promo¬ 
tion  and  R.  M.  Greene  is  in  charge  of 
space  buying. 


A  NOTHER  novel  type  of  advertising 
X  i.  which  might  be  copied  in  many 
smaller  cities  was  noted  recently  in  the 
Wenatchee  (\Vash. )  World,  which  car¬ 
ried  two  advertisements  three  columns 
by  10  inches,  on  opposite  sides  of  the 
same  sheet,  for  the  Interstate  Tele¬ 
phone  Company.  The  si>aces  were  filled 
with  new  telephone  listings  and  changes 
in  old  ones,  designed  to  bring  the  tele¬ 
phone  directory  up  to  date.  “Clip  this 
out  and  paste  in  your  directory  for  fu¬ 
ture  reference,”  said  an  overline.  Hav¬ 
ing  clipped  it.  however,  one  finds  such 
a  sheet  difficult  to  paste  without  cover¬ 
ing  up  some  of  the  names.  .A  blank 
space  somewhere  for  pasting  would  be 
an  improvement. 

M.  M.  Gardner  is  advertising  man¬ 
ager  of  the  World. 

* 

WINDING  up  the  1934  chapter  of 
the  cigarette  battle  for  sales, 
-American  Tobacco  Company  this  week 
reported  consolidated  net  income  for 
the  year  of  $24,084,280  after  charges, 
taxes  and  reserves,  but  before  deduc¬ 
tion  of  $870,000  for  tax  contingencies 
of  previous  years.  For  1933  the  net 
income  was  $17,401,208.  Reports  of 
other  cigarette  leaders  have  already 
been  published. 


Brewers  of  the  nation,  about  to 
release  the  annual  flood  of  bock 
beer — a  billion  bottles  or  so — are  being 
urged  by  the  United  States  Brewers 
-Asssociation  to  advertise  it  In  concert 
in  the  next  two  months.  Newspapers 
likewise  are  being  asked  to  solicit 
timely  advertising  from  their  local 
brewers.  While  dates  for  opening  of 
the  bock  beer  season  vary,  most  places 
will  see  it  under  way  next  week. 

C.  D.  Williams,  secretary  of  the  as¬ 
sociation,  estimated  that  brewery  ad¬ 
vertising  might  total  a  million  dollars 
in  the  next  60  days,  but  explained  that 
the  association  itself  is  not  doing  any 
advertising.  Plans  for  a  cooperative 
campaign  have  been  considered  but  thus 
far  have  come  to  naught. 

Instead,  the  association  is  establish¬ 
ing  a  department  of  public  relations 
with  officers  in  New  York  and  Wash¬ 
ington,  headed  by  L.  Porter  Moore, 
former  New  York  newspaperman.  Mr. 
Williams  said  this  department  would 
undertake  to  “correct  erroneous  ideas” 
about  beer,  persuading  the  public  to 
consider  it  a  non-intoxicating  and 
healthful  drink,  not  to  be  classed  with 
distilled  spirits.  These,  of  course,  are 
among  the  objects  for  which  an  ad¬ 
vertising  campaign  has  been  recom¬ 
mended. 


SMITH  PROGRAM  CHAIRMAN 

-A.  Carman  Smith,  president  of  Smith 
&  Drum,  Los  Angeles  agency,  has  been 
named  general  program  chairman  for 
the  convention  of  the  Pacific  Advertis¬ 
ing  Clubs’  Association  to  be  held  in  San 
Diego  July  2-6. 


BROWN  JOINS  WALES  AGENCY 

Samuel  J.  Brown  has  been  appointed 
space  buyer  by  Wales  -Advertising  Com¬ 
pany,  Inc.,  New  York.  He  formerly 
acted  in  the  same  capacity  for  De  San- 
chez-Elliott,  Inc.  Miss  Marion  Ship- 
ley,  for  several  years  in  the  editorial 
departments  of  Vogue  and  The  Spur, 
and  recently  advertising  and  publicity 
director  for  the  Homestead  at  Virginia 
Hot  Springs,  has  joined  the  copy  staff 
of  the  agency  and  is  specializing  in 
travel  advertising  and  publicity. 


PLANNING  SALES  CAMPAIGN 

Merger  of  tiie  -Abraham  Lincoln  Life 
Company  of  Springfield,  Ill.,  with  the 
Illinois  Bankers’  Life  -Assurance  Com¬ 
pany,  has  resulted  in  officials  of  the 
latter  firm  announcing  plans  for  an 
aggressive  sales  campaign.  The  Illinois 
Bankers’  Life  -Assurance  Company  has 
already  run  display  advertisements  in 
Chicago  and  other  Illinois  papers,  an- 
iionncing  the  merger  deal.  TTie  copy  is 
t>eing  placed  direct. 


$20,000  NORTHWEST  FUND 

The  Evergreen  Playground  -Associa¬ 
tion,  representing  Oregon,  Washington 
and  British  Columbia,  at  a  recent  meet¬ 
ing  voted  $20,000  of  its  annual  budget 
for  advertising  exclusively  in  California 
newspapers.  Charles  H.  Webster  of 
\  ancouver,  B.  C,  is  head  of  the  ad¬ 
vertising  committee. 


KIDDE  APPOINTS  GOTHAM 

Walter  Kidde  &  Company,  140  Cedar 
.''treet.  New  York,  has  placed  its  ac¬ 
count  with  Gotham  -Advertising  Com¬ 
pany,  New  York.  .A  selected  list  of 
magazines  and  business  papers  is  sched¬ 
uled.  The  account  executive  is  Cuvier 
Stevens. 


GETS  KENNEL  ACCOUNT 

Frank  Kiernan  &  Co.,  New  York, 
has  been  appointed  as  advertising  coun¬ 
sellor  for  the  Brae  Tarn  Dane  Kennels 
of  Greenwich.  Conn. 


THE  DALLAS  MORNING  NEWS 
THE  D-ALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


tisea  excepi  m  counicr  uispiays.  un  oIDNI 
agency’s  first  work  with  Glenn  Lahot-  J)  Lind 
atories  will  be  a  test  newspaper  caa-  Wck  bo 
paign  in  primary  markets  for  D:  jjought 
Thomas’  Rx  157  weight-reducing  prt  ^  thi 
scription.  Newspapers  and  spot  broad  .-otvictic 
casting  will  be  used  on  the  Mountai  jann  f 
Erb  Tea.  Sidney  Dunay  has  joine  jndberj 
the  agency’s  merchandising  division.  There 

-  ’am  1 

GERHART  JOINS  BLACKMAN  jjgle  ha 
Francis  W.  Gerhart,  formerly  vriti  by  the  I 


N.  W.  Ayer  &  Son,  has  joined  dnjiords. 
radio  department  of  the  Blacknaals^ 
Company,  New  York.  I.nited 

*a  put  I 
niii  orde 

AD  TIPS  Iliad  to 

h 


|jg  job 


Blackett-Sample-Hummert,  Inc.,  221  S». 
I>aSaUe  St.,  Chicago.  Using  a  list  i(  * 
large  city  newspapers  on  Parker  Pa  iaby  ki 
Co.,  Janesville,  Wis.,  copy  to  run  in  April,  (d  dil 
May  and  June. 

II.  W.  Kastor  St  Sons  -Advertidit  , 
Company,  360  No.  Michigan  Ave.,  Cki  »  st; 
cugo.  Issuing  orders  on  Dr.  Uaines,  i  xVttnc 
product  of  Golden  Specific  Co.,  Cindi-  iiuDtr 
nati.  This  agency  has  also  been  tp- 
pointed  to  place  the  advertising  of  PhI  awegr 
.Schulze  Baking  Company,  Kansas  Cltj,  Ibere  i 
Mo.  ph( 

MrJunkin  Advertising  Company,  228  N«.  Tn  it 
I-aSalle  St.,  Chicago.  Using  a  list  it  ' 

newspapers  on  I’aris  Garters,  a  prodna  ifflosp 
of  A.  Stein  &  Co.,  Chicago.  2Ct  he 

Stark-Goble  -Advertising  Agency,  8  St  Jj( 


Michigan  .\ve..  Chicago.  Now  placiuL  . 
the  account  of  Royal  Distillers,  Ltd., |zport*- 
Chicago. 


NATIONAL  BISCUIT  CAMPAIGN 

The  National  Biscuit  Company  has 
released  a  spring  advertising  campaign 
which  is  appearing  in  nearly  100  lead¬ 
ing  newspapers  in  the  eight  states  mak¬ 
ing  up  its  Western  Division.  Snow  Flake 
crackers  are  featured  in  copy  for  five 
states  and  Premium  Flakes  in  Montana, 
L’tah  and  .Arizona  newspapers.  The 
advertising  for  the  Western  sales  divi¬ 
sion  is  directed  by  San  Francisco  office 
of  Botsford.  Constantine  &  Gardner. 


TRACY  AGENCY  ELECTS 

W.  1.  Tracy,  Inc.,  New  York,  has 
elected  the  following  officers  for  the 
year  1935:  Chairman  of  the  board. 
Wm.  Irwin  Tracy ;  president,  Frank  S. 
Kent ;  vice-president,  Arthur  S.  Garra- 
brants,  and  secretary  and  treasurer, 
George  M.  Pease. 


HAS  ELECTRICAL  ACCOUNT 

Schwimmer  &  Scott  has  been  ap¬ 
pointed  to  handle  the  account  of  Auto- 
nator  Laboratories,  Inc.,  Chicago,  man¬ 
ufacturer  of  the  Autonator,  a  new  port¬ 
able  source  of  high  voltage  and  high 
wattage.  At  present  20  technical  and 
trade  magazines  are  being  used. 


TEXAS 


Properly  to  cover  this  great  State  you  must 
use  the  leaders: 


Published  by  the  oldest  business  institution 
in  Texas. 


I . 


When  far  pastures 
Look  Greener 


WHEN  the  morning  passenger's 
own  paper  lies  neglected  in 
his  lap  while  he  reads  o\er  bis 
neighlK)r's  shoulder,  it's  a  subtle 
eoniplinient  to  th<“  other  fellow’s 
choice. 


Maylw  the  hire  is  in  the  subject 
matter.  Quite  likely  it  is  the  clear, 
attractive  printing,  (artainly  the  Mse, 
production  must  1m‘  good,  to  l»e  fit 
for  over  shoulder  fH-rusal — the  kind  pjj^i 
of  production  tliat  go<‘s  with  Certi-  'coofe 
lied  Mats. 

utte 

Certified  -Mats  attrai  t  readers,  ad  ( 
All  newspa|M“r  suc»'<‘ss  begins  with  Jithe 
this  simple,  ob\ious  accomplish- 
ment.  iea^ 

For  dejsendable  sten  ot  .\  ping  rely 
Certifierl  Mats,  made  in  the 


on 
I  .  S 


lO’Bri 


CERTIFIED  DRY  MATg 
CORPORATION 


.340  Madison  Ave.,  New  A  ork  City 
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'UR  OVN  VORLp 

‘or  Letters 


mdXEV  B.  WHIPPLE’S  “The 
j  Lindbergh  Crime”  is  an  example  of 
-id;  book  making.  Blue  Ribbon  Books 
out  his  story  of  the  famous 
3se  Ais  week,  i.iree  weeks  after  the 
eviction  of  bruno  Richard  Haupt- 
jjjnn  for  the  murder  of  Charles  A. 
jndbergh,  Jr. 

There  is  little  news  ot  a  startling 
ature  left  in  this  famous  case.  Every 
;3gle  has  been  printed  and  dilated  upon 
*  the  press  in  millions  and  millions  of 
tards.  What  Mr.  Whipple,  who  cov- 
jtd  the  case  from  its  beginning  for  the 
nited  Press,  has  done  here  nas  been 
a  put  the  amazing  story  in  some  kind 
}i  order,  to  eliminate  the  insignificant, 
jjd  to  link  together  correlating  mate- 
jjl.  He  has  done  an  excellent,  excit- 
j2  job.  If  you  think  you  are  fed  up 
jithe  baffling  details  of  the  Lindbergh 
alij-  kidnapping  and  murder,  you  wijl 
isl  differently  when  you  pick  up  this 
iooL  It  is  remarkably  alive. 

It  starts  with  the  mysterious  disap- 
jorance  of  the  baby  and  ends  with 
Hauptmann,  condemned,  reading  a 
ablegram  from  his  mother  in  Germany. 
Tiere  are  341  pages  of  text  and  numer- 
;js  photographs. 

In  it  is  woven  authentic  newspaper 
nnosphere.  Mr.  Whipple  cannot  for- 
ja  he  is  a  reporter,  but  at  the  same 
3ie  he  has  an  eye  for  color,  which  the 
:(portorial  forces  so  abundantly  sup- 
;M.  The  story  is  told  without  in- 
ignation  or  assumptions  on  the  part  of 
i*  author,  and  the  facts  fall  in  line 
smake  their  own  denouement. 

His  account  of  the  reporters’  army 
iHemington  is  graphic  and  amusing. 
Htsays: 

The  newspaper  correspondents,  all  of 
them,  were  a  hard-working  lot.  They 
itre  on  the  story  of  a  century  and  they 
i(re  constantly  spurred  to  more  prodigious 
itats  of  journalism  by  their  New  York 
iices  which  were  constantly  crying  for 
"beats.” 

In  the  early  weeks,  therefore,  no  story 
■as  too  weird  or  impossible  to  find  its  way 
crer  the  wires  into  the  metropolitan  dailies 
-some  of  the  dailies,  that  is.  And  ten 
ainutes  after  the  edition  containing  the 
ztn  sensation  had  reached  the  streets,  all 
ae*  other  correspondents  would  be  queried 
b  their  editors  and  a  new  wild-goose  chase 
rould  begin  .  .  . 

The  newspaper  work  was  exacting  and 
lare-wracking.  A  million  words  a  day. 
It  thereabouts,  were  leaving  Flemington, 
axh  of  it  in  long-hand,  for  typewriters, 
tven  of  the  noiseless  variety,  were  barred 
1  the  courtroom  .  .  . 

As  a  community,  the  newspaper  corre- 
i  itnndents,  as  a  rule,  kept  their  own  ex- 
Jasive  company,  and  they  resented  the  in- 
11  Jaion  of  outsiders — of  the  Broadway  cele- 
I  trines  and  hoofers  and  opera  singers  and 
aatediennes  and  blonde-haired  beauties 
t  :n»n  sundry  choruses.  They  equally  re- 
tented  the  hordes  of  morbid  sensation 
*  «kers. 

Hr.  Whipple  says  Anna  Hauptmaim 
"ns  as  well  guarded  by  the  New  York 
‘  JnoKj/  as  her  husband  was  by  the 
1  bate  of  New  Jersey.”  This  was  be- 
t  ajse,  he  says,  it  was  realized  “that  the 
{  Jffiest  possible  story  to  come  out  of 
j  Atrial  would  have  been  a  confession.” 

■e  tells  of  rumors  of  a  daily  buying  the 
^  niesbiuii”  for  $150,000. 

The  book  is  dramatic  and  well 

•ntten,  and  eventually  no  doubt,  will 

^  *1  on  library  shelves  alongside  books 
b  « the  Johnstown  flood,  the  Titanic  dis- 
K  “itr,  and  other  such  tomes  of  a  once 
tcsational  nature.  It  will  be  stale 

-ffl.  but  just  now  it  is  on  the  heels 
,  ::  .\ews.-J.  W.  P. 

e  ♦  *  * 

“The  Lindberghs,  the  Story  of  a  Dis- 
^  Anguished  Family, ”  by  Patrick  J. 
“Brien,  aviation  editor  and  rewrite 
?“■  Philadelphia  Record,  was  pub- 
Feb.  19  by  John  C.  Winston  Co. 
« is  now  in  its  second  printing.  Timed 
■^ippear  as  the  trial  ended,  the  first 
f  ration  of  25.0(J0  copies  had  a  successful 
“t  and  25,000  more  will  be  distributed 
'*'>•  O’Brien,  who  was  a  naval  avia- 
>or  dicing  the  war,  tells  a  smooth  bio- 
[^Phical  account  of  Lindbergh,  his  va- 
^bus  flights,  the  romance  with  Anne 
**row,  what  their  flights  together  ac- 
^lished  for  aeronautics,  the  kidnap- 


ping  of  the  Lindbergh  baby  and  the 
Flemington  trial.  The  book,  a  popular 
$1  volume,  contains  355  pages.  It  has 
32  illustrations. 

*  «  * 

A  GROUP  of  business  executives  and 
their  advertising  agents  sat  around 
a  table  inspecting  the  new  package 
which  had  been  designed  after  weeks  of 
effort  for  their  product.  Said  the  presi¬ 
dent,  arriving  last  and  speaking  first: 
"1  think  it’s  a  lousy  package.”  And  the 
package  was  discarded  with  no  more 
ado,  regardless  of  the  fact  that  the  presi¬ 
dent’s  opinion  might  have  had  no  rela¬ 
tion  to  the  opinions  of  the  housewives 
who  bought  the  product. 

William  J.  Reilly,  widely  known  for 
his  market  research  work,  tells  the  story 
with  some  indignation  in  his  new  book 
"Straight  Thinking”  (Harper  &  Broth¬ 
ers,  New  York),  as  an  example  of  ac¬ 
tion  without  any  thinking.  The  book 
is  better  than  its  title,  which  to  this 
writer  at  least  suggests  the  screed  of 
a  bore  with  an  ism  to  harp  on.  Instead 
the  volume  is  really  a  first-rate  text¬ 
book  on  how  to  reach  logical  decisions, 
and  if  the  aforementioned  president 
would  read  it  he  might  get  some  new 
ideas  about  accepting  the  views  of  ex¬ 
perts  on  packaging  and  other  matters. 
We  really  doubt,  l.owever,  whether  this 
particular  president  would  read  it  in  the 
first  place,  or  benefit  by  it  in  the  sec¬ 
ond. 

Material  in  the  book  was  used  last 
year  in  a  series  of  seminar  meetings 
for  business  men  in  Boston  and  New 
York.  Starting  with  an  analysis  of 
“Why  We  Don’t  Think  Straight,”  it 
goes  on  to  give  concrete  suggestions  on 
how  to  define  a  real  problem,  marshal 
complete  evidence  on  possible  solutions 
and  then  draw  the  logical  conclusion. 
Throughout  the  book  there  are  illustra¬ 
tions  drawn  from  Mr.  Reilly’s  experi¬ 
ence  with  the  solution  of  business  prob¬ 
lems. — R.  S.  M. 

*  ♦ 

<*\T^HILE  it  is  true,”  says  William 
yV  s.  Mudd.  Southern  newspaper 
publisher,  “that  the  hand  that  rocks  the 
cradle  is  the  hand  that  rules  the  world, 
it  is  no  less  true  that  the  hand  that 
rocks  the  boat  is  the  hand  that  makes 
them  rule  it  right.  The  country’s  need 
for  a  long  time  has  been  more  old  ‘boat 
rockers.’  ” 

."^nd  that,  evidently,  is  why  Mr.  Mudd 
wrote  “The  Old  Boat  Rocker,  Being 
Among  Other  Things,  Something  About 
a  Man  Who  Did  Not  Believe  in 
Fairies.”  It  was  recently  published  by 
Dodd,  Mead  &  Co. 

Needless  to  say  the  book  is  about 
certain  features  of  the  New  Deal  toward 
which  Mr.  Mudd  feels  no  sympathy. 

It  is  difficult  to  decide  if  Mr.  Mudd’s 
story  of  the  over-AAA’d  South  really 
reflects  the  consensus  in  Francisville,  the 

f  LARGEST  ^ 
CIRCULATION 
j  IN  NEW  JERSEY  r 

Excluding  the 
a  City  of  Newark  r 


locale  in  which  Mr.  Mudd  transports 
his  dissatisfaction  with  the  administra¬ 
tion  over  the  tobacco-stained  homilies 
of  Lemuel  R.  Hucklabee.  Henry  (Dude) 
Weatherly,  Hokus  N.  Hooey  and  the 
rest  of  the  old  codgers.  He  doesn’t 
know  himself  whether  his  economic 
view  is  an  impartial  observance  of  what 
has  gone  on  m  the  cotton  country. 

Nevertheless  the  early  chapters  of  the 
hook,  studded  with  the  quaint  phrase¬ 
ology,  the  amusing  social  inconsistencies 
the  whirlpools  in  the  softly  silent  stream 
of  .Southern  life  are  intriguing.  And 
the  "Ixiat-rocking”  propaganda  can  be 
survived. 


Mr.  Mudd  is  president  of  the  Tus¬ 
caloosa  (Ala.)  Nezes,  Gadsden  (Ala.) 
Times  and  Koine  (Ga)  N eics-Tribune . 

-B.  C.  - - 

COPY  BOYS  EDIT  PAPER 
A  monthly  Tiny  Times,  edited  by 
the  copy  boys  of  the  New  York  Times, 
made  its  appearance  last  month.  With 
.\lfred  Clark  as  editor,  the  staff  of 
24  young  men  covers  the  activities  of 
its  group  and  those  of  the  editorial  de¬ 
partment  staff  in  covering  “big  breaks,” 
and  will  carry  regular  “personal”  and 
editorial  columns.  The  four-page  9  by 
12  paper  is  editorially  and  mechanically 
in  New  Y’ork  Times  style. 


70,259  I 

Last  Quarter 

1934 

Courier-Post 

Camden,  N.  J.  ^ 
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The  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available  to 
EDITOR  &  PUBLISHER  reaclers.  by  return  mail,  at  list  price,  or  less  when  we 
are  able  to  buy  direct  from  publishers  at  bargain  prices. 

Remit  the  stated  amount  by  check.  P.  O.  money  order  or  postage  stamps. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return 
the  proper  change. 

The  EDITOR  &{  PUBLISHER  Book  Mart  specializes  in  journalistic, 
advertising,  technical  and  circulation  premium  books  (discounts  on 
quantities),  offering  bargains  when  obtainable. 

Quoted  prices  include  cost  of  wrapping  and  mailing.  Addfess:  Book  Mart. 
EDITOR  &  PUBLISHER,  1700  Times  Bldg..  New  York.  Add  10%  Canadian 
orders. 


JOURNALISM 

Timberline,  by  Gene  Fowler.  Story  based  on 

Denver  Post  legends.  Cloth . $3.00 

My  Own  Story,  by  Fremont  Older.  Experi¬ 
ences  of  San  Francisco  Crusader.  Cloth .  $2.50 
City  Editor,  by  Stanley  Walker.  Just  out; 
brilliant  story  of  the  workings  of  big  time 
journalism.  The  hit  of  the  day.  Cloth. .$3.00 
Behind  the  Front  Page,  by  Wilbur  Forrest. 
New.  Reviewed  as  season’s  best  story  of 

reportorial  romance.  Cloth . $2.50 

Newspaper  Make-up  and  Headlines,  by 
Norman  J.  Radder.  The  principles  and 
practice  of  newspaper  copy  heading  and 
make-up . $3.00 

SPECIAL 

Brewer  Dictionary  of  Phrase  and  Fable 
(frequently  referred  to  as  the  Editor's  hand¬ 
book)  standard  at  the  $7.50  price,  offered 
here  at  S3. SO.  Half-morocco.  l.-MO  pages, 
over  14.000  references.  Frank  H.  Vizetelly. 
Litt.  D..  says:  "Full  of  meat  as  an  egg."  A 
gift-book  not  to  be  overlooked. 

America’s  Young  Men,  edited  by  Durward 
Howes.  The  official  Who’s  Who  among  the 
young  men  of  the  nation.  Regular  price, 
$12.50.  Special  offer  for  a  limited  time,  $9.00 

LAW  OF  THE  PRESS 
Newspaper  Law,  by  W.  W.  Loomis. 

Cloth . $2,50 

The  Law  of  Newspapers,  by  Arthur  8i  Cros- 
man.  Complete  exposition  of  libel,  slander, 
contempt.  Cloth . $3.50 

ADVENTURE 

Bob  Davis  at  Large,  by  Robert  H.  Davis 

(new) . $2.^ 

Jake  Lingle,  John  Boettinger . $2.50 


son . $5.00 

I  Cover  the  Waterfront,  Max  Miller. .  .$2.00 
With  My  Own  Eyes,  Frederick  Palmer.  .$3.50 

CIRCULATION 

Newspaper  District  Management,  by  Lloyd 
Smith.  A  text  book  for  men  in  charge  of 
newspaper  carrier  salesmen.  Ill.  Qoth.  $5.00 
The  Paper  Route,  by  Lloyd  Smith . $1.00 


ADVERTISING 

Makitw  Millions  Read  and  Buy,  by  William 
A.  Thomson.  New.  Expert  analysis  of 
marketing  through  newspaper  advertising 

Cloth. . . $3.00 

2222  Retailing  Ideas,  compiled  by  Emanuel 
Lyons.  Successful  methods  used  in  nearly 
every  retailing  activity.  Can  be  used  in  the 
advertising  promotion  department  as  well  as 
by  local  space  salesmen  and  users  of  space. 

Cloth . $3.00 

History  and  Development  of  Advertising, 
by  Frank  Presbrey.  Handsome  volume.  600 

pa^es.  Cloth . $7.50 

Making  Advertisements,  by  R.  S.  Durstine 
Able  exposition  of  general  advertising  tech¬ 
nique.  Cloth . $3.00 

Advertising,  Elements  and  Principles,  by 
George  H.  Sheldon.  F*ublished  in  1925  but 
the  text  matter  is  still  excellent  for  beginners 
in  advertising.  Specially  priced  at... $1.89 
Advertising,  Its  Economics.  Philosophy  and 

Technique,  by  Herbert  W.  Hess . $5.00 

Creative  Salesmanship,  by  Hess . $3.50 

Practical  Advertising,  by  King . $2.50 

NEW  BOOKS 

Breaking  into  Print,  by  F.  F.  Bond _ $2.00 

Newspaper  Desk  Work,  by  R.  M  Neal. $3.00 
Some  Newspapers  and  Newspapermen,  by 

O.  G.  Villard . ^.00 

Practical  Exercises  in  Newswriting,  by 

D.  W.  Miller . $0.88 

Practical  Exercises  in  Newswriting  and 

Editing,  by  D/W.  Miller . $2.24 

The  Advance  in  Science,  by  Watson  Davis. 

$3.50 

The  Seven  Keys  to  Retail  Profits,  by  Clyde 
O  Bedell . .j. . $3.50 


Success,  S.  H.  Adams . $2.50 

Buchanan  of  the  Press,  Silas  Bent _ $2.50 

Galleger  and  Other  Stories,  R.  H.  Davis. 

$1.75 

Hot  News,  Emile  Gauvreau . $0.75 

Not  for  Publication,  C.  H.  Hough . $2.00 

Deadlines,  Justin  Smith . $2.00 

Caliban,  W.  L.  George . $1.00 

Young  Phillips,  Reporter,  H.  J.  Smith. $1.75 
Splendor,  B.  A.  Williams . $2.05 


JUST  OUT 

History  of  The  (London)  Times,  Vol.  1.  The  first  book  of  a  trilogy  on  the  eventful  history 
of  ’"rhe  Thunderer" . $5.00 


SPECIAL  BARGAIN  OFFER 

Thousands  of  cpjestions  are  answered  in 
“The  Law  on  Advertising,”  a  50O^age 
book  by  Clowry  Chapman,  of  the  New  'York 
bar.  with  introduction  endorsement  by 
Ernest  Elmo  Calkins.  The  book  bears  the 
date  1929  and  was  made  to  sell  at  $7.50. 
Through  special  arrangement.  The  Book 
Mart  offers  a  limited  number  while  they 
last  at  $2.95.  Add  25c.  to  cover  postage. 

“Business  the  Civilizer,”  by  Earnest 
Elmo  Calkins.  "It  is  unnecessary  to  write 
any  more  books  about  advertising.  He  has 
said  it  all." — Ray  S.  Durstine  in  N.  Y. 
Herald  Tribune.  Illustrated. 

SPECIAL  AT . $1.29 


WORKING  NEWSPAPERMAN’S 
SHELF 

Recommended:  History:  Main  Cur¬ 
rents,  by  W.  G.  Bleyer,  $3.00.  Editorial 
Technique:  Newspaper  Reporting  of 
Public ’Affairs,  by  Bush.  $3.00.  News¬ 
paper  Writing  and  Editing,  by  Bleyer, 
$2.25.  Rights  and  Privileges  of  the 
Press,  by  Siebert,  $3.00.  The  Working 
Press,  by  Sorrells.  $2.00.  The  Law  of 
the  Newspapers,  by  Arthur  &  Crosman. 
$3.50.  Newspaper  Reference  Methods, 
by  Desmond.  $2.50.  News  Photogra¬ 
phy,  by  Price,  $2.00.  For  inspiration: 
Behind  the  Front  Page,  Forrest.  $2.50. 

Reference:  March’s  Thesaurus  Dic¬ 
tionary,  $9.00. 


Address  Book  Mart,  EDITOR  &  PUBLISHER 

1700  TIMES  BUILDING  NEW  YORK,  N.  Y. 
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3  TORONTO  PAPERS 
START  CONTESTS 

Trade  Names  and  Slogans,  Proverbs, 
and  Votes,  with  Heavy  Pro¬ 
motion,  Stimulate 
Circulations 


Possibly  the  most  spirited  circula¬ 
tion  war  yet  seen  in  Toronto,  Canada, 
broke  out  recently,  when  three  out  of 
the  four  daily  newspapers  in  that  city 
came  out  with  almost  simultaneous  an¬ 
nouncements  of  contest  features,  backed 
by  cash  aind  merchandise  prizes. 

In  its  first  edition  of  Monday,  Feb¬ 
ruary  11,  the  Evening  Telegram  pub¬ 
lished  a  full  page  advertisement  offer¬ 
ing  its  readers  a  repetition  of  a  trade 
name  and  slogan  contest  which  had 
previously  proven  popular.  In  this 
contest  a  series  of  50  cartoon  pictures, 
each  representing  the  trade  name  or 
slogan  for  some  well-known  product 
advertised  in  the  Telegram,  are  being 
published  one  a  day  for  50  days,  witli 
cash  and  merchandise  prizes  valued  at 
more  than  $4,500  for  nearly  300  persons 
returning  correct  answers. 

The  Daily  Star  followed  in  its  next 
edition  with  a  full  page  announcement 
of  a  proverb  contest  in  which  prizes 
valued  at  more  tlian  $8,.500,  and  includ¬ 
ing  three  motor  cars,  will  be  distributed 
to  1,038  persons  who  most  correctly 
solve  a  similar  series  of  48  cartoon  pic¬ 
tures,  each  representing  a  proverb. 

The  Mail  &  Empire  followed  in  its 
issue  of  next  morning  with  an  offer  of 
15  free  trips  to  the  King's  forthcoming 
Silver  Jubilee  in  England,  for  persons 
who  turn  in  the  largest  number  of 
votes  based  on  subscriptions  within  a 
given  period. 

Gains  are  reported  by  all  papers. 

Both  evening  newspapers  launched 
fairly  heavy  promotional  campaigns, 
involving  the  use  of  a  large  amount  of 
display  advertising  space,  cards,  radio, 
and  broadsides  distributed  to  every 
home  in  the  city  of  Toronto.  The  Star 
also  used  street  car  cards,  small  posters, 
and  large  (24  sheet)  bililx)ard  posters. 


ELECTRIC  USE  INCREASED 


St.  Louis  Newspaper  Campaign  Suc¬ 
cessful,  Utility  Reports 

The  average  use  of  electricity  by  the 
residential  customers  of  the  Union  Elec¬ 
tric  Light  &  Power  Co.,  St.  Louis,  rose 
from  709  kilowatt  hours  in  1933  to  775 
kilowatt  hours  in  1934,  in  response  to 
the  co-operative  sales  campaign  caried 
on  by  the  company  and  by  dealers  in 
electrical  appliances  throughout  the  ter¬ 
ritory,  according  to  the  report  of  Louis 
H.  Egan,  president  of  the  utility,  to 
stockholders  for  1934. 

The  use  of  electricity  in  this  territory 
is  approximately  23  per  cent  greater 
than  the  average  residential  use  in  the 
nation  as  a  whole,  the  report  adds. 

The  Union  Electric  uses  large  space 
in  all  of  St.  Louis  three  daily  newspa¬ 
pers,  one  of  the  results  of  which  is  that 
“approximately  one  out  of  every  two 
homes  served  by  the  company  now  uses 
electricity  for  refrigeration.” 


ASSOCIATED  PRESS  CHANGES 

David  Cheavens,  of  the  Marshall 
(Tex.)  Neii’s-Messenger,  will  join  the 
Dallas  staff  of  the  As.sociated  Press, 
Mar.  16.  William  M.  Pinkerton,  of  the 
Omaha  IVorld-Herald,  became  a  mem¬ 
ber  of  the  Washington  bureau  March  4. 
Edgar  Yinger,  of  the  IVichita  Falls 
(Tex.)  Daily  Tunes  will  join  the  Lin¬ 
coln  staff  March  16.  William  Voigt, 
Jr.,  will  be  transferred  from  the  Tulsa 
to  the  Kansas  City  bureau  and  R.  S. 
Strother,  of  the  Kansas  City  bureau 
has  been  assigned  to  the  Detroit  bureau. 


“BARON”  WARN  IS  BETTER 

W.  Axel  “Baron’’  Warn,  veteran  leg¬ 
islative  correspondent  of  the  New  York 
Times,  is  reported  improving  at  Al¬ 
bany  hospital.  He  was  taken  ill  and 
removed  to  the  hospital  on  the  eve  of 
the  annual  gridiron  show  of  the  New 
York  State  Legislative  Correspondent’s 
association. 


Editor  &  Publisher 
GUILD  RE-ELECTS  ADAMSHICK 


Toledo  Group  Vote*  to  Present  Play 
to  Raise  Funds 

Election  of  officers,  authorization  for 
the  production  of  a  charity  play  arid 
proposal  to  create  an  annual  award  in 
memory  of  William  Roche,  veteran  To¬ 
ledo  newspaperman,  were  the  high  spots 
of  the  second  annual  meeting  of  the  To¬ 
ledo  Newspaper  Guild  held  in  the  New 
Secor  Hotel  Sunday,  March  3. 

Carl  P.  .^damsluck,  Xews-Bec  re¬ 
porter,  was  re-elected  president ;  Paul 
.\.  Schrader,  Times  >ports  editor,  was 
re-elected  vice-president ;  K.  P.  Over- 
myer  of  the  Blade  copy  desk  was  re¬ 
elected  secretary,  and  Phil  Gibbs.  Blade 
reporter,  was  named  treasurer  to  suc¬ 
ceed  C.  C.  Htiiieman  of  the  Times. 

Plans  for  production  of  "Blessed 
Event”  by  the  guild,  already  tentatively 
laid,  were  given  full  approval. 

The  treasurer's  report  showed  more 
than  $350  had  been  sent  to  the  Newark 
strikers,  and  that  there  was  a  balance  in 
the  local  treasury  of  more  than  $100. 

Following  conferences  between  the 
Toledo  Guild  and  the  Blade,  at  which 
the  newspaper  refused  to  sign  a  con¬ 
tract,  several  raises  were  given  Blade 
employes  in  the  lower  salary  brackets. 


BUFFALO  GUILD  ELECTS 


Fred  Charles,  Buffalo  Times,  is  Named 
to  Head  Local  Unit 

The  Buffalo  Newspaper  Guild,  not 
yet  affiliated  with  the  American  News- 
pai>er  Guild,  elected  the  following  direc¬ 
tors  last  week; 

Buffalo  Times — Fred  Charles,  edi¬ 
torial  w  riter ;  Clyde  B.  Davis,  reporter ; 
.Ale.x  Ross,  reporter ;  Fritz  Brownell, 
political  reporter;  William  Silverman, 
sub-editor ;  Oviatt  McConnell,  reporter. 

Buffalo  Courier-Express  —  Howard 
Garnish,  sub-editor;  Francis  W.  Mor¬ 
rison,  telegraph  editor;  and  Stephen  V. 
Feeley,  reporter. 

The  Times  has  53  members,  the  Cour¬ 
ier  28,  and  the  Evening  NcVl’s  none 
since  the  withdrawal  of  the  News  chap¬ 
ter  last  fall.  The  directors  met  March 
1  and  elected  Mr.  Charles  president ; 
Nathaniel  Gorham,  vice-president ;  Mr. 
McConnell,  secretary ;  .\lex  Ross, 
treasurer.  Mr.  Garnish  is  chairman  of 
the  board. 


MERIDEN  GUILD  FORMED 

The  Meriden  Newspaper  Guild, 
second  in  Connecticut,  was  organized  by 
employes  of  the  Morning  Record  and 
Evening  Journal  Saturday,  March  2. 
Officers  elected  were:  Roy  L.  Kearns, 
president;  John  J.  Quinn,  vice-presi¬ 
dent;  Herman  1 1,  .\ngcl,  secretary; 
Samuel  B.  Cohen,  treasurer.  The  officers 
and  Frank  L.  Blackadar,  Clifford  F. 
Burton  and  George  W.  Kantack  are  an 
executive  committee.  Three  members 
of  Connecticut's  first  guild,  Waterbury, 
attended:  Harold  E.  Senior,  of  the 
New  England  regional  organization 
committee,  Frank  T.  Johnson  and  Niver 
W.  Beaman. 


OAKLAND  “YEAR  BOOK”  OUT 

To  promote  general  appreciation  of 
the  development  of  the  Oakland  market, 
the  Oakland  (Cal.)  Tribune  issued  its 
annual  year  book  edition  Feb.  27,  in¬ 
cluding  three  feature  newspaper  maga¬ 
zine  sections  in  tabloid  size  color,  a 
total  of  96  pages.  Construction  of  the 
new  Transbay  bridge  and  every  major 
activity  of  Oakland  and  surrounding 
territory,  including  agriculture,  shipping, 
manufacturing,  transportation,  avi¬ 
ations,  sports  and  others,  are  covered  .’n 
the  magazine  sections. 


TRI-STATE  GUILD  ELECTS 

Austin  Scannell,  city  editor,  Albany 
Evening  News,  has  been  elected  presi¬ 
dent  of  the  Tri-State  Newspaper  Guild, 
comprising  Albany,  Schenectady  and 
Troy  newspaper  workers.  John  Blawis, 
Schenectady  Union-Star,  is  first  vice- 
president;  Julius  Heller,  Troy,  second 
vice-president,  and  Miss  Zoe  B.  Fales, 
Albany  Times-Union,  secretary-treas¬ 
urer.  The  latter  was  made  a  paid  posi¬ 
tion. 


for  March  9,  1935 


CARSON.  EVANSTED  PROMOTED 


Former  Now  City  Editor,  Latter 
News  Editor  in  Toledo 

Charles  Carson,  one  of  the  youngest 
members  of  the  Toledo  News-Bee  staff, 
was  appointed  city  editor  Monday  to 


Charles  Carson 


succeed  Paul 
Evansted,  who 
was  made  news 
editor.  Ken  Mil¬ 
ler,  who  has  been 
news  editor,  was 
placed  on  the 
courthouse  beat. 

Mr.  Carson,  a 
graduate  of  the 
University  of  To¬ 
ledo,  where  he 
was  a  star  ath¬ 
lete,  joined  the 
News- Bee  when 
he  was  graduated 
three  years  ago. 


He  has  been  a  general  assignment  re¬ 
porter  and  recently  has  been  assistant 
city  editor. 

Sir.  Evansted,  who  formerly  was 
news  editor,  was  made  city  editor  last 
fall  to  succeed  Ben  Mendoza,  who  re¬ 
turned  to  the  courthouse  beat. 


MACY  MAN  JOINS  DAILY 


Monroe  Green,  Store  Executive,  Goes 

to  New  York  Herald  Tribune 

Monroe  Green,  assistant  to  the  pub¬ 
licity  director  of  R.  H.  Macy  &  Co.,  has 
resigned,  effective  early  in  April,  to 
become  associated  with  the  local  adver¬ 
tising  department  of  the  New  York 
Herald  Tribune,  according  to  announce¬ 
ment  this  week  by  Paul  Hollister,  exec¬ 
utive  vice-president  and  publicity  direc¬ 
tor  of  the  store. 

Mr.  Green,  who  before  becoming  as¬ 
sistant  to  Mr.  Hollister  had  been  ad¬ 
vertising  manager  of  Macy’s,  first 
joined  the  store  on  his  graduation  from 
the  L’niversity  of  Pennsylvania  in  1927. 
Prior  to  becoming  a  member  of  the 
store’s  advertising  department  he  had 
been  associate  manager  of  the  foreign 
department  and  assistant  to  Ernest 
Katz,  controller. 


FOREIGN  PRESS  DINNER  MAR.  ijcARR 

AD 


York 

Publi 

— O 


Hon.  Kirosi  Saito,  Japanese  .\mU 
sador  to  the  United  States,  will  spj 
at  the  annual  dinner  of  the  AssociatiJ^  En« 
of  foreign  Press  Correspondents,  i 

Park  Lane  Hotel,  New  York  CiQ 
Mar.  12.  Reservations  are  rei|ueste 
The  following  officers,  elected  last 
for  the  1935-36  year,  will  officiate  i 
the  first  time:  President,  R.  J.  Crui 
shank.  Daily  Neivs  Chronicle,  Lundcr 
vice-presidents,  A.  Bernard  Molonr 
Reuters,  Ltd.,  and  Dr.  A.  Morawi^ 
Nawench,  Polish  Telegraphic  Xe. 

Agency ;  secretary-treasurer,  Rog, 
Dapoigny,  Agency  Havas;  members)^ 
secretary,  A.  Frank  Tinsley,  Reuter^ 

Ltd.;  press  secretary,  Jan  Hnubc' 

Actueel  IVercld  Nieincs,  Holland;  t 
sistant-secretary,  Alan  O.  Trower,  Re 
ters.  Ltd. 


He  ha 
biig  rei 


NEW  HOE  REORGANIZATION 

Bondholders  of  R.  Hoe  &  Co.,  Irt 
press  manufacturers,  have  been  urgi 
by  a  reorganization  committee  to  si, 
nify  assent  to  a  new  plan  of  reurgai. 
ization  dated  as  of  Jan.  16,  1935,  imd- 
the  bankruptcy  act.  Notice  of  abandc; 
ment  of  the  Sept.  21,  1934,  reorganizj. 
tion  plan  was  given  March  5.  Holder 
of  certificates  of  deposit  who  do 
wish  to  withdraw  their  bonds  ire,; 
deposit  need  not  forward  any  form 
assent  and  acceptance.  No  additiom 
bonds  will  be  accepted  for  deposit  u 
further  notice. 


NEW  JOB  FOR  KENNY 

Lawrence  A.  Kenny,  for  15  years  ad¬ 
vertising  manager  of  the  lYaterbm 
(Conn.)  Evening  Democrat  has  joined 
the  ll’aterbury  Evening  American 
the  same  capacity.  Two  other  change 
have  been  announced  by  the  .\mericaa 
Charles  Swanton,  of  the  display  stafi 
is  now  in  national  advertising  and 
James  W.  Chew  of  the  classified  staf 
is  in  the  commercial  department 
WIXBS,  the  dailies’  radio  station. 


COAST  PUBLISHER  BEATEN 

Attacked  by  two  men  as  he  entered 
his  publishing  plant  at  midnight  of  Feb. 
28,  Harry  R.  Burt,  World  3Yar  veteran 
and  publisher  of  the  weekly  Point  Rich¬ 
mond  (Cal.)  Progress,  was  slugged  and 
beaten  glrnost  unconscious  in  a  mystery 
attack.  Burt  charges  the  beating  to 
“hired  torpedos”  from  New  York,  and 
declares  the  episode  is  the  result  of  edi¬ 
torial  attacks  he  has  launched  on  local 
gambling  interests. 


JONES  PROMOTED  ON  H-T. 

Lem  Jones,  formerly  on  the  repor- 
torial  staff,  has  been  named  an  assistant 
city  editor  on  the  Nezo  York  Herald 
Tribune  day  city  desk.  Jones,  who  fills 
the  vacancy  caused  by  the  promotion  of 
other  men  on  the  desk  when  Stanley 
Walker  resigned  as  city  editor,  joined 
the  Tribune  in  1932. 


A  PUBLISHER  COMMENTS  ON 


“Home  Economics" 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


"As  has  been  reported  to  various 
members  ol  your  orsanization,  we 
are  more  than  pleased  with  our 
School  this  year;  a  new  record  lor 
attendance  having  been  set  and  a 
more  favorable  reaction  to  the 
School  has  been  noted  than  lor 
several  years  past." 

(From  an  Ohio  newspaper) 


HOME  ECONOMICS 

SERVICE  CORPORATION 
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nJcARROLL  SWAN  DIES; 
ADVERTISING  MAN 
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England  Representative  of  New 
York  Herald  Tribune  and  Other 
Publications  Dies  at  Age  of  55 
— Owned  Farmer’s  Almanac 

Colonel  Carroll  Judson  Swan,  55, 
.miiiciit  Boston  advertising  man,  died 
Doctors  Hospital,  New  \ork,  March 
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He  had  been  Xew  England  adver- 
:;Uig  representative  of  the  .\ew  York 
\  ;rM  Tribune  since  1925  and  had  rep- 
’..jnted  many  other  publications,  in- 
;d:ng  the  Thiladelpitia  Inquirer,  The 
'■•riiry  Digest  and  the  Froi'idence 
fiffsHC.  He  was  the  owner  of  The 
Id  Fanner's  Almanac,  the  circulation 
which  had  increased  from  90,000  to 
since  he  bought  it  three  years 

Born  in  Franklin,  Me.,  he  was  the 
.cof  Eugene  J.  Swan  and  Mrs.  Estelle 
.ccinda  Swan.  He  was  graduated 
m  Harvard  in  1901  and  soon  after- 
,jd  began  his  advertising  career.  He¬ 
re  the  World  War  he  was  a  member 
the  First  Corps  of  Cadets  of  Boston. 
1917  that  organization  became  the 
f.ii  Engineers,  with  which  he  served 
,r>ea5  as  captain.  Cited  for  bravery, 
:;rose  to  lieutenant  colonel  and  retired 
..  colonel. 

He  wrote  “My  Company,”  a  book  on 
;  war  e-xperiences. 

He  had  been  commander  of  the  V'et- 
of  Foreign  Wars  of  Massachu- 
president  of  the  Boston  Chapter, 
riary  Order  of  the  World  War,  and 
-raaniler  of  an  American  Legion 
a.  in  Boston. 

In  1931  he  was  chairman  of  the  ward 
:.iDniittee  of  the  Boston  Emergency 
jmpaign,  the  only  year  in  which  the 
ca.aigii  reached  its  quota.  He  was 
riident  of  the  Boston  Advertising 
i]iib  twice  and  a  member  of  the  Adver¬ 
ting  News  Club,  Army  and  Navy 
Gnb,  the  City  Club,  the  Lantern  Club, 
Harvard  Club  and  the  Harvard 
Visity  Club  in  Boston  and  of  the  Har- 
"d  Club,  New  York,  and  the  .\dver- 
skg  Club  of  Springfield.  He  was  a 
1:  degree  Mason. 

His  widow,  the  former  Miss  Emma 
„r.aehaii,  survives.  They  had  no 
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KILLED  IN  PLANE  CRASH 

Rex  Thomas,  31,  reporter  on  the 
i;-:r  (Mo.)  Democrat,  was  killed 
''ch  1  when  a  plane  in  which  he  was 
i  passenger  crashed  into  Lamar's  town 
■arc,  filled  with  Saturday  afternoon 
toppers.  A  second  passenger,  son  of  a 
cer  Barton  County,  Missouri,  sher- 
■  also  was  killed,  and  the  pilot  was 
The  three  had  taken  off  a  few 
•  ;ents  before  to  permit  Thomas  to 
r-'rihufe  handbills  from  the  air. 
'i:.  Thomas  is  survived  by  his  recent 


SETTUNG  NIXON  ESTATE 

Urs.  Eugenia  Nixon,  widow  and  ex- 
arix  of  the  estate  of  Don  M.  Nixon, 
lloer  editor  of  the  IT  abash  (Ind.) 
Dealer  and  other  newspaper  prop¬ 
in  Indiana,  on  March  5  was  given 
permission  to  sell  $20,000  worth 
•ock  Mr.  Nixon  owned  in  the  Terre 
e  Engraving  Company.  Half  of 
fcnwney  will  be  used  to  pay  debts  out¬ 
ing  against  the  company  and  other- 
settle  the  estate. 


liNTERIVATIOIVAL 
SERVICE 
I  Sydney  R.  Clarke 

President 

76,  Rue  des  Petite-Champs 
Paris,  France 

Telephone  1  Opera  66-27 
Cable  Address:  Ricantalir,  Paris 

Travel  Experts 

New  York  Represeotative: 

WQliam  L.  Straoss  &  Sod 
ISiladiBon  Avenue  New  York,  N.  Y. 


O^bttuarii 

JOHN  SOUGHROE,  78,  publisher  of 
the  Stockton  (Ill.)  Herald-Ne'jcs 
since  1896,  died  Feb.  24  at  his  home 
in  Stockton.  He  formerly  owned  the 
Mount  Carroll  Mirror  and  at  one  time 
practiced  law  in  that  city.  A  son, 
Charles,  survives. 

George  Word,  44,  former  reporter 
on  Chattanooga,  Tenn.,  and  Atlanta, 
Ga.,  newspapers  and  Wojld  War  vet¬ 
eran,  died  March  1  in  Chicago. 

.\i  i.rsTiN  I'.  .\1.\HER.  64,  former  man¬ 
aging  editor  of  the  Sezv  Haven  Reg¬ 
ister  and  also  the  Boston  Journal,  died 
in  his  home  in  New  Haven  March  2. 

Ernest  B.  .\tchley,  56,  former  man¬ 
aging  editor,  ITichita  (Kan.)  Beacon, 
died  March  3  of  pneumonia  at  his  home 
in  .\kron,  O. 

Chester  Robinson  Ho.\g,  74,  a 
founder  of  \\  hitehead  &  Hoag,  New¬ 
ark,  N.  J.  advertising  specialists,  died 
in  Newark,  March  1  after  a  short  ill¬ 
ness. 

William  C.  Colton,  81,  believed  to 
be  the  oldest  active  advertising  man 
in  New  England,  and  for  35  years  with 
Wood,  Putnam  &  Wood,  died  at  his 
home  in  South  Braintree  last  week. 

Paul  Wagner,  46,  of  the  National 
Petroleum  I^eivs  and  one  of  the  most 
widely  known  oil  writers,  died  Feb.  24 
in  Houston. 

William  Giles  Mebane,  62,  pub¬ 
lisher,  Beaufort  (N.  C.)  Neixs,  died 
March  3  at  a  Morehead  City,  N.  C., 
hospital  following  a  long  illness.  His 
wife  and  son  survive. 

William  H.  Pickens,  68,  for  the 
past  30  years  editor  of  the  Marienville 
(Pa.)  Express,  died  in  the  Community 
Hospital.  Kane,  Pa.,  March  2  after 
a  short  illness.  His  wife  and  five  sons 
survive. 

Leland  E.  Durfee,  editor  and  pub¬ 
lisher,  Little  Valley  (N.  Y.)  Hub,  com¬ 
mitted  suicide  by  shooting  himself 
through  the  head  in  his  office  in  that 
Buffalo  suburb,  last  week.  Worry  over 
business  affairs  was  said  to  have 
prompted  his  action. 

George  b'.  Kaucher.  75.  a  proofreader 
on  the  Neu.’  York  Times  since  1917, 
died  Feb.  28  in  the  Post-Graduate  Hos¬ 
pital,  New  York,  of  pneumonia. 

William  N.  Leiser,  65,  district  su¬ 
pervisor  of  the  circulation  department, 
St.  Louis  Globe-Democrat,  died  in  a 
hospital  there,  March  2  of  a  throat 
infection.  He  had  been  with  the  paper’s 
circulation  department  for  32  years,  the 
last  25  years  as  supervisor.  Surviving 
are  four  children. 

H.  P.  Garrett,  75,  veteran  newspaper¬ 
man,  died  Feb.  24  in  Ft.  Worth.  He 
had  been  an  invalid,  suffering  from 
heart  ailment  for  the  past  four  years. 
Prior  to  his  resignation  eight  years 
ago  he  was  city  editor  of  the  Paris 
(Tex.)  News  for  33  years,  and  Dallas 
Morning  News  correspondent  for  25 
years. 

Elon  O.  Henhel,  79,  retired  editor 
of  the  Neiv  Market  (Va.)  Shenandoah 
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I  alley,  died  Feb.  27  at  his  home  there. 
His  wife  survives. 

J.  P.  O’Mahony,  former  editor  of 
tlie  Indiana  Catholic  Record  and  who 
had  served  on  newspapers  throughout 
the  United  States,  died  in  St.  Vincent’s 
Hospital,  Indianapolis,  March  4.  He 
\sas  65  years  old.  He  had  been  Span- 
ish-.\merican  war  correspondent  for  the 
Baltimore  Sun,  and  member  of  the 
staffs  of  the  old  Indianapolis  Sentinel, 
Evansville  Courier,  Detroit  Tribune, 
Baltimore  American,  Philadelphia  Led¬ 
ger  and  Washington  Post. 

Caw.  John  R.  Jones,  85,  former  edi¬ 
tor  of  the  Tampa  Review,  daily  paper 
which  left  the  Tampa  scene  many  years 
ago,  died  at  his  home  in  .\nna  Maria 
Key,  Fla.,  March  4,  after  a  prolonged 
illness. 

George  O.  Moody,  55,  for  the  past  16 
years  a  member  of  the  Atlanta  Journal 
staff,  died  in  Plapeville,  Ga.,  XIarch  5 
after  two  months’  illness  following  a 
hprt  attack.  He  covered  the  Titanic 
disaster  in  1912,  and  later  became 
sports  editor  of  a  Providence  (R.  1.) 
newspaper,  from  which  he  went  to  At¬ 
lanta  in  1918  to  succeed  Laurence 
Stallings,  now  widely  known  author 
and  playwright.  Mr.  Moody  covered 
the  courthouse  for  the  Journal  12  years, 
being  transferred  to  the  office  four 
years  ago  for  general  assignment  work. 

Miss  Anne  Gertrude  Higgins,  ac¬ 
tively  connected  with  the  Brooklyn 
Eagle  for  49  years  and  who  retired  last 
May,  died  suddenly  Feb.  26  at  her  home 
in  Brooklyn.  She  started  work  in  the 
composing  room,  later  joining  the  news 
staff  and  becoming  editor  of  the  women’s 
pages. 

Mrs.  Jennie  Barbour  Charles,  wife 
of  Harry  H.  Charles,  president  of  the 
Charles  Advertising  Service,  New 
York,  died  March  6  at  her  Riverside 
Drive  home. 

Leicester  A.  N.  DeLisser,  a  founder 
of  the  publishers’  representatives  firm. 
De  Lisser,  Boyd  &  Terhune,  Inc.,  New 
York  City,  died  March  4  at  his  home 
in  Bellerose,  L.  I.  He  had  been  with 
the  old  New  I  ork  Press  as  advertising 
manager,  the  Nctv  York  Sun  in  the 
same  capacity  and  left  the  Sun  to  found 
an  advertising  agency.  He  was  51. 

Mrs.  Mary  D.  Smith,  mother  of 
Mrs.  Zell  Hart  Deming.  publisher  of 
ITarrcn  (O.)  Tribune  Chronicle,  died 
at  Warren  on  March  2,  aged  90. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sigma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dirtetof 
•36  Euhaafl*  Av«a*«  Chicafo 


NO  CHARGE  TO  EMPLOYERS 


BRENNAN  MEMORY  HONORED 

Tribute  to  the  memory  of  the  late 
George  J.  Brennan,  for  nearly  a  half 
century  political  editor  of  the  Philadel¬ 
phia  Inquirer,  was  paid  by  members  of 
the  Pennsylvania  Legislative  Corre¬ 
spondents  Association  at  Harrisburg 
Feb.  26.  Mr.  Brennan,  who  died  last 
year,  was  one  of  the  founders  of  the 
association,  which  next  month  will  ob¬ 
serve  its  40th  anniversary.  As  part  of 
the  memorial  service  John  M.  Cum¬ 
mings,  present  political  editor  of  the  In¬ 
quirer,  presented  to  the  association  a 
framed  crayon  drawing  of  Mr.  Brennan 
done  by  Charles  E.  Bell.  Inquirer  artist. 


DAVID  B.  SMITH 

David  B.  Smith,  65,  former  treasurer 
and  business  manager  of  the  Pittsburgh 
Chronicle-Telegraph  and  Gazette-Times 
before  they  were  sold  to  the  present 
owners,  died  suddenly  at  his  home  in 
V'andergrift,  Pa.,  Feb.  27. 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  ^posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


Cline  -  Westinghoiue 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 
Warren  Tribune 

Warren,  Ohio 
Ask  them  about  it 
CUNE  ELEC.  MFC.  CO. 
Chieafo:  211  Wwt  Waclnr  DHv* 

New  York:  Daily  News  BId«.. 
Z2t  East  42ad  Street 

San  Francisco:  First  National 
Bank  Building 
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ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 

Subsaiption  of  $8  a  ytat  includct: 

52  itsuei  of  World's  Press  News 
12  issues  of  “Photography” 

12  issues  of  “Printing'' 

12  issues  of  "Marketing  A  Design" 

Only  British  member  of  the  A.  B.  C. 
in  its  field.  Largest  net  paid  sale. 

WORLD’S'PRESS  NEWS 
AND  ADVERTISING 

48,  Fetter  Lenc  London,  E.  C.  4 


34 


Editor  &  Publisher  for  March  9,  1935 


NEW  REVENUE  IDEAS 
SOUGHT  BY  lOWANS 

75  Publishers  Attend  Conference  at 
State  College — Waverly,  Cherokee 
and  Pella  Papers  Win  Silver 
Trophies 

Revenue  producing  ideas  proved  the 
most  popular  topics  chosen  lor  discus¬ 
sion  by  Iowa  publishers  at  their  annual 
press  conierence  held  at  Iowa  State 
College  March  1  and  2.  These  topics, 
as  well  as  three  contests  tor  best  pro¬ 
motional  plans,  were  selected  for  the 
conference  by  the  publishers  from  a 
questionaire  sent  out  by  the  technical 
journalism  department. 

“While  the  practice  of  selling  adver¬ 
tising  on  a  i>ercentage  of  net  sales  will 
stimulate  competitive  advertising,  it  is 
best  to  progress  slowly  while  acquiring 
experienq^  on  the  plan,”  was  the  advice 
given  the  group  of  75  publishers  by 
Ralph  Shannon  of  the  Washington 
Evening  Journal. 

Phil  Jarnagin,  editor  of  the  Sheldon 
S'ttn,  urged  the  use  of  better  cameras  in 
relating  the  experiences  of  a  group  of 
eight  northwest  Iowa  newspapers  which 
have  set  up  a  cooi)erative  engraving 
plant.  Each  paper  invested  $50  and 
pays  a  monthly  fee  for  a  stipulated  num¬ 
ber  of  units  of  engraving  per  month. 
The  engraver  owns  a  half  interest  in 
the  plant  and  operates  it. 

.Assessments  for  graphic  arts  code  ad¬ 
ministration  will  be  collected  and  many 
of  the  advantages  offered  by  the  code 
will  be  prolonged  and  developed,  accord¬ 
ing  to  the  predictions  of  K.  F.  Bald¬ 
ridge,  president  of  the  National  Edi¬ 
torial  .Asspeiation.  More  “homespun” 
subscription  campaigns  were  advocated 
by  A.  J.  Kirkpatrick,  editor  of  the  Jef¬ 
ferson  Herald,  in  preference  to  the 
agency-managed  kind,  both  of  which  he 
has  tried. 

Silver  trophies  were  awarded  by  the 
Iowa  State  Chapter  of  Sigma  Delta  Chi 
to  the  Waverly  Republican  for  the  best 
promotional  advertisement  in  which  it 
used  an  audited  breakdown  of  its  cir¬ 
culation;  to  the  Cherokee  Times  for  the 
best  business  promotional  suggestion  in 
which  it  presented  a  series  of  mailing 
pieces  on  carrier  service;  and  to  the 
Pella  Chronicle  for  best  circulation  pro¬ 
motional  plan  in  which  it  gave  mounted 
photographs  of  rural  school  groups  as 
premiums. 

Newspapers  were  criticized  for  sen¬ 
sationalizing  news  and  using  appeals  to 
the  morbid  by  L.  W.  Powers,  Justice 
of  the  Iowa  Supreme  Court.  Judge 
Powers  represented  the  legal  profession 
as  the  second  speaker  on  the  series  of 
three  open  forums  on  the  subject,  “An 
Intelligent  Reader  Scans  His  News¬ 
paper.”  The  forum  talks  were  given 
before  200  guests  at  the  annual  gridiron 
banquet  Friday  evening. 

Pjof.  Lawrence  Martin,  Northwestern 
University,  further  chastised  the  news- 
Ijaper  as  “a  modern  tyrant,  the  one  in¬ 
stitution  above  the  law.  The  newspaper 
invades  privacy  and  does  not  deal  in 
an  unbiased  fashion  with  social  and  eco¬ 
nomic  matters.”  he  charged.  Dr.  Paul 
Hutchinson,  editor  of  Christian  Cen¬ 
tury,  had  criticized  newspapers  for  not 
giving  more  interpretive  and  back¬ 
ground  information  with  foreign  news 
in  an  earlier  forum  talk.  He  predicted 
news  services  would  soon  be  supplying 
comprehensive  background  sketches  to 
accompany  cable  dispatches  as  they 
were  relayed  to  newspapers. 


EDITOR’S  CASE  DELAYED 

There  is  little  likelihood  that  any  fur¬ 
ther  action  on  the  trial  of  William  H. 
Fischer,  editor  of  the  Toms  River  (N. 
J.)  New  Jersey  Courier,  on  charges  that 
he  criminally  libeled  Secretary  of  State 
Thomas  A.  Mathis  and  the  Ocean  Coun¬ 
ty  Republican  organization,  will  be  taken 
for  several  weeks.  Robert  Carey,  chief 
defense  counsel,  has  received  word  from 
the  office  of  .Attorney  General  Wilentz 
that  Assistant  Attorney  General  Robert 
Peacock,  who  is  to  handle  the  prosecu¬ 
tion  in  place  of  Prosecutor  Leo  J.  Rob¬ 
bins,  will  not  return  from  a  vacation 
tintil  March  11. 


REBATING  ILLEGAL,  DISHON- 

EST  A.A.A.A.  DECLARES 

{^Continued  from  page  5) 

probable  contingency  that  all  the  tees 
and  likewise  all  the  percentages  charged 
on  total  net  or  gross  amount  to  less 
than  card  rates,  the  table  would  show 
less  tlian  15  per  cent  of  all  reporting 
advertisers  by  any  possibility  receiving 
a  rebate,  however  slight.  It  might  be 
much  nearer  10  per  cent,  if  the  facts 
were  known.  These  two  limits  coincide 
with  the  ones  estimated  by  the  \oung 
study  a  year  or  two  ago.  .  .  .  . 

If  the  compilations  were  conlined  to 
strong  and  able  agencies  and  to  high- 
grade  accounts,  the  amount  of  demor¬ 
alization  might  be  close  to  negligible. 

.  .  .  It  does  not  look  from  these 

ligures  as  if  the  agency  commission  sys¬ 
tem  is  being  moditied ;  10  per  cent  to 
15  per  cent  demoralization  in  any  line 
of  business  is  not  serious,  however  un¬ 
desirable,  human  nature  being  what  it 
IS  and  competition  as  keen  as  it  has 
become.  .As  a  matter  of  fact  and  of 
agency  e.xperience  in  the  field,  there  is 
vastly  less  rebating  now  than  there  was 
20  years  ago.  Many  of  the  rebating 
agencies  have  gone  out  of  business,  and 
some  of  the  rebate-seeking  advertisers 
have  clianged  to  full-rate  service,  as 
agency  records  will  substantiate.” 

Summing  up  the  argument,  the  “.An¬ 
alysis”  reaches  this  conclusion: 

"The  commission  method  of  agency 
compensation  may  bog  down  at  times, 
in  individual  instances,  and  seem  to  do 
less  than  justice.  But  by  and  large  it 
has  succeeded.  In  the  judgment  of 
agencies,  advertisers,  and  media  own¬ 
ers,  or  the  great  majority  of  them,  it 
has  made  for  better  advertising,  it  has 
increased  the  effectiveness,  and  thereby 
has  increased  the  use,  of  advertising. 
.And  it  has  done  so  with  marked  profit 
to  those  who  have  used  it. 

“Media  owners  have  likewise  profited. 
They  have  built  up  through  the  years 
a  creative  force  and  harnessed  it  to  the 
selling  and  service  of  their  product — 
space,  time,  and  circulation.  They  have 
done  so  with  the  agency  commission 
which  serves  as  a  financial  incentive  to 
ever  greater  creative  effort,  directly  for 
clients,  indirectly  for  themselves. 

“Like  the  capitalistic  system,  it  fur¬ 
nishes  an  incentive  to  creative  effort 
which  human  nature  needs,  and  like  the 
capitalistic  system,  it  also  has  its  flaws. 
But  far  better  the  known  weaknesses 
of  the  present  system — which  after  all 
does,  by  and  large,  work  substantial  jus¬ 
tice — than  the  unknown  perils  of  untried 
panaceas.” 

WADE  SUCCEEDS  KAVANAUGH 

(.Special  to  Editor  &  PuiLitHsi) 

Elk  City,  Okla.,  March  4 — Paul  R. 
Wade,  former  business  manager  of  the 
El  Reno  (Okla.)  Daily  Tribune,  became 
editor  and  publisher  of  the  Elk  City 
(Okla.)  Datly  News  today,  succeeding 
A1  Kavanaugh.  Mr.  Kavanaugh  re¬ 
signed  to  return  to  .Alva,  Okla.,  his 
former  home,  where  he  will  be  associ¬ 
ated  with  the  Alva  Review  Courier. 


For  Sale 

AT  RIGHT  PRICE 

Goss  Presses 

from  plant  of  Cincinnati 
Timea-Star 

a 

Latest  Straightline  Type 
High-Speed 

Sextuple  or  Octuple 

a 

For  complete  tpeeiRcationa, 
communicate  with 

Wood  Newspaper  Machinery 
Corporation 

501  FIFTH  AVE.,  NEW  YORK 


WATERBURY  STAFF  CHANGES 

The  Waterbury  (Conn.)  American 
and  Republican  has  made  several 
changes  in  its  editorial  staff.  .Albert 
N.  Colgrove,  special  writer  and  long 
time  city  editor  of  the  .American,  has 
been  granted  a  leave  because  of  ill 
health.  Lyall  H.  Hill,  state  editor,  has 
l)een  promoted  to  assistant  city  editor; 
Frank  T.  Johnson,  for  five  years  assis¬ 
tant  city  editor  of  the  Republican,  night 
side,  has  been  assigned  to  the  American, 
day  side,  as  state  editor  and  Barron  C. 
Watson,  of  Mount  Desert,  Me.,  has 
joined  the  Republican  as  assistant  city 
editor.  Mr.  Watson  was  a  Sunday  Re¬ 
publican  writer  a  few  years  ago,  leav¬ 
ing  newspaper  work  to-do  special  mag¬ 
azine  feature  writing. 


LOWER  COURT  UPHELD 

The  Appellate  Division  of  the 
York  County  Supreme  Court  this  wen 
affirmed  an  order  issu^  in  Manhatte 
Supreme  Court  in  which  a  motion  t 
dismiss  the  $250,000  libel  action  brouga 
by  Curtis  B.  Dali  against  Time  Magi 
sine  was  denied.  The  order  was  unaa- 
mously  upheld  by  the  higher  cour. 
Costs  of  $20  were  also  imposed  on  th; 
appellant. 

TO  HONOR  W.  A.  WHITE 

William  Allen  White,  editor,  Emp^ 
ria  (Kan.)  Gasette,  will  be  award^l 
an  honorary  d^ree  of  Doctor  of  La»! 
by  Beloit  (Wis.)  College  at  a  speci 
convocation  March  19. 


Supplies  and  Equipment 
Rebuilt  Presses  r  1 


SCOTT  24  and  SZ-page  Preatet,  alto  Modern 
MuM-Unit  and  Straight  Unit  Presaet  ia 
rariout  capadtiea. 

GOSS  32-page  with  color  deck,  upper  foriaer, 
good  far  black  and  color  work. 

HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-apeed  Octuple  with  Kohler  Reela. 

COLOR  PRESSES 

HOB  12  Couple  “Universal  Unit"  Color  Preaa, 
afl  couplet  reveraible.  PriaU  from  K'  thick 
tOaraotypo  or  electrotype  platea  against  hard 
packing.  Alto  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  site  or  tabloid  products.  Both 
aguipped  with  arire  stitchers. 

Available  for  early  delivery 


WALTER  SCOTT  &  COMPANY  generax^electbic 


Mala  OHca  k  Fsetary . PIsintsM,  N.  J. 

Now  Tack  OSes .  238  Wsst  41tt  Strati 

CMsoga  OAca . 1338  Mtoadaack  Black 


Fot  Everything  Electric 
See  General  Electric 

The  complttt  G-E  line  enables 
you  to  entrust  ont  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Geo- 
rral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  Addraaa  NENSCO— Woreastar 


Use  the  ^Clbll^C  •  Gauging  a  curved  Stereo- 

improved  ZENKE 

for  Economical  Quality  Printing 

presses  demand  a  like  de- 
gree  of  precision  in  plates 

of  the  Zenke  Gauge  is  at- 
rained  by  its  pre-loading. 
and  self-aligning  features, 

or  flat  plates  up  to  18"  in 

width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Spc-cial  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  illustrated  circular. 

SOLE  DISTEIBUTO&S 

RTT/^T7  q,  H8th  STREET  &  EAST  RIVER 

.  ilUL  &  Inc.  ne  W  YORK,  N.  Y. 

CHICAGO,  ILL.  •  SAN  FRANCISCO,  CAL.  •  BOSTON.  MASS. 


Qauging  a  curttdsttrtt- 
lype  plate  u  ith  the  Zenke 
L'nii  ersal 
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U£AVY  sales  in  ST.  LOUIS  REFUSED  INFORMANT’S  NAME  EMPLOYES  WIN  CONTEST 

-  iiTT.  .  When  the  results  of  a  recent  music 

^town  Day,  March  2,  Brings  Big  Hartford  Reporter  Told  Investigators  contest  sponsored  by  the  Rochester  (X. 


Situations  Wanted 

111  Any  Capacity— I've  recently  sold  my 


Advertising  Response  He  Wouldn’t  Break  Confidence  \.)  Democrat  and  Chronicle 

(Sfecial  to  Editor  &  Publisher)  Moses  Berkman  Hartford  (Conn.)  Known,  the  paper  S  ofticials  were  what  salesman,  circulation.  Advertising 

Louis.  March  4-Downtown  Day,  Tunes  legislative  reporter,  refused  to  tl^y  called  "proud  but  embarrassed.”  iLge  a“^^^ 

.....sisnl  Riac  in  _ i  ...  _ _ *  I _ _  : _ inrep  vnnnor  wnmpn  pmi>mvp<i  of  the  ...m  _..i _ 


1  .u  »  rr*  •  1  u  ».  paper,  and  am  seeking  a  ne^^spape^  poai- 

known,  the  paper  S  otticials  were  what  as  salesman,  circulation.  Advertising 


^i-aiinual  event,  was  observed  in  reveal  to  a  special  senate  investigating  ihree  young  women  employes 
[^uis  on  ^larch  2  on  a  much  broader  committee  recently  the  source  of  tiis  paper  nelen  Clark,  Ann  ^IcGet 
than  heretofore.  Previously,  the  information  concerning  an  offer  to  yuinn  who  found  they  could  sii 
^ance  was  confined  to  member  Senator  David  R.  Robins  of  Walling-  together,  had  slipped  out  the 
^  of  the  Associated  Retailers  of  ford,  Republican,  of  a  job  if  he  would  entered  the  contest,  and  P^^l 
j  Louis,  while  this  promotion  was  open  vote  for  the  Democratic  slate  in  or-  man,  who  did  the  judging,  had  a 
jll  downtown  retailers,  most  of  whom  ganizing  the  state  senate  last  month.  them  first  prize.  The  paper  ga 
ltd.  .  .  c  ,  I  Times  published  a  story,  written  pr'ze  to  W  hiteman  s  next  choice 

advertising  was  confined  largely  ^  Ly  Mr.  Berkman,  in  which  the  alleged  ^  = 

newspapers,  no  circulars  being  used,  state  job  offer  was  mentioned.  The  Help  Wanted 

jtj-  advertising  space  combined  with  storv  created  a  furore  in  the  legislature  - — - -  - 

tf,  mild  weather,  resulted  in  large  and' caused  appointment  of  the  com- 

and  a  tremendous  amount  of  niittee  to  learn  who  approached  the  etc.  Write  age,  ijalary  desired,  i 
Tug,  which  was  general  through  the  Republican  with  the  promise  of  reward 

«.  c  .  u  J  •  voting  with  the  Democrats.  - -  ~r  'T~,  ~ 


'rhree  young  women  employes  of  the  pui.lJhers  and  win  submit  references 

paper — Helen  Clark,  Ann  McGee,  Rose  as  to  past  performances  to  them.  Thor- 


Uuinn— who  found  they  could  sing  well  V^I'Vi^e  ^b^lneJs  Today.‘’''a^d®  wni‘'Ko'''a?^- 
together,  had  slipped  out  of  the  office,  where  for  interview  without  obligation 

t*ntt*rpH  tlip  pontp^t  jinH  Pmil  W^hitP-  and  at  niy  own  expense.  An  opportun  ty 

tnttrea  tne  contest,  ana  raui  wnite  investment  would  be  welcomed  thouKh 

man,  who  did  the  judging,  had  awarded  that  is  not  a  requisite.  Thoroughly  ex- 
them  first  prize.  The  paper  gave  the  perlenced  in  labor  and 

..  ,  *.  .  iems  and  a  complete  understanding  ot 

prize  to  W  hiteman  S  next  choice.  and  selling  technique.  Five  years 

experience  in  one  of  country's  largest  de- 

- - — z -  partment  stores  gives  me  a  fine  perspec- 

H«ln  Want.>d  tive  of  merchants’  point  of  view.  B-848. 

_ ”  *  **** _ _  Editor  &  Publisher. _ 

.\rtist  to  handle  photo  layouts,  a  cartoon  I'huto-Kngraver,  good  halftone  photog- 


Help  Wanted 


a  day  on  local  subject,  Sunday  feature. 


can  work  in  other  branches. 


wntown  Dav  was  first  observed  in  -  -  .  _  . 

L  10TT  -  newspapers  in  the  United  States  in  a  ences;  non-union;  come  Immediately. 

,ch._iydd,  to  mark  tne  inauguration  Lgpj  qUT— SUES  major  Eastern  city  has  an  opening  for  n-637,  Editor  &  Publisher. _ _ 

sav  was  the  , Refusal  of  the  South  Bend  (Ind.)  manager“*^^This‘^J^‘’wmSnte°r'es®t  a^h'lgWy  Keferenee  l-lbrarlan— 1 1  years  library, 
Ibat  aaveriising  men  sa>  was  me  \eieS-Tunes  to  continue  running  an  successful  circulation  manager,  preferably  reportorlal  work  rnetropolitan  papers.  Can 

jKt  amount  of  advertising  space  ^,l,.pr»;cemptif  uViich  it  fnnnH  pallpH  employed.  organize  book,  clip,  cut,  pnoto  nies  ana 

^  Kv  a  retail  sVirip  store  in  one  3d\ ertisemeilt  WiIICll  it  tounci  called  Successful  applicant  must  be  able  to  get  news  index.  Now  employed,  desires  ap- 
ij  used  oy  a  retail  snoc  store  in  one  attention  to  a  radio  broadcast  on  from  his  organization  that  extra  last  pointment  chief  librarian  or  contract  for 

r  was  utilized  by  Burt  S,  one  of  a  ...hipl,  ^  Hanee  enntest  or  marathon  ounce  of  willing  effort.  He  must  be  a  reorganization  for  paper  s  subsequent  man- 

of  women’s  shoe  stores  operated  marathon  He  must  have  a  denmtely  proven  agement.  B-643.  Editor  &  Publisher. 

*  01  WOIIICII  s  siluc  stoics  upcidicu  hemg  announced  has  resulted  m  record  as  a  sales  manager  through  . 


AD  LEFT  OUT— SUES 

Refusal  of  the  South  Bend  (Ind.) 


etc.  Write  age,  salary  desired,  and  ex-  wants  position  in  newspaper  shop.  B-834, 
perience.  Paper  in  metropolitan  area.  Editor  &  Publisher. 

H-(141.  Editor  &  Publisher.  - - ^  ~  IT  I  I  IZ 

- Pressinan,  experienced  Duplex  and  Hoe, 

Circulutiun — One  of  the  fastest  growing  wishes  steady  position;  excellent  refer- 
newspapers  in  the  United  States  in  a  ences;  non-union;  come  Immediately, 
major  Eastern  city  has  an  opening  for  b-637,  Editor  &  Publisher. _ _ 


-r  - 7  7  —  -  j  WHICH  n  uaiice  cuiiicsi  or  iiiaraiiiuit 

of  women  s  shoe  stores  operated  being  announced  has  resulted  in 


the  Edison  Brothers  Stores,  Inc. 
lor  the  opening  on  Saturday,  two  full 


a  suit  for  $50,000  damages.  Loss  of 


$8.(KK)  in  patronage  is  claimed  in  the  good  newspaper — and  sufficient  money  to 


We  have  an  excellent  organization — a  Mechanical  Equipment  For  Sale 


J  .  ,  p. .  .  .  J  III  pAkiv/im^v  \.i«A«Rstv.va  ««•  4.R4V.  goou  iiewspuper — anu  BuiiicienL  money  lo - - -  ,  ,,  __ 

1*5  were  used  in  the  /  ost-uispatcn  fileH  acrainst  the  naner  bv  Hueh  spend.  We  are  looking  for  a  man  big  foniplete  newspaper  plant.  Including  Hos 

(fin  the  Star-Times.  \  tnA  enough  to  justify  these  things.  40-page  simplex  press  nearly  new.  Ajso 

o  .A.  Talbot,  Mishawaka,  Ind.,  who  write  fully  enclosing  recent  photo.  On  complete  job  printing  machinery  operated 

-  charges  breach  of  contract.  each  successive  circuiation  job  held  give  by  the  Troy  Times.  J.  B.  Shale,  Times 

uDi /vvre  CCTC  Di  ini  icucDC  _  complete  business  record,  results  obtained.  Building,  New  York. 

jIrLUiE-o  rlLIE.  rUol-lSrlllKo  -  salary  earned,  and  references.  State  age  - - - - 

inployes  of  the  Bloombsurg^  (Pa.)  EDITOR  &  PUBLISHER  “r„®"yr\'S?nk'‘l“ir!,e""o"f“ii"sr  ^?a*n?aVd"‘^hraW™w"lndn?S‘dri^^^^^^^ 


charges  breach  of  contract. 

JIPLOYES  FETE  PUBLISHERS  -- 

jnployes  of  the  Bloombsurg  (Pa.)  EDITOR  &  PUBLISHER 

ining  Press  tendered  a  surprise  din-  -r  i  a  i 

efo  the  publishers,  c.  T.  Vander-  Classified  Advertising 

Hand  Paul  R.  Eyerly,  March  2,  cele-  R  ATF^ 

fgng  the  completion  of  a  third  of  a  lx  A 1  CO 

gury  of  newspaper  work.  The  SITUA'HONS  with  Order) 

,*kers  were  Frederic  E.  Manson,  J  —  !4* 

ior,  Williamsport  (Pa.)  Grit;  E.  ^LL  OTHER  CLASSIFICATIONS 
ihnr  Sweeny,  publisher,  Greensburg  (Cash  with  Order) 

i)  Tribune  and  Re^dete,  former  J  J**"*  ~  -J®  j™* 

sklent  of  the  Pennsylvania  Publish-  CoiLt  JlTwor^  t^tliriine 

j  .\ssociation,  ^,d  H.  McKillip,  ^hit.  .pace  charg«l  at  «me  rate  per  line 
Bloomsburg.  One  employe,  Harris  per  insertion  as  earned  by  frequency  of 
rtheiser,  assisted  in  publication  of  insertion.  Minimum  space,  ttmee  Imes. 


making  a  decision.  Address  reply.  Edi- 
lor  &  Publisher,  Box  B-624. _ 

Circulation  Manager,  experienced  in  boy 
promotion  and  Little  Merchant  tor  opening 


mates  furnished.  E.  Ty  Sullebarger  Co., 
llfi  John  Street,  New  York  City. 


hoto-engraving  equipment  for  sale,  com- 


piuiiiu^iuii  iiiiu  a»xerciiiLiiL  lur  upeiiiiiK  -  - ^ 

on  evening  newspaper,  California  Coast  plete  plant  or  any  part.  sHles  Machine 


city  20,000.  Give  full  details  previous  em¬ 
ployment,  showing  results.  B-644.  Editor 
&  i’ublisher. 


Co.,  480  West  Broadway,  N.  Y. 


&  i’ublisher.  IJnotype  Machine* — Models  1.  6,  14.  18, 

~  ;  Z  rri - ; - Z — r  K.;  also  imertypes.  All  rebuilt.  Bargains. 

Experienced  subscription  salesman  who  is  Terms  Hoffmann,  112  E.  13th  St..  N.  Y. 

now  on  the  road  soliciting — and  who  — ^ - — - - - 

would  like  to  add  to  his  list  a  leading  Linotype  Machines,  three;  one  Ludlow; 
trade  paper.  Give  particulars,  references,  one  Iiuplex  8-page  flatbed  press  and  typo. 


address.  B-636.  Editor  &  Publisher. _ 

Young,  educated,  active,  experienced  edi¬ 
torial  man  wanted.  Prefer  one  who  has 
worked  on  country  weekly;  able  to  write 


Mcf  editinn  and  hoc  retnained  vcJtVi  The  Editor  A  Publisher  reserves  the  right  to  interesting  short  stories  of  Retail  Mer- 
tirst  edition,  ana  nas  remamea  Witn  reject  any  copy.  chandlslng;  Middle  West;  travel  In  auto 


:  paper  continuously,  while  Earl  Pol¬ 
and  .^llen  Harvey  have  been  with 
•piAlication  for  32  years. 


Bu.ring,  Selling,  Merging  of  newspapers. 

No  leases  or  trades.  No  listing  charge.  _ 

UQUOR  AD  BILL  DEFEATED  ^en  Fji*hner  Py‘^‘“Ma^X‘"MurphV^;  Advertising.  Editorial  or  Business  Dept.- 
Ddeated  in  the  lower  house  of  the  Hotel,  Richmond,  ’  Va.'  ’  ^’h^“^“e^“?;om  *pTe?/n1“litu^tTo‘‘nr  ex^lfl^^SI 

«h  Carolina  general  assembly,  legis-  tv.ebi.  _ r  .re.  town  record  and  references  will  show  him 

.m  to  repeal  the  law  outlawing  liquor  S^w  E'ngui'd.  ^GroTr.'W:  also  »em"’  write  B-639.  Editor  &  Pub- 

wtising  in  that  state,  will  be  intro-  ^ - 

fld  again  in  a  measure  s^nsored  by  B.'^hare^'^TV^es  "B*i?,“d.nrN‘e"5 

nsentative  Sawver  of  (leorcetown  York.  nr>o.r».,.i»e  okih,.. 


part  of  time;  give  particulars;  age;  nation¬ 
ality;  religion;  references;  salary  wanted, 
B-835,  Editor  &  Publisher. _ 

Situations  Wanted 


etc.  Can  be  seen  in  operation.  B-860, 
Editor  &  Publisher. 

For  Sale — Equipment  for  small  engraving 
department.  Address  Box  B-640,  care  of 
Editor  &  Publisher. 

Mechanical  Equipment  Wanted 


Situations  Wanted  Wanted  to  Buy — Four  deck  elngle  width 

_ JKMAMOP*  wantea _  or  22%’’  cut  off,  also  double 

•  wji* _ i_i  _  D  .1  »  width  four  floor  units.  Give  aerial  number, 

*''*fi‘**^J  J*r  Business  Dept.  rollers,  motor  power  and  price.  B-MS, 
Productive,  successful  worker  desires  vHitnr  A  Pnhll.h.r 


tresentative  Sawyer  of  Georgetown 


change  from  present  situation;  excellent 
record  and  references  will  show  him 
qualified.  Write  B-639,  Editor  &  Pub¬ 
lisher. 


with  fine  record  of  accomplishments,  seeks 


Editor  A  Publisher. 

Wanted  to  Buy — Press,  modern  unit  type 
sextuple,  not  over  39  feet  long  or  lOW 
feet  high.  Give  complete  speclflcationa  and 
price  first  letter.  Indicating  age,  condttloa. 
Inclusion  of  rubber  rollers,  drive,  auto- 


i Others.  The  main  argument  against  For  PadBc  Coast  DaUy  and  weekly  employed-  B-6<5.  Editor  &  Publisher. _ 

J  defeated  bill  was  that  advertising  newspapers,  write  M.  C.  Moore,  News-  Advertising  Woman,  experienced,  33.  wants 
sU  increase  linnnr  ennenmntinn  paper  Broker.  Beverly  Hills,  Calif. _  combination  job.  selling  and  reporting. 


opportunity.  Copy  and  sales  ability.’  Now  matic  tensions.  B-(04,  Editor  A  Publlsbsr. 


lid  increase  liquor  consumption,  paper  Broker,  Beverly_Hlll»._Callf. 

■rer’s  contention  is  that  newspapers  Newspaper*  Wanted 

■  other  states,  carrying  liquor  ad-  - 

itising,  are  widely  circulated  in  South  Wa”‘*^  to  Buy--County  seat  daily  in 

„i _ _  f,,  „  u  1-  Southern  Ills.,  Ind.,  or  Western  Ky. 

rmna,  along  with  much  liquor  ad-  Must  be  priced  right,  as  willing  to  pay 
®mg  in  thousands  of  magazines  and  cash  for  good  property  or  for  equity 
*r  nerirvlicalc  *"  Involved  paper  which  offers  posslblll- 

“  periodicals.  jjgg  building  up.  State  location,  circu- 

-  latton  and  present  indebtedness,  first 

Iffttr  UAKirkOiii  rvorkiai  A  Ur'S?  letter,  otherwise  don’t  answer  as  Investor 
■W.W  riAnUDlLL  LIKUiriArILb  wants  action,  not  correspondence.  Cairo, 

CitT  Commissioners  of  Santa  Monica,  A  Publisher. 

i,  last  week  voted  a  new  handbill  Special  Feature 

tulition  ordinance  which  goes  into  - 

4ia  March  28  The  measure  nrnvides  Bench  Philosophy,  a  national  edt- 

•Yidicii  1  lie  measure  provides  feature.  12  releases  $1.  Griswold. 

*  of  annual  licenses,  ranging  publisher,  Columbiana,  Ohio. 

» $50  for  circulars  and  handbijls  of  "■  — - 

tmore  than  two  full  size  or  four  tab-  Journalism  Schools 

d  size  pages,  to  $300  for  any  publica-  journalism  in  20  lessons,  only  81  nrenaid. 


combination  job.  selling  and  reporting. 
References,  ad  samples.  Box  B-605,  Edl- 
tor  &  Publisher, _ 

Aselefant  Businese  Manager — 10  years’  ex¬ 
perience  with  leading  New  York  and  mid- 
western  dallies  as  Asst.  Business  Mgr., 
office  Mgr.  and  Circ.  Dept.  Full  knowl¬ 
edge  ot  accounting,  mechanical,  and  cir¬ 
culation  operation.  Salary  secondary  con- 


In  involved  paper  which  offers  posslbill-  culatlon  operation.  Salary  secondary  c 
ties  of  building  up.  State  location,  clrcu-  sideration.  B-638.  Editor  &  Publisher. 

latton  and  present  indebtedness,  first  - — 

letter,  otherwise  don’t  answer  as  Investor 

wants  action,  not  correspondence.  Cairo,  Business  Manager  or  Advertising  Man 


Special  Feature 

Park  Bench  Philosophy,  a  national  edi¬ 
torial  feature.  12  releases  $1.  Griswold. 
Publisher,  Columbiana,  Ohio. 

Journalism  Schools 


Business  Manager  or  Advertising  Man¬ 
ager.  or  both.  Now  employed.  Desires 
to  change.  Prefer  50,000  to  125,000 
city.  10  years  with  present  publisher. 
Outstanding  record.  Age  42,  married. 
Protestant.  Active  In  merchandising 
and  civic  problems.  Well  known.  Ex¬ 
cellent  references.  Not  a  fly-by-nIght. 
Only  consider  opening  on  a  reliable 
publication.  Address  B-647.  Editor  & 
Publisher. 


m  “a  lu  lur  diiy  puoiica-  journalism  In  20  lessons,  only  |1  prepaid.  ,,  . - 1 - 7"^ - 

®  not  a  newspaper  which  IS  circulated  satisfaction  guaranteed.  Associated  Man-  Editorials,  sport,  caricature. 

e  a  week,  with,  an  additional  $300  ^.r.lS^efphia^^Ta!"  ”  I  »9"Ed°rtor"r^g’';ibiiS;i^. 


Newspaper  Supplies 

Stereotype  and  Preesroom  Ropplles— Elec¬ 
tric  Matrix  Scorching  Machines.  Ameri¬ 
can  Publishera  Supply,  Box  131,  West 
Lynn.  Mass. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  nagotiatioHS  cw^idtntial 

Palmer,  Suter  &  Palmer 

Buslnee*  Established  In  1899 


H3ch  additional  issue  per  week.  Vio- 
iws  are  punishable  by  a  fine  of  not 
than  $500,  or  a  jail  sentence  not 
weed  250  days. 


n  I  !•  X  •  n  •  Circulation  .Manager — 20  years  metropoll- 

Publisher  *  Representative  tan  and  smaller  city  newspaper  experi- 

■  ■  cnee.  Organized  and  trained  home  dellv- 

Do  Vou  Need  active  Intelligent  represenU-  carriers  and  branch  managers  and 

tion  In  New  York?  Experienced  man  (1«  canvassers,  handled  mall  and  delivery  de- 

yrs.  selling  national  advertising)  will  Partments,  also  subscription  departments, 

•‘irir'ir  rhirc-M  rhiaiaipo  represent  2  or  3  dallies.  Salary  or  com-  Complete  knowledge  of  circulation  cost 

KICK-Urr  DINNER  mission  basis.  Personalized  service.  N.  L.  records.  Unquestionable  references.  Ex- 

A  «tting  with  an  Indian  background  Huebsch.  67  W.  44th  St..  N.  Y.  C.  ?S''rrgITaUry.^‘ 8-^49,^°*^^^^^^ 

n^at  the  “kick-off”  dinner  which  Circulation  Promotion  - 

««  the  annual  Gardner  Cowles  - -  Classified  Manager— lO  years’  wide  experl- 

jWh  of  March  by  the  Des  Moines  Better  Dally  Newspapers  in  every  section  enoe,  both  first  and  second  media.  Best 
kl  P./.;..,,..  - _ I  'r„.i .  Vf-..: _ of  the  country  are  using  and  unreservedly  references.  B-646.  Editor  &  Publisher. 

I  neyisier  ana  I  rwunc.  .Meeting  endorsing  Partlowe  Plan  clrcuIatlon-bulId-  _ '.j  „ - = — I ITT - T - 


350  Madison  Avo. 


Naw  York 


i\  i,  .  "  ,  ■  . . .  enaorsing  partiowe  Plan  circulatlon-bulld-  .j _  » _  - 

Des  Moines  Feb.  25,  nearly  300  Ing  campaigns,  more  than  ever  before.  ^ 

fewen  reoresentinp  the  advertisintr  Quick  definite  A.  B  C.  circulation  In-  executive. 

Il  representing  the  advertising  please  regardless  of  business  conditions  In  Seeking 

"  Circulation  departments  made  your  field,  write  or  wire  collect  The  Charles  r„Ki,  U  a  ^  T- 

of  increased  business  they  hoped  r“J,anlDOlf»°'"^“"’'’  Building.  f„r"R\®dio  Adveriumg.  Referencef.''"'*^'^ 

procure  during  March  for  the  pub-  _ ^  _  626,  Editor  &  Publisher. 


Partlowe  Company,  Occidental  Building.  ’'a  background 

_  «28.  EdUor^^'^Puyfl^h^er. 

New8paperdom>I.eadlngClrcuIatlonBulIder8  Editor,  thoroughly  experienced,  who  writes 


I 


Morriaon  Plan 

MnorAKi  ^ifv  ETki-r/^D  Proves  It”  m  N.  Y.  and  medium  sized  cities;  wants 

mUKUAN  CITY  EDITOR  Write  the  John  F.  Morrison  Company,  permanent  connection.  Has  handled  big 

Harold  \fr,r.Tan  hac  Royal  Union  Bldg.,  Des  Moines.  Iowa.  staff  and  knows  news  and  mechanical  ro- 

ttor  r.c  .u  1.  'te^  named  city  —  — -  -  - - - - -  qulrements;  Is  a  newspaperman  of  a  news¬ 

ier  01  the  Salt  Lake  Deseret  Neivs  » Iffulatlon  (ampslgns  for  newspapers  by  paper  family,  well  educated  and  reliable. 

“W  coverinir  the  Federal  Riiildincr  run  *'•  B**"*  Organize-  Go  anywhere,  dally  or  weekly.  B-651. 

vvcriHg  me  reaerai  UUliamg  run.  tIon.  489  Fifth  Avenue,  New  York.  Editor  &  Publisher. 


exceedingly  well;  In  his  forties;  fine  record 
In  N.  Y.  and  medium  sized  cities;  wants 
permanent  connection.  Has  handled  big 
staff  and  knows  news  and  mechanical  ro- 


^WE  CONNECT  THE  WIRES  ^ 

ELIMINATING  unfit  job  appli¬ 
cants  is  costly.  The  Exchange 
lists  only  tested  men;  selects  those 
trained  to  (ill  your  open  position; 
sends  complete  information.  Pub¬ 
lishers  in  46  states,  who  have  over 
37  years  continued  to  solve  em¬ 
ployment  problems  through  The 
Exchange,  know  this.  To  the  few 
uninitiated  ones  is  still  offered  a 
complete,  careful,  intelligent  ser¬ 
vice  FREE  OF  CHARGE. 

FERNALD’S  EXCHANGE,  Inc. 

Springfield,  Mass. 


covering  the  Federal  Building  run. 


Go  anywhere,  dally  or  weekly.  B-651. 
Editor  &  Publisher. 
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(2)  each  one  separate;  (.3)  press  as¬ 
sociation  material  received  out  of  regu¬ 
lar  publishing  hours;  (.4)  extraordin¬ 
ary  service  by  a  press  association. 


of  news  stories  critical  references; 
printer  marks  used  to  show  correct  p 
nunciation  of  letter. 

Scotch  rule:  (1)  column  rule  in; 


Quoins:  (1)  Wedges  used  to  lock  parallel  lines;  (J)  rule  with  hair- 


Bj  MARLEN  PEW 

T/ie  follou’ing  is  not  an  intelligence  test,  nor  a  t>rinting  office  glossary — it  is 
only  a  quiz  for  entertainment.  This  loeek  uv  print  the  correct  definitions  of 
newspaper  office  terms  craftily  confused  with  incorrect  definitions.  Take  a  pencil 
and  mark  your  selections  of  correct  definitions,  .\e.rt  week,  on  this  page,  the 
correct  definitions  will  be  printed.  There  are  110  correct  definitions  listed  in 
this  quiz.  Tor  each  one  found  by  you,  zeilhoiit  use  of  dictionary  or  other  refer¬ 
ence  book,  you  may  take  credit  for  5  points.  I’d  be  glad  to  hear  from  persons 
scoring  550  points.  The  definitions  are  non-technical.  ITatch  for  ne.rt  week's  Shop 
Talk,  containing  the  correct  definitions! 

A  “Uke”  is;  (1)  liftinE  an  article  “Sacred  Cow”:  (11  Person  or  insti- 


type  forms  in  chases;  (,2)  editors  ques¬ 
tion  box;  (3)  quotes  within  quotes. 

Rim-man:  (1)  Police  reporter;  (.2) 
district  circulator ;  (,3 )  copy  reader ; 

(.4)  head  of  copy  desK. 

Slot-man:  (i)  Head  of  copy  desk; 
(2)  copy  reader;  ^3;  proofreader. 


paralleling  2  point  line;  (.3)  thrift)  tcj 
agenient. 

Edition:  (1)  A  single  printing; 
one  calendar  day’s  issue  of  a  iiewspap 
(3)  any  publication. 

Ellipsis:  (1)  False  statement;  (2 
cut  in  oval  form;  (.3)  a  printing  m 


Rewrite  man:  (.1)  Editorial  writer;  denoting  omission  of  letters  or  wj 


(2)  reporter;  (.3)  office  news  writer.  iroin  a  grammatical  construction. 
Slug:  (1)  Stereotype  plate;  (2)  line  Epitome:  (1)  A  bo.xed  story;  (2 

of  type  cast  on  a  typesetting  maclmie;  statistical  report;  (.3)  a  story  sunic. 

(3)  pig  of  type  metal.  ized. 

Stet:  (1)  Reversed  kill  order;  (2)  Flong:  (1)  Press  attachment; 
printers  ink;  (3)  residue  in  metal  pot.  stereotyping  paper;  (3)  carriage 
Tabloid:  (1)  An  illustrated  paper;  to  transixirt  rolls  of  paper. 

(2;  a  newspaper  of  short  items;  (6)  Chase:  (1)  Pursuit  of  a  story  ( 
newspaper  format  about  halt  the  size  oi  vertiseinent  by  an  employe;  (2) 


Chase:  (1)  Pursuit  of  a  story  orT 
vertiseinent  by  an  employe;  (2)  .J 


A  “Uke”  is:  (1)  lifting  an  article  “Sacred  Cow”:  (1)  Person  or  insti-  o-coiunm,  ^i-incn  sneer;  i.-t;  an  ao-  uame  m  wmicn  type  lor.ns  are  iuck-j 
from  a  rival  paper;  (.2)  a  piece  of  copy  tution  receiving  special  editorial  favors;  breviated  sensational  newspaper  (3)  copy  desk  telephone  to  pressn.j 

handed  to  a  printer  for  coiiiiiosition ;  (2)  well  written  editorial;  (3)  a  big  calendar  date  ro<^.  ,nc 

(3)  a  photograph;  (4)  a  telephone  call,  advertisement.  published  under  the  title  ot  a  newspaper ,  Electrotype:  (1 )  Same  as  stercol;., 

Milline  rate:  (1)  Manufacturing  “Grapevine”:  (1)  News  or  adver-  name  oi  city  and  date  in  a  press  ser-  (2)  zinc  etching  ;  (3)  reproduction 
cost;  (2)  price  at  mill;  (3)  advertising  tising  about  wines  and  liquors;  (2)  a  't^e  communication.  type  form  or  a  plate,  produced  by  t, 

rate  per  agate  line  [kt  i^illion  copies  tall  tale;  (3)  news  or  comment  picked  Chalk  plate:  (1)  A  crayon  drawing;  mg  an  impression  in  wax  and  moli 
circulated;  (4)  cost  per  million  agate  up  from  other  newspa!)ers.  steel  plate  coated  with  chalk  used  c«»pi>er  on  other  metal  by  electrical  p: 

lines.  “Hell-box”:  (1)  Waste  paper  basket;  lor  etching  and  stereotyping.  cess. 

Masthead:  (1)  Title  of  the  paper;  (2)  mail-box;  (3)  container  for  refuse  n^spajier  headline,  Reverted  plate.  ( l)  \\hite  letters 

(2)  leading  article  on  page  1 ;  (.3)  lead-  metal.  descriptive  line  b^low  an  illustra-  black  background;  (2)  phutogr; 

ing  editorial;  (4)  names  of  paper,  cor-  Imposing  stone:  (1)  archway  over  sometimes  call^  cut-line  .  ^  which  reverses^ the  scene.  _ 


an  8-colunm,  21-inch  sheet;  (.4)  an  ab-  frame  in  which  type  forms  are  IuckJ 


breviated  sensational  newspaper. 


Date-line:  (.1 )  The  calendar  date  room. 


f3)  copy  desk  telephone  to  pressn.j 


published  under  the  title  ot  a  newspaper , 
(,2 )  name  of  city  and  date  in  a  press  ser- 


Electrotype:  (.1)  Same  as  stercoi;,,. 
(2)  zinc  etching;  (3)  reproduction 
type  form  or  a  plate,  produced  by  u 


rate  per  agate  line  jier  ityilliun  copies  tall  tale;  (3)  news  or  conmient  picked 
circulated;  (4)  cost  per  million  agate  up  from  other  newspaiiers. 


lines. 

Masthead:  (1)  Title  of  the  paper; 
(2)  leading  article  on  page  1 ;  (.3)  lead¬ 
ing  editorial;  (4)  names  of  paper,  cor- 


Caption:  (1)  A  newspaiier  headline; 


cess. 

Reversed  plate:  (1)  White  letters 


(2)  descriptive  line  below  an  illustra-  black  background; 


poration,  publisher,  editor  and  subscrii)-  main  entrance  to  building;  (2)  make-up 


tion,  sometimes  called  “cut-line". 

Sub-head:  (1)  Small  caption;  (2) 


which  reverses  the  scene. 

Lift:  ( 1 )  .Act  of  placing  plates 


tion  rates,  address,  date,  etc.,  usually 
run  at  top  of  editorial  iiage. 

Banner-line:  (1)  The  newspaper 
title;  (2)  headline  running  across  top 
of  first  page;  (3)  rules  between  col¬ 
umns. 


table-  (3)  concrete  iires’s  foundation-  double  column  headline;  (3)  a  supple-  press;  (2)  matter  taken  from  one  f 
tame,  (3)  concrete  press  toundatioii ,  beading  in  the  body  of  a  news-  for  use  of  another;  (3)  exciting  lite 


(4)  large  tyi>e. 

Kill:  (1)  To  revise  editorial  or  ad¬ 
vertising  copy;  (2)  to  make  over  an 
edition;  (3)  to  discard  an  item. 

Flush:  (1)  Tyjie  justified  to  meet  a 


paper  story. 

Divisional  head:  (1)  .A  sub-head  used 


ture. 

Nonpareil:  (1)8  point  type;  fad 


i 


to  divide  sections  of  interest  in  a  run-  tyix- ;  (3)6  point  type. 


30  means;  (1)  End  of  trick,  copy  or  margin;  (2)  rich  and  (lowerful ;  (3)  to 
day’s  work;  (2)  number  of  items  on  empty  the  forms. 


page  1 ;  (3)  noin  de  plume. 

Bull-dog:  (1)  Edition  printed  out  of 
regular  publishing  hours ;  (2)  circula¬ 
tion  department;  (3)  press  time. 

Wiring  overhead:  U)  Telegraph  de- 


Fudge-box;  (1)  Newsy  bon  mot; 
(2)  sweet  sayings  bo.xed;  (3)  a  space 
left  open  in  a  form  for  the  insertion  of 
late  news.  , 

Stereotype:  (1)  Zinc  etching;  (2) 


ning  news  account;  (2)  a  box-head.  Mitered  rule:  (1)  Rule  with  comJ 

Label-head:  (1)  .A  head  which  classi-  cut  to  form  jierfect  joint;  (2)  six  p.f 
ties  or  characterizes  an  article;  (2)  a  rule;  (3)  double  rule, 
iieadline  which  tells  the  story  in  brief.  Stick:  (1)  Type  measuring  rule;  i. 

Slipsheet:  (1)  galley  proof;  (2)  stoppage  of  press  through  paper  brei 


Stick:  (1)  Type  measuring  rule;  iJ 
stoppage  of  press  through  paper  brei 


sheet  of  paper  laid  on  a  printed  sheet  to  age;  (3)  24  lines  of  nonpareil  type. 


prevent  offsetting. 


Breve:  (1)  Curved  printers  mark; 


Slopover:  (1)  Redundant  writing;  dicating  short  vowel  or  (larticular suu 


partnient;  (2)  teletyjie;  (3)  messages  duplicate  cuts ;  (3)  type  high  metal  cast 
sent  over  commercial  wires  instead  of  molded  in  papier  mache  matrix. 


leased  wires. 

Leg-mxn:  (1)  Subscription  solicitor; 
(2)  printers  who  work  over  forms;  (3) 


Ears:  (1)  Telephones;  (2)  reporters; 
(3)  notices  such  as  weather  reports  or 
edition  designations  run  on  opposite 


(2)  type  crowded  out  of  a  form. 

Type-high:  (Ij  Tall  type;  (2)  exact 
height  of  tyiie,  or  0.9186  inches. 


quality;  (2)  condensation  of  news  stop 
(3)  a  stereotyper's  tool. 

Minion:  (1)  6  point  type;  (2)’ 


Swift:  (1)  .A  messenger  boy;  (2)  point  type;  (3)  8-point  type. 


speedy  tyjiesetter;  (.3)  pressman. 


( 1 )  Large  head ;  (2 1 


reporter  who  covers  outside  assignments  sides  of  newsiiaiier  title. 


Fly-boy:  (1)  Worker  at  delivery  end  headline  printed  in  colors  other  fc 


and  telephones  news. 


Handout:  (1)  Gift  made  in  the  name  to  press  time  w-hen  copy  setting  ceases; 


Deadline:  (ij  Designated  time  prior  P‘ 

. .  chaser. 


of  press ;  (.2)  Heet  messenger;  (3)  copy- 


black;  (3)  exclamation  point. 

Bracket:  (1)  Ornamental  printer 


of  local  charity;  (2)  manuscript  sup¬ 
plied  by  press  agent ;  (3)  any  assign¬ 
ment. 

Dingbat:  (1)  Incompetent  reporter; 
(2)  short  item;  (3)  freak  ornament  or 
heading. 


(2)  privileged  news;  (3)  editorial  pol¬ 
icy  which  cannot  be  trifled  with. 


Bank:  (1)  Cashier’s  office;  (2)  type 


Flubdub:  (1)  Ornamental  type;  (2)  niark;  (2)  parenthesis;  (3)  two  chi-! 
an  incompetent  editor;  (3)  circulation  acters  used  to  indicate  interpolated  - 


extraneous  matter  and  formed  like  1*1 


matter  held  in  reserve. 

BOM:  (1)  Big  official  matters;  (2) 
great  news;  (3)  new-s  which  the  busi- 


Font:  (1)  .A  complement  of  600  enthesis  only  in  square  lines. 


pieces  of  type;  (2)  a  complete  assort¬ 
ment  of  type  of  one  size  and  style. 


Turtle:  (1)  Glaring  typographirJ 
error;  (2)  a  lardy  edition;  (3)  ta'I 


Boiler-plate:  (1)  Metal  for  slug-cast-  ness  office  says  must  be  printed. 


Double  truck:  (1)  A  large  delivery  on  wheels  used  to  carry  forms 


ing  machine;  (2)  shallow  stereotypes  of  Glo»»y:  (1)  Clever  head-w-riting;  (2)  type  or  cut  layout  spreading  Xylograph:  (1)  Chemical  pr-'c* 

_ .4^.. _ _ f.  j  .  .  1  IT..  t  .  1  •  .  .  ^ -a  V  tvvfk  facinu  nac^ps  mane  iin  as  i7» 


textual  matter  supplied  to  country  week-  shiny  photographic  print ;  (3)  to  ignore  lacing  pages,  made  up  as  used  in  engraving  on  copper;  (2) 

'  single  unit.  •  rt-l  inefnmii  nt  ii«>d  for  tr; 


Boil:^  (1)  To  condense  meaning; 
(2)  indignant  editorial. 

Clip-sheet:  (1)  Press  attachment; 


jicrtinent  facts. 

Indent:  (1)  To  set  ty-pe  flush  to  the 
line;  (2)  to  justify-  lines  of  ty-pe  with 


Drop  roller:  (1)  .Attachment  to  jpg  outlines. 


woodcut;  (3)  instrument  used  for  tral 


proof  press;  (2)  .Attachment  to  print- 


(2)  racing  chart;  (3)  a  syndicated  length  of  story. 


marginal  white  space;  (3)  to  reduce  >ng  press ;  (3)  page  oriiamentati^. 


Dragon’s  blood:  (1)  Red  ink;  (2) 


Squeegee:  (1)  Tightening  fnrn  I 
(2)  perfect  press  impression  ;  (3) 
grapher’s  device  for  squeezing  moistui 


paj^r  containing  a  collection  of  reprinted  Live  Matter:  (1)  Highly  interesting  used  in  photoengra\ ing  room,  pf  photographic  prints. 


articles  or  matter  from  which  an  editor  news;  (2)  bright  sayings;  (3)  ms.  or  (^)  P'^k  paper. 


can  select  miscellany. 

Dog-watch:  (1)  Kennel  column;  (2) 


type  held  for  second  use. 

Lobster  trick:  (1)  Foolish  assign- 


Slug-casting  machine:  (1)  Linj 


keen-eyed  reporter;  (3)  assignment  out  ment;  (2)  stories  alxiut  night  life;  (3) 
of  publishing  hours  pending  news  break,  regular  assignment  out  of  publishing 


Clean  proof:  (1)  proof  containing  ^..pp.  (2)  Intertype;  (3)  device  t 
error;  (2)  proof  containing  few  casting  metal  pigs, 
any  errors.  Siderography:  (1)  Woodcut;  (■ 


Flash:  (1)  A  brief  news  bulletin  re¬ 
ceived  giving  the  details  of  an  important 


hours. 

Lamppost  interview:  (1)  Interview 


occurrence:  (2)  bare  announcement  of  a  picked  up  on  the  street;  (2)  anonymous  pyramid. 


no  error;  (2)  proot  containing  tew 
if  any  errors. 

Asterism:  (1)  The  use  of  single  as¬ 
terisks;  (2)  3  asterisk  marks  in  a  row; 
(3)  3  asterisks  in  the  form  of  an  in- 


new-s  break  for  information  of  editors. 


(3)  faked  interview;  (4) 


Fourth  Estate:  (1)  Bismarck’s  refer-  talk  with  a  cop  or  fireman. 


Autoplate:  (1)  Proof  press  for  half¬ 
tone  plates;  (2)  a  stereotyping  ma- 


photographic  cojiy  prepared  for  engra 
ingrooms:  (3)  engraving  on  steel. 

Bleed:  (1)  Extra  severe  editing;  (. 
cutting  or  trimming  into  the  printed  pi 
of  a  sheet;  (3)  libel  action. 

Antonym:  (1)  .A  sharp  reproof;!- 


ence  to  the  press ;  f2)  Napoleon’s  man-  Stonding  type;  (1)  Act  of  placing  which  casts  and  iierfects  curved  opposite  of  synonym;  (3)  soft  sour 


date  to  journalists ;  (3)  Edmund  Burke’s  type  in  a  form;  (2)  type  held  for  fur- 
reference  to  the  reporters’  gallery  of  ther  use;  (3)  type  marked  kill. 


Parliament. 


Chapel:  (1)  Grouj)  of  union  mc- 


Blind  interview:  (1 )  Does  not  make  chanical  employees  who  enforce  union 


sense;  (2)  a  deceitful  public  statement; 
(3)  interview-  with  unidentified  (x-rson. 

Half-tone:  (1)  cut  made  by  intaglio 
process;  (2)  cut  made  from  jien  and 
ink  or  pencil  drawing;  (3)  cut  made 
from  photograph  or  wash-drawing  by 


rules;  (2)  stereotyping  department; 
(3)  business  office. 

“F.Y.L”:  (1)  Full  yellow-  ink;  (2) 
feature  your  index;  (3)  for  your  in¬ 
formation. 


plates  automatically. 

Fat:  (1)  .A  large  paper;  (2)  a  large 
circulation;  (3)  big  advertising  day; 
(4)  composition  charges  collected  by  the 
printer  for  plate  matter  or  white  space 
matter  on  which  he  did  no  work. 

Bastard  type:  (1)  Type  which  does 
not  conform  to  the  standardized  ptiint 
system;  (2)  incongruous  typographical 


photographing  through  a  screen  to  sepa-  bring  type  into  proper  alignment. 


Justify:  (1)  Proof  of  case;  (2)  to  6^)  typographical  error 


rate  masses  of  light  and  shade  and  pro¬ 
duce  a  printing  surface:  (4)  small  cut. 
Rotogravure:  (1)  Same  as  half-tone. 


“Mat”:  (1)  Press  blanket;  (2) 
papier  mache  matrix  for  stereotyping. 
Overset:  (1)  Type  used  for  reprint- 


Ben-day:  (1)  White  outline  on  black 
background;  (2)  designs  transferred  to 


ing  words. 

Daily  newspapers  have  been  pi'’ 
lished  for  more  than  (1)  2(K)  year 
(2)  more  than  300  years;  (3  )  400 year 

The  free  press  principle  has  be 
established  in  .America  for:  (1) 
years;  (2)  100  years;  (3  )  200  year 
(4)  250  years. 

Cylinder  presses  have  been  in  u 
for:  (1)  300  years;  (2)  200  years;  (•’ 
100  years. 

U.  S.  English  language  daily  nciil 


an  engraver’s  plate  by  machine  pnxress;  papers  have  a  combination  circulatii 


(3)  engravings  combining  both  half 


except  brown  ink  is  used;  (2)  an  en-  ing;  (2)  composition  in  excess  of  re-  effects. 


graving  on  copper;  (3)  intaglio  print¬ 
ing. 

“Spot  news”:  (1)  Market  reports; 
(2)  foreign  hapiienings ;  (3)  yesterday’s 


quirements:  (3)  discarded  type. 


Cut-in  letter:  ( 1 )  Hand  lettering  in 


of:  (1)  22.764.759;  (2)  36.709.01<1 
(3)  59,775,046. 

( 1 )  The  Post  Office  makes  an  w 


Pica:  (1)  All  caps;  (2)  slug  spaces;  etching;  (2)  large  sized  type  in-  cess  charge  for  advertising  matter 


(3)  12  point  type. 

Ems:  (1)  8  point  body  type;  (2) 


news  rehashed:  (4)  news  of  current  small  pica-  (3)  dimensional  unit  of  all 


events. 

“New  lead”:  (1)  Fresh  make-up  of 
first  page;  (2)  a  new  or  changed  con- 


ty-|K*s. 

DPR-NPR:  (1)  District  press  run — 
non-district  press  run:  (2)  day  press 


cept  of  the  meaning  of  an  event;  (3)  a  rate — night  press  rate. 


revised  introduction  to  running  story. 


( 1 )  Every  other  Sunday ; 


serted  at  the  beginning  of  the  first  para¬ 
graph  of  a  story. 

Curleycue:  (1)  .A  curved  stereotype 
plate;  (2)  fancy  type  ornament. 

CroMhatching:  (1)  A  pied  form; 
(2)  crossed  parallel  lines  to  produce 
shaded  effects. 

Diacritical  marks:  fl)  Editing  out 


second-class  postal  rates;  (2)  the 
Office  charges  a  flat  rate  on  publication 
First  U.  S.  daily  newspaper  wai 
(1)  Benjamin  Franklin’s  Philadelph 
Post;  (2)  Boston  Publick  Occurrence 
(3)  PennsyliHinia  Packet  and  Dju 
Adrurtiser  of  Philadelphia;  (4)  nai 
ford  Courant. 


MONTHLY  EQUIPMENT  REVIEfF 


EDITORS  PUBLISHER 


TWO  SECTIONS 


Yearly  $4.  <n  advance,  by  mail,  U.  S.  and 
Island  possessions;  Canada,  t4.5(:  foreign,  g5. 


NEW  YORK,  N.  Y.,  MARCH  9, 1935 


SECTION  TWO 


•  The  Intertype  Autospacer  Saves 
Time  on  Several  Important  Kinds 
of  Newspaper  Composition . 


*««ireau. 


iellen  Bttiery 
\Js  Married  to 


JEfmwqiod.  Oaks,  Birches 

22^6  Qrandi  2305  Qrand,  2315  Grand. 
2  R..  *45.00;  3  R..  *90  Good  furnltoiie. 
JndaMian,  light  and  (U  aupplled.  Cua< 
iodlaa. .  noat  3-0813. 

P  P  Fro<:+  ®21-3  Fleming  Bldg, 
r,  r.  rrosT  4-3273. 

..  BRADY  APARTMENTS  ! 

Btgh  clae*  3-ln-l  apt  Walking  'dittanot. 
Fum.  or  UBfnra  4<a702  5-0614. 

Nnw  Well>  loc.  Clean,  cool,  finely  i 
lum.  2  oedm.  apt.  Wat.  i 
gar..  >3^  ‘tim.  15M  24U>.  5-2fe6. 

AND  8  'rma.  'fumlabed  cr  unfurnlaliad. 
>2S  ttf'SdS  5-9008,  »e2Tgl.  .5-3049, 

^arrihatnn  oaag  3  ki  1.  imniad' 
igrringron  po„^y  4-8888. 


28  OR— Very 
-,^-itfast. 


lUaaant' 

-1421i. 


Fine  rm.  and 
;  dial.  4-9T33 


George  McNayl  Kill  1  lining 

m,  Mary  Emery,  1S02  JEucad  /  ^  g 

Wednegday  annouaced  - - a, 

iage  of  her  daughter,  HeUmJ 


I  rra..  near 
let.  3-4434. 


iage  of  her  daughter,  Hl.„ 
iiorge  Harold  McNay,  son 
\ud  Mr«.  C,  W.  McNay,  4( 


.lattraetlre  roomaj 
Ahout  bOi.  3-9648,  ^ 
fot.  4.  Pleaaant  rtn! 
/Mealy  opt.  4-1023. 
F-  Hargt.  coot  rm. 
.WalK  dIM.  4-2547. 


Liquor  Board  Investigator. 
Knows  Her  Identifications 

*  ■  •  '  ,  :  ;.’  -v  \ 

Nina  Ke  O’Neil  Perfectly  Describes  Druggists 
I  '  Who  Sold  Her  Illegal  Products 


Boinfortable  lar 
dUtance.  3-4^80. 


/r,  bom*,  eomt.  rma. 
fik  Oar.  4-8042.,  ^ 
j-^Large  eoOl  1st  hooi 
fk  diat  3-4846. 


HOUSES  fPR  RENT  50 


Beaver.  1913  t£. 


T-am  ar  4-83371 


lo^.F  Car.  y-aQi*. 
— Vary  daelrabi^j 
In  refiMd  .  bonaa  < 


cillicf^ondUhai.  iSu  eekaeka,  ear. 


POa/,y\y  codTiepoiB  la  pritraU 
L  Ae-ewaa 


fcrlUBL  Excel.‘ceBd.  Ua.  peat  fWi.  ■4-il 


gun  botw  aarrlea.  1 
wall  f«r«.  rm.  (or 
■  3-4737., 


perea  An.  mrv.  Raa 

eena  -Alio  8  rm.  apt. 


Wt  ^  Counsel  for  the  20  druggigte  ac-.  stood  at  20  to  noUittur  Infi 

►  .  4*.-  w*»  •  - ^  •' 


preferred. 


By  actual  count  of  4,208  lines  of  clas¬ 
sified  ads,  the  Intertype  Autospacer 
would  have  functioned  on  1,443  lines. 
In  other  words,  it  would  have  worked 
automatically  on  every  third  line  of 
classified.  On  558  centered  lines  of 
the  above  total  of  the  classified  — 
one  line  in  every  seven  or  eight  — 
the  Intertype  Autospacer  would  have 
saved  five  operations  on  EACH  LINE. 


An  actual  count  in  one  newspaper, 
picked  up  at  random,  disclosed  that 
the  Autospacer  would  have  saved 
time  on  2,000  heads,  sub-heads,  and 
miscellaneous  centered  lines.  In  fact, 
the  Autospacer  would  have  function¬ 
ed  on  more  than  two-thirds  of  all  the 
headletter  composition.  On  centered 
lines  it  would  have  saved  five  hand 
operations  on  every  line. 


It's  Fully  Automatic 

When  the  Intertype  ftutospacer  is 
set  for  either  automatic  quadding 
or  automatic  centering  of  short  or 
centered  lines,  not  a  single  manual 
change  is  necessary  in  order  {or  the 
machine  to  proceed  with  straight- 
matter,  full-length  composition. 

The  Intertype  functions  in  just 
exactly  the  same  manner  with  the 
Intertype  Rutospacer  as  without. 
Full  length  lines  justify  in  the  usual 
manner.  Loose  lines  will  cause  the 
warning  bell  to  ring  in  the  usual 
manner  to  let  the  operator  know 
that  the  loose  line  will  not  cast. 

The  Rutospacer  does  not  in  any 
way  interfere  with  the  speed  of  the 
operator— and— it  requires  only  a 
minimum  of  attention. 


The  Autospacer  Also  Saves  Time  On 

Lists  of  vetrious  kinds,  names,  radio  programs,  advertisements 
display,  and  other  kinds  of  composition  having  lines  that  are 
either  centered  or  set  flush  to  the  right  or  the  left.  And  on  some 
composition  in  the  average  newspaper  plant  the  Intertype 
Autospacer  increases  production  as  much  as  fifty  per  cent. 


INTERTYPE  flUTOSPflCER 


INTERTYPE  CORPORATION  •  360  FURMAN  STREET,  BROOKLYN,  N.Y. 


Set  on  the  Intertype  in  Cairo 


II 


Editor  &  Publisher  for  March  9,  1935 


No  Power^  No  Lights,  But  El  Paso 
Dailies  Mimeograph  by  Oil  Lamps 


Members  of  the  El  Paso  HeralA-Post  staff  who  last  week  prepared  their  copy  by 
the  light  of  coal  oil  lamps  when  workers  of  the  power  plant  walked  out  on  a 
strike  at  midnight.  Left  to  right  they  are  H.  A.  Michaels,  telegraph  editor; 
A1  Hieken,  state  editor;  L.  A.  Wilke,  city  editor;  and  James  Sheppard,  city  hall 

reporter. 

(Special  to  Editob  &  Publisher)  taken  out  again.  Officers  politely  _ex- 

ITL  P.\SO,  Texas — The  power  of  the  plained  that  it  was  needed  at  William 


press  was  stilled  and  wild  rumors 
replaced  accurate  news  in  El  Paso  when 
production  employes  of  the  El  Paso 
Electric  Co.  walked  out  on  strike  Feb. 
28  and  left  200,000  people  in  the  city 
and  valley  communities  in  darkness. 

But  the  more  than  30  newsmen  on  the 
three  daily  papers  found  ways  to  beat 
the  silent  presses  and  “frozen”  metal 
pots  and  told  a  puzzled  public  the  story 
of  the  city’s  biggest  news  break  since 
the  siege  of  Juarez. 

City  Editor  William  J.  (Bill)  Hooten 
was  supervising  make-up  at  12:50  a.  m. 
on  the  home  edition  of  the  £/  Paso 
Times. 

W  ithout  the  slightest  warning  the 
lights  faded  and  flicked  out.  The  busy 
whirr  of  the  machines  lost  momentum 
and  died. 

Match  flames  stabbed  the  darkness. 
Reporters  fumbled  for  telephones.  Then 
came  the  first  news: 

“The  power  plant  men  have  walked 
out  on  strike!” 

Chester  Chope,  managing  editor  of 
the  Herald-Post,  and  Morris  J.  Boretz, 
publisher  of  the  IVorld-Neics,  routed 
desk  men  and  reporters  from  bed. 

Before  2  a.  m.  the  wicks  in  lamps 
and  lanterns,  brought  in  from  the 
suburban  homes  of  reporters,  were 
trimmed,  and  flickering  yellow  flames 
lighted  the  rim  of  copy  desks. 

But  there  was  no  way  to  get  the 
story  into  type  and  rolling  from  the 
cold,  silent  presses. 

The  Times  issued  a  typewriter-size 
sheet  extra  put  out  on  mimeograph 
machines,  one  of  them  borrowed  from 
the  Herald-Post. 

In  Juarez,  across  the  Rio  Grande  in 
Mexico,  a  small  municipal  plant  was 
supplying  a  portion  of  that  community’s 
light  and  power  needs. 

The  World-News  arranged  with  El 
Mexicano  del  Norte,  a  Spanish  daily, 
to  print  its  paper  on  a  flatbed  press. 
It  came  out  with  the  first  printed  story 
on  one  side  of  a  single  page  shortly 
after  7  a.  m. 

The  Times  made  similar  arrangements 
with  the  Juarez  Commercial  Printing 
Co.  and  came  out  with  an  extra  later 
in  the  morning. 

The  Herald-Post  set  up  an  emergency 
plant  at  the  offices  of  the  Western 
American,  Catholic  weekly,  and  gave 
its  readers  news  of  the  end  of  the 
strike  just  12  hours  after  the  walkout. 

The  emergency  publishing  of  the  news 
was  not  without  its  “tough  breaks.” 

Editor  Wallace  Perry  and  Business 
Manager  John  Frierson,  of  the  Herald- 
Post,  arranged  for  an  emergency  gen¬ 
erating  plant  from  Ft.  Bliss,  border 
army  post.  No  sooner  was  it  installed 
at  the  Western  American  than  it  was 


Beaumont  government  hospital. 

.\n  engine  was  brought  in,  but  the 
flywheel  proved  too  big  and  it  turned 
the  slow  flatbed  press  at  too  fast  a 
speed.  A  smaller  engine  was  obtained. 
1  hen  the  drive  belt  broke. 

Headlines  made  up  from  borrowed 
type  refused  to  fit.  Stories  were  set  by 
hand  from  a  dozen  different  fonts.  The 
“G’s”  gave  out  before  the  end  of  the 
third  paragraph. 

Despite  the  mechanical  handicaps,  all 
three  papers  published  some  form  of 
strike  extra.  The  Times  was  on  the 
street  with  its  belated  morning  paper 
and  a  one-column  strike  story  soon  after 


power  service  was  resumed.  The 
Herald- Post  followed  a  few  minutes 
later  with  a  full-sized  home  edition 
made  up  from  a  scramble  of  machine 
and  hand-set  type. 

With  the  teletype  machines  dead, 
news  of  the  outside  world  came  in  on 
ticker  tape  at  the  Mountain  States  Tele¬ 
phone  &  Telegraph  Co.  offices  and  from 
Morse  code  operators.  It  was  re¬ 
written  in  bulletins  for  the  extras. 

For  the  Herald-Post,  Chope  was  in 
charge  of  the  desk,  with  City  Editor 
L.  Wilke  taking  over  the  emergency 
plant.  Telegraph  Editor  H.  A.  Michaels 
and  Murray  Neal  took  care  of  tele¬ 
phones  and  covered  the  final  settlement 
conference  with  James  Sheppard,  who 
covered  the  strike  committee.  Marshall 
Hail  handled  the  first  lead  story  and 
copy  at  the  emergency  plant.  Society 
Editor  Betty  Luther  wrote  features  and 
the  “woman’s  angle,”  and  .A1  Hieken 
covered  the  picket  lines.  Jack  Knight, 
Paul  Bishop,  Sports  Editor  Bob  In¬ 
gram,  .^nne  Wilson,  Joe  Lewels  and 
Katherine  Bussey  covered  other  angles. 

W.  G.  Chandler,  general  business 
manager  for  Scripps-Howard  News¬ 
papers,  was  in  El  Paso  and  took  part 
in  the  emergency  activities. 

Editor  Edwin  D.  Minteer  and  Kay 
Lewis  were  largely  responsible  for  the 
World-News  first  printed  extra.  Min¬ 
teer,  with  F.  von  Falkenberg,  handled 
copy  in  the  El  Paso  office  and  Lewis 
took  charge  of  the  emergency  plant  in 
Juarez.  Gathering  the  strike  news  were 
Nelson  Springer,  Bill  Latham,  John 
Ward  and  Paul  Clegg.  Carlos  Escudero 
broadcasted  strike  news  for  the  paper 
over  Radio  Station  XEJ  in  Juarez. 
Glenn  Nichols  handled  extras. 

The  Times  staff,  just  completing  the 
regular  edition  when  the  strike  started, 
never  stopped  working.  Hooten  sent 
Raymond  Stover  to  the  picket  line.  Boh 
Chapman,  Henry  Vermillion  and  Jack 
Castel  covered  the  conferences  and 
peace  negotiations.  Telegraph  Editor 
V.  J.  Halloran  and  Mayo  Seamon 
handled  the  Juarez  emergency  plant, 
and  Sports  Editor  Paxton  Dent  and 
Ramon  Villalobos  worked  out  of  the 
El  Paso  office. 


Daily  Uses  Monotype  Arrow 

to  Tie  Text  and  Art  Together 

Roosevelt  Acts  to  Balk  Revo 


PARTY  CHIEFS  I 
DISCUSS  IDEAS ; 
FOR  STRATEGY 

Republicans  Will  Demand 
Each  Money  Item  Be 
Ear-Marked. 


WASHINGTON  J»n  IP  .4',—  I 
Steps  to  block  a  bremira  t<vo)t  in  I 
cepvress  asatnu  a  lumo  sum  appro* 
pOiitlon  of  •  $4,000,000,000  for  ^  I 
the  administration  t  work  re* 

Uef  program  were  taken  Thurs*  ^  \ 
day  by  President  RooeeveP  and  Dem*  I 
ocrattc  chieftains. 

A  course  was  charted  at  a  White 
House  conference  Thursday  to  prevent 
efforts  of  members  to  allocato  the 
huge  fund  to  various  projecta  and 
purposes. 

It  was  agreed  by  the  leaders  that 
all  except  $900,000,000.  to  be  set  aside 
for  regular  public  works,  would  be 
*  to  the  chief  executive  for 


Calling  on  the  Chief  (Wire photo) 


WEIGHTY  CONFERENCES  are  the  order  of  the  day  In 
WashinKton  now  aa  congressional  leaders  go  frequently  to 
the  White  House  to  talk  things  over  with  the  president.  This 
Associated  Press  wirephoto  shows  a  delegation  emerging  from 
a  Thursday  afternoon  conference.  Left  to  right:  Senator 
Robinson  of  Arkansas,  the  Democratic  leader;  Vice-President 
Gamer.  Speaker  Byrns  and  Representative  James  B. 
Bnrhanan,  chairman  of  the  house  appropristiona  committee. 


Device  used  by  Oklahoma  City  Oklahoman  to  indicate  story’s  illustration. 


N  unusual  method  of  tying  text 
and  pictures  together  was  recently 
evolved  by  Oklahoma  City  Oklahoman. 
.\  boldface  arrow  is  inserted  in  the 
text,  indented,  at  the  rule  adjoining 
the  picture. 

Walter  M.  Harrison,  managing  ed¬ 
itor,  descrilies  the  method  as  follows : 

“When  Wirephoto  began  to  lay  down 
pictures  abreast  of  the  news  on  Jan.  1, 
we  began  experimenting  to  find  some 
efficient  manner  in  which  to  tie  text 
and  picture  together.  The  Monotype 
arrow  was  a  device  hit  upon  by  the 
makeup  editor  on  our  night  side.  Van 
Wiggins.  This  idea  clicked  with  the 
entire  staff,  and  we  adopted  it  as  style. 

“.'Kfter  the  pages  are  made  up  with 


the  story  in  the  column  adjoining  the 
picture,  the  makeup  man  spots  a  proof 
and  has  three  lines  of  type  reset  short 
measure  in  order  to  allow  for  the  in¬ 
sertion  of  the  Monotype  arrow.  We 
keep  a  box  of  these  cast  up  and  avail¬ 
able  on  the  makeup  bank  where  they 
may  be  grabbed  and  inserted  with  a 
minimum  of  lost  time  and  effort. 

“If  type  is  slow  in  coming  up  we 
do  not  stop  the  edition  in  order  to  get 
these  arrows  in,  but  in  almost  every 
case  the  makeup  man  has  ample  time 
to  produce  these  arrows  on  the  night 
side  before  it  is  time  for  the  pages 
to  roll.  The  staff  likes  the  innovation 
and  I  believe  it  adds  to  the  appeal  of 
spot  news  pictures.” 


$100,000  NRA  BUDGET  PROPOSED 

Suggestion*  or  Objection*  Mutt  B« 
Submitted  Before  March  14 

dpecial  to  Eoituk  \  I'l'blisueki 

Washi.ngto.n,  D.  C,  Marcn  o— The 
joint  national  code  authority  for  the  non¬ 
metropolitan  and  the  daily  publishing 
and  printing  industry  has  applied  tor 
approval  of  its  proposed  budget  ot  $lU(j,. 
J//  and  basis  of  contribution  tor  the 
lieriod  from  Jan.  1  to  April  30,  1035. 

Suggestions  or  objections  concerning 
the  proposed  budget  and  basis  of  con¬ 
tribution  must  be  submitted  liefore 
March  14  to  .Assistant  Deputy  Admin¬ 
istrator  M.  D.  W  alsh,  lOlO  Barr  Build- 
iiig,  Washington,  D.  C. 

The  NR.A  announced  that  the  pro¬ 
posed  amounts  alloted  for  regional  code 
administration  will  receive  its  approval 
only  on  the  condition  that  a  consolida- 
tioii  of  regional  agencies  will  be  effected 
by  the  joint  national  code  authority. 
This  condition  appears  necessary  to 
proper  code  administration,  the  NRA 
feels,  and  that  steps  should  be  immedi¬ 
ately  taken  in  this  direction. 

( )f  the  budget  total,  $22,000  is  for  the 
joint  national  code  authority  and  $78,- 
377  is  for  regional  code  authorities. 

The  propos^  basis  of  contribution  is: 

For  establishments  other  than  those 
publishing  a  daily  newspaper,  $1.75  per 
employe  as  of  the  week  ending  Dec.  29, 
1934.  Fifty  cents  of  this  amount  is  for 
the  joint  national  code  authority,  and 
$1.25  for  regional  administration 

For  establishments  publishing  daily 
newspapers,  a  base  charge  of  $5  per 
paper  published,  plus  $1.00  jier  thousand 
of  newspaper  circulation  or  fraction 
thereof.  Thirty  per  cent  of  this  assess¬ 
ment  is  for  the  joint  national  code 
authority,  and  70  per  cent  is  for  re¬ 
gional  administration. 

The  industries  covered  by  this  budget 
are  distinct  from  the  newspaper  pub¬ 
lishing  business,  which  is  under  another 
code. 

JVinnipeg  Printers 
Withdraw  From  LT.l. 

(Special  to  Editor  &  Publishkr) 

WiNNim;,  March  4 — Printers  em- 
I'loyed  by  Winnipeg  newspapers  have 
withdrawn  from  the  International  Typo¬ 
graphical  Union  and  formed  a  new  loal 
organization  to  he  known  as  the  Win¬ 
nipeg  Newspajicr  Printers  -Ussociation. 

.■\n  announcement  today  by  E.  G. 
.Smith,  president  of  the  new  IxKly,  d^ 
dared  the  step  was  taken  as  a  result  of 
the  apparent  determination  of  the  I.  T. 
U.  to  enforce  in  Winnipeg  newspaper 
offices  the  conditions  set  up  in  the 
LTiited  States  under  the  National  Re¬ 
covery  .\ct. 

The  local  workmen  decided  NR.-\  reg¬ 
ulations  “could  not  be  adapted  to  con¬ 
ditions  in  Canada.” 

Newsiiaper  publishers  here  declared 
themselves  agreeable  to  any  plan  hav¬ 
ing  the  supiMirt  of  a  substantial  major¬ 
ity  of  the  local  composing  room  em¬ 
ployes. 

Mr.  Smith  declared  an  agreement  was 
signed  continuing  the  scale  of  wages  in 
effect  the  past  two  years  for  two  more 
years,  with  the  provision  the  scale  may 
be  reopened  in  March,  1936.  The  agree¬ 
ment  also  provides  that  local  composing 
r<K)ms  will  continue  on  a  closed  shop 
basis. 

ANNOUNCES  MILL  PROMOTIONS 

Arthur  A.  Schmon,  president  of  the 
Ontario  Paper  Comiany,  has  announced 
the  appointment  of  K.  F.  McGrann  as 
his  assistant.  Mr.  McGrann  went  to  the 
Chicago  Tribune’s  paper  mill  at  Thor- 
old  five  years  ago  as  a  statistician. 
Lome  C.  Anderson,  formerly  control 
superintendent,  has  been  promoted  to 
manager  of  manufacturing.  H.  B. 
Mc.Adam,  formerly  ground  wood  control 
engineer,  has  been  appointed  to  succeed 
Mr.  Anderson  as  control  superintendent 
at  Thorold. 

NEW  TYPE  DRESS 

The  Beloit  (Wis.)  Daily  News  to 
adopted  the  “Excelsior”  style  type  f® 
its  daily  editions,  which  increases  tw 
type  size  from  7  to  seven  and  a  hao 
points. 
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INTEREST  IN  LOCAL  CUTS  GROWS 


Experience  of  Five  Small  Dailies  in  Building  Good-Will,  Circulation,  Advertising  With  Simple 
Engraving  Plants  Told  by  Editors — Low  Cost  Figures  Given 


SPEEUIKR  transmission  of  pictures 
by  mail  and  wire  to  metropolitan 
dailies  appears  to  be  having  a  stimulat¬ 
ing  effect  on  the  publication  of  local 
pictures  by  small  dailies.  Interest  in 
•Jie  installation  of  engraving  plants  on 
an  inexpensive  basis  is  manifest  in  in¬ 
quiries  to  those  who  have  pioneered  in 
the  fielff-  From  several  points  come 
statements  of  experience  with  the  addi¬ 
tion  of  numerous  local  cuts,  tallying  in 
low  cost  of  installation  and  operation. 

Editor  &  Publisher  has  printed  sev¬ 
eral  stories  in  its  mechanical  supplement 
on  the  growth  of  the  one-man  engrav¬ 
ing  plant  idea.  This  month  statements 
irom  live  more  widely  separated  small 
dailies  tell  the  story  of  increased  cir¬ 
culation,  increased  news  tips  through 
people  bringing  pictures  into  editorial 
offices,  increased  advertising  revenue 
iecause  of  the  availability  of  local  illus- 
uative  material,  increased  prestige  and 
interest  in  the  papers’  news  columns. 

Because  of  the  increasing  interest  in 
this  phase  of  local  coverage,  considered 
to  be  more  aggressive  competition  to 
metropolitan  dailies  and  radio,  the  ten¬ 
dency  toward  addition  of  engraving 
plants  can  fairly  be  interpreted  as  one 
of  the  most  important  developments  in 
editing  of  small  dailies  today. 

C  F.  Jewell,  Taylorville  (Ill.) 
Breese-Courier,  at  the  recent  Inland 
Daily  Press  Association  convention  in 
Oicago,  recited  his  paper’s  experience 
m  operating  a  part-time  engraving 
plant,  in  part,  as  follows: 

“The  popularity  of  the  various  tabloid 
papers  has  made  the  average  newspaper 
reader  ‘picture  conscious’  and  that  has 
anphasized  the  need  of  the  small-town 
aewspaper  for  ’spot  news  picture’  ser- 
tices.  This  has  now  been  marvelously 
mproved  through  the  telephoto  service 
that  has  greatly  expedited  the  trans¬ 
portation  of  pictures. 

“Here  again  is  where  the  small-town 
xwspaper  is  unable  to  cope  with  larger 
service  offered  by  the  metropolitan 
papers. 

"Our  problem  then  became  serious 
aiough  for  us  to  look  with  little  nope 
ward  some  kind  of  local  picture  ser- 
vkt  We  tried  sending  local  photos  to 
a  engraver  in  a  nearby  city.  This  we 
iound  to  be  both  too  expensive  and 
too  slow  to  offer  a  practical  solution  to 
our  picture  problem.  We  made  a  num- 
kr  of  inquiries  concerning  the  installa- 
txn  of  an  engraving  plant  but  the  ex¬ 
pose  was  far  too  great  and  the  cost  of 
operation  out  of  keeping  with  gcxKl 
;ndgment  for  a  struggling  daily  to  at¬ 
tempt. 

“By  accident  we  came  in  contact  with 
a  Ur.  Paige,  who  told  us  that  he  had 
perfected  a  one-man  engraving  plant 
tbat  would  meet  our  needs.  He  had  a 
phot  that  he  had  used  for  demonstrat¬ 
ing  purposes  that  was  installed  at  a 
lery  nominal  charge  and  he  agreed  to 
teach  one  of  our  young  boys  how  to 
operate  it.  To  say  that  our  early  ef- 
•orts  were  successful  would  not  be  tell¬ 
ing  the  truth  because  no  one  can  be 
taught  the  engraving  business  in  a  week. 

“Thanks  to  a  foreman  with  a  gen¬ 
eral  knowledge  of  engraving  and  a 
patient  reading  public  that  seemed  to 
appreciate  what  we  were  trying  to  do, 
w  finally  arrived  at  the  place  where  the 
heal  picture  service  became  one  of  our 
^t  valuable  features  and  we  think  it 
“as  been  largely  instrumental  in  kelp¬ 
ie  us  maintain  more  readers  in  our 
^  than  there  are  homes — this  in  the 
*»<*  of  the  fact  that  there  are  four 
®tffopolitan  papers  published  within  a 
^•us  of  28  miles  of  Taylorville. 

“Our  engraving  plant  was  installed 
1,  1932,  and  has  been  in  continu- 
9Peration  since  that  time.  Due  to 
“Wditions  of  excessive  heat  in  the  en¬ 
graving  department  we  have  had  to  ex- 
Prnment  with  different  solutions,  until 
V  were  successful  with  the  present 
thus  enabling  better  pictures. 


By  BICE  CLEMOW 


at  what  we  believe  a  lower  cost  than 
used  before. 

“We  started  the  engraving  plant  with 
ink-rollup,  and  when  the  first  summer 
rolled  around,  made  quite  a  few  ‘flops’ 
and  then  began  experimenting.  We 
first  used  a  cold-top  solution  already 


Philip  T.  Rich 

‘mixed’  and  found  that  the  solution 
would  age  very  quickly,  and  gave  us 
about  as  much  trouble  as  the  ink-top. 
•After  trying  several,  we  hit  upon  a 
solution  that  has  practically  pulled 
us  out  of  the  occasional  failure  list 
and  bad  pictures,  and  placed  us  in  line 
with  most  modern  plants,  with  the  ex¬ 
ception  of  quantity  production. 

“We  produced  on  an  average  of  100 
pictures  a  month  for  the  newspaper, 
job  department  and  a  few  commercial 
jobs.  The  cost  as  estimated  from  in¬ 


voices  and  labor  are  as  follows : 

Zinc  etching  plates  for  month, 

size  8x10  .  $5.00 

Carbons  for  both  lights,  per 

month  .  3.00 

Cold-top  sensitize  and  developing, 

month’s  supply  .  8.00 

Strip  film,  for  month .  4.65 

Electricity,  fuses  and  incidentals, 

gas  .  7.00 

Boy’s  salary,  $15  per  week . 65.00 


Total . $92.65 


“This  gives  a  cost  of  $92.65  per 
month  operating  cost  of  the  engraving 
plant  to  produce  100  cuts — 1  column,  2 
columns  and  3  columns  in  width.  This 
boy,  who  operated  the  engraving  plant 
also  goes  out  and  takes  pictures  and 
they  are  developed  at  a  local  photog¬ 
rapher,  which  we  estimate  will  cost 
extra  for  film,  of  $7.35,  making  a  total 
of  $100  per  month.  That  would  be  the 
cost  of  taking  the  pictures  on  the  street, 
developed  at  the  local  photographer  and 
tlien  running  through  the  engraving 
plant  to  a  finished  product  for  the  paper. 
We  divide  this  estimate  as  follows :  75 
cents  per  1-column  cut;  $1  per  2-column 
cut :  and  $1.25  per  3-column  cut. 

“The  actual  cost  of  the  installation 
of  the  plant  was  in  the  neighborhood 
of  $250.  We  have  added  better  equip¬ 
ment,  until  the  cost  now  is  in  the  neigh¬ 
borhood  of  $400  for  the  entire  outfit. 

“Our  cost  is  based  on  from  day-to- 
day  work.  Some  days  several  cuts  are 
made,  while  other  days  maybe  only  two 
or  three  are  made.  It  is  less  expensive 
per  cut  to  have  a  large  amount  go 
through  at  a  time,  and  for  that  reason, 
some  days,  when  there  are  no  spot- 
news  cuts,  the  engraving  plant  is  idle 
until  the  next  day. 

“Our  present  solution  used  is  a  mix¬ 
ture  of  Mallinckrodt  sensitizer  and  de¬ 
veloper,  and  we  buy  the  different  parts 
and  mi.x  them  as  we  need  the  solution, 
and  in  this  way  the  solution  does  not 
get  old  and  brings  out  the  picture  on 
the  plate  where  you  can  tell  it  will  be 


good  without  taking  a  proof  of  the  cut 
before  you  run  it  in  the  paper. 

“Having  a  good  picture,  to  start  with, 
is  75  per  cent  of  a  good  finished  cut, 
once  you  have  the  solution  necessary 
for  your  conditions.  While  some  ‘pic¬ 
ture  snatchers’  seem  to  think  that  just 
because  they  have  a  plain  picture  that 
is  all  that  is  necessary.  Every  picture 
sliould  be  of  the  subject  involved,  leav¬ 
ing  out  details  as  much  as  possible — 
getting  as  close  up  as  you  can  without 
spoiling  your  negative. 

“Your  correct  exposure  after  the  pic¬ 
ture  has  been  developed  and  in  your 
engraving  plant  ready  to  start  on  for 
the  cut.  is  the  next  vital  step.  Each 
picture  requires  different  length  of  time 
for  exposure,  and  of  course  would  have 
to  be  worked  out  by  the  one  who  makes 
the  picture,  carrying  it  through  the  de¬ 
veloping  of  the  negative  to  be  reversed 
on  the  metal.  This,  too,  is  important, 
for  you  can  over-expose,  or  under-ex¬ 
pose,  and  you  will  not  get  a  dear 
picture. 

“Reversing  the  negative  on  metal 
needs  a  certain  number  of  minutes  ex¬ 
posure,  depending  on  the  lightness, 
darkness,  and  other  defects  of  the  pic¬ 
ture.  After  the  negative  has  been  re¬ 
versed  on  metal,  the  cold-top  soluion  is 
used,  and  should  be  used  very  carefully. 
Etching  and  the  remainder  of  lime  spent 
in  making  the  cut  is  not  so  important 
if  you  have  been  careful  up  to  this 
time.  Of  course  you  have  to  etch  deep 
enough,  and  watch  that  the  dots  do  not 
come  off.’’ 

A  pioneer  in  the  field  of  one-man 
engraving,  the  Wenatchee  (Wash.) 
Daily  World  has  had  such  a  plant  for 
23  years,  and  its  publisher,  Rufus 
Woods,  has  long  felt  that  the  strong 
position  of  his  paper  has  been,  in  large 
measure,  due  to  the  constant  use  of 
local  cuts.  The  World  has  a  standing 
order  from  its  publisher  for  a  local 
picture  on  page  one  every  day,  with  as 
many  as  possible  inside.  No  effort  is 
made  to  conserve  space  on  cuts,  Mr. 
Woods  having  frequently  commented  on 
striking  local  pictorial  or  personality 
cuts  as  “the  bigger  the  better." 

The  story  of  this  western  daily’s  use 
of  the  one-man  plant  is  a  chronicle 
with  a  moral : 

“Twenty-five  years  ago  A.  J.  Dear 
resigned  as  head  engraver  of  the 
Seattle  Times  and  bought  an  apple 
orchard  in  the  Wenatchee  valley.  For 
the  last  twenty-three  years  he  has  been 
operating  a  one-man  engraving  plant  for 
the  World.  The  smell  of  chemicals  was 
too  strong  for  a  man  who  had  learned 
the  trade  as  apprentice  in  one  of  Lon¬ 
don’s  largest  commercial  plants,  so  the 
orchard  has  long  since  been  sold. 

“When  Dear  came  to  the  World  it 
was  a  struggling  daily  in  a  town  of 
about  5,000.  During  his  tenure  he  has 
recorded  in  zinc  a  pictorial  histo^  of 
the  growth  of  a  fertile  fruit  district 
and  likewise  has  materially  aided  in  the 
remarkable  growth  of  the  paper.  A 
person  unable  to  read  could  look 
through  the  files  of  the  World  and  see 
in  pictures  a  history  of  North  Central 
W'^ashington — its  people,  development, 
and  scenic  resources. 

“The  amount  of  work  turned  out  by 
Dear  in  a  year’s  time  is  almost  unbe¬ 
lievable.  In  addition  to  covering  every 
news  and  feature  picture  of  worth, 
many  times  scooping  metropolitan 
dailies,  he  has  time  to  turn  out  hun¬ 
dreds  of  dollars’  worth  of  commercial 
work  for  advertisers,  print  shops,  and 
weeklies. 

“His  equipment  is  not  new.  In  fact 
there  are  no  individual  pieces  that  have 
not  seen  years  of  service.  Many  of  the 
wooden  parts  have  been  built  and  re¬ 
built.  The  camera  slides  on  a  grooved 
carriage  that  has  been  in  service  for 
all  the  23  years.  The  camera  itself  is 
more  than  35  years  old.  Once,  several 


years  ago  when  he  needed  a  new  part, 
he  was  told  by  the  manufacturers  that 
there  was  none  in  e.xistence.  .An  etch¬ 
ing  machine  and  tub  rocker  were  both 
built  by  Mr.  Dear.  In  the  latter,  some 
parts  from  an  old  cream  separator  are 
still  giving  e.xcellent  service.  His  router 
is  old  fashioned  but  efficient,  and  the 
printing  frame  at 
least  35  years  old. 
Tlie  arc  lamps 
are  controlled  by 
an  ingenious  ar¬ 
rangement,  seven 
ropes  and  pul¬ 
leys  rigged  up  to 
save  steps  to  and 
from  switches. 

“It  should  not 
be  assumed  that 
Mr.  Dear’s  is  an 
antique  shop  of 
sorts.  His  equip¬ 
ment  has  been 
outmoded  but  is 
still  in  good  condition  and  the  work 
turned  out  is  above  par. 

“Dear  thinks  any  ^aily  publisher  who 
can  afford  to  keep  a  stereotyper  and  a 
pressman  can  afford  an  engraver.  The 
World’s  engraving  department  creates 
advertising  revenue  by  increasing  illus¬ 
trated  space  and  desirability  and  is  a 
circulation  boomer. 

“In  earlier  years.  Dear  went  on  tours 
of  our  territory  with  the  editor  taking 
pictures  of  people  and  houses,  building 
friends  and  subscribers. 

“Mr.  Dear  worked  on  the  Seattle 
Times  under  the  first  Colonel  Blethen 
from  1899  to  1906  and  is  a  charter  mem¬ 
ber  of  the  Seattle  I.P.E.U. 

“The  value  of  his  department  in  the 
building  of  the  Daily  World  is  empha¬ 
sized  in  a  statement  by  E.  H.  McPher¬ 
son,  managing  editor: 

“  ‘It  has  always  been  our  policy  to 
capitalize  on  and  play  up  this  great 
Northwest  country.  There  is  no  doubt 
that  Dear’s  excellent  work  has  been  re¬ 
sponsible  to  a  great  extent  in  enabling 
the  World  to  keep  abreast  of  the 
growth  and  development  of  the  city  and 
district  in  service  and  circulation.’  ’’ 

Philip  T.  Rich,  Midland  (Mich.)  Re¬ 
publican,  told  the  story  of  his  recently 
installed  plant  as  follows: 

“Until  now  pictures  on  local  subjects 
for  small  newspapers  have  been  merely 
a  desire  often  expressed  by  hundreds  of 
editors,  but  largely  prohibitive  because 
of  the  high  cost  of  engravings  and  the 
poor  service  which  has  been  available. 
But  within  another  five  years  this  con¬ 
dition  will  have  been  changed  so  that 
not  only  will  thousands  of  smaller 
newspapers  be  using  many  photographs, 
but  hundreds  of  them  will  operate  their 
own  engraving  plants  and  be  able  to 
secure  service  almost  comparable  with 
that  available  to  the  metropolitan  press. 

“While  we  considered  the  subject  for 
several  years  before  installing  our  own 
plant  for  engraving,  it  was  just  a  year 
ago  that  we  decided  to  get  started  at 
once.  The  small  amount  of  information 
we  could  secure  on  the  subject  was  ap¬ 
palling.  We  learned  to  our  astonish¬ 
ment  that  no  small  papers  among  the 
daily  or  weekly  press  had  such  equip¬ 
ment,  and  what  was  even  more  surpris¬ 
ing,  that  many  of  the  largest  had  no 
plants  of  their  own. 

“Engraving  is  one  art  which  has  been 
kept  shrouded  in  mystery.  Practical  in¬ 
formation  was  hard  to  get ;  schools  are 
few  and  far  between.  Finally  we  met 
Charles  S.  Martz,  of  .Aurora.  Mo.  We 
found  engravers  were  good  fellows,  as 
he  said,  but  they  didn’t  make  it  a  habit 
to  hand  out  free  information  in  regard 
to  their  trade.  Furthermore,  the  text¬ 
books  on  photo-engraving  were  of  a 
technical  nature,  filled  to  the  covers 
with  terms  and  phrases  we  knew  nothing 
about  and  in  general  were  a  mighty  dis¬ 
appointing  lot  to  a  couple  of  green, 
(Continued  on  page  XI) 
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STRONG  ACTIVITY  IN  NEW  PLANTS 

Six  Newspapers  Complete  New  Plants  or  Extensive  Remodelling  Operations — New  St.  Louis  Star 

Times  Home  Now  Completely  Air-Conditioned 

Renewed  activity  in  newspaper  will  be  the  city  room,  paneled  four  feet  of  this  equipment,  which  includes  a  Railroad  System  subway  below  strea 
buildine  and  remodelliner  was  evi-  un  from  the  Hoor  in  walnut  and  out-  Goss  Comet  flatbed  press,  three  Lino-  level,  the  air,  as  it  comes  in,  is  freer  oi 


rV  building  and  remodelling  was  evi¬ 
dent  this  month,  on  the  heels  of  in¬ 
creased  advertising  and  circulation  rev¬ 
enue  during  1934  and  national  talk  over 
the  possibility  of  increased  prices  be¬ 
cause  of  inflation. 

Six  plants,  in  widely  scattered  points 


will  be  the  city  room,  paneled  four  feet 
up  from  the  floor  in  walnut  and  out¬ 
fitted  with  new  desks,  chairs  and  other 
furnishings. 

.\  soundproof  room  for  telegraph  and 
news  room  is  provided  where  A.P.  and 
L’.I‘.  machines  and  market  tickers  will 
be  installed.  Private  offices  for  the 


The  enlarged  Redondo  Beach  (Cal.)  Daily  Breeze  quarters.  (Inset,  Gen.  Mgr. 
John  J.  Berry.) 


throughout  the  United  States  and 
Canada,  reported  new  plants  or  exten¬ 
sive  renovation  and  addition  of  equip¬ 
ment.  In  every  case  provision  for 
future  needs  was  a  main  consideration 
in  plant  revision,  and  new  type  build¬ 
ing  materials  found  generous  use. 

Forced  to  vacate  its  old  quarters  be¬ 
cause  they  were  in  the  pathway  of  ap¬ 
proaches  for  the  new  San  Francisco- 
Oakland  Bay  Bridge,  the  Recorder 
Printing  and  Publishing  Co.,  publisher 
of  the  Recorder,  San  Francisco  daily 
law  publication,  has  moved  to  its  new 
building  at  99  V'an  Ness  avenue,  south. 
The  older  quarters  were  at  460  Fourth 
street. 

The  Recorder  organization,  which 
dates  back  to  1877,  is  one  of  San  Fran¬ 
cisco’s  largest  printing  and  publishing 
companies. 

The  new  Recorder  building,  a  mod¬ 
ernistic  structure  in  buff  and  green,  oc¬ 
cupies  49,000  square  feet  and  has  16,000 
feet  of  office  space  on  the  second  floor. 
The  building  is  air  conditioned.  One 
of  its  features  is  that  the  power  lines 
are  brought  directly  to  each  piece  of 
equipment  through  underground  con¬ 
duits. 

Extensive  remodelling  which  is  in 
progress  on  the  Grand  Rapids  I'ress 
building  it  is  expected  will  give  this 
Booth  newspaper  one  of  the  fine  news¬ 
paper  plants  in  the  country  in  a  city 
the  size  of  Grand  Rapids. 

Work  was  started  Dec.  1  last  and 
completion  is  promised  for  July  1,  ac¬ 
cording  to  E.  J.  Slemons,  business  man¬ 
ager.  A  52x73  annex  for  mailing  room 
and  newsboys’  lobby  adjoining  the  press¬ 
room  is  well  under  way.  Both  will 
have  tiled  walls,  the  lobby  to  consist  of 
first  floor  and  mezzanine  and  to  be 
fitted  up  with  modern  conveniences,  and 
the  mailing  room  to  consist  of  two 
stories.  I  he  second  story  will  be  given 
over  to  showers,  lavatories  and  toilets 
for  the  mechanical  department. 

In  the  main  building,  the  third  floor, 
now  occupied  by  the  advertising  depart¬ 
ment,  and  an  auditorium  will  be  con¬ 
verted  into  a  model  editorial  depart¬ 
ment.  Here  will  be  spacious  offices  for 
the  managing  editor,  L.ee  M.  Wocxl- 
worth,  and  the  business  manager  and 
their  secretaries. 

.Across  the  east  side  of  the  building 


society  department  and  special  writers, 
a  .scraparium,  and  a  library,  where  edi¬ 
torial  writers  will  have  their  desks,  and 
rest  rooms  for  men  and  women  are  on 
this  floor.  .Across  the  south  end  is  a 
large,  well-lighted  general  utility  room. 

The  advertising  department  will  oc¬ 
cupy  the  front  half  of  the  second  floor, 
where  the  editorial  force  is  now  housed. 
Partitions  will  be  torn  out  and  the 
space  thrown  into  a  big  general  office 
with  a  modern  filing  system.  Down 
the  side  ne.xt  the  elevators  will  run  a 
broad  counter  for  the  convenience  of 
patrons.  In  the  rear  of  this  floor  is  the 
composing  room,  which  will  be  slightly 
enlarged  and  connected  with  the  edi¬ 
torial  rooms  above  by  copy  conveyor. 

The  first  floor,  now  devoted  to  busi¬ 
ness  offices,  circulation  and  classified 
advertising,  will  be  given  over  to  busi¬ 
ness  and  circulation  with  a  small  office 
for  the  business  manager.  A  broad 
corridor  will  run  through  the  center, 
dividing  the  space  into  sections  for 
business  and  for  circulation.  Press 
HMims  in  the  rear  will  be  enlarged  by  the 
addition  of  the  present  newslwys’  lobby. 

No  new  equipment  for  the  mechanical 
department  or  the  press  room  is  con¬ 
templated.  according  to  Mr.  Slemons. 

The  matter  of  interior  finish  is  still 
in  abeyance.  Several  plans  have  been 
discussed. 

Increasing  by  five  times  the  space 
formerly  occupied  by  the  entire  plant, 
the  Redondo  Beach  (Cal.)  South  Bay 
Daily  B recce  has  moved  its  business, 
advertising,  circulation  and  editorial  de¬ 
partments  into  spacious  new  quarters. 
The  new  home  of  the  paper,  formerly 
occupied  by  a  bank,  is  in  the  building 
in  which  the  Daily  Breeze  has  been 
located  since  1907.  But  instead  of  the 
entire  personnel  lieing  cramped  into 
small  quarters  in  what  is  virtually  the 
basement  of  the  building,  the  paper  now 
has  in  addition  the  first  floor  of  the 
structure,  with  the  entrance  on  Pacific 
avenue,  the  town’s  principal  business 
street.  The  building  has  been  renamed 
the  Daily  Breeze  Building. 

Only  the  mechanical  departments  re¬ 
main  in  their  former  location,  having 
an  entrance  of  their  own  on  Wall 
street,  which  descends  sharply  from 
Pacific  on  the  south  side  of  the  build¬ 
ing.  It  was  not  necessary  to  move  any 


of  this  equipment,  which  includes  a 
Goss  Comet  flatbed  press,  three  Lino¬ 
types,  a  shaver,  stereotype  equipment 
and  two  Chandler  &  Price  job  presses. 
.About  the  only  remodelling  that  was 
required  was  the  construction  of  a 
stairway  from  the  editorial  floor  above 
into  the  composing  room  below. 

The  Daily  Breeze  celebrated  the  ex¬ 
pansion  by  publishing  a  six-section,  48- 
page  paper,  in  itself  an  achievement, 
since  the  press  handles  only  eight  pages 
on  a  run.  The  edition  was  generously 
supported  by  congratulatory  advertising. 
In  addition,  the  newspaper  held  a  re¬ 
ception  the  Saturday  night  following 
the  opening,  entertaining  2,500  subscrib¬ 
ers  and  friends. 

.Along  with  the  increase  in  space, 
John  J.  Berry,  general  manager  of  the 
publication,  also  has  increased  the  per¬ 
sonnel,  adding  one  man  each  to  the  edi¬ 
torial  and  mechanical  departments. 

Few  changes  were  made  in  the  bank¬ 
ing  room  now  occupied  by  the  news¬ 
paper.  Marble  counters  and  high  ceil¬ 
ings  give  the  plant  a  dignity  seldom 
found  in  small-town  publishing  offices. 
The  floor  is  tiled,  and  the  departments 
are  separated  by  partitions  of  wood  and 
glass. 

The  Daily  Breeze  was  started  in  1894 
as  a  weekly,  and  liecame  a  daily  in 
1922.  It  is  one  of  Col.  Ira  C.  Copley’s 
Southern  California  newspapers. 

Mr.  Berry,  a  native  of  Kentucky, 
where  he  engaged  in  newspaper  work 
for  16  years,  went  to  California  in  1923 
and  joined  the  F.  W.  Kellogg  chain, 
which  later  was  purchased  by  Col. 
Copley.  Before  going  to  Redondo 
Beach  two  years  ago  he  was  associated 
with  the  organization’s  papers  in  Long 
Beach,  Pasadena  and  San  I’edro. 

The  new  plant  of  the  St.  Louis  Star- 
Times  is  now  completely  air-conditioned 
to  cope  with  the  smoky  St.  Louis 
atmosphere.  Research  by  the  Citizens’ 
Smoke  .Abatement  League  in  1933 
showed  that  33.071  tons  of  soot  fall  to 
the  square  mile  in  St.  Louis  during  a 
period  of  a  month. 

The  new  system  circulates  51,0<t0 
cubic  feet  of  fresh  air  through  the  Star- 
Times  building  every  minute,  and 
every  employe,  from  the  pressmen  in 
the  basement  to  editorial  workers  on  the 
fifth  floor,  receives  the  benefits  of  the 
filtered  air.  The  system  also  controls 
the  temperature  thermostatically. 

There  are  4,000  lineal  feet  of  air  ducts 
in  the  complete  system,  which  is  com¬ 
posed  of  three  units — one  for  the  base¬ 
ment,  another  for  the  first  to  fourth 
floors,  and  a  third  for  the  fifth  floor, 
.Approximately  25  tons  of  sheet  metal 
were  used  in  constructing  the  ducts. 

The  air  enters  through  a  trap  door 
in  a  box-like  structure  of  sheet  metal. 
Coming  from  the  Illinois  Terminal 


Railroad  System  subway  below  strea 
level,  the  air,  as  it  comes  in,  is  freer  of 
dust  and  soot  than  the  air  above  strea 
level. 

.After  entering  the  inlet  chamber,  the 
air  is  heated  to  a  temperature  of  80 
degrees  by  being  circulated  over  steaa 
coils.  It  is  then  conducted  into  an¬ 
other  cliamber  where  a  fine  water  spray 
shoots  through  it,  collecting  the  dust, 
soot  and  other  foreign  matter. 

The  spray  also  acts  as  a  humidtfier, 
since  the  air  absorbs  moisture  as  it 
passes  through  the  spray.  Cooled  by 
the  water,  the  air  is  again  heated  as  it 
passes  over  a  secoiul  set  of  steam 
coils. 

From  the  heating  chamber,  the  air  is 
blown  through  a  shaft  by  a  fan  aol 
delivered  to  the  different  parts  of  the 
basement  at  a  temperature  of  80  degrees 
and  a  humidity  of  50  per  cent. 

The  moisture  taken  up  by  the  air  as 
it  passes  through  the  water  spray  facili¬ 
tates  the  handling  of  the  paper  in  the 
pressroom,  as  air  that  is  too  dry  often 
causes  the  paper  to  tear  when  handled 

-After  the  air  circulates  through  the 
press  room,  it  goes  out  through  a  large 
grill  near  the  ceiling  and  from  there  is 
blown  up  a  shaft  to  the  roof. 

Built  to  meet  the  present  and  future 
needs  of  a  modern,  small  city  news¬ 
paper,  a  new  building  was  opened  re¬ 
cently  at  Cornwall,  Ontario,  to  be  the 
home  of  the  semi-weekly  Standard- 
Freeholder.  More  than  1,000  citizens 
of  Cornwall  inspected  the  building  on 
the  occasion  of  the  formal  opening  on 
Feb.  5. 

The  Standard-Freeholder  combines 
two  of  Canada’s  oldest  and  best-known 
weeklies,  the  Freeholder,  which  was 
established  in  1846  by  Hon.  John  Sand- 
field  MacDonald,  who  subsequently  b^ 
came  first  premier  of  the  Province  of 
Ontario,  and  the  Standard,  founded  in 
1886  by  Colonel  R.  R.  McLennan,  Mem¬ 
ber  of  Parliament  for  historic  old  Glen¬ 
garry  County.  The  Freeholder  was  for 
many  years  ojierated  by  Charles  W. 
Young,  who  was  known  from  coast  to 
coast  in  Canada  through  his  active  cc^ 
nection  over  a  long  period  of  years  with 
the  Canadian  Press  .Association,  fo^ 
runner  of  the  present-day  Canadian 
Press  Association,  the  Canadian  Daily 
Newspaper  Association  and  the  C<^- 
dian  Weekly  Newspaper  .Associatioa 
The  Standard  was  edited  for  almost  its 
entire  existence  by  the  late  William 
Gibbens,  who  came  to  Cornwall  in  1887 
from  Ottawa,  where  he  had  been  man¬ 
aging  editor  of  the  Ottawa  Citizen. 

In  1928,  a  year  after  the  death  of 
C.  W.  Young,  the  PTeeholder  was  pur¬ 
chased  by  the  Cornwall  Freeholder, 
Ltd.,  the  president  of  the  new  company 
being  Howard  Fleming,  managing  di- 
(Continued  on  page  VIII) 
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architect  urges  flexibility  in 

PLANNING  NEWSPAPER  PLANTS 

Inland  Members  Told  of  Advantages  of  New  Structursd  Material — 
“Engineering  Approach”  Suggested  for  Those  Who 
Are  Contemplating  New  Buildings 


NEW  “JUMP  UNE”  ADOPTED 


URGING  ineinbers  of  the  Inland  Daily 
Press  Association  to  apply  the  "en¬ 
gineering  test"  of  riexihility  when  the 
time  comes  to  plan  a  newspai)er  plant, 
Robert  \V.  Dickerson,  Cleveland  archi¬ 
tect,  discussed  “Publishing  Plant  im¬ 
provements  and  New  Types  of  Construc¬ 
tion'’  at  the  lidand's  recent  convention 
in  Chicago.  Mr.  Dickerson  stated  in 
p»rt : 

"The  primary  function  of  any  build¬ 
ing.  for  any  purpo.^e,  is  U)  house,  sup¬ 
port  and  serve  the  activities  which  take 
place  within  it.  Obviously,  then,  a 
building  is  a  means  to  an  end,  and  not 
in  end  in  itself.  The  application  of 
such  a  definition  to  newspaper  produc¬ 
tion  is  eltarly  self  evident.  It  means 
that  to  a  degree  exceeded  by  few,  if 
my,  structures,  the  home  of  the  news¬ 
paper  should  be  planned  from  the  in¬ 
side  out ;  planned  around  and  about 
the  newspaper  production  operations. 

"It  means  that  before  any  considera¬ 
tion  can  properly  be  given  to  the  build¬ 
ing,  as  such,  the  production  operations 
should  be  studied,  planned  and  estab¬ 
lished  to  the  best  possible  advantage 
within  the  limits  imposed  by  the  size 
md  other  characteristics  of  the  site,  or 
by  the  structure  itself,  in  the  case  of  an 
aisting  building  that  is  to  be  improved. 
Then,  and  not  until  then,  are  we  ready 
to  think  in  terms  of  a  building  and  to 
consider  types  of  construction,  matc- 
rals,  architectural  treatment  and  other 
related  features.  These  statements,  I 
appreciate,  may  sound  elemental  to  you, 
but  one  has  only  to  observe  much  that 
has  been  done  and  is  being  done  to  dis¬ 
cover  that  there  is  small  danger  of  their 
being  over  emphasized. 

An  example  or  two  may  help  to 
auke  the  meaning  of  ‘flexibility’  clear¬ 
er  as  it  applies  to  the  planning  and  con¬ 
struction  of  newspaper  buildings.  In 
one  plant  which  comes  to  mind,  the 
business  offices  and  editorial  department 
jointly  occupied  one  floor  of  the  build¬ 
ing.  When  the  building  was  planned, 
this  si>ace  was  divided  between  these  de¬ 
partments  on  the  basis  of  present  re- 
ijuirements,  plus  what  was  believed  to 
be  a  reasonable  estimate  as  to  future 
needs.  VVithin  two  years’  time  the  bus¬ 
iness  office  had  absorbed  all  of  its 
growth  margin  and  was  in  need  of  ad¬ 
ditional  room.  The  editorial  depart¬ 
ment,  on  the  other  hand,  was  entirely 
comfortable  in  its  original  space  and 
had  not  needed  the  expansion  allowance 
that  had  been  provided. 

“The  solution  for  this  problem  which 
would  have  inmiediately  suggested  it- 
.'elf  to  one  not  familiar  with  all  condi¬ 
tions  w(}uld  have  been  simply  to  move 
tne  partition  separating  the  two  depart- 
iiifnts  so  as  to  take  into  the  business 
office  the  space  not  needed  by  the  other 
diriment.  But,  unfortunately,  no  such 
simple  solution  was  possible,  for  the 
reason  that  in  planning  the  floor,  toilet 
ad  rest  rooms  serving  both  depart¬ 
ments  had_  been  placed  between  them, 
together  with  photographic  studios,  dark 
r^s  and  a  stairway  leading  to  the 
Boor  above.  Instead  of  the  simnle  ex¬ 
pedient  of  moving  one  partition,  it 
would  have  been  necessary  to  move  sev¬ 
eral  partitions,  all  of  the  plumbing  fix¬ 
tures  and  service  lines,  services  to  tiie 
photographic  department  and  the  stair- 
wy.  When  the  cost  of  doing  all  of 
to  work  was  investigated,  it  was  de- 
fiikd  to  look  elsewhere  for  the  needed 
room. 

“The  lesson  here  is  self  evident.  To 
the  great  degree  possible,  avoid  locating 
permanent  features  as  toilet  rooms, 
^ratories,  stairways,  elevators,  etc., 
where  they  may  handicap  future  space 
*djustments.  Plan,  so  far  as  you  can, 
to  leave  large  areas  of  space  free  from 
?tto  features  as  may  limit  the  possibil- 
thtt  of  change  and  rearrangement.  And, 
wmle  we  are  thinking  about  space  re¬ 
adjustments,  there  is  much  to  be  said 
®  favor  of  standard  unit  partitions. 


"They  are  manufactured  in  types  and 
styles  to  meet  almost  any  situation,  ex¬ 
cept  iMjssibly  one  requiring  special  ar¬ 
chitectural  treatment,  and  are  so  readily 
dismantled,  moved  and  reassembled  that 
extensive  changes  can  be  nrade  over 
night  or  over  week-end  with  little  or  no 
interference  with  oi)erations.  Their 
first  cost  often  gives  them  an  advan¬ 
tage  over  the  usual  plastered  partition 
construction,  and  the  wide  range  of 
units  available  makes  them_  almost  100 
per  cent  adaptable  to  any  situation. 

“It  is  a  safe  prediction  that  the  future 
will  see  a  continued  and  increasing  use 
of  metals  in  construction.  Aside  from 
usual  and  new  types  and  uses  of  struc¬ 
tural  steel,  and  of  metal  doors,  windows, 
partitions,  stairs,  etc.,  the  use  of  metals 
for  walls  and  for  wall  covering  will  be¬ 
come  more  general,  .\luniinuin,  and 
stainless  steel  and  similar  alloys,  in 
sheet  form,  pressed,  drawn  or  extruded 
sections,  and  in  castings,  as  well  as  the 
enameled  metal  plates,  are  making  an 
important  place  for  themselves  in  wall 
construction,  either  used  along  or  in 
conjunction  with  masonry  and  other 
materials. 

“In  remodelling  work  materials  of 
this  kind  find  special  appeal  on  account 
of  the  ease  with  which  they  can  be  ap¬ 
plied  over  old  walls.  But,  they  are  also 
receiving  serious  consideration  in  new 
work.  One  of  our  largest  utilities  or¬ 
ganizations  has  developed  a  type  of 
pre-fabricated  wall  unit  of  aluminum 
for  use  in  their  power  plants  and  other 
structures.  With  insulating  filler  it 
has  a  protective  effectiveness  greater 
than  that  of  a  masonry  wall  several 
times  its  thickness.  It  is  easily  erected 
in  place  and  just  as  easily  taken  down, 
moved  and  re-erected  in  a  new  location 
when  expansion  forces  an  extension  of 
the  plant.  Moreover,  it  is  of  very  pleas¬ 
ing  appearance.’’ 


Chicago  Herald  and  Examiner  U«ea 
Black  Hand  to  Point  the  Way 

The  Chicago  Herald  and  Examiner 
has  introduced  a  new  type  of  "jump 
line”  for  news  stories  continuing  from 
one  page  to  another.  The  new  jump 
line  consists  of  a  black  hand  with  ex¬ 
tended  finger  pointing  to  the  line  indi¬ 
cating  page  and  column  on  which  the 
story  is  continued. 

This  black  hand,  according  to  Morris 
Hess,  Herald  and  Examiner  mechanical 
superintendent,  is  purchased  from  Mer- 
genthaler  Linotype  Company  and  is  in¬ 
cluded  with  the  regular  Linotype  ma¬ 
trices.  The  hand  is  12  point  and 
the  type  matter  is  set  in  10  point  bold¬ 
face. 

An  example  of  this  jump  line  follows  : 

Other  witnesses  told  of  the  finan- 


A.  T.  F.  PLANTS  MERGE 

The  merger  of  the  plants  of  the 
.\merican  Tyi>e  Founders  Company  in 
Elizabeth,  NL  J.,  and  in  Jersey  City 
will  l)e  completed  by  April  1  and  all 
manufacturing  operations  will  be  con- 
ductid  in  the  Kelly  Press  division  of 
the  comi)any  in  Elizabeth.  Employes 
now  in  Jersey  City  will  be  assigned  to 
duty  in  Elizal»eth.  Many  of  them  are 
expected  to  commute  and  special  train 
service  has  been  arranged  for  them. 
Approximately  500  employes  will  l)e 
transferred,  it  is  .said.  The  merger  is 
part  of  the  reorganization  of  the  com¬ 
pany  under  trusteeship  recently  ap¬ 
proved  by  the  courts. 


PAGE  FOUR,  COL.  2. 


SABOTEURS  RUIN  PLANT 

Three  platen  presses,  one  flat  bed 
cylinder  press  and  parts  of  several  elec¬ 
tric  motors  and  linotype  machines  at 
the  Horwitz  Printing  and  Publishing 
Company,  1721  X.  12th  street,  Mil¬ 
waukee,  Wis.,  were  ruined  by  vandals 
who  tossed  steel  filings  into  them.  The 
firm  publishes  the  Milwaukee  Wochen- 
hlatt,  local  Jewish  newspaper,  and  the 
I  Vest  Side  Times,  a  weekly  English 
newspaper.  Isador  Horwitz,  owner, 
said  the  plant  had  had  no  labor  trouble 
with  employes  or  others  and  that  union 
men  were  employed.  While  he  had  one 
communist  leaflet  job,  he  had  received 
no  threats  previous  to  the  sabotage, 
Horwitz  stated,  adding  that  his  firm 
does  printing  for  all  political  parties. 

WOOD-FLONG  OFHCES  MOVE 

Albany,  N.  Y. — Offices  of  the 
W'ood-Flong  corporation  have  been  re¬ 
moved  from  New  York  City  to  Hoosick 
I'alls,  in  Xorthern  Xew  York,  where 
the  manufacturing  plant  of  the  com¬ 
pany  has  been  located  for  several  years. 
The  corporation,  which  manufactures 
newspaper  mats  occupies  the  buildings 
at  one  time  used  as  a  malleable  foundry 
)yy  the  Walter  A.  Wood  company. 


PRINTER  SUES  CARTER 

(.Special  to  Editok  &  Publisher) 
Washington,  D.  C.,  March  6 — 
George  H.  Carter,  former  Public  Prin¬ 
ter,  has  been  sued  for  $50,000  damages 
in  a  libel  suit  brought  in  the  District 
Supreme  Court  by  James  E.  Rennie,  a 
former  Government  Printing  Office 
proofreader.  Rennie,  who  left  the  G. 
P.  O.  in  July,  1933,  claims  Carter  cir¬ 
culated  a  letter  among  his  employes  in 
March,  1934,  charging  that  Rennie  and 
several  other  former  employes  misled 
a  Washington  Herald  columnist  with 
untrue  complaints,  "in  revenge  for  their 
separation  from  the  service.’’ 


LANSTON  PROMOTES  HANSON 

The  Lanston  Monotype  Machine 
Company,  Philadelphia,  has  announced 
the  appointment  of  ^George  H.  Hanson 
as  assistant  to  James  H.  Sweeney,  man¬ 
ager  of  its  Western  district,  with  head¬ 
quarters  in  Chicago.  Mr.  Hanson,  who 
has  been  with  the  company  for  almost 
20  years  in  the  capacity  of  sales  repre¬ 
sentative  will  continue  to  call  on  the 
trade  in  Indiana  and  Michigan  which 
he  has  covered  for  many  years. 


NEWS  GETS  ELROD 

The  New  York  Daily  News  recently 
installed  a  Model  F  Elrod  to  provide 
18  and  36  point  base  material.  The 
three  Model  E  Elrods  they  already 
have  are  in  continuous  use  casting  the 
miscellaneous  strip  requirements  of  this 
plant. 


INTERTYPE  KNIFE  BLOCK 

The  Intertype  Corporation  has  de- 
veloiied  a  knife  block  which  trims  slugs 
to  either  tyiiefounders’  standard  thick¬ 
ness  1.013837"  point  size)  or  to  the 
thicknesses  commonly  used  for  line 
composing  machines  (.014"  point  size). 
The  new  Intortype  knife  can  also  bL  set 
for  other  than  standard  thicknesses,  in 
variations  of  .OOF'  up  to  plus  or  minus 
.007".  This  improvement  is  provided  by 
a  micrometer  screw  attachment  which 
can  be  applied  to  any  Intertype  screw¬ 
bearing  knife  block.  With  this  attach¬ 
ment  the  trimming  knives  can  be  set 
accurately  and  quickly  to  either  the 
typefounders’  or  the  usual  line  com¬ 
posing  machine  standard  thickness  at 
all  the  different  settings  of  the  knife 
block. 


WINS  SAFETY  AWARD 

The  Atlantic  City  Press-Union  Pub¬ 
lishing  Company,  publishing  the  Moni- 
ing  and  Sunday  Press  and  Evening 
Union,  has  been  awarded  a  certificate  of 
merit  by  the  New  Jersey  Department  of 
Labor  for  a  perfect  safety  record.  The 
period  covered  by  the  contest  was  from 
Oct.  1  to  Dec.  31  last.  During  that  time 
the  Press  and  Union  mechanical  depart¬ 
ments  worked  39,845  man-hours  wiAout 
an  accident.  The  plant  won  a  similar 
award  for  1933  also. 


INTERTYPE  PROHTS  UP 

The  operations  of  Intertype  Corpora 
tion  and  its  subsidiaries  for  the  year 
ended  December  31,  1934,  after  the 
payment  of  interest  and  after  the  set¬ 
ting  up  of  reserves  for  depreciation, 
taxes,  etc.,  resulted  in  an  addition  to 
surplus  of  $124,227.58,  according  to  the 
annual  report  of  Neal  Dow  Becker, 
president.  The  operations  for  the  year 
1932  resulted  in  a  loss  of  $291,466.99 
The  operations  for  the  year  1933  re¬ 
sulted  in  a  loss  of  $94,8^.17. 


There  is  profit  in 

Centering  Lines 

the  Ludlow  way 

For  setting  a  considerable  number  of  centered  lines 
of  display  composition,  use  of  the  new  Ludlow  self¬ 
centering  stick  contributes  greatly  to  the  compos¬ 
itor’s  efficiency. 

Full  particulars  will  be  gladly  supplied  on  request. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue  +  Chicago,  Illinois 

Set  in  Ludlow  Koznok  Medium  emd  Komak  Black 


Wiichcsl^  f 071/ f Hill 
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EARLY  COPY  STRESSED 
BY  MICHIGAN  DAILY 


THIS  WEEK”  ROTO  PRESSES  WILL  SPEED  COLOR  PRINTING 


Promotion  Page  Addressed  to  Adver. 
tisers  Tells  Risks  Involved 
in  Handling  Late 
Material 

In  all  effort  to  get  local  advertiseij 
to  supplx  early  advertising  copy,  tht 
Wyandotte  (Mich.)  Daily  Record  rt 
cently  ran  a  display  promotion  adver¬ 
tisement,  headed:  “\Vhy  Newspaper! 
A>k  for  ‘Early  Copy.’  ”  It  set  fortii 
the  advantages  of  early  as  contrasted 
with  the  disadvantages  of  late  copy, 


in  a  short,  crowded  period  of  stress," 
states  the  Record  promotion  copy, 
“There  is  plenty  of  time  to  give  every 
advertiser  good  service  when  early  co® 
is  sent  in.” 

Then  were  listed  the  following  proj 
and  cons  of  early  vs.  late  copy: 
E.\rly  Copy 

No  errors. 

Time  for  corrections. 

Good  typography. 

Prompt  delivery  to  reader. 

Fair  to  mechanical  staff. 
Advertisement  well  written. 
Illustrations  correct. 

.\mong  first  ads  to  the  column. 

Late  Copy 

Risks  of  typographical  errors. 

No  opportunity  for  corrections. 

Risk  of  poor  typography. 

Most  late  copy  is  “slapped  up”  to  u« 
office  term. 

Risk  of  late  delivery. 

Unfair  physical  and  mental  strain. 
Advertisement  hurriedly  written. 

Risk  of  misplaced  cuts. 

George  M.  Adams,  editor  and  pub¬ 
lisher,  also  has  invited  advertisers  to 
visit  the  plant  and  see  first  hand  the 
mechanical  problems  of  publishing  a 

\\  ar,  also  in  Harper's  Monthly,  Scrib- 

Iter’s  and  other  magazines,  has  proposed  dc-t/'iw  ha  nr 

an  observance  of  the  centenary  of  BLIUN  l-ACt, 

Karst's  birth  in  1836.  Bauer  Beton  Extra  Bold,  recently 

Next  year,  if  these  plans  mature,  pub-  announced  by  Intertype,  is  now  in  pro- 
lishing  houses  will  join  with  educators  cess  of  manufacture.  line  set  in  the 
in  recognition  of  the  contribution  which  18-point  size  is  shown  below : 


New  Goss  press  nearing  completion  for  This  Week  magazine  section 


VIRTUAL  completion  of  the  two  heavy  duty  imprinting  device  for  print- 
seven-unit  Goss  Printing  Press  ing  the  individual  name  of  the  i>aper 
Company  Speedry  rotogravure  presses,  without  necessity  of  re-etching  the  cop- 
for  printing  This  Week  magazine,  iier  cylinder.  The  latest  type  of  anti- 
which  began  circulation  with  21  metro-  friction,  high  speed  folder  is  used,  pro- 
politan  papers  Feb.  24,  marks  the  in-  viding  reversed  delivery  so  the  folded 
troduction  of  the  first  heavy  duty  roto  edge  of  the  paper  is  foremost.  A  spe- 
equipment  designed  to  run  at  maximum  cial  web  cleaning  device  is  incorporated 
speed.  The  units  are  being  built  at  to  clean  the  paper  before  it  enters  the 
the  Goss  factory  in  Chicago  for  Alco-  impression,  removing  all  paper  dust 
Gravure  Corporation’s  Oiicago  and  and  dirt,  and  preventing  clogging  of 
New  York  plants  and  will  be  used  to  the  etching  on  the  cylinder, 
supplement  the  remodeled  gravure  units  The  presses  are  also  equipped  with 
now  in  use  to  print  the  new  colorgra-  the  Goss  automatic  roll  stand  and  ten- 
vure  magazine.  sion  device,  which  allows  tor  carrying 

The  order  for  each  press  consists  of  two  rolls  of  paper  and  permits  pasting 
seven  heavy  duty,  high  speed,  anti-  of  new  rolls  on  the  expiring  web 
friction  multicolor  rotogravure  units,  without  necessity  of  completely  stop- 
with  one  heavy  duty  double  folder  and  ping  the  press. 

two  Goss  automatic  roll  stands  and  ten-  Another  feature  of  the  ink  foun- 
sion  arrangements.  Each  press  is  de-  tain,  in  connection  with  the  ink  pump, 
signed  with  the  necessary  rigidity,  bal-  is  the  arrangement  whereby  the  foun- 
ance  and  strength  of  material,  the  man-  tain  keeps  all  the  ink  in  constant  mo- 
ufacturers  say,  to  give  smooth  and  con-  tion,  thus  preventing  the  ink  from  con¬ 
tinuous  operation  at  25,000  cylinder  gealing  and  the  pigment  from  settling, 

revolutions  per  hour,  or  a  web  speed  ^s  well  as  keeping  a  constant  ink  tex- 

of  1,500  feet  per  minute.  The  press  ture  and  uniform  color  during  the  press 
will  be  capable  of  a  speed  of  50,-  run.  Provision  is  also  made  for  the 

000  papers  per  hour,  Goss  officials  operator  to  add  ink  while  the  press  is 

report.  in  motion,  distributing  the  extra  ink 

An  outstanding  feature  of  the  equip-  '"siantly  throughout  the  system, 
ment  is  the  new  Goss  Speedry  fountain. 

The  press  units  and  folders  are  equip¬ 
ped  with  ball  or  roller  bearings  and  are 
arrai^ed  so  that  any  unit  or  folder  may 
be  silenced,  the  silencing  being  made 
without  affecting  the  running  of  units 
on  either  side. 

The  ink  fountains  are  licensed  for  use 
only  pursuant  to  terms  of  direct  and 
separate  licensing  agreement  between 
the  Si^edry  Gravure  Corporation  and 
Alco-Gravure,  Inc.  Special  rotogravure 
high  speed  drying  ink  is  to  be  used 
in  the  printing  process.  The  fountains 
are  totally  enclosed  by  means  of  the 
inking  head  and  th^  doctor,  or  wiping 
side  of  fountain. 


Student 


This  is  a  reproduction  of  Beton  as 
designed  by  Heinrich  Jost  for  the  Bauer 
Type  Foundry  of  Berlin,  Germany,  by 
whose  permission  it  is  being  cut  in  wide 
tooth  matrices  for  line  composing  ma¬ 
chines. 


INSTALL  LUDLOW  EQUIPMENT 

Included  among  the  newspapers  which 
have  recently  installed  new  Ludlow 
equipment  are  the  Missoula  (Mont.) 
Missoulian  and  Sentinel;  Galesburg 
(Ill.)  Register-Mail;  Cambridgt 
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CARE  WILL  IRON  OUT  TROUBLES  WITH 
INK,  EXPERT  SAYS 

gfiice  Berckmans,  New  York  Printing  Ink  Represoitative, 
AddrcMcs  Inland  Meeting— Lists  Five  Faults  Not  Connected 
Directly  With  Ink — Stresses  Temperature,  Humidity 

Mileage,  or  blackness  of  print,  *’1  want  to  stress  particularly,  tlic 
are  adversely  affected  by  live  effect  of  cold  paper.  Cold  contracts 
possible  faults  not  necessarily  connected  paper  fibres,  giving  much  the  same  ettect 
»ith  ink,  Bruce  Berckmans,  manager  of  too  hard  a  fimsli.  At  tlie  same  time, 
ui  ink  division,  of  J.  M.  Huber,  Inc.,  the  contraction  opens  up  tlie  inierstices 
;^ew  Vork  printing  ink  firm,  told  mem-  of  the  paper  formation,  causing  exces- 
Jcrs  of  the  Inland  Daily  Press  Associa-  sive  ink  absorption.  T  hus  coid  paper 
son  in  Chicago  last  month.  He  stressed  works  a  twofold  evil.  \\  henever  pos- 
le  importance  of  checking  all  possible  sible,  don’t  print  on  paper  until  it  ap- 
lictors  which  might  affect  tlie  quality  proximates  ink  and  room  temperature, 
ji  printing  done  by  newspapers  in  his  Temperature  variations  make  ink  too 
alk  on  “Ink  Spread :  Blacks  vs.  Greys.’’  thin  if  it  becames  too  hot  and  too  tlnck 
In  his  opening  remarks,  Mr.  Berck-  if  it  becomes  too  cold,  causing  attendant 
nans  pointed  out  that  in  view  of  the  trouble. 

Jeiect  which  can  be  caused  by  change  in  "As  small  a  variation  as  2%  in  the 
I  any  one  or  combinations  of  many  vari-  humidity  of  paper  causes  marked  dilfi- 
I  able  factors,  it  would  be  unwise  to  re-  culties.  W  hen  the  humidity  is  too 
lamimend  specific  formulae  for  each  great,  the  individual  paper  fibers  swell, 
jtt  of  conditions  which  may  exist  in  lightening  the  formation  and  making 
anv  one  newspaper  plant.  the  surface  rougher.  The  roughness 

“Mileage  or  blackness  of  print  are  might  increase  ink  absorption  but  this 
adversely  affected  by  one  or  more  of  the  is  offset  by  the  tighter  stock  formation 
•ollowing,”  he  said.  and  the  oil  repellant  properties  of  moist- 

'  “I.  Ink  too  weak  requiring  excessive  “fe- ,  causes  smear  accumulation 

;Dk  flow.  Today  this  is  rarely  the  case.  equipment  and  the  use  o£  more 

Within  the  past  six  months,  we  have  Excessive  aridity  opens  paper 

txamined  virtually  every  news  ink  formation  by  contraction  of  individual 
sanufactured  in  the  country  and  find  fibers,  permitting  excessive  pene- 

dut  all  of  them  contain  between  10  and  tration.  1  his  also  occurs  when  paper 
14%  pigment.  Greater  pigment  content  ^tio  moist  dries  out,  leav- 

s  discouraged,  not  because  of  cost  but  rough. 


IN  APPRECIATION 


li 
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Ijtcause  of  printing  difficulties  en-  ’/We  frequently  hear  that  news  ink 
countered.  dries  too  last  or  too  slow.  Ink  does 

“2.  Inic  containing  too  much  pigment  absorption.  The  ink 

causes  offset  on  packing,  pipe  rollers  must  be  set  into  the  sheet.  \Mnle  in- 
aod  angle  bars.  This  causes  smudge,  ‘^•’c^snig  impression  is  certainly  not  a 
educes  contrast  between  paper  and  Panacea  for  all  printing  ailments,  it  is 
print  and  increases  consumption.  remedies  tliat  should  be  tried 

“3.  Ink  that  is  too  thick  produces  •irst.  General  practice  indicates  that  if 
lany  of  the  same  effects  as  ink  that  is  pr'nting  speed  is  increased,  more  im- 
too  strong.  Thick  ink  also  has  ten-  pression  must  be  applied  even  to  the 
dencies  to  pick  the  surface  of  the  print,  Pp'"‘  embossing  when  running  very 
iiid  to  not  cover  properly  the  irregular-  slowly.  Greater  contrast  and  sharper, 
ties  in  the  printing  surface.  cleaner  printing  of  halftones  can  be 

“4.  Ink  that  is  too  thin  causes  ex-  achieved  by  mounting  cuts  well  over 
ccssive  penetration.  This  may  increase  type-high.  Many  irreguHrities  in  the 
Musumption  or  prevent  the  use  of  surface  of  the  solids  can  better  be  made 
enough  ink  to  cover  the  solids  properly.  print  black  by  increasing  impression, 
“5.  Ink  flying  obviously  increases  •'ather  than  by  changing  flovy  or  make 
xmsumption.  It  also  reduces  the  ef-  oi  ink.  By  doing  so,  less  ink  is  required 
icetiveness  of  ink  on  solids  when  a  mist  ol>tam  a  desired  degree  of  blackness 
of  ink  rises  from  the  surface  of  plates  and  nuleage  is  corrppondmgly  incrrased. 
or  rollers.  J®y  recently  sent  me  a  mileage 

‘‘However,  unsatisfactory  printing  reported  in  your  bulletin,  and  asked 
due  to  one  or  more  of  the  foregoing  ink  me  to  comment  on  it.  The  test  was 
iaolts,  can  be  and  are  more  often  caused  made  with  two  different  inks,  presum- 
ii,.  ably  for  the  same  purpose  and  sold  at 

“1.  Rough  or  shallow  cuts  and  mats.  same  price.  The  tests  were  made  in 


Mr.  Turnbull  Mr.  Olson 

An  unusual  tribute  to  an  employer 
was  given  by  the  printers  of  the 
Green  Bay  (Wis.)  Press-Gazette,  who 
recently  presented  a  framed  scroll  to 
Andrew  B.  Turnbull,  general  manager, 
who  is  shown  above  receiving  the  scroll 
from  Olaf  Olson,  veteran  Press-Gazette 
employe. 

The  text  is  self-explanatory :  “In 
stressful  times,  when  earnings  were  di¬ 
minished  and  anxieties  ever  business 
were  many,  and  when  examples  were 
numerous  on  all  sides  of  other  execu¬ 
tives  reducing  the  number  and  the  earn¬ 
ings  of  their  men,  Mr.  Turnlnill  and 
his  business  associations  maintained  the 
full  company  of  printers  in  this  chapel, 
maintained  high  standard  working  con¬ 
ditions  and  not  only  maintained  but  vol¬ 
untarily  raised  wages  in  the  chapel.  All 


oi  these  things  were  done  voluntarily 
and  without  petition  or  request.  They 
are  thoroughly  appreciated  and  this 
memorial  is  meant  to  attest  that  appre¬ 
ciation.’’ 

PIONEER  OPERATOR  DEAD 

A.  R.  Miller  Used  One  of  First  Lino¬ 
types  West  of  Mississippi 

A.  K.  (Huldy)  Miller,  one  of  the 
last  two  surviving  operators  of  the  first 
linotype  machines  brought  to  Houston 
and  the  first  used  West  of  the  Mis¬ 
sissippi  river,  died  at  his  home  in  Hous¬ 
ton  Feb.  24. 

The  last  of  the  original  eight  oper¬ 
ators  is  E.  V.  Aten,  proofreader  for  the 
Houston  Chronicle. 

Mr.  Miller  was  a  member  of  the 
Knights  of  Columbus,  an  honorary 
member  of  the  Houston  Typographical 
Union,  and  a  former  member  of  the 
Elks,  the  W.  O.  W.,  the  Loyal  Order  of 
Moose  and  the  Left-Handed  Fisher¬ 
men’s  club. 

Survivors  include  his  wife,  two  sons, 
a  daughter,  a  brother,  a  sister  and  four 
grandchildren. 

NEW  MECHANICAL  CHIEF 

George  Donald  Pollitt,  formerly  of 
the  Kingston  (Ont.)  Standard  and  Brit¬ 
ish  Whig,  has  joined  the  Evanston  (Ill.) 
Keu's-Inde.r  as  composing  room  super¬ 
intendent.  Mr.  Pollitt  began  as  an  ap¬ 
prentice  on  the  Kingston  Daily  News, 
later  joining  the  Hamilton  Spectator  as 
an  ad  compositor,  ^e  was  in  charge  of 
the  Brantford  Courier  composing  room 
before  joining  the  Kingston  Standard. 

DAILY  OCCUPIES  PLANT 

TTie  Lufkin  (Tex.)  Daily  Neivs  is 
now  being  printed  in  its  new  home,  re¬ 
cently  completed  in  Lufkin.  Officers 
and  directors  of  the  paper  are:  J.  H. 
,  Kurth,  Jr.,  president;  C.  S.  Boyles,  Jr., 
vice-president;  Jack  C.  McDermott, 
secretary-treasurer  and  S.  W.  Hcnder- 
1  son,  Jr.,  and  W.  C.  Trout,  directors. 


25  I  or  rollers. 


“2.  Rough  or  uneven  plates. 


the  same  plant  on  the  same  equipment, 


“3.  Paper  that  is  too  hard  or  too  presumably  in  the  same  condition  and 
non-absorbtive.  presumably  on  the  same  stock.  The 

“4.  Paper  of  uneven  or  too  porous  ^ests  showed  a  difference  in  mileage  of 
iormation,  absorbing  too  much  ink  too  almost  50%.  The  publisher  was  good 
:adily_  enough  to  reduce  this  percentage  to  ap- 

“5.  Poor  roller  surfaces  or  uneven  proximately  22%  in  favor  of  one  ink 
roller  setting.  making  allowance  of  the  added  vol- 

“6.  Trying  to  cover  irregularities  in  ume  and  boldness  of  Ghristmas  adver- 
tiie  printing  surface  with  too  much  ink.  tising.  While  there  probably  was  some 
“7.  Rapid  variation  in  atmospheric  difference  in  the  two  inks,  I  believe  that 
condition.  changes  in  the  variable  factors  which 

“8.  Differences  in  the  surface  of  ^  have  mentioned,  were  not  taken  suf- 
press  blankets.  ficiently  into  consideration. 

“Recently  vie  have  tested  six  makes  “Finally,  when  you  are  dissatisfied 
of  press  blankets  and  find  that  the  same  with  mileage  or  print,  don’t  jump  to  the 
ink  sticks  to  the  surface  of  some  makes  conclusion  so  often  expressed.  ‘It  must 
i  blankets  better  than  to  the  surface  be  ink.’  Make  sure  first,  that  van- 
of  others.  ables  in  the  plant,  equipment,  atmos- 

“As  regards  the  effects  that  variation  pheric  conditions,  paper  stock  or  human 
•  paper  has  on  the  working  of  inks,  elements  are_  not  responsible.  When 
I  can  only  sympathize  with  paper  mak-  yo'^  have  satisfied  yourself  as  to  these 
«  whose  production  speed  has  been  factors  by  diligent  investigation,  call  in 
•creased  drastically  and  whose  raw  your  mk  supplier.  Cooperate  with 
■terials  vary  so  widely.  The  fact  him.  Give  him  all  the  facilities  of  your 
•Bains  that  more  often  than  one  reali-  plant.  Believe  that  he  is  trying  to  find 
#5,  there  is  enough  variation  in  paper  causes  and  remedies  for  trouble,  not 


to  seriously  affect  printing  not  only  be- 
t»een  stock  from  different  mills  or  dif- 


alibies  for  his  product,  that  he  intends 
his  questions  and  suggestions  ccnstruct- 


ftrent  shipments,  but  variations  in  paper  ively,  not  as  destructive  criticism.” 
from  the  same  shipment  and  even  from 


i 


Ibe  same  roll.  The  harder  the  paper,  NEW  ELROD  USERS 

•f>e  less  readily  it  takes  ink,  leading  to  New  Elrod  equipment  has  been  re- 
>  smear,  resulting  from  accumulation  cently  installed  in  the  El  Paso  (Tex.) 
on  blankets  and  pipe  rollers.  The  more  World-Ncivs  and  the  Nciv  York  World 
porous  the  paper,  the  greater  the  ink  Telegram.  The  latter  paper  has  pur- 
ocnetration.  Both  factors  increase  ink  chased  a  second  Model  F  electric-heated 
oonsumption  and  the  former  definitely  unit  to  be  used  particularly  for  base 


SOLD 

DURING  FEBRUARY 

ELEVEN 

FORM-O-SCORCH  MACHINES 

To  The 

THE  SENTINEL,  CENTRALIA,  ILLINOIS 
THE  ADVANCE,  STATEN  ISLAND,  NEW  YORK 
THE  TIMES,  PAWTUCKET,  RHODE  ISLAND 
THE  MIRROR,  NEW  YORK,  N.  Y.  (2  machines) 

THE  RECORD,  ST.  AUGUSTINE,  FLORIDA 
THE  TRIBUNE,  JOHNSTOWN,  PENNA. 

THE  LEADER,  KITTANNING,  PENNA. 

THE  STANDARD  EXAMINER,  OGDEN,  UTAH 
THE  PALLADIUM  TIMES,  OSWEGO,  N.  Y. 

THE  HERALD,  ALBANY,  GEORGIA 

American  Publishers  Supply 

WEST  LYNN  •  «  •  MASS. 


•kcreases  blackness  of  print. 
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STRONG  ACTIVITY  IN  NEW  PLANTS 


and  five  windows  in  each  of  the  second  AIR  CONDITIONING  PRAISED 

and  tliird  floors.  A  new  entrance  was  Many  inquiries  iroin  newspa  , 

placed  at  the  east  side  ot  the  buildmg.  throughout  the  United  States  uj  , 
A  new  stairway  was  built  leading  to  received  by  the  Chicago  1  nu:,  S 

tlie  upstairs  rooms.  The  editorial  and  regarding  its  $oU0,0tX)  air-conilitior.;; 
newsrooms  are  placed  on  the  second  system,  installt^  last  year.  In  adH 
floor  and  are  large  and  well  lighted,  tion  to  newspajiers,  inquiries  aimut  •'  ■ 
New  Celotex  ceilings  were  put  in,  rep-  success  of  the  system  nave  come  ir' 
resenting  blocks  of  different  colors,  office  buildings  and  other  coinpai:! 

artistically  flnished.  The  floors  of  the  Holmes  Underdonk,  head  of  tlie  fr 
hallway,  mam  business  rooms  and  priv-  bune  building  corporation,  reix.n 

ate  offices  have  a  lile-Tex  covering  recently.  "Last  summer,’’  he  sii- 
over  a  cement  floor  and  present  a  very  -we  maintained  a  comfortable  temwi 
attractive  hnish.  Suitable  floor  cover-  ature  in  Tribune  lower  and  plan 
mgs  are  placed  on  the  editorial  and  This  winter,  the  air  in  our  offices  a- 

newsrooms.  1  he  walls  of  all  the  rooms  those  offices  of  our  tenants  is  vvasl.f 

are  flnished  in  cream  color.  and  humidified,  thereby  reducing  tl* 

The  heating  system  has  been  com-  danger  of  colds  and  influenza." 

pletely  modernized  with  radiators  in - 

the  walls.  PRESSMEN  ELECT 

_  rhe_  mechanical  departments  of  the  Weinheinn-r  «;bn  h.c 


Aft.  Carmel  (Ill.)  Daily  Republican-Register  in  remodelled  quarters. 
(Continued  front  page  IV)  Spacious,  well  lighted  and  well 


me  mec^icai  ae^rimems  oi  ine  p^ank  Weinheimer,  who  has  bm 
Republican-Register  have  l^n  rehn-  secretary-treasurer  of  the  MilwaS  “ 
ished,  a  new  sheetrock  ceiling  having  (Wis.)  Printing  Pressmen  and  AsS  , 
^en  applied.  The  walls  and  windows  a^s’  Union  No.  7  for  the  past  2  " 
liave  been  lightened,  and  machineipr  yp^rs,  was  re-elected  to  that  office  a 
an^d  equipment  has  l^en  rearr^ged  by  the  annual  meeting,  at  which  time  h 
efficiency  engineers  irom  the  American  also  named  business  manager  d 
lype  Founders. _  the  union.  Other  officers  are  JoS 

NO  PAPER  DUMPING  x'  , 

...  ,  ,  vice-president;  Emil  Tank,  recordini 

Ihe  treasury  m  Washington  has  secretary ;  Thomas  Tenerell,  John  Bri 


(Continued  front  page  IV)  Spacious,  well  lighted  and  well  venti-  trom  (Janada 

rector  of  the  Fleming  Publishing  Co.,  latcd.  the  editorial  department  comprises  qj  the 

of  Owen  ^und,  Ontario,  publishers  of  a  large  general  newsroom,  a  private  1921  and  it 


NO  PAPER  DUMPING  Pa  ^ .  p’  ’’i'  x  1  ^ 

...  ,  ,  vice-president;  Emil  Tank,  i 

Ihe  treasury  m  Washington  has  secretary;  Thomas  Tenerell, 
completed  its  investigation  of  suspected  phy,  Lorenz  Schulz,  directors. 

dumping  of  standard  newsprint  paper  - — - 

from  Canada  in  this  country  in  viola-  HAS  NEW  EQUIPMENT 

O'  'he  Anti-Uumping  Act  of  Lsing  its  newly  insUlled  Goss  1| 


lers  of  a  large  general  newsroom,  a  private  1921,  and  found  that  the  suspicions  rotarv  oress  the 

Ttnies.  office  for  the  news  editor,  a  consulting  not  supported  by  the  facts.  (Idaho)  Eveninq  Times  published  ifc 

:r  had  rocm  and  a  weh-equipped  morgu^e.  ]  he  Accorclingly,  the  Tr^sury  issued  or-  urogress  and  d^elooment  ^^ditioif^F^ 


Within  a  month,  the  Freeholder  had  room  and  a  well-equipped  morgue.  The  Accordingly,  the  Treasury  issued  or-  progress  and  d^elooment  edition  Frt 

been  changed  to  a  semi- weekly,  a  car-  composing  room  occupies  more  than  ders  for  customs  officials  to  disregard  27  which  ran  34  oaeL  in  four 

rier  delivery  system  begun  and  many  two-thirds  ot  the  second  story.  Lino-  the  question  of  dumping  and  permit  the  In’ addition  to  the  press  new  stereotim. 

improvements  made  in  both  the  news-  types,  composition  racks,  imposing  importation  of  the  paper.  Pending  a  ing  eauioment  which  iL?uded  a 

paper  and  plant.  In  March.  1929,  a  stones,  make-up  turtles  and  other  equip-  decision  on  the  question,  customs  offi-  Zv  nS  roUer  and  flat  shaVr  ^ 

Goss  Straightline  press  was  install^.  ment  are  laid  out  in  orderly  and  effi-  cials  had  been  withholding  appraise-  trii^l  scorcher  melting  furnace 

Following  the  death  of  William  Gib-  cient  arrangement.  Two  automatic  job  ^ents  of  standard  newsprint  paper  cutter  curved  Iha^r  and  cWDnfng  hlSi 
bens,  publisher  of  the  Standard,  in  presses,  power  paper  cutter,  stitcher,  from  Canada.  xuf 


bens,  publisher  of  the  Standard,  in  presses,  power  paper  cutter,  stitcher. 
February,  1932,  steps  were  taken  to  perforator  and  puncher,  metal  saw  and 
bring  about  an  amalgamation  of  the  other  equipment  are  situated  along  the 


from  Canada. 


two  Cornwall  newspapers,  and  this  was  south  and  west  walls  of  the  composing 
effected  in  April,  when  the  first  issue  room. 


of  the  Standard-Freeholder  made  its  The  Standard-Freeholder  employs  a 
appearance.  Steady  growth  of  circula-  staff  of  24.  Theree  linotypes  are  in¬ 


ner  equipment  are  situated  along  the  NEW  FONTS  ADDED 

uth  and  west  walls  of  the  composing  '11,^  Easton  (Pa.)  Express  recently 

o™'  _  ,  ,  T-  1  1 1  1  increased  its  already  extensive  equip- 

The  Standard-Freeholder  employs  a  nient  by  the  purchase  of  numerous  fonts 


appearance.  Steady  growth  ot  circula-  staff  ot  24.  1  heree  linotypes  are  m-  d  Ludlow  typefaces.  Following  the  re- 

tion  and  advertising  linage,  coupled  eluded  in  the  equipment.  Models  14.  8  placement  oi  the  two  old  Ludlow  ma-  rcxim  tame  a-i  wen  as  new  aaii... 

with  increasing  demands  upon  the  com-  and  0.  and  bye  operators  are  employed  chines  by  up-to-date  new  machines  last  c^^ets  and  cLeT  have  l^en 

mercial  printing  department,  led  the  to  produce  the  type  required  for  the  X„vembcr.  the  Eort  IVayne  (Ind.)  the  new  eSment  rtxentlv  a£ 
ow«r,.to.p»ch.s.,a  sdubl.  siK  for  .wo  of  tte  has  fur, her  in;proyedits  J  Ush  £ 


cutter,  curved  shaver  and  chipping  block 
were  installed.  The  pressroom  wji 
newly  constructed  and  special  lighting 
and  other  electrical  installations,  were 
made  throughout  the  plant. 

SCHOOL  BUYS  EQUIPMENT 

A  new  press,  motor  and  composing 
room  table,  as  well  as  new  galleys. 


new  building  in  April.  1934.  Actual  job  priming.  The  Standard- FreelioMer  facilities  by  the  addition  of  the  larger  "in,7ng  ^(knTrM^^^ 

construction  of  the  plant  was  begun  m  is  published  on  Wednesdav  and  Friday.  ,izes  of  Ludlow  type  faces.  Tlie  Allen.  Lrox  matelt^  $1  (iw  All  school  noM 

August  and  the  building  was  ready  for  and  claims  a  circulation  of  /.8(>4.  (Pa.  >  Call,  user  of  Ludlow  equip-  school  pubb- 

occupancy  by  Dec.  7,  when  equipment  The  Mt.  Carmel  (111.)  Republican-  „,ent  for  lo  years,  rLently “ncr^sed  ^s  are  printed  in  the  school  shop, 

was  installed.  The  entire  plant  was  has  just  completed  remodeling  equipment  bv  the  purchase  of  a  series  of  rinc  rAiicirc  *1  non  rtAiuA/'cc 

moved  from  the  old  building  to  the  the  office  front  of  its  building  and  re-  Ludlow  Bodoni  Black.  MKt.  LAUStS  $1,000  DAMAGES 

new,  set  up  and  placed  in  operation  in  hnishing  the  working  rooms  of  its  print-  — - -  f  reb.  27  starting  in  a  waste  paper 

less  than  72  hours,  and  publication  of  ing  departments.  Work  was  begun  on  NEW  TYPE  ADOPTED  bailing  machine  in  the  basement  of  the 

the  paper  was  not  interrupted  for  a  this  remodeling  Oct.  1  and  was  pushed  The  Jefferson  City  (Mo.)  Post-Trib-  Montclair  (N.  J.)  Times,  caused  $1,(K)0 

single  issue.  Due  to  the  fact  that  much  forward  as  rapidly  as  possible.  ufie  and  the  Daily  Capital  News  have  damage.  ^  The  pits,  motors  and  other 

new  ^uipment  was  being  installed,  the  The  business  offices  and  the  news-  adopted  new  type  faces  for  both  body  plant  equipment  were  soaked  but  wert 


Ludlow  Bodoni  Black. 

NEW  TYPE  ADOPTED 


FIRE  CAUSES  $1,000  DAMAGES 

Fire  Feb.  27  starting  in  a  waste  paper 
bailing  machine  in  the  basement  of  the 


single  issue.  Due  to  the  fact  that  much 
new  equipment  was  being  installed,  the 


The  Jefferson  City  (Mo.)  Post-Trib-  Montclair  (N.  J.)  TiWj,  caused  $1,000 
title  and  the  Daily  Capital  News  have  damage.  The  pits,  motors  and  other 


building  was  not  ready  for  formal  rooms  were  moved  upstairs  in  the  main  matter  and  headlines.  The  new  body  dried  in  time  for  publication  March  1. 


opening  until  February.  room  over  the  printing  plant  while  the  type  is  Excelsior,  which  takes  the  place 

Situated  in  the  heart  of  Cornwall’s  front  section  was  practically  torn  down,  of  Ionic  type.  Erbar  bold,  set  in  capi- 

business  section,  the  Standard- Free-  New  walls,  windows,  doors,  floors,  ceil-  tals  and  lower  case,  will  be  used  for 

holder  Building  is  simple,  but  imposing  ing  and  roof  were  then  built  up  on  a  the  headlines, 

in  appearance.  It  is  of  brick,  concrete  new  design  representing  the  modernistic 

and  steel  construction,  two  stories  in  trend  in  architecture, 
height,  and  has  a  frontage  of  40  feet  A  three-story  building  was  planned 

and  a  depth  of  90  feet.  The  property  to  run  the  walls  straight  across  the  D  * 

is  adequate  to  permit  of  the  erection  of  front,  made  necessary  to  conforrn  with  W  0  iVlllSL  IxClll^l] 

an  addition  even  larger  than  the  present  the  height  of  the  main  building  in  the 

building.  rear  w'hich  houses  the  printing  depart-  q|-|  ^Vv  OOO^  S 

Although  the  building  is  of  fireproof  ments.  Seven  large  windows  were 


ADDS  MODEL  H.  INTERTYPE 

The  Cleveland  Plain  Dealer  has  in¬ 
stalled  a  Model  H  Intertype  machint 


construction  in  every  respect,  the  own¬ 
ers  have  installed  a  sprinkler  system, 
an  outside  “water  curtain”  device,  fire 
buckets,  an  electric  alarm  system  and 
other  devices. 

With  the  exception  of  the  pressroom 
and  the  basement,  all  departments  are 
floored  with  hardwood  over  concrete. 
The  walls  are  of  sand  plaster.  The 
woodwork  in  the  executive  offices  is  of 
oak  and  chestnut,  while  that  in  other 
portions  of  the  building  is  painted  in  a 
restful  tone  of  gray. 

On  the  first  floor  are  the  business 
lobby  and  general  offices,  private  offices 
of  the  managing  director,  C.  J.  Mc- 
Tavish,  and  the  display  advertising  man¬ 
ager;  a  room  for  the  carrier  boys,  the 
main  pressroom,  stereotyping  room  and 
the  mailing  department.  In  the  base¬ 
ment  is  adequate  space  for  newsprint 
storage,  a  “dead  storage”  vault,  shelv¬ 
ing  for  coarse  job  stock,  the  heating 
plant  and  the  switch  room,  in  which  are 
centralized  the  various  electrical  con¬ 
trols  for  the  entire  building. 

The  front  portion  of  the  second  floor 
is  occupied  by  the  editorial  staff. 


placed  in  the  front  of  the  main  floor 

TINGUE 

PRESS  BLANKETS 

FELT 

Coatins  by  Dupont 

Tli^UE 

DRAW  SHEET 

TINGUE 

CUSHION-CORK 

TINGUE,  BROWN  &  CO. 

CHKAGO  NEWYOIK 

1 227  Wabash  Ava.  1 20  E.  25th  St 


“We  Must  Remain 
on  the  ‘Wood’  Standard” 

— From  the  opinion  of  those  supremely 
qualified  by  experience 

/^^OLD”  may  be  a  measure  of  value  which 
concerns  the  world  of  finance,  but 
“Wood”  is  the  standard  of  value  in  the  dry 
mat  field.  It  just  is  not  good  judgment  to 
adopt  a  lower  standard  where  high  quality  or 
high  speed,  or  both,  are  required. 

You  can  test- for  yourself.  Send  for  free 
samples. 


FLONG  CDBPORAnON 

HOOSIca  PALLS.  N.Y 
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IX 


D.  COLLEGE  GIVES 
PRINTING  TRAINING 

i  and  Machine  Composition,  Press 
•nd  Bindery  Work  Available 
for  Students — Journalism 
Also  Taught 

South  Dakota  State  College  is  now 
r'ering  training  in  printing  and  jour- 
ijjlisni.  with  facilities  equal  to  some  of 
■X  largest  American  universities,  ac- 
rding  to  Prof.  A.  A.  Applegate,  head 
;  the  department  of  printing  and  rural 
lurnalism  at  this  school  in  Brookings, 

'  D- 

The  department  is  attempting  to  give 
students  technical  training  in  all 
lases  of  printing  and  to  supplement 
jis  with  training  of  an  elementary 
in  news  writing,  accounting  and 
jliop  administration.  All  this  is  in  con* 
jtetion  with  liberal  arts  courses  in  the 
irts  and  sciences. 

The  printing  laboratory  at  South  Da- 
iou  State  is  divided  into  three  depart- 
(Btts— hand  composition  room,  machine 
jopositiun  room,  and  pressroom  and 
jjndery.  The  first  is  equipped  with  both 


modern  and  classical  styles  of  type,  a 
proof  press,  stones  and  other  equipment. 
Six  machines  are  used  in  the  machine 
composition  room.  The  pressroom  and 
bindery  are  equipped  with  two  cylinder 
presses,  one  automatic  platen,  three  open 
platens,  a  folder,  a  power  cutter  and  a 
stitcher. 

In  conjunction  with  the  work  of  in¬ 
structing  students  the  laboratory  is 
called  upon  for  most  of  the  college 
printing,  such  as  catalogs,  bulletins  and 
the  college  newspaper.  More  advanced 
students  are  employed  by  the  hour  in 
their  spare  time  to  work  on  this  pro¬ 
fessional  output. 

The  faculty,  in  addition  to  Professor 
Applegate,  wlio  teaches  the  practical 
journalism  courses  as  well  as  one  in 
the  history  of  printing  and  journalism, 
consists  of  G.  Lynn  Hollen,  instructor 
of  typography,  composition,  makeup  and 
shop  administration;  A.  D.  Evenson, 
instructor  in  pressroom  and  bindery 
work;  George  Y.  Martin,  instructor  in 
machine  composition;  and  E.  B.  Hard¬ 
ing,  expert  on  composing  machine  opera¬ 
tion  and  maintenance,  who  aids  all  de¬ 
partments  and  is  at  the  service  of  pub¬ 
lishers  in  South  Dakota. 


ROLLER  MEN  MEET 

Frank  Stevens  Elected  President  at 
New  York  Convention 

The  convention  of  the  National  As¬ 
sociation  of  Printers’  Roller  Manufac¬ 
turers  was  held  at  the  Hotel  Commo¬ 
dore  Feb.  11  and  12.  General  matters 
pertaining  to  the  improvement  of  the 
Roller  industry  were  discussed  the  first 
day  and  election  of  officers  and  directors 
was  held  the  12th. 

The  officers  elected  for  the  ensuing 
year  are:  president,  Frank  H.  Stevens; 
vice-president,  Robert  Wortman;  secre¬ 
tary,  William  P.  Squibb;  treasurer, 
Charles  S.  Hadley.  The  directors  in¬ 
clude  the  officers,  and  Carl  G.  Bing¬ 
ham,  James  F.  Brinning,  Frank  Rep- 
penhagen. 

BUYS  NEW  TYPE  FACE 

The  Catholic  Union  &  Times  of  Buf¬ 
falo,  N.  Y.,  a  user  of  Ludlow  equipment 
for  some  11  or  12  years,  recently  im¬ 
proved  their  equipment  by  the  purchase 
of  Karnak  Light  to  supplement  Karnak 
Medium  already  in  use,  and  additional 
sizes  of  Tempo  Medium  and  Tempo 
Heavy. 


INTERTYPE  SALES 

The  following  sales  of  Intertype  ma¬ 
chines  to  newspapers  were  recorded  in 
a  special  bulletin  recently  released  by 
V  ice  President  Mann  of  the  Intertype 
Corporation :  Cleveland  Plain  Dealer, 
Dayton  Journal-Herald,  Denver  (Colo.) 
Herald,  Dixon  (Ill.)  Evening  Tele¬ 
graph,  Duluth  (Minn.)  Herald-News- 
Tribune,  Pall  River  (Mass.)  Herald- 
News,  Fort  IVayne  (Ind.)  News-Sen¬ 
tinel,  Kansas  City  (Mo.)  Drovers  Tele¬ 
gram,  Lafayette  (Ind.)  Journal  and 
Courier,  Lima  (Ohio)  News,  Los  An¬ 
geles  Bulletin,  New  York  Daily  Mirror. 

PRINTING  PLANT  ROBBED 

Persons  who  apparently  contemplate 
entering  some  phase  of  the  publishing 
business  broke  into  the  plant  of  ttie 
Shaw'  Printing  Co.,  Battle  Creek, 
Mich.,  recently,  and  carried  away  print¬ 
ing  materials  valued  at  $1,300.  In¬ 
cluded  in  the  loot  were  four  Lintotype 
magazines,  each  valued  at  $135  and  each 
containing  a  set  of  brass  matrices.  The 
sets,  of  eight  and  10-point  Garamond 
and  Century  matrices,  are  valued  at 
$150  each.  The  burglars  also  took  60 
space  bands  and  100  pounds  of  pig  lead. 


THC  iNTimo"  or  •" 


,„»H  COLOM»>* 


p  p.  PAYNE.  PU«U»H«« 

PO.USH.no  COMPANY  UM.TEO 


NE«-S0N. 


BRITISH  COLOMBIA 

CANADA 


December  190^* 


graphic  cepanj  of  Africa.  Inc 
)  East  45th  Street, 
rf  York,  N.  Y. 


Mr  RobertJliJer^ 
Mi  pnLion  of  - - 


Leraen:  t a  know  that  we  are 

ing  along  “‘“*(,'!’*'\onge/goW‘"«  ““^ov^an  absolutely 

Na  were  \““e%ea?on  >.llng.thav  assistance 

four  ctfstomers,  ^  trained  him  learned  during 

al  and  error.  satisfactory  places 

able  to  turn  out  very  had  not 

have  accomplished  t-his  tf 

j  feel  that  we  could  no  v,--«use  I  would  not  iiae 
‘Jrslng  your  Stripjilj;  b«ju«^^^ 

lb  of  putting  a  g  interest  in  the 

ith  P^°t?‘‘^Sicnf  refLing  to  staff  P^oto- 

e  adopted  a  icy  photo-engraver  is  al  newspaper 

l^al^S  “aM  rs'okalnlnl  very  suitable  pictur 

-ork.  valuable  for  producing 

We  have  found  your  „e  are  making  both  zj^c 

f  r  our  own  job  depart^nt,  when  we^^  ^  number 

^Inrplates  a«i  n‘f  of  having  this  eguipmen  . 

of  jobs  of  P^fjgrifse^ave  gone  out  of  town. 

tnat  would  other  Christmas  and 

gtlb  kind  regards  and  best  uishes 


New  Year 


Yours  sincerely, 

publisher 


tvhat  a 

PUBLISHER 

says  about  the 

POLYGRAPHIC 

ONE-MAN 

PHOTO-ENGRAVING 

PLANT 

“We  employed  an  absolutely  green 
man  on  this  work.” 

“We  are  now  able  to  turn  out  very 
satisfactory  plates  .  .  .  using  your 
strip  film.” 

‘*The  public  is  showing  an  enor¬ 
mous  interest  in  the  local  pictures 
we  are  able  to  run.” 

**We  are  being  flooded  with  photo¬ 
graphs  from  all  parts  of  our  terri¬ 
tory.” 

“Our  photo-engraver  is  our  staff 
photographer.  ’  ’ 

“We  have  found  your  equipment 
valuable  for  producing  plates  for 
own  job  department.” 

LOW  PRICE  EASY  TERMS 
INVESTIGATE! 


POLYGRAPHIC  COMP.ANY, 

310  East  45th  Street,  New  York 
Kindly  send  particulars  about  your  One-Man  Photo- 
Engraving  Plant,  also  price  and  terms,  without  obliga¬ 
tion. 


City  and  State . 
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NEW  “WRINKLE”  RECORDS  ROLL  WRINKLES 


■  V  ■ 


The  Geneva  (N.  Y.)  Daily  Times  bad  trouble  explaining  to  its  newsprint  firm 
the  nature  of  several  improperly  wound  rolls  of  newsprint  which  were  con¬ 
tinually  causing  costly  web  breaks.  Recently  tbe  pressman  conceived  the  idea 
of  putting  a  piece  of  carbon  paper  against  tbe  end  of  the  roll  and  then  placing 
a  piece  of  white  paper  over  it  and  hitting  tbe  two  with  a  block.  The  impres¬ 
sion,  illustrated  above  with  arrows  showing  the  irregularities,  was  sent  to  the 
mill.  The  mill  replied  that  this  was  the  first  time  they  had  seen  the  thing 
done,  and  that  it  had  “enabled  us  to  take  the  matter  up  very  intelligently  with 
the  mill  foreman.” 


MACHINE  ANIMATES  COMICS 


Hollywood  Cartoonist  Develops  Inno¬ 
vation — Suggested  Carrier  Premium 

Frank  Webb,  Hollywood  cartoonist 
formerly  connected  with  Los  Angeles 
newspapers  has  originated  a  small  ma¬ 
chine,  which  he  calls  a  “Miniature 
Movie”,  ^Jirough  which  subjects  clipped 
from  newspapers  can  be  shown. 

Boys  and  girls  who  obtain  the  new 
machine  can  make  up  their  own  films  by 
clipping  a  one  inch  deep  strip  of  ani¬ 
mated  drawings  appearing  at  the  bottom 
of  a  new  cartoon  feature  which  Mr. 
Webb  has  in  preparation.  These  strips 
from  the  newspaper  comic  page  are  to 
be  mounted  on  standard  blank  film  pro¬ 
vided  for  the  purpose  and  when  the 
machine  is  cranked  animation  is  given. 

The  first  of  the  new  machines  have 
been  made  by  Technical  Products  Co. 
of  Hollywood  and  it  is  planned  to  offer 
them  to  newspapers  to  be  used  as  either 
carrier  boys  prizes  or  premiums  for  new 
readers.  Later  they  will  be  offered 
through  department  stores. 


PRINTED  DOUBLE  SLIP  SHEET 

The  Chicago  Herald  and  F-xamincr 
recently  had  occasion  to  print  a 
double  slip  sheet  in  the  regular  news 
sections  of  the  paper.  The  two  slip 
sheets  contained  automobile  classified 
advertisements  and  were  marked  for 
folding  so  that  when  taken  from  the 
main  section  and  folded  as  instructed, 
the  reader  had  an  eight-page  tabloid 
classified  section.  The  detail  incurred 
in  adding  an  extra  slitter  on  the  press 
to  accommodate  the  double  slip  sheet 
was  handled  by  Fred  Hudson,  head  of 
the  Herald  and  Examiner  press  room. 


HFTY  YEARS  IN  NEWARK 

Howard  R.  Garis,  nationally  known 
for  his  Uncle  Wiggily  bedtime  stories, 
who  has  been  with  the  Nezvark  (N.  J.) 
News  nearly  40  years,  recently  wrote  a 
long  story  dedicated  to  the  fiftieth  an¬ 
niversary  of  William  Rich’s  association 
with  the  News  composing  room  in 
which  he  said ;  “William  Rich  has  no 
tales  to  tell  of  how  he  uncovered  a 
great  political  business  scandal  nor  of 
fighting  his  way  through  a  maddened 
mob  to  telephone  a  strike  or  disaster 
story  to  the  paper.  Yet  his  memories 
are  as  poignant  and  full  flavored  as  any 
of  these.”  Mr.  Rich  joined  the  News, 
from  the  old  Xezvark  Morning  Register, 
in  the  handset  days  of  Feb.  7,  1885.  He 
used  to  set  9,(K)0  ems  in  a  day  by  hand. 
Later  he  came  to  set  35,000  ems  by  ma¬ 
chine. 

PRINTE^ESPITE  FIRE 

Despite  the  fire  which  badly  damaged 
the  Sherman  building,  which  houses  the 
plant  of  the  Newport  (R.  1.)  Daily 
News,  damaging  stock,  equipment  and 
the  building,  the  daily  appeared  the  fol¬ 
lowing  day.  The  damage  was  estimated 
at  $30,000.  The  daily  was  printed  in 
its  own  plant,  the  press,  typesetting  ma¬ 
chines  and  other  machines  escaping 
damage. 

VETERAN  PRINTER  HONORED 

A.  J.  Tagley,  51  years  a  printer  for 
the  Grand  Forks  (N.  D.)  Herald,  was 
honored  at  a  dinner  attended  by  ap¬ 
proximately  75  Herald  employes  and 
guests  March  3.  He  was  presented  with 
a  cash  gift  by  M.  M.  Oppegard,  pub¬ 
lisher.  Mr.  Tagley  has  been  a  printer 
in  Grand  Forks  for  56  years  and  was 
a  compositor  for  the  Herald  when  the 
first  typesetting  machine  was  installed. 


Meinograph  Process  Put  To  Test 

In  Buffalo  For  Color  Experu 


INTEI 


(.special  to  Editor  iie  Publisher) 

Buffalo,  N.  V. — Practical  applica¬ 
tion  of  the  new  Meinograph  color 
process  to  newspaper  color  printing  was 
demonstrated  before  a  score  of  news¬ 
paper,  department  store  and  engraving 
executives  at  the  plant  of  the  Greater 
Buftalo  Press,  Inc.,  recently.  The  de¬ 
monstration  was  conducted  by  Gilbert  A. 
Betts,  vice-president  of  the  Universal 
Engraving  and  Colorplate  Company. 
Mr.  Betts  is  also  vice-president  of  the 
Meinograph  Sales  Corporation,pf  Cleve¬ 
land.  (The  process  was  illustrated  in 
Editor  &  Publisher  mechanical  supple¬ 
ment  of  Feb.  9.) 

F'our-color  halftone  plates,  made  by 
the  Meinograph  process  were  run  on  a 
Goss  single  width  high  speed  inulti-cojor 
press  at  a  rate  of  7,800  per  hour.  Ex¬ 
ecutives  of  the  Greater  Buffalo  Press 
said  that  the  ^ame  results  could  have 
been  obtained  at  a  production  rate  of 
24,(X)0  per  hour.  The  most  startling 
part  of  the  demonstration  was  the  de¬ 
liberate  resetting  of  the  black  plate  so 
that  it  was  one-sixteenth  of  an  inch  off 
register.  This  was  run  at  the  same 
speed  and  the  great  rnajority  of  those 
present  agreed  that  the  resultant  copy 
would  have  received  the  approval  of 
the  great  majority  of  color  advertisers. 

Of  special  interest  to  daily  newspaper 
publishers  are  the  claims  made  for  the 
two-color  process.  As  lack  of  register 
does  not  affect  the  printing  as  much  as 
the  old  system  it  may  find  favor  with 
those  dailies  which  are  running  color 
advertising  on  everyday  equipment. 

Economy  in  plate  making  and  better 
printing  results  are  the  claims  made  for 
the  process.  Mr.  Betts  said  that  four- 
color  plates  could  be  produced  at  70 
per  cent  of  the  cost  of  present  processes. 
Copy  preparation  is  rather  difficult  to 
explain  without  samples  to  demonstrate 
visually.  However  this  is  how  it  is 
done: 

Suppose  the  copy  to  be  reproduced  is 
a  photograph.  In  order  to  get  color  a 
siiecially  prepared  sheet  of  celluloid  is 
placed  over  the  photograph  and  held 
firmly  in  place  with  heavy  paper  hinges. 
An  artist  then  applies  his  colors  by 
using  special  dyes.  The  copy  then  is 
ready  for  plate  making.  Itie  celluloid 
is  lifted  and  a  regular  h^f-tonc  is 
made,  becoming  the  black  key  plate.  The 
celluloid  is  then  lowered  after  a  sheet 
of  white  paper  has  been  placed  over 
the  photograph.  Separation  negatives 
are  made  for  the  red,  yellow  and  blue 
plates.  All  four  negatives  are  printed 
on  copper  in  the  usual  way  and  are 
etched  and  finished. 

Inasmuch  as  the  black  plate  is  the 
only  one  carrying  sharp  detail  there  is 
very  little  chance  of  getting  the  double 
and  even  triple  lines  which  often  result 
from  the  old  method  when  the  register 
is  bad.  Under  the  old  system  it  is  al¬ 
most  impossible  to  filter  out  blacks  from 
the  other  three  colors.  The  black  plate 
almo.st  always  is  too  heavy  and  a  great 
deal  of  time  must  be  spent  in  r^uc- 
ing  tonal  qualities. 

Plates  run  at  the  Greater  Buffalo 
Press  were  14  inch  nickeled  stereo¬ 
types  cast  from  plastic  matrices  moulded 
under  direct  pressure. 

While  Meinograph  plates  have  been 
used  for  several  commercial  jobs,  cata¬ 
logues,  etc.,  they  have  not  made  their 
appearance  in  newspapers.  Plates  were 
shipped  last  week  to  the  American 
Weekly  and  will  appear  in  an  auto¬ 
mobile  advertisement  in  the  near  future. 

.\mong  those  present  at  the  Buffalo 
demonstration  were :  W.  E.  Wines, 
manager  of  the  mechanical  department 
of  the  A.N.P.A.,  John  W.  Harm,  me¬ 
chanical  superintendent  of  the  Chicago 
Daily  News;  .Arnold  Long,  production 
department  of  Batten,  Barton,  Durstine 
&  Osborn :  T.  A.  Ryan,  manager  color 
and  black  department.  International 
Printing  Ink  Corporation:  H.  A.  Henry, 
advertising  manager,  William  Spoor, 
art  director  and  G.  G.  Weisbeck  pro¬ 
duction  manager  of  William  Hengerer 
8:  Co..  Buffalo  department  store;  Wil¬ 
liam  E.  O’Brien  advertising  manager 
and  Russel  C.  Harris,  national  adver¬ 


tising  manager  of  the  Buffalo  Courier- 
Express;  O.  L.  Hersheiser,  maiiagi.: 
of  the  Buffalo  Times  color  plant;  R.  J 
Schultz,  advertising  manager  of  tht 
Kleinhans  Company;  G.  M.  Uptegra^ 
president,  and  William  Murphy,  man¬ 
ager  of  the  Niagara  Wall  Paper  Com¬ 
pany  of  Niagara  Falls;  G.  A.  Betu, 
vice-president,  Andrew  Alston,  mt- 
chanical  superintendent,  William  I){ 
Boer,  sales  manager  of  the  Universal 
Flngraving  and  Colorplate  Company  and 
J.  W.  Koessler,  president,  E.  M.  Ar¬ 
nold,  vice  president  and  F'rank  Fitch  of 
tlie  Greater  Buffalo  Press,  Inc. 


STEREO  POT  IMPROVED 


Invention  by  Le  Matin  Engineer  Beia| 
Adopted  Throughout  Europe 

•At  the  end  of  1934  26  major  Western 
European  dailes  had  adopted  the  im¬ 
proved  stereotyping  equipment  invented 
by  M.  Rabate,  directeur  des  Services 
Techniques  du  Journal  Le  Matin. 
Paris,  and  patented  by  Le  Matin. 

Elimination  of  the  hood,  supplanted 
with  an  air-tight  vault  cover  the  part 
of  the  trough  not  occupied  by  the  pump 
and  mixer  which  is  joined  to  the  chim¬ 
ney,  has  made  possible  a  saving  of  20 
to  50  per  cent  in  fuel  and  has  elimi¬ 
nated  danger  from  chimney  fires  due  to 
the  accumulation  of  oil  and  fumes.  The 
improved  i)ot  also  bettered  air  condi¬ 
tions  for  the  workmen,  M.  Rabate  says. 


SEN.  AGNEW  JOINS  INTERTYK 

-At  a  recent  meeting  of  the  board  o( 
directors  of  Intertype  Corporation,  Sen¬ 
ator  George  B.  Agnew  of  New  York 
was  elected  to  the  vacancy  in  the  board 
caused  by  the  death  of  John  W.  Her¬ 
bert.  Senator  Agnew  has  had  a  long 
career  as  an  industrialist  and  publx 
man.  He  was  born  in  New  York  City 
in  1868  and  was  graduated  from  Prince¬ 
ton  University  in  1891.  He  served  the 
State  of  New  York  as  Senator.  He  has 
been  an  important  stockholder  in  Inter¬ 
type  Corporation  for  many  years. 


SCANLON  OPENS  OFHCES 

R.  H.  Scanlon,  director  of  the  Powell 
River  Company,  Ltd.,  Vancouver,  B.  C, 
manufacturers  of  Powell  River  News¬ 
print,  has  opened  offices  at  405  Mont¬ 
gomery  Street,  San  Francisco,  in  the 
Financial  Center  Building. 


NEW  COLOR  PRESS 

The  Harrisburg  (Pa.)  Evening Nem 
has  installed  a  color  press  which  prints 
a  16-page  comic  supplement  simul¬ 
taneously  with  the  regular  Saturday 
editions. 
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PURCHASES  NEW  LUDLOW 

The  Ravenna  (O.)  Evening  Record 
recently  traded  in  its  11  year  old  Lud¬ 
low  machine  for  a  new  Ludlow. 


VULCAN 

CYLINDER  PACKINGS 
INKING  ROLLERS 
molding  blankets 


More  than  1000 
Newspapers 

are  now  usins  Vulcan  prod¬ 
ucts.  These  include  felt  and 
non-felt  press  blankets,  E.  D. 
blankets,  draw  sheets,  and 
underpackinqs.  Also  inkinq 
rollers  and,  for  the  Ste'eotyp- 
ing  Department,  buckle-proof 
molding  blankets. 


VULCAN  PROOFING  CO 

1  st  Av«.  and  58th  St.,  Brooklyn,  N  V 
Seattle,  Wash.,  Ralph  Leber  Co  ,  Inc 
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[interest  in  local  cuts  is 

1  GROWmC 

(Continued  from  page  III) _ 

«ould-be  engravers.  VVe  searched  the 
jifectories  for  a  correspondence  school 
jjd  found  there  wasn’t  any  such  thing. 
“.After  going  through  many  heart- 
i,ftiking  experiences  this  man  tinally 
mastered  engraving.  ‘I  decided  that  if 
1  ever  did  master  the  work,  I  would 
jake  it  a  rule  to  make  it  easy  for  some- 
else  to  learn,’  he  said.  He  estab- 
;^ed  a  correspondence  school  in  1931, 
jat  it  was  1932  when  he  first  persuaded 
i  weekly  newspaper  to  use  the  method 
■ji  since  then  many  smaller  papers 
^ve  become  interested, 
it  was  with  his  help  that  we  got 
arted  on  photo-engraving  work.  About 
j[ay  1,  1933,  we  hired  a  young  man 
(ho  had  been  a  grocery  clerk,  and  knew 
absolutely  nothing  about  either  printing 
x  engraving,  and  started  him  as  an  ap- 
jrentice  in  the  printing  department.  We 
a  correspondence  course  in  engrav- 
ig  at  the  lone  school  I  know  about  at 
torora.  Mo.  Part  of  our  equipment 
3ine  June  1  and  we  installed  it  in  a 
sail  room  8x18  feet  in  the  basement, 
if'e  made  a  darkroom  in  one  end  and 
■jtd  the  rest  for  the  camera  and  such 
diuipment. 

“On  June  14  we  produced  our  first 
ialftone  with  a  60-line  screen.  But  we 
jo  not  want  to  leave  the  impression  that 
iom  then  on  everything  was  rosy  and 
»  troubles  were  encountered.  They 
(tre,  and  we  had  our  share,  but  by  ex- 
xrimenting  we  gradually  eliminated 
hem,  built  up  the  equipment  we  needed, 
d  can  now  produce  all  the  cuts  we 
lish  to  use  in  our  16-page  weekly  every 
nek.  Our  engraver  proved  to  be  an 
ipt,  industrious  student,  and  much  of 
mr  equipment  was  built  right  in  our 
wn  plant. 

it  was  rather  disconcerting  to  find 
hat  no  manufacturer  was  making  the 
;i|ht.  inexpensive  kind  of  equipment  we 
lanted  for  this  special  purpose.  For 
tsample,  engraving  machines  as  built 
ior  larger  plants  are  expensive  pieces 
of  equipment ;  an  ordinary  wooden  tub 
m  be  used,  but  it  is  comparatively 
•mple  to  fix  up  a  motor-driven  agitator 
rhich  will  splash  the  acid  bath  against 
he  ainc  plate  and  give  better  results 
od  greater  speed.  We  needed  a  beveler 
ad  searched  the  used  machinery  mar- 
irts  for  one,  but  the  best  we  could  find 
rould  have  cost  us  $100  plus  shipping 
iarges  from  New  York.  We  described 
vhat  we  wanted  to  a  mechanic  and  he 
mlt  one  which  handles  our  work  for  a 
narter  of  that  sunt. 

“The  equipment  we  have  will  handle 
ixlO  inch  zinc  plates.  At  present  we 
ire  using  60-line  screen,  but  also  have 
in  85-line  screen  with  which  we  are 
Mperimenting.  The  60-line  reproduces 
»dl  on  our  Duplex  double  angle  bar 
pres.  There  are  several  processes 
»hich  may  be  used,  but  we  found  the 
;omparatively  new  strip  film  process 
it  best  for  our  use  and  that  is  the  one 
work  with  in  the  camera.  The  pic- 
mre  is  taken,  the  film  stripped  off  and 
Slated  onto  glass  and  from  this  it  is 
printed  down  on  the  zinc.  We  like  the 
i^-top  method  to  finish  the  plate.  For 
Sirect  printing  one  bite  in  the  acid  bath 
suffices.  Mats  have  been  made  success- 
inlly  from  several  of  our  cuts. 

7he  weekly  and  small  daily  have 
■limited  fields  for  news  and  picture 
kvelopment  if  they  will  only  stick  to 
•w  local  news  and  features.  Interest- 
>[>8  people  and  events,  freaks  and  oddi- 
development  and  history,  in  them- 
wves  furnish  hundreds  of  feature 
^es  in  every  community.  Most  of 
are  not  wanted  by  the  large 
Wpers,  but  even  though  only  one  com- 
l^mity  or  township  would  be  vitally 
•ttrested.  the  story  will  be  good  enough 
k)  create  interest  in  the  smaller  local 
P*per. 

“We  have  run  a  snapshot  contest 
™  have  printed  dozens  of  pictures  of 
“iWren,  offering  prizes  for  the  best 
®es  submitted.  Interest  was  keen.  We 
let  a  golden  wedding  slip  by 
mthout  getting  a  picture,  either  before 
*  after  the  event.  Such  oddities  as  a 


doe  with  six-point  horns,  a  snake  found 
crawling  on  the  snow  by  a  small  boy,  a 
lad  who  built  a  gasoline  engine  into  a 
frame  and  made  his  own  automobile. 
These  are  some  hot  ones,  but  w'e  find 
that  a  spelling  bee  now  going  on  creates 
great  interest  when  we  run  pictures  of 
dozens  of  township  champions. 

"Cuts  may  be  used  in  advertising  and 
tliis  is  something  we  hope  to  push  dur¬ 
ing  the  year.  And  when  I  say  cuts,  I 
mean  halftones,  pictures  of  the  owner, 
the  store,  etc.  They  could  also  be  used 
in  job  work  successfully. 

“In  six  months  we  have  made  99  1- 
column  zincs,  80  2-column,  35  3-column, 

17  4-column  and  7  S-column  and  a  num- 
ber  of  etchings.  We  estimate  that  the.«e 
cuts  would  have  cost  us  at  least  $800, 
had  we  bought  them  through  regular 
channels.  There  were  4.286  square 
inches  of  halftones  in  this  list  and  most 
of  them  were  used  in  our  weekly  in 
live  months. 

“Our  investment,  including  two 
cameras,  one  a  9x12  centimeter  Reco- 
mar  (4.5  lens)  with  a  synchronized 
flash  for  taking  our  own  pictures,  and 
the  other,  8x10,  for  engraving,  course, 
equipment,  labor  supplies,  remodeling 
room,  etc.,  is  about  a  round  thousand 
dollars.  This  is  roughly  divided  into 
$600  for  equipment  instruction  and  re¬ 
modeling  and  $4(X)  for  materials  and 
labor.  We  figure  our  labor  costs  at 
about  8  cents  a  column  inch  and  mate¬ 
rials  at  6  cents,  including  our  experi¬ 
mental  work,  when  quite  a  lot  of  mate¬ 
rial  was  wasted.  Depreciation  will  be 
small.  It  takes  practically  no  extra 
overhead,  requiring  no  more  heat,  taxes, 
office  help,  etc.,  and  little  more  for  light 
and  power. 

“Unless  a  publisher  expects  to  use  a 
lot  of  pictures,  he  should  not  consider 
making  his  own  halftones.  But  the  trend 
is  to  pictures,  and  the  small  newspapers 
can  lead  the  way  if  they  are  willing  to 
pioneer  a  bit  and  build  or  install  the 
kind  of  equipment  which  will  be  the 
most  useful  to  them  and  not  get  into 
all  the  costly  and  intricate  processes 
which  the  large  engraver  must  have  to 
operate.  This  new  business  will  not 
hurt  the  present  engravers  appreciably, 
because  most  of  the  smaller  papers  are 
not  using  cuts  today,  because  of  costs 
and  service.  Our  nearest  engraver  is 

18  miles  away,  and  there  are  few,  if 
any.  in  all  Michigan  north  of  Midland. 

"The  other  day  a  picture  came  in  that 
w  e  wanted  to  use.  We  were  making  up 
the  last  eight  pages.  We  blocked  off  a 
space,  finished  the  make-up,  and  just 
50  minutes  later  slipped  the  new  cut 
into  the  forms.  There  is  no  reason 
today  why  larger  weeklies  and  small 
dailies  should  not  he  able  to  get  similar 
service.  It  will  be  necessary  to  the 
newspapers  of  the  future.” 


•Another  one-man  photo-engraving 
plant  is  operating  successfully  even  dur¬ 
ing  the  process  of  experimentation  in 
the  plant  of  the  Waukegan  (Ill.)  Ncivs- 
SuH,  published  and  edited  by  Frank  H. 
Just. 

The  high  cost  of  commercial  engrav¬ 
ings,  the  problem  of  obtaining  news 
pictures  on  short  notice  and  the  long 
delays  in  photographic  finishing  are 
eliminated  in  the  News-Sun  plant  and 
this  newspaper  of  12,000  circulation  is 
giving  a  type  of  picture  service  which 
compares  favorably  with  that  offered 
by  the  metropolitan  dailies  with  circula¬ 
tion  and  engraving  plant  costs  far  out 
of  reach  of  the  small  city  newspaper. 

With  a  total  outlay  of  approximately 
$1,500  for  equipment,  which  includes  a 
speed  graphic  camera  with  all  neces¬ 
sary  attachments  and  a  photo-finishing 
department,  and  a  man  cost  of  approxi¬ 
mately  $40  a  week,  this  small  newspaper 
engraving  plant  is  turning  out  halftones 
at  a  cost  of  21  cents  per  square  inch, 
and  they  are  available  in  less  than  three 
hours  from  the  time  the  picture  was 
photographed. 

The  equipment  consists  largely  of  a 
camera  for  enlarging  photographs  and 
“shooting”  through  the  screen  on  Koda- 
lith  film,  etching  tank,  photo  frames 
and  arc  lamps.  Included  also  are  the 
necessary  saws,  routers  and  tools  re¬ 
quired  for  turning  out  a  finished  half¬ 
tone. 


By  a  careful  use  of  scientific  formulas 
the  chemical  process  is  considerably 
simplified  so  that  a  photographer  versed 
in  his  art  is  able  to  understand  the 
necessary  steps  to  zinc  engraving.  Some 
of  these  steps  have  been  revised  by  the 
News-Sun  engraver  to  give  better  re¬ 
sults  and  other  experiments  are  being 
made  at  the  present  time.  Several 
changes  in  the  procedure  of  cut  making 
have  also  been  made  to  improve  the 
linished  product,  and  as  improvements 
are  made,  the  process  is  carefully  com¬ 
piled  in  scientific  records  as  the  News- 
Sun  is  contemplating  the  commercial 
development  of  the  small  newspaper 
engraving  plant. 

During  one  month,  after  six  weeks  of 
experimentation  and  operation,  the 
News-Sun  engraving  plant  turned  out 
a  total  of  127  cuts,  ranging  in  size  from 
one  column  by  one  inch  cuts  made  from 
amateur  photographs  to  “blow-ups” 
measuring  si.\  columns  by  8  to  10 
inches.  The  equipment  is  large  enough 
to  turn  out  a  full  8-column  cut  should 
the  necessity  arise. 

These  127  cuts,  averaging  six  news¬ 
paper  pictures  a  day  during  the  month, 
measured  a  total  of  2,565  square  inches 
at  the  before  mentioned  cost  of  21 
cents  per  square  inch. 

Besides  building  up  a  very  complete 
photo  files  for  the  newspaper,  the  en¬ 
graving  department  has  been  used  ex¬ 
tensively  in  circulation  and  advertising 
campaigns,  and  in  building  good-will  in 
the  subscription  list.  Merchants  who 
advertise  have  availed  themselves  of 
the  service  to  use  halftones  in  their 
advertising  copy  and  have  benefited 
from  picture  build-ups  on  community 
sales  events.  The  use  of  pictures  has 
increased  reader  interest  to  the  extent 
that  the  paper  is  now  e.xceeding  all  past 
records  for  newspaper  sales  in  terri¬ 
tories  within  its  area  which  previously 
brought  but  slight  return,  and  has  gene¬ 
rated  a  new  interest  in  the  paper  on  the 
part  of  old  subscribers. 

To  satisfy  the  growing  demand  for 
information  and  equipment  in  starting 
one-man  plants,  the  Polygraphic  Cor¬ 
poration  of.  America  has  been  under 
way  for  many  months  in  its  New  York 
office.  The  organization  reports  that  it 
lias  had  hundreds  of  inquiries  and  that 
its  outfits  have  been  installed  by  these 
plants : 

Gcnei'a  (N.  Y.)  Times,  Nelson  (B. 
C.)  Nezfs,  Neioport  Nezes  (Va.)  Daily 
Nezi's  and  the  Holyoke  (Mass.)  Tran¬ 
script.  The  experiences  of  the  Geneva 
and  Nelson  papers  have  previously  re¬ 
ported  in  Editor  &  Publisher. 

William  Dwight,  managing  editor, 
Holyoke  Transcript,  related  the  follow¬ 
ing  experience  with  Polygraphic  equip¬ 
ment  : 

"Our  one-man  engraving  department, 
installed  last  May,  began  to  function 
satisfactorily  some  six  weeks  after¬ 
wards.  I-'ortunately  we  soon  discovered 
a  man  who  could  do  both  the  photog¬ 
raphy  and  etching  work  well.  There 
is  the  major  difficulty.  It  is  impossible 
to  teach  a  person  this  craft  in  a  brief 
period.  .After  finding  the  man  who 
could  do  both  branches  of  work,  the 
engraving  department  has  become  the 
busiest  spot  in  the  plant. 

“In  February  it  turned  out  3,320 
.s(|uare  inches  of  work  at  a  cost  of 
$404.  which  included  labor,  cost  of  ma¬ 
terial.  rent,  power  and  light.  The 
rental  covered  the  overhead  and  interest 
on  investment.  That  figures  12.2  cents 
per  square  inch,  or  about  73  cents  for 
a  single-column  cut. 

“W’e  have  found  that  Holyoke  has 
become  picture  enthusiastic  since  we 
started  using  local  pictures  on  a  large 
scale.  Not  a  day  goes  by  that  we  don’t 
get  calls  from  individuals  or  groups 
who  want  their  pictures  for  a  certain 
occasion.  We  have  had  more  news 
stories  dropped  in  our  lap.  People  are 
bringing  in  their  pictures  with  stories 
where  before  they  might  not  have 
brought  in  the  story.  We  are  able  to 
bring  the  picture  to  every  class  of 
reader  and  are  not  confining  it  to  just 
the  prominent  group. 

“.As  to  circulation,  it  is  difficult  to 
estimate  its  effect.  Just  now  we  are 
at  the  17,000  mark,  as  high  as  we  have 
ever  been.  As  the  extensive  use  of 


local  pictures  certainly  binds  the  out¬ 
lying  readers  more  firmly  to  us.” 

Indication  that  the  need  for  local 
pictures  at  less  than  commercial  cost 
is  being  felt  even  in  the  weekly  field 
may  be  found  in  the  organization,  five 
months  ago,  of  the  Northwest  Iowa 
Newspaper  .Association,  a  strictly  co¬ 
operative  organization  of  ten  weeklies 
operating  an  engraving  plant  at  Shel¬ 
don.  Iowa.  P.  G.  Jarnagin,  publisher 
of  the  Sheldon  Sun,  who  acts  as  man¬ 
ager.  reports  that  the  set-up  is  showing 
"real  progress.” 

-All  of  the  papers  own  an  equal  share 
in  the  business.  Roy  C.  Oglesby,  head 
engraver,  also  owns  an  interest  in  the 
plant.  Each  member  is  allowed  an 
eiiual  maximum  quota  of  cuts  each 
week  for  which  he  pays  his  exact 
percentage  of  the  actual  cost  of  manu¬ 
facture.  The  plant  is  conducted  purely 
on  a  non-profit  basis  and  does  no  com¬ 
mercial  engraving  for  non-members. 

The  plant  records.  Members  in  ad¬ 
dition  to  the  Sun  are  the  Spencer  News 
Herald,  Stormlake  Pilot  Tribune, 
Stormlake  Register,  IVaverly  Democrat, 
ll’azrrly  Independent,  Sac  Sun,  Cher¬ 
okee  Times,  Lemars  Globe  Pot,  Em- 
inctsburg  Democrat,  Estherville  News, 
Humboldt  Indcpciuicnt  and  Humboldt 
Republican. 


HAS  NEW  TELEPHONE  SYSTEM 

The  entire  telephone  system  of  the 
Pittsburgh  Sun-Telegraph  plant  has 
been  reorganized  after  a  len^hy  study 
by  the  Bell  engineers.  The  new  system 
was  inaugurated  Feb.  18.  The  news- 
jiaper  announced  that  the  new  installa¬ 
tion  brought  to  its  readers  and  adver¬ 
tisers  the  most  modern  telephone  equip¬ 
ment  available  at  this  time.  .Special 
equipment  also  was  added  to  the  edi¬ 
torial  department. 


THREE  CHANGE  MAKEUP 

Twelve  em  column  measure  has  been 
adopted  by  the  Atzvatcr  (Cal.)  Signal, 
the  Myrtle  Point  (Ore.)  Herald  and 
the  Taft  (Cal.)  Daily  Midzvay  Driller. 


MORLEY 

better 

MATS 

save  time 

when  every 
second  counts! 

•SMOOTH  FACE 
•SOFT  TEXTURE 
•EASY  MOULDING 

Samples? 

SURE — just  write 
for  them  . . .  make 
your  own  tests! 

• 

MORLEY  BUTTON 

MANUFACTURING  CO. 
Portsmouth,  New  Hampshire 
New  York  Office — 46  East  11th  St. 


■ 


Editor  &  Publisher  for  March  9,  1935 


-  ^  PER  POUND 

I  POTATOES  ThisWeekOnly  Ic  (100 lb. bag 98c) 
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Fresfe  Fruit  Spedais 

Ewaia  Oranges 


WITH  EMPHASIS  ON  PRICE! 


When  food  stores  offer  bargains  for  the  pantry,  let  it 
remind  you  that  Linotype  offers  a  bargain  to  the  com¬ 
posing-room  ...  a  fast  and  economical  method  of 
setti  ng  price  d  i  splay.  A  T wo-i  n-One  Model  1 4  Li  notype 
could  set  on  acre  of  this  kind  of  stuff  without  ever 
running  out  of  sorts. 

It’s  oil  on  slugs  . . .  the  big  sizes  overhanging  ...  so 
there’s  no  cutting  or  fitting  and  very  little  make-up. 

Newspapers  that  set  their  food  store  advertising 
this  way  find  it  a  big  saving. 
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First  Main  Magazine  (72-channel  split) 

30  point  Pobst  Extra  Bold  Condensed 
lower  cose  in  lower  cose  chanr>els 

howisoneto 

36  point  Pabst  Extra  Bold  Condensed 
lower  cose  in  cop  channels 

how  is  one 

Second  Main  Magazine  (90-channel) 

18  point  Pobst  Extra  Bold  Condensed 

HOW  is  one  to  123 

Third  Moin  Magozine  (90-channel) 

12  point  Pobst  Extra  Bold  Condensed 
with  Italic 

HOW  is  one  to  asses  123 
HOW  is  one  to  asses  123 


(*"^LINGTYPE“"*0 

All  set  from  one  keyboard 


•  Special  olignment  to  cost  on  12  point  body  from  Special  Advertising 
Figure  AAold  F-2i06 

Lirxitype  Pobst  Extra  Bold  ond  Metro  No.  2  Families 


First  Auxiliary  Magazine 

30  point  Pabst  Extra  Bold  Condensed 

Cops  and  figures 

HOW  IS  12 

Second  Auxiliary  Magazine 
36  point  Pobst  btra  Bold  Condensed 
Caps  and  figures 

H0WI12 

Third  Auxiliory  Magazine 

48  point  Pobst  Extra  Bold  Condensed  No.  1  • 

Cops  and  figures 

HO  123 
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